Ludgin Replaces B&B, Will Handle 
All Crosley & Bendix White Goods 


Disposition of Avco’s 
Radio, TV Set Advertising 
Still Remains Uncertain 


CINCINNATI, March 25—Crosley 
& Bendix home appliances division 
of Avco Corp. Monday will an- 
nounce the appointment of Earle 
Ludgin & Co., Chicago, as agency 
for its Crosley appliances, replac- 
ing Benton & Bowles, New York, 
ADVERTISING AGE was told today. 
The appointment takes effect July 
1. 

This development, 
forecast in AA last week, appears 
to have been the logical upshot of 
management changes involved in 
the 1953 reorganization combining 
Avco’s Crosley and Bendix divi- 


sions. Ludgin has handled the 
Bendix home laundry account 
since 1952. 


Still unsolved is the question of 
what agency will be named to 
handle Crosley radio and tv set 


advertising. This part of the ac-. 


exclusively 


count was resigned in January by 
‘Batten, Barton, Durstine & Osborn 
(AA, Jan. 17). 


|® Two key figures in the manage- 

ment of the Crosley & Bendix di- 
vision since the 1952 shifts are 
Parker Ericksen, who was Ben- 
dix’ sales manager before becom- 
ing an Avco v.p. and director of 
sales for the combined division, | 
and W. A. MacDonough, the Cros- | © 
ley & Bendix general manager of | See = >" Sas 
distribution and merchandising, | 
also a Bendix alumnus. 

These two officials of the com- LIGHT TOUCH—This dramatic larger- 
pany, both of whom already were | than-life photo is used in one of 
familiar with the Ludgin agency’s the ad series for Parker Pen Co., 
work for the home laundry prod-| Janesville, Wis., done by J. Walter 
ucts, are understood to have been Thompson Co., Chicago, before 
aoe gerd responsible t for Ra that agency-client relationship was 
a ee ace | dissolved. (See News Flash be- 


B&B. ol 
| The decision to acquire a new. low.) Monroe Winter, JWT Parker 


agency for the Crosley white goods group copywriter, conceived the 
appears to have been triggered by ad; he collaborated with Kenneth 
a seemingly unrelated event—the Ward, v.p., and Ted Schulte in pre- 


(Continued on Page 177) | paring the copy. 
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Three States Act 
to Curb Various 
Ad Practices 


NEw YorK, March 24—Legis- 
lative action to curb bait advertis- 
ing or other advertising practices, 
was taken this week in three 
states. 

In New York, the Assembly 
voted unanimously for a Senate- 
approved bill aimed at stopping 
the “bootlegging” of phonograph 
records copied from radio and 
television broadcasts. 

In Maine, a bill prohibiting bait 
advertising has been signed by 
the governor. 

In New Jersey, the Assembly 
adopted and sent to the Senate a 
bill to end gasoline price* wars 
through retail controls. 


® Also in New York, both houses 
passed a bill extending the so- 
ealled “blue sky laws” against 
fraudulent practices in promotion 
of stocks, bonds and other securi- 
ties. The measure was aimed at 
new schemes offering uranium 
stocks with oral and unsigned 
promises of huge profits. 

And in Pennsylvania a bill to 
outlaw bait advertising and pro- 
vide stiff penalties for violators 
was being considered by the 
House law and order committee. 
The bill reportedly had the back- 
ing of the Pennsylvania News- 
paper Publishers Assn. 

Ohio and Tennessee also have 
bait advertising bills pending. 

The bill passed by the New 


ied from radio or tv broadcasts 
was introduced by Sen. N. T. Hel- 


Station Reps Clash With Nielsen Over 


‘Paucity’ of First Radio Station Indexes 


New York, March 23—The first | twice the figure shown by any 
two Nielsen Station Index reports other tv audience measurement 
on radio in Los Angeles and Phil-| system, yet on the other hand, 
adelphia have come in for some radio sets in use in many instances 
sharp criticism from the Station are less than half that shown by 
Representatives Assn. widely accepted systems of radio 

After studying these reports the audience meaurement.” 
association’s research committee About the size of the sample, 
said they show “evidence of in-| the association had this to say: 
stability due primarily to inade-| “The two reports examined by 
quate sample size.” the committee, one for Los Angeles 

The committee added that “any and one for Philadelphia, indicate 
system that uses the same sample that to express adequately the 
size for radio and for television broadcast audience in millions of 


seriously short-changes radio.” (homes that own 3,000,000 radio 


trade laws should go. 


In reply (see below), A. C. Niel- 
sen Co. charged the reps’ associa- 
tion with “tearing down the vi- 
tality of the medium by blasting 
its newest research tool.” 


® Part of the SRA committee’s 
complaint stemmed from the fact. 
that “in at least one city the 
Nielsen tv sets in use often reach 


sets will require much more than} 


220 diary homes and 31 audimeters 
in the Philadelphia area, and a 
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33rd Canadian TV Station in Sight... 


‘Splinter’ Time Unit Sales Help Radio 
Stay a Strong Medium, CARTB Hears 


Fair Trade Doesn't 
Work, Should Go, 
Says ‘Business Week’ 


| New York, March 24—Business 
Week in its March 19 issue declares 


"| that fair trade means fixed prices, 


that it doesn’t work, and that fair 


“Fair trade was anomalous from 
the start,” Business Week says. “It 
was another name for price-fixing 
laws fostered by small retailers 
during the depression. The Federal 
Enabling Act—the Miller-Tydings 
amendment to the Sherman Anti- 
Trust Law—which put teeth in the 
state laws, began life as a rider to 
an appropriations bill. The law was 
based on the curious premise that 
a manufacturer continues to have 
control over his products even after 
he sells them to a retailer. 

“It was enforced by the equally 
curious doctrine that if a retailer 
signed a contract with a manufac-— 
turer to observe his prices, any 
other retailer in the same state, 
perhaps 200 miles away, was bound 
to observe this contract. 


® “Resale price maintenance, as it 
is more formally known,” the edi- 
torial points out, “though attacked 
again and again, has been a tough 
bird. It suffered a death-blow 
when the Supreme Court said that 
Miller-Tydings hadn’t been written | 
specifically to cover the ‘nonsigner’ | 
—the many who hadn’t signed a 
contract. It bounced back shortly | 
afterward in the form of the Mc- 
Guire Act, which restored it to life. | 

“Now a new assault is being 
made on fair trade, one so heavy it 
may finally disappear. The attack 
is being made on a broad front, in- 


similarly small number in the Los cluding the administration, state 

Angeles area... | courts, retailers, and consumers.” 

| After pointing out that the At- 

= “How explain the fact, except torney General’s national commit- 

small sample size, that in one tee to study the anti-trust laws has 

market at 7:30 in the morning taken a forthright stand against 
(Continued on Page 4) (Continued on Page 73) 


N. Y. Assembly 
Okays Ban on 
Horror Comics 


ALBANY, March 23—The New 
York State Assembly unanimous-_| 
ly okayed a bill yesterday which 
‘would outlaw the publication and | 
sale of comics books dealing with 
sex, brutality, crime and _ horror. 
/_The measure now goes to the 
| Senate. 


counsel of the Assn. of Comics) 
Magazine Publishers. 


A protest against the proposed tham-Laird, Chicago. Tatham-Laird will succeed Arthur R. MacDonald 
York legislature against “bootleg-| legislation was made in New York | Inc., Chicago, on the Ivalon sponge account, and SSC&B replaces Ruth-| 
ging” of phonograph records cop-|by Henry E. Schultz, general | rauff & Ryan as agency for Plumite drain cleaner. 


Last Minute News Flashes 
JWT and Parker Pen Split After 12 Years 


JANESVILLE, Wis., March 25—Parker Pen Co. and J. Walter 
Thompson Co. will sever a 12-year agency-client relationship July 
1, AA was told today by G. A. Eddy, advertising manager of the com- 
pany, which—by straddling both the conventional and ball-point pen 
fields—probably is the leading U. S. pen maker. The split-up was “by 
mutual agreement,’ Mr. Eddy said. Parker said it will announce short- 
ly how it will proceed in picking a successor for JWT. Tatham-Laird, 
Chicago, reportedly has the inside track among agencies vying for the 
account. 


Tatham-Laird, SSC&B Will Share Ivano Account 


Cuicaco, March 25—Simoniz Co. has assigned the advertising on its 
newly acquired Ivano Inc. property (AA; Feb. 21) to two of its present 
agencies—Sullivan; Stauffer, Colwell & Bayles, New York, and Ta- 


Lane Will Join Lennen & Newell April 15 


man (D.) of the Bronx. It amends! “Similar bills in the past,” said 
the penal law in relation to ad- Mr. Schultz, “have been vetoed by 
vertisements through the medium Gov. Dewey and similar statutes 
of television, and makes it a mis-| have been held to be unconstitu- 
(Continued on Page 8) (Continued on Page 76) 


New York, March 25— Thomas H. Lane, for the past six years v.p. 

and director at McCann-Erickson, joins Lennen & Newell April 15 as 

senior v.p. and management account supervisor. At one time Mr. Lane 

was sales promotion and advertising v.p. of Rexall Drug Stores. 
(Additional News Flashes on Page 77) 


| 


‘Publisher Immunity’ Idea 
Gains Acceptance for Air, 
Broadcast Meeting Told 


QUEBEC, March 23—The Cana- 
dian Assn. of Radio & Television 
Broadcasters centered its atten- 
tion on three facets of the broad- 
casting problem during its 30th 
annual meeting, which ended here 
today: (1) the future and vitality 
of radio, (2) the relation between 
broadcasting and government reg- 
ulation and (3) techniques of sell- 
ing and case histories. 

The future of radio was dia- 
grammed for CARTB by Thomas 
F. O’Neil, president of Mutual 
Broadcasting System. He feels, he 
said, that radio will increasingly 
be sold by “splinter” sales and 
scatter-programming. He pointed 
to the increased use of network 


radio by smaller advertisers at a 
| time when many major advertisers 


have dropped out of the medium. 

He attributed the growing use 
of network radio by smaller 
spenders to (1) the dropping of 
many artificial restrictions, such as 
“basic minimum groups” and fixed 
territorial groups, and (2) lowered 
costs, which have brought it witnin 
the financial reach of many ad- 
vertisers instead of only the larg- 
est. Even among the 100 leading 
advertisers, network radio is now 
receiving fewer dollars from more 
advertisers. 


® Then Mr. O’Neil dissected the 
time-buying pattern in U.S. net- 
work radio. In February, he said, 
148 advertisers bought time on 
four networks—a total of 550 time 
periods. Fifteen-minute broad- 
(Continued on Page 73) 


Benrus Extends 
Helping Hand to 


Ailing Jewelers 


Swiss Competition, 
Discounters Make 
Watchmakers ‘Tick’ 


New YorK, March 24—Benrus 
Watch Co. is tossing bouquets at 
the retail jeweler these days. 

Following a trade campaign in 
which it invited other manufac- 
turers to join in support of the 
hard-pressed jeweler, Benrus ran 
a full page in Life last week ad- 
vising consumers “How to Buy a 
Watch and Where.” 

The ad, placed by Biow-Beirn- 
Toigo, plumped hard for the jewel- 
er, pointing out that he gives 
service, widest choice, credit fa- 
cilities and a double guarantee 
(his and the manufacturer’s). 

An end-of-copy slugline said, 
“A statement in the public interest 
on behalf of the retail jewelers of 
America by Benrus Watch Co.” 

Along with this new campaign, 

(Continued on Page 76) 
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TV Star Tags to 
Bring 10% Hike 
in ‘55 Toy Sales 


New York, March 22—The 52nd 
annual American Toy Fair closed 
its ten-day run last week with the 
expectation that retail toy sales 
this year would surpass 1954’s $1 
billion by $100,000,000. Some of 
the increase will be attributable 
to toys “pre-sold” by celebrity 
labels. 

The prediction was made on the 
basis of advance business done 
by 1,400 toy manufacturers who 
exhibited more than 125,000 in- 
dividual items to some 14,000 buy- 
ers from across the country. Low 
toy inventories in retail outlets 
were one of the reasons cited for 
the heavy buying. 

Samuel G. Goss, president of 
the Toy Manufacturers of the U. 
S. A., sponsor of the fair, pre- 
dicted that many manufacturers 
would enjoy a 20% dollar volume 
increase this year over 1954. Sev- 
eral toy makers, particularly those 
whose new lines were highly pop- 
ular with buyers, expected their 
volume would be even higher. 

Mattel Inc. reports that it will 
more than double last year’s vol- 
ume. Its Burp gun, a $3.98 item 
which can fire caps singly or in 
bursts, is one of the fair’s best 
sellers. 


® Sales Unlimited, selling a $3 
item called “Garroway’s Game of 
(Continued on Page 53) 
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airy Month! 


BUSTING OUT ALL OVER—American Dairy Assn. will run this color 
spread for Dairy Month in the June 13 issue of Life. Campbell- 
Mithun, Chicago, is the agency. 


American Dairy Assn. Plans $7,000,000 Ad 
and Promotion Budget; Signs Mickey Mouse 


Cuicaco, March 23—The Ameri- 
can Dairy Assn. announced today 
that it will sponsor 52 15-minute 
weekly segments of Walt Disney’s 
new tv daytime feature, Mickey 
Mouse Club. 

Other sponsors announced for 
the program are General Mills 
Inc., Minneapolis, Campbell Soup 
Co., Camden, and Armour & Co., 
Chicago, The program is sched- 
uled to start this October. 

The consistently rising sale of 
milk and dairy products has gen- 
erated enough optimism in the 
American Dairy Assn. to boost its 
1956 budget to $2,000,000 more 
than the $5,000,000 budget it set 
for 1955. 

Dairy farmers and processors, 


‘Advertising Not a 


Social Venture, 


Says General Mills Ad Executive 


No Two Think Alike 
About Agency Functions, 
Cliff Samuelson Reveals 


Curcaco, March 22—‘Advertis- 
ing is a profit venture, not a so- 
cial venture,” C. S. Samuelson, ad 
manager of the grocery products 
division, General Mills Inc., Min- 
neapolis, said here last week. 

Mr. Samuelson didn’t reveal all 
of his evidence, but he indicated 
that research findings would back 
up his comments. Discussing “the 
Relationship Between Agency and 
Client” before the Chicago Feder- 
ated Advertising Club, he de- 
scribed a recent study made by 
General Mills on the function of 
advertising. 


The study, he said, had the fol- 


Wolfson Woos N. Y. 
Stockholders, Ward 
Drops Ad ‘Queries’ 


New YorK, March 23—Louis E. 
Wolfson’s high-powered campaign 
to unseat the present directors of 
Montgomery Ward & Co. switched 
to New York this week. 

The Florida industrialist staged 
a glamorous coffee “klatch” in the 
Sheraton Astor Hotel, telling some 
3,500 Montgomery Ward stock- 
holders that their company was 
being mismanaged by 8l-year-old 
Sewell Avery. 

For the meeting, the Wolfson 
forces rented the hotel’s grand 
ballroom for $1,200 and a smaller 
ballroom for $500 on the 10th 
floor. The two rooms were con- 
nected by closed-circuit television 
provided by Box Office Television 
Inc. 


® Mr. Wolfson provided his own 

ushers, including a number of 

pretty girls. Frank Leahy, former 
(Continued on Page 29) 


lowing objectives: 

1. Clearly define the function 
of advertising in the company. 

2. Define the function of the 
agencies. 

3. Acquaint management with 
the functions of advertising. 


@ General Mills invests $30,000,- 
000 annually in advertising and 
has “lots of agencies,” Mr. Sam- 
uelson said. (The Standard Ad- 
(Continued on Page 6) 


NO BEER HERE—The model in this 
four-color page in April True by 
Evinrude Motors division, Out- 
board, Marine & Mfg. Co., Milwau- 
kee, is Nancy Woodruff, the cur- 
rent Miss Rheingold. The picture 
was taken in her pre-Rheingold 
days. Evinrude sounded out Lieb- 
mann Breweries about the possi- 
bility of a tie-in beer-and-boating 
ad, but the brewer had no boating 
scene planned before summer. 
Evinrude’s agency is Cramer-Kras- 
selt Co., Milwaukee. 
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meeting here this week, seemed 
extremely optimistic about the fu- 
ture and more than happy about 
the advertising and publicity pro- 
gram of their association. 


® Lester Will, general manager of 
ADA, presented the 1956 adver- 
tising plans to association mem- 
bers today. He proposed addition- 
al insertions in Better Homes & 
Gardens and Life and the addition 
of Look and 34 Sunday newspa- 
pers to the print schedule for ’56. 

On tv, the association is going 
into the Disney features as much 
as possible, dropping its daytime 
Bob Crosby show and Bob Hope 
evening network radio show. Mr. 
Will added, however, that efforts 
are being made to retain the Hope 
show on a local hasis. 

In addition to the Mickey Mouse 
Club and the present Disneyland 
schedule, ADA will try to buy 
additional Disneyland time for 
1956 and will buy the summer 
show through Sept. 7. 


® The association is especially en- 
thused about Mickey Mouse Club 
because, Mr. Will said, “General 
Mills and Campbell’s are two of 
the leading carriers of fluid milk.” 

“Milk will be advertised on the 
Mickey Mouse Club on a scale out 
of all proportion to American 
Dairy Assn.’s sponsorship of a 
single quarter-hour weekly,” he 
added. 

Mr. Will reported that “for the 
first time since 1925, fluid milk, 
butter and cheese all gained in per 
capita consumption in the same 
year [1954].” 

Herrell DeGraff, professor of 
food economics, school of nutri- 
tion, Cornell University, reported 
that there was an increase of 6.1 
billion pounds of dairy products 
sold in 1954 over 1953. He esti- 
mated a slightly larger increase 
for 1955. 


® The association also has con- 
tracted with Walt Disney Produc- 
tions for the use of the Disney 
characters in its merchandising 
and advertising program. To date, 
over 1,000,000 “Snow White and 
the Seven Dwarfs in the Milky 
Way” comic books have been or- 
dered by fluid milk dealers. 

Bob Hope’s. show will be drop- 
ped, Mr. Will stated, because 
“nearly three times as many peo- 
ple are watching television as are 
listening to radio between 7 and 
10 p.m.” 

About $200,000 will be reserved 
by ADA for the period from Sep- 
tember, 1955 to the end of 1956 
for daytime radio in areas not yet 
covered by television. 

Campbell-Mithun Inc., Chicago, 
is the agency for ADA. 


‘Hobbies’ Names Pascucci 

Ernest E. Pasqicci, formerly 
with Scholastic, has joined the 
sales staff of Air Trails Hobbies 
for Young Men, New York. 
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But They Can't Believe It... 


Passenger Car Makers 
Hike Ad Spending from 
15 to 25% in ‘New Look’ 


By Miller Hollingsworth 


Detroit, March 16—There is no 
agreement here on whether the 
sensational production and sales 
of new passenger automobile are 
realistic. 

But the situation developing in 
the industry now is so unusual 
that even the salesmen are wor- 
ried. 

That cars are being turned out 
and sold at a pace never before 
known to the industry at this time 
of the year is an undisputed fact. 
What is behind the hectic, almost 
breath-taking business of building 
and selling cars is another matter. 

There are those who will tell 
you that the so-called list price 
has been tossed into the ashcan 
and the dealers are again “‘wheel- 
ing and dealing.” 

Others take the dimmer view 
that the manufacturers are chas- 
ing cars off the assembly lines 16 
hours a day to build up a large 
inventory to take care of the ex- 
pected shutdown of some compa- 
nies unless they accept the United 
Auto Workers demands for a 
guaranteed annual wage. 


@ Then the optimists proudly 
point to a stronger economy and 
say this, together with the growing 
number of two-car families, is 


Yarnall Blames ‘Bad’ 
Advertising for Car 


Dealers’ Poor Profits 


Str. Louis, March 22—“Bad” ad- 
vertising made 1954 a “profitless 
year” for car dealers despite the 
fact that it was a banner sales 
year for the auto industry as a 
whole. 

The “bad” advertising referred 
to by Frank Yarnall, Chicago car 
dealer and president of the Na- 
tional Automobile Dealers Assn., 
was the “misleading and unethical 
advertising that started in Janu- 
ary of 1954 and continued until 
the late fall.” 

Mr. Yarnall made the statement 
in a speech delivered today to the 
installment credit conference of 
the American Bankers Assn. 

“In my judgment,” he said, 
“this contributed more to the lack 
of profit than any other single 
factor.” Mr. Yarnall said dealers’ 
profit, before taxes, was 6/10 of 
1% on sales. 

“For the most part,” he said, 
“this advertising was started by a 
few unethical dealers, who, while 
indicating unbelievably good 
deals, were resorting to many 
tricks of the trade, not used by 
most dealers, to make deals satis- 
factory to themselves, and not as 
advertised. This advertising has 
improved greatly in the last few 
months, and I am of the opinion 
that this misleading and unethical 
advertising has run its course.” 


® Other factors Mr. Yarnall listed 
as contributing to low profits for 
car dealers in 1954 are: 


e Bootlegging [the practice of en- 
franchised dealers selling new cars 
to used car dealers] 


e Cross selling [dealers selling to 
customers outside their franchise 
area] 


'@ Inequitable freight differentials 
which contributed to bootlegging 


@ The unreasonable race for posi- 
(Continued on Page 79) 


Increased Production, Advertising 
Has Detroit Giddy in Big Sales Whirl 


stimulating the demand. 

Not to be overlooked is the im- 
portant part advertising and more 
astute and effectual merchandis- 
ing techniques are playing in 
stimulating the demand for new 
cars. 

Certainly, there are sound ar- 
guments from all these sources 


(Continued on Page 68) 


Embassy Club Brand 
Launched with Ad 
Drive, Dispatch Case 


PHILADELPHIA, March 23—Con- 
tinental Distilling Corp. is so se- 
rious about its newest brand, Em- 
bassy Club, that it has launched 
an intensive national advertising 
and merchandising plan that will 
cost well over $1,000,000 by the 
end of the year. 

The over-all promotion has been 
given the title, “Operation: Lead- 
ership,” for the whisky the com- 
pany considers can be matched in 
quality only by imports. 

The concentrated drive is un- 
precedented among any of Pub- 
licker Industries Inc.’s liquor sub- 
sidiaries’ brands. Four-color ads 
have been scheduled to run during 
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the remainder of the year in eight 
magazines and in 250 newspapers 
in all major market areas. 


= Theme of the entire drive is 
designed around building prestige 
for Embassy Club, introduced less 
than six months ago. 

R. Robert Smith, v.p. of Conti- 
nental, told ADVERTISING AGE that 
the reason for this unusual concen- 
tration on one brand is that “we 
like the brand and feel it is going 
places.” 

Simultaneously with the inten- 
sive ad drive, the company is also 
setting a precedent for the liquor 
industry by introducing a special 
“Dispatch Case” three-bottle car- 
rying pack, designed to stimulate 
extra bottle sales for retailers in 
open states. 

The lithographed carrying pack 
will resemble a hem-stitched dis- 
patch case: Two of these carry- 
home packs, each bearing three 
bottles of Embassy Club, will be 
packaged in dozen-bottle cases 
shipped to liquor retailers. 


® Advertising, utilizing the theme 
of “Nowhere in the World, Not 
Even in Scotland, Canada or the 
U. S., is a More Gentle Tasting 
Whisky Distilled,” is scheduled for 
Ebony, Harper’s Bazaar, House 
Beautiful, House & Garden, Time, 
Newsweek, The New Yorker and 
Town & Country. 

Ellington & Co., New York, is 


the agency on the account.. 
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Ike Uses Ad Council 
Meeting to Promote 
Foreign Trade Plan 


WASHINGTON, March 22—In a 
surprise decision to put his re- 
marks on the record, President 
Eisenhower today used his annual 
“briefing” of the Advertising 
Council as a forum to appeal to 
the business community to back 
up his program for a more liberal 
international trade policy. 

Like other government leaders 
who participated in the council’s 
llth annual White House meeting, 
the President was scheduled to 
speak off-the-record. 

But legislative leaders brought 
bad news from Capitol Hill this 
morning and the fate of the trade 
program apparently weighed on 
his mind. 

In his talk before the council, 
the President tied the free trade 
program to the world-wide fight 
to curb the spread of Communist 
influence. He said communists 
who consider man as “an educated 
animal useful only as he serves 
the ambitions of a ruling clique” 
are winning great adherents in 
many areas of the world while we 
—who glorify the human being— 
fail to appeal to the man in Burma 
or in Vietnam or Formosa or mid- 
Africa or the Middle East. 


® He thought part of the answer 
is our tendency to forget that 
these people need “a decent mate- 
rialistic basis for the development 
of their culture.” 

“The trade plan,” he said, “is 
not just an altruistic method to 
open markets to the access of 
people all over the globe. Like all 
other foreign policy its genesis is 
the enlightened self interest of the 
oo 

He said it recognizes the fact 
that the U. S. must sell. But on 
top of that it is a means of leading 
the free world to an understand- 
ing that this physical, intellectual, 
spiritual being—man—can coop- 
erate under this kind of a system 
effectively and to his greater ad- 
vancement. 

The President pleaded, “It 
would be fatal, in my opinion, 
here at home to allow the accumu- 
lated minor objections of each dis- 


(Continued on Page 28) 


Radio's $64 Query 
Is Revived on TV 
as ‘$64,000 Question’ 


New YorK, March 23—One of 
radio’s most famous programs is 
making a comeback, but in a 
highly inflated form. 

Radio’s old “Take It Or Leave 
Show,” which made the “$64 
question” a permanent part of the 
language, has been dressed up for 
tv by Louis G. Cowan Inc. As a 
part of the dressing, the jackpot 
question has been multiplied 1,000 
times. The program’s new title: 
“The $64,000 Question.” 

The 30-minute quiz will be 
sponsored by Revlon Products Co. 
on a weekly basis starting in late 
May or June, on CBS-TV. The 
program will replace “Danger” in 
its erstwhile Tuesday evening 
spot. Revlon now sponsors this 
drama on alternate weeks with 
Nash-Kelvinator. 

No master of ceremonies for 
the show has been selected as yet. 
To take home the $64,000 windfall, 
a contestant will have to stick 
around and give the right answers 
for four weeks in a row. If he 
chooses; he can stop somewhere 
between $8,000 and $64,000. 

A novel feature of the quiz 
provides that the contestant who 
decides to go for the $64,000 ques- 
tion can come to the studio with 
an expert of his choosing to assist 
him in answering the final round 
of questions. 
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in All Cake 


Syracuse U. Ad 
Professor Scorns 
Ogilvy’s Adman U. 


CoLuMBIA, Mo., March 22—Phil- 
ip Ward Burton, professor of ad- 
vertising at Syracuse University, 
accuses agency man David Ogilvy 
of “talking through his homburg” 
in proposing a national college of 
advertising. 

Mr. Burton’s attack on the 
Ogilvy proposal appears in the 
current issue of Linage, official 
publication of Alpha Delta Sigma, 
national professional advertising 
fraternity. Mr. Burton is national 
president of the fraternity. 


® The advertising professor says 
that “while Mr. Ogilvy has dis- 
played a sure instinct for selling 
Hathaway shirts and fizzy mixes 
for alcoholic beverages, he has 
failed to sell a whole lot of think- 
ing people that he knows what he’s 
talking about when advertising 
education is the subject.” 

Mr. Burton reports that he quer- 
ied the agency man about his state- 
ment that advertising courses at 
colleges are “sadly useless.” 

“Mr. Ogilvy admitted,” Mr. Bur- 
ton writes, “that this sweeping 
charge was based on no investiga- 
tion or research whatever. In one 
silly generalization he had con- 
demned the work of more than 800 
colleges and universities teaching 
advertising.” 

Specifically, Mr. Burton rejects 
the Ogilvy proposal—which he 
calls a “grandstand play’—for 
these reasons: 


# 1. “It’s too narrow...It’s not 
good teaching to cram students 
with one subject ...Ogilvy’s 
‘ideal’ college sounds mighty like 
a glorified trade school.” 
2. “It is not enough .. . If the 
(Continued on Page 49) 


BIGGEST SURPRISE PACKAG! 


Mix History! 


<5 the Only Cake Mix Packed in 
= Se =e 


KICKOFF ADS—This double truck, which ran in the Pittsburgh Press, 
is typical of the ads that Hills Bros. is using to launch its new line 
of Dromedary cake mixes. 


Hills Bros. Will 
Pay Grocers 3° 
in Coupon Deal 


New YorK, March 22—Hills 
Bros. Co. has started using pages, 
spreads and other large units in 
more than 500 newspapers to in- 
troduce its new line of Dromedary 
cake mixes. Also scheduled are 
color pages in a number of Sunday 
supplements, plus tv spots. Drome- 
dary participates in NBC-TV’s 
“Today” and “Home” twice week- 
ly. 

The company plans to distribute 
some 10,000,000 coupons by mail to 
housewives. The coupons will be 
worth 7¢ on the purchase of 
Dromedary’s white, devil’s food or 
yellow cake mixes. Grocers will 
get 3¢ for handling each coupon. 

Ralph R. Weaver, Hills’ ad di- 
rector, said the 3¢ handling pay- 
ment “is evidence that Dromedary 
is the first national advertiser in 
a countrywide couponing opera- 
tion to recognize the validity of 
distributors’ claims that 2¢ does 
not cover handling costs of cou- 
pons.” 


® The mixes offer twin-packs, 
which enable a housewife to bake 
a one-layer or a two-layer cake; a 
pre-creamed formula requiring 
“150 less beating strokes than 
other mixes”; a gold foil outer 
wrap, and a pan liner. 

Ted Bates & Co. is handling the 
advertising. 


‘House & Home’ Names Swallen 
James W. Swallen, formerly 
New York advertising manager of 
House & Home, has been named 
eastern advertising manager of the 
publication, a new post. 


HeREVOLUTIONARY ! 1: NewDROMEDARY ! Safeway Hits S&H Defense of Stamps; 


Uses Them as Oklahoma ‘Expedient’ 


New York, March 23—Sperry &| 
Hutchinson Co.’s_ blast against 
Safeway Stores for the latter’s | 
‘hostility to the use of trading 
\stamps (AA, March 21) brought a 
tart reply this week from Lingan 
A. Warren, Safeway’s president, 
as well as in advertising by the 
food chain. 

“Although Safeway Stores is not 
named in the brochure issued by 


CBS’‘s Sevareid, Three 
Stations Get DuPont 
Radio-TV Awards 


WASHINGTON, March 25—The 
Alfred I. DuPont Awards for radio 
and television went to CBS com- 
mentator Eric Sevareid and Radio 
Stations WHAS, Louisville, and 
KGAK, Gallup, N.M., today. 

Commendations went to WCBS- 
TV, New York, and WJM-TV, 
Fresno, Cal. 

The awards are made by the Al- 


presentation is made by Dr. Fran- 
cis P. Gaines, chairman of the 
awards committee and president 
of Washington & Lee University. 


= The award to Mr. Sevareid was 
“for thoughtful and lucid analysis 
of the current scene for penetrat- 
ing knowledge of men and events 
combined with tolerance, reason- 
ableness and a leavening of friend- 
ly or caustic humor.” The award 
to WHAS was for programming 
“which consistently shows a lively 
sense of public responsibility and 
an awareness of public and com- 
munity interests.” KGAK, a 250- 
watt station, was cited for its ef- 
forts to provide service to the 
Navajo and Zuni Indians in their 
own language. 


fred I. DuPont Foundation and the| ® 


| Sperry & Hutchinson Co., some 
of the statements apparently refer 
to Safeway,” Mr. Warren said. 

“This propaganda piece by 
S&H,” said Mr. Warren, “is singu- 
larly inaccurate, considering the 
claim that it has been issued ‘in 
the interest of accuracy.’ Although 
claiming to ‘set the record 
straight,’ it is obviously designed 
to distort the record. 

“Our investigation indicates,” 
he continued, “that the memoran- 
dum referred to in the S&H leaflet 
was distributed in Nebraska by 
Louis Kavan, exec. secretary of 
the Federation of Nebraska Re- 
tailers, who, in a covering letter, 
said: 

“*Trading stamps can and have 
been responsible for trade prac- 
tices extremely harmful to inde- 
pendent retail grocers. In Denver, 
local chain groups at one time 
were giving quadruple stamps 
while a trading stamp price war 
was on.’ 


“Safeway has made no secret of 
its belief,” Mr. Warren said, “that 
trading stamps are parasites on 
legitimate food distribution. 

“After we have had an opportu- 
nity to study thoroughly the pur- 
ported ‘facts’ in the S&H pamphlet, 
we shall gladly publish our views 
regarding all of the social and eco- 
nomic questions which have been 
mentioned—and overlooked—by 
the S&H broadside.” 

In the meantime, last Sunday, 
Safeway used newspaper spreads 
in Oklahoma City newspapers to 
announce that it is offering Cash- 
saver coupons, worth 1%¢ each, 
with every 50¢ purchase, redeem- 
able in cash or merchandise. The 
move was made because the chain 
has been restrained by court order 
(Continued on Page 74) 


WASHINGTON, March 23—The) 
Federal Communications Commis- 
sion has by-passed the White 
House and has asked at least two 
committees of the Democratically 
controlled Congress to provide it 
with funds for a full-scale investi- 
gation of tv station and network 
operations. 

The best publicized bid was 
made last weekend in a letter 
to the Senate commerce commit- 
tee, which says—in effect—that the 
commission cannot deal effectively 
with the u.h.f. problem because 
it lacks up-to-date information on 
how the tv industry operates. 

But it was also learned this 
week that the members of the 
commission have presented their 
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FCC By-Passes White House, Asks Congress 
for Funds to Probe Radio and TV Networks 


problem to the House appropria- 
tions committee and have made a 
strong pitch for a special appro- 
priation in addition to the budget 
which was approved by President 
Eisenhower. 


® The letter to the Senate com- 
merce committee was by way of 
a preliminary reply to the famous 
Plotkin and Jones studies. As spe- 
cial counsel for the commerce 
committee these two experts had 
filed reports recommending that 
FCC take a number of steps to 
protect u.h.f. stations from v.h.f. 
competition and to make more net- 
work programming available to 
u.h.f. stations. 

FCC’s letter made no offhand 
promise of drastic action and ar- 
gued that “the network problems 
referred to in both the Plotkin and 
Jones reports cannot be considered 
by themselves but are inextricably 
interwoven within the structure 
of television programming.” 

The commission said it would 
like to find a way to protect u.h.f. 
stations from v.h.f. stations in as 
many markets as possible and it 
would like to see greater produc- 
tion of u.h.f. receivers and high 
power transmitters. 


® But “over and above these spe- 
cific measures the commission be- 
lieves that a general study by the 
commission into the entire eco- 
nomic structure and operations of 
the television industry is essential. 
This study would include but not 
be limited to consideration of the 
respective roles of the networks, 
advertising agencies, talent, inde- 
pendent film producers and dis- 
tributors and other program 
(Continued on Page 79) 
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Station Reps Clash With Nielsen Over 


‘Paucity’ of First Radio Station Indexes 


(Continued from Page 1) 

the report shows one station with 
3.1 listeners per home and no other 
of the five reported stations with 
more than 1.7 listeners per home? 
This is just one of numerous 
anomalies which exist, such as 
audience too small to report dur- 
ing the best listening hours of the 
day and extreme deviations in 
audience composition. For ex- 
ample—36% of the audience lis- 
tening to stock market reports 
were children. 


= “One of the difficulties in the 
comparative measurement of tel- 
evision and radio audiences by a 
small unchanging panel of a few 
radio homes is that no credit 
whatsoever is given to the enor- 
mous radio audience involved in 
37,000,000 automobiles and other 
out-of-home listening.” 

When word of the Station Rep- 
resentatives Assn.’s_ criticism 


| Mr. Harris asserted. 


.reached him, Murry Harris, public 
relations director of A. C. Nielsen 
'Co., fired right back with a rebut- 
tal statement. 

“For an organization that pur~ 
ports to be representative of a 
large group of sellers of radio 
time, the SRA has done a shocking 
disservice to the radio medium by 
issuing this statement. By means 
of specious reasoning, doubtful 
innuendoes and at least one out- 
and-out falsehood, this committee 
is doing its darndest to tear down 
the vitality of the medium by 
blasting its newest research tool,” 


“Our own experience since the 
release of the first eight NSI re-| 
ports is that a very large number 
of both stations and reps—and of 
course agencies as well—are not. 
only satisfied with all the new 


types of data in the reports, they 
are enthusiastic about it. One then 
wonders to what extent this group 


,is representative of the represen- | 
_tatives. .. 


“First, there is no truth what- 
ever in the claim that NSI uses the 
same sample size for radio and for 
television. One phone call would 
have given this committee the in- 
formation that, naturally, the radio 
sample is as much larger than the. 
tv sample, as radio ownership is 
larger than tv ownership in each 
market. 


® “Second, the committee uses 
questionable reasoning when it 
glibly talks of millions of sets in an 
area against Nielsen’s sample 
homes. 

“Third, the committee just 
doesn’t understand the principles 
of audience composition analysis 
in its remarks about variations in 
listeners per home. In Los Angeles, 
for example, at 7:30, the ‘Disney- 
land’ tv show on KABC-TV has 3.0 
viewers per home, according to our 
report, while ‘Ella Raines’ on 
KTLA has 2.0 viewers per home at 
the same time. Is there anything 
illogical about that? 


Hand soap business ig neck and neck... in lowa ! 


THE DES MOINES 
REGISTER anv TRIBUNE 


An “‘A’’ schedule newspaper in an ‘‘A-1’’ market! 


And every famous brand gets its share* among 
the 1,310,000 loyal readers of The Des Moines 
Sunday Register. What about your brand? Look- 
ing for bigger sales in this state-wide, big-family, 
big-income market? Surest way to tell your story 
to lowans—in cities and suburbs, in rural towns 
or on farms—is through the pages of the Sunday 
Register...the one medium that gives you from 
50% to 100% saturation in 81 of Iowa’s 99 
counties, 40% to 49% in ten more, and better 
than 21% in the remaining eight. Tell and sell 
the whole state of lowa, in The Des Moines Sunday 


Register. 


Gardner Cowles, President 


REPRESENTED BY 


Scolaro, Meeker & Scott—New York, Chicago, 
Doyle & Hawley—Los Angeles and San Francisco 


*YOUR SHARE!... Balanced even-Stephen on Iowa 
farms—in Iowa cities? Find out how you (and your 
competitors ) stand, in the latest “Brand Inventory in 
the homes of Iowa Subscribers” to The Des Moines 
Sunday Register. Write for your copy, on your 
company letterhead. 


. 


Detroit, Philadelphia 


“Fourth, the stock market re- 
ports in question were part of a 
news program sandwiched between 


music shows during the breakfast ~~ 


hour. 64% of the audience was not 
children. Do any of the members 
of the committee pack their chil- 
dren off into another room when 
financial news is broadcast? 


® “Fifth, another straight false- 
hood is the statement that ‘no 
credit whatsoever’ is given to auto- 
mobile radio. Nielsen is the first 
to give the medium credit for this 


_‘plus’ by publishing both national 


and local auto radio data regular- 
ly. 
“Sixth, the blithe accusations of 
‘paucity of sample’ fail to come up 


with any concrete supporting evi- | 
'dence that is based on the type of 


sound statistical procedure that the 
world’s largest marketing research 
organization and its subscribers 
have relied on for 32 years. 

“Finally, it is strange indeed to 
see an organization that sets itself 
up as a group of crusaders for the 
cause of the radio medium publicly 
focusing attention on some of the 
weaker spots in radio usage. How 
much wiser it would have been for 
them to have learned the true facts 
by studiously analyzing the new 
types of data that only NSI puts 
into the hands of stations,” Mr. 
Harris suggested. 


Storecasts O.K., But 
They Can’‘t Overlap 
FM Broadcasts: FCC 


WASHINGTON, March 23—A de- 
cision of the Federal Communica- 
tions Commission today authoriz- 
ing fm _ stations to engage in 
“functional music” sidelines has 
left fm operators far from happy. 

The commission’s decision, sup- 
posedly a move to help fm find 
additional sources of revenue, 
specifies that Storecasting and 
similar specialized services may be 
carried only during hours that 
regular fm broadcasts are not be- 
ing offered. 

To provide additional time for 
specialized services, the commis- 
sion reduced the minimum re- 


quired programming time for fm 
broadcasters from 42 hours week- 


ly to 35 hours. 
However, Ben Strouse, general 

manager, WWDC-FM, Washing- 

ton, said the new policy is going 
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|NEAL NYLAND, formerly senior ac- 
‘count executive with R. L. Polk Co., 
Detroit, has joined Geyer Adver- 
tising as a v.p. and account execu- 
tive. Mr. Nyland, who will head- 
quarter in Detroit, will work on 
the Kelvinator division of Amer- 

ican Motors Corp. account. 


to result in protests from station 
listeners. He predicted the prob- 
lem will be considered at the 
NARTB convention in May. He is 
chairman of the association’s fm 
committee. 

He said the continuous music 
/programs which make up WWDC- 
FM’s Storecasting service have a 
large home audience. 

Under the order, he said, 
WWDC-FM must deprive the 
home audience of at least 36 
hours a week of this service. 


Botsford, Constantine 
Reports Incorrect Billings 

Botsford, Constantine & Gardner, 
Portland, Ore., has told AA that 
it furnished incorrect billings for 
the March 7 agency billings issue. 
BC&G actually had 1954 billings 
of $4,326,362, of which $148,000 
was capitalized fees, as compared 
with ’53 billings and fees of $3,- 
224,396 and $73,824, respectively. 
The agency originally reported 
$3,304,012 for °54 and $2,751,979 
for 53, which it says are actually 
total billings figures for 1953 and 
1952, respectively. 

BC&G says its increased bill- 
ings were due to “the growth of 
our older and larger accounts.” 
Media breakdown: Newspapers 
15.7%, magazines and farm publi- 
cations 25.1%, radio and tv 13.8%, 
outdoor and transit 13.5%, busi- 
ness papers 5.8%. It estimates °55 
billings will be up 20%. 


(ADVERTISEMENT) 


... working in a super market 


Here is Elinor Fahrenholz, a 
copy writer in our advertising 
agency, working in a Chicago 
super market. 

What she learns here will be 
translated into advertising for 
our clients...and back into sales. 

Copy writers, art directors, 
account people. . . all spend at 


The ‘‘man” from Cunningham & Walsh 


~ 


least one week a year working at 
a retail outlet. That’s a fixed pol- 
icy at our agency. 

It’s this kind of footwork that 
is back of our advertising brain- 
work. 

Cunningham & Walsh, Inc., 260 
Madison Avenue, New York 16, 
N. Y. MUrray Hill 3-4900. 
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AMERICA’S LARS 
MAGAZINE 


Reaching 411,000,000 nouseholds every Sunday, 


Memo to Aavertisers- 


EST FAMILY 


THE TRREGULAR 


READER 18 


\ REGULAR RABBIT! | 


You know how rabbits are- You start 


counting them and you are liable to 
run out of numbers while there are 


still bunnies around ! 


Well, that's exactly the way 


when you start adding UP "occasional" 
readers, "secondary" circulation and 
that good old catch-all, "miscellane- 
ous." You just don't know when 


to Stop. 


Please do not mistake our purpose in 
bringing UP the subject. We do not 


disapprove of fecundity nor 


the motives of people who, in great 
numbers, quit reading any one or more 


magazines- 


We only want to make it clear that 
when someone gets to calculating and 
projecting and multiplying in the 
circulation department, in no time he 
with 
anticipated readers, temporary read- 
ers, former readers. Pretty soon they 
all look just 1ike readers-~the way 


can have the place crawling 


—_—_ 


rabbits look like rabbits. 


This Week Magazine nas ll million 
circulation. Lord knows how many 
rab--readers, we mean--that makes. 
But the important thing about our 
11 million is that it is the same 


people, issue after issue. 


aavertiser who has serious business to 
transact can sure appreciate a stable 
audience. It's where he makes nis 


regular customers. 


With 11 million homes open to you, 
week after week, you don't have to 
pull readers or rabbits out of hats-- 
you just wait on the real customers 
right there in front of the counter. SHARES TH 


One more thing we feel we should make 


it is 


clear. Those 11 million homes we The Baltimore Sunday Sun 
mention are far from empty. They're The Birmingham News 
no doubt swarming with little up-and- Bosch Sot pserver 
comers which we don't bother to men= hicago Dail News 
tion. en you have enough stable The Cincinnati Enquirer 
circulation you lose interest in Cleveland Plain Dealer 
rabbit-counting- The Dallas Morning News 


Des Moines Sunday Register 
The Detroit News 
The Houston Post 


The Indianapolis Star 

The Jacksonville Florida Times-Union 
Los Angeles Times 

The Memphis Commercial Appeal 
Miami Daily News 

The Milwaukee Journal 

Minneapolis Sunday Tribune 


America’s Largest Family Magazine 


£ POWER AND PRESTIGE OF THESE GREAT NEWSPAPERS WHICH DISTRIBUTE IT. 


The New Orleans-Times-Picayune States 
New York Herald Tribune 

Norfolk Virginian-Pilot 

The Philadelphia Sunday Bulletin 

The Phoenix Arizona Republic 

The Pittsburgh Press 

Portland Oregon Sunday Journal 
Providence Sunday Journal 

Richmond Times-Dispatch 

Rochester Democrat and Chronicle 

St. Louis Globe-Democrat 

The Salt Lake Tribune 

San Antonio Express and Sunday News 
San Francisco Chronicle 

The Spokane Spokesman-Review 

The Washington Sunday Star 

The Wichita Sunday Eagle 
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Sells English Montreal! 


ONE paper—the Star—delivers thorough, 
power-packed coverage of Montreal’s Eng- 
g lish market, plus evening home readership 

; é) that pays off at point-of-sale. 


MORE general, retail, department store 
and classified linage than any Montreal 
English paper! 

° The Montreal 

Ps ¢ Star 


Represented nationally by O’Mara and Ormsbee Inc. 


‘Advertising Nota 


(Continued from Page 2) 
vertising Register lists ten agen- 
cies for the company for 1954.) 

Each division at General Mills 
has a different conception of the 
responsibility and function of the 
agency and the company, the 
study revealed. 

Mr. Samuelson stressed that 
“everyone should have a clear 
and uniform picture of the objec- 
tives of the company,” and of the 
functions and responsibilities of 
agency and management. 


'™ What are these responsibilities? 


Social Venture,’ 


Says General Mills Ad Executive 


How are they divided? According 
to Mr. Samuelson, the agency 
should (1) carry out research; (2) 
develop marketing strategy; (3) 
furnish creative material, and (4) 
select vehicles to carry advertising. 

The company, on the other hand, 
should (1) be responsible for 
broad concepts; (2) make budget 
and policy decisions; (3) conduct 
research for product improvement 
and package design; (4) acquire 
and maintain public acceptance of 
its products, and (5) make final 
evaluations of the effectiveness of 


the program. 


peeerPees, 


THE 


NEW YORKER 


NO. 25 WEST 43R0 STREET. NEW YORK 36.N.Y. 


an ‘New ideas gir 
‘y always take shape within ” 
:  asmall group of men : : 
: whose task it ts to ° : 
nd ° ‘ 
: spread them and get them : 
‘ * ’ 
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Advertising Age, March 28, 1955 


The major source of responsi- 
bility—the company—should al- 
ways be clearly defined, he stated. 
The agency should be guided by 
—and should have as its basic 
premise—the ground rules of the 
client, he emphasized, because the 
client pays the bills. 

But, he added, the agency should 
also be ready to assist the com- 
pany with its responsibilities if 
called upon. “The contribution of 
an agency is not a fixed quantity,” 
he commented. 


® He illustrated how one of Gen- 
eral Mills’ agencies had given the 
company “extra” help when it 
provided the package designs for 
the cake mixes and Wheaties. 
Along with a willingness to as- 
sist in areas not strictly in its 
own province, the agency should 
also be willing to “venture into 
new fields,” and be open to 


change, Mr. Samuelson pointed 
out. 6 
However, he _ advised that 


change be tempered with common 
sense. “Too frequent change may 
result in inadequate concentra- 
tion,” he said. 

The relationship between agen- 
cy and management should be 
similar to a company partnership, 
he added. Complete confidence 
should be exchanged between the 
partners. There should be a will- 
ingness on both sides to criticize 
and exchange ideas. 


@® Agency and advertiser both 
should recognize, Mr. Samuelson 
told the club, that advertising in- 
fluences three separate groups. 
These three groups—users, sales- 
men and distributors—are equally 
important to sales. But they are 
not all necessarily influenced by 
the same appeals, he added. 

Wise agencies and advertisers, 
he asserted, will take steps to 
make sure that they have made 
the maximum appeals to all 
three. 

Referring to the company re- 
sponsibility for final evaluation, 
Mr. Samuelson described the an- 
nual review that General Mills 
conducts. This review evaluates 
all phases of its advertising and 
marketing program. 

On personnel evaluation he had 
this to say: “We believe that it is 
far better to change faces than 
[to change] agencies—and we 
havent made many agency 
changes.” 


Robinson Names Two V. P.s, 
Adds Two Accounts 

John W. Haynes and David R. 
Fenwick have been elected v.p.s 
of Elwood J. Robinson & Co., Los 
Angeles agency. Mr. Haynes has 
been with the agency 11 years, 
first as art director, and since 1948 
as an account executive. Mr. Fen- 
wick, formerly an account execu- 
tive with Calkins & Holden, Los 
Angeles, will serve as an account 
executive and on the agency’s ex- 
ecutive planning board. 

Utility Appliance Corp., Los An- 
geles, and the City of Los Angeles 
Department of Water and Power 
have appointed Robinson to han- 
dle their advertising accounts. The 
agency also has expanded its tv 
department under the direction of 
Lee Laufer, and a film workshop 
for tv spot commercials has been 
set up. 


MR. ADDISON SIMS 
OF SEATTLE? 


Sims, maybe, but not too many others will 
remember you when your ads run in jam- 
packed heavy monthlies, Next time try THE 
CONTRACTOR, news tabloid of the plumbing- 
heating-air conditioning Industry. Exposure, 
visibility, readership—we have It! 


™ Contractor 


PLUMBING e HEATING 
AIR CONDITIONING ¢ APPLIANCES 
Grand Central Terminal Bldg., N.Y. 17, N.Y. 


. 
‘ 


7. 


' 


J 


~ 


i ae 


—_ 


: es Bi: ; - rs ay, wie Ben ta OR . ne Pe fey re aceon me We rf > F ap dliee 42 tech e ae ‘ me ey “tee Fan as see at me * 
ek ee ae EP ° Paes. ae F = my F berinbeks sé tye, ray foe ae be Bs go 35 ra eens 2S ee ee “- aa ; - Sh pe, eee raat he PA: OTF ae ey te, 
etal 2h, fri et : se ig Bagi, OE pe us te eta : : pa Le 20 oe a 2 z Piste pay tip aa & 5 & ig Rei Pate ( % “ay SNe eS ee, 8 : se cease, Uae" 9 hice te ao Pg er OR ta ee dies ey TR aS 
Rae Mis Ct SEN dota date 5 Lath Gh ils ode Ae Ea aden 2 ge 2 cae a oP ee ag pre APE eo ee Ig ete cn eT eID Jee SARS I gts. 5 ace A SE Sead CA ae ie Me PRP ies Heat, FES Wor shy yy Ped OF to Rts de os Ereerer oy Oe eeeaeeh aie ors Seat i at Fearne ree 
te " " .e = can Stators ¥ Py ad <M a eet? Po ‘ os BS 7 ’ at Pius he ey Bean Fs = te a nag ey a "t TMS Ped SS ec% & cranes ay ey - are me Saas 
a pS , ‘ep Fes rs . i ‘ tah ‘ ON he ¥ ; aes ¢ . < j ei Ae ie 3 ue ef! Se Ss 4 tay ita on as "y RykF ae Fe. Re 
Pas pai st img. 20 Pon fe oe eee rte ul’ EB ht i Rit he EB Aide eh ae ae des 2 ie + a ? i i P , a. Ea eee srk Ny va) ane SF : (ae ‘ pre eats * re 4 it nics * Pepe Fe ’ 
; Rig ees is has Pe we be Pe i ; forhds See uae oe as Sa shah ta AD Ee epee <tr eaPieeet: © Bite oe COE mt ae ’ Tes Ty s ja ee ao eae Oe i a aS : ; wat ah . . - ae ee _ 
, 7 5 - ~ 2 x j * . ‘ , ‘ 7 as 
fir r = a ae co oa 
< r ‘ en a ‘ vr “7 7 PY . . r a 
ihe / 
re 6 ‘ 
eek SE A SSSlnSta-entnneensnnnnsesn . 
Be 7 
rai ae | 
ae re | 
aye oe d | 
sae 
et 2 ee 
Best by t 
ber a3 : / 
See ‘Pontes! 
Fi a ee gull 4 
re, a — areP 4 
a ‘cTmany * 
Rec as Richy Same ro # q . 
Cn a i | 
be *. a 
coo ‘ ‘ | 
ae ' # ' 
etre al ‘ea - ' 
pence ee -_ - . 
ee = 
he 4 a i 
a ee ‘ | 
ee " "r | 
ieee | ‘ 
Bd a 
Bis . 
aay 
BS 
See | 
pee | 
= . | 
: 2 | 
- } 
= ——_—_ Sl 
a eee 7 
a ' 
iS 
E 1 7, 
ss , 
| ? a °, 
a e 
: e a * 
is ° ° 
° ° 
e a 
e 
E + “a eee? 9 66'S Gis e e 
: * * 6 * 
e ’ 
¥ %#o® * 8 
: 7 ° | 
= . ] + ’ 
hese . s . 
. ° mo , 
e e ® 
; 2 * ry ; 
' 
ae 
ee 
: q 
q 4 ¥? 
be” ig 
: I 
. ‘ 
| 
. 
oes 
Ree f 
2 f 
ae } 
. ‘ 
: . 
, 
; 
* i} 
4 : 
{ * 
. t 
4 % q 
pesvengveerenne 
ee 
a 
as 
a , 
‘hee 
a ar 
* ; 
: f 
in ’ 
_n 
- . 
ae e 
« , 
* 
e ‘ 
” 
e : 
. | 
= - ‘ 
2 * f 
; * 
e Q 
bd T SL 
e AY | a f 
* j at 
4h ‘ / 
, seein } 
: 
t 
| | 4 
ae 
° { 
, 
| Po 
' 
| 
a 
a _ ays * r i? 
te 5. boa 4 ; ae : 7 7 : ‘ ‘ ' , ’ Tot 
aa} Pe ty 4 aad Ei Pag 3% Se Ve ; cn te 6 nena ee EE Mg itd E ob ee we ar ee Bet %, Ag . 7 del f pe TS ey Boe gt #5 poe cae} bX 5 ‘ : rae 4 ai hg i ; =e pe TE al Fas 
Xs ee é 4 oe x fd 4 ~ we i fomAe * J ’ Sk Re? < al - oo S.. : ieee - a +) OE ee a re ee : 4 = a 4 ~ . z , * e fe nee . “4 x > Se Pe se * ees 4 Me | a ap ae le 9 x ii. dye Pi Sa Seats 
4, ee Oe ig IS i eh, Ge be ee ened Ae. a, Gita SR ae i, REY alia ne? i oe wth as * fi pose 6 ee te ak igh 208, a al Jes d ser 2 ai 2 : Ki ra i) Pek. Hi * 7 * Wer chaee: bigs See 6s: ‘ Fa Tie < i pe! i = ime teE 
" ot ea <a . ¢ y . - 5 5 . yt Le Zz as B ce” oY 9 a - ¥ ‘. Ary “4 pe s: E: fj d _ - ea f ’ ™ - q ] re J eo % ~t ot . 7 7% x) i. ? 
fet SRM em oe ee a Se bs hae corest Fh gold oc pee AE de dip ATM inet 2 tages Ep rEt he U8 Dare. RLivit Ay td Seechoa 38 ia te te Dike Ge gd evi go Wr ete? Stee ile TEARS | ty AS COD © SEMEL CREC at DSU POOL! gh ce RRA, Sere Ieee 
et al Sap tray Sar ge saad Ly oF: ? a ee ny Bee Fa a ae ee Pe eae Sue mee “7 re sere . Rg TRE a we Pa z ate ys ° ee 2 ee = aS. Fy $ “A ie aT Re ce ae EB, ES men I cement, Re Pam a4 eg Ae te 2 TIRE ais. 8 Cae gar eT er we Ty . 
ne Plea x ¥ Rik aT ae “ “ “£ “i ars eee op per ia ae SS Se es fa ~~ a Dn aig eK ee A WORE MME es ee Sl cmagle on — 2 ae — AR. pop wi, apne aan hej Manet SE ~~~ +e No ge ar Sede erences” allt ce Sao ee ge ge he TE. ge. ’ 


a § 
- got 


oe, 
\ 
\ 
\ 
c4 
e 
° 
c 
€ 
t 
> 
ga 


THE TREND TO 
architectura re) RU Mo building 


CONTINUES -:- 


ERS i 
a ADVERTIS ” odvertisers) 
: addition to 232 long-time vig 1SSUES THis YEA" 


Ind FORUM'S FIRST FOUR | 


ime 


: 


err he 


vs i ee fe jg ae A ae Soe a ‘ he fi Soe Page " PB eee Sone ae ft iS hea se Be arthsi eae Bae ot AD He 3 gia ah tele ge Gee ole Seen AF ye 
paertse i : ee ae 2 ee ee it =. ES % i ap “he e each; ee ee eae recs f ~ eee oot ha a {¥ Stare oe mene Attar ese ta Fatty, oy Bite 2 Y > rege ies aS Pre <7 J 4% ee ne eg a, Beye. © T's os ait Pe tae at aie saeects 
Re 
55 | | 
i- } q ” " 
1. 2 
' 
e 
: ae 
n= ; | | 
. zs 
of 
_ 
a- | 
1e 
it 
or 
S- 
ts be 
ld 
to 4 ' 
Je 1 
5 ee 
at ’ 
yn : 
3 nS 
: be 
: ee 
| a 
7 a 
1e 
| o 
ce 
vj 
] = 
yn ‘ | 
: ; 
IS. | 
s- } , 
3 oe 
re eo | 
: i 
to | 
le ) 
il 
: a: 
a= 
: e 
ls 
PS q 
id 
' 
id | 
is j ; 
in j , 
ye 7 
y : | 
a 
“ 
4a 
.S 
—— | | 
1S | 
s, B eed 
18 
1- : 
»S em ie 
3 << 
- | 
7 Fs 
: i” 
¥ ‘ 7 Fy | 
l- ' _ ~ , 
1e _ ie ' — ne 
| ee t?: i i. : _ ; 
of 7 — @) is oe / E 7 R , 
/p 3 Cc : 
n re i f > 
, tecture, END r —— 
| ut 3 e * r | 
acon 4 e ane ™ € &s * On ps 
Ti Ay wget bait 
s | 4% G 7eh hs 
on orn? ort ' oe ren | 
ve ® € pre? a 7 + = : | 
7. ‘a of wo® on St, Compared y,,, SSUES THI. ms 3 
| prV® ne Myatt IS UP 19 ot four in YEAR 4 
~ eae VP pi® 0G a P 19.9% Bonga : 
CO aaa , & * year) x 
KEM nS) “fi ; | 
Ek . 
> wz y 
> e : : 
¢ —? ¥ y 4 , 
i a f i ees: ; 


ie ae 


Edited in Spanish by native Latin Americans, 
it gives the most complete coverage of the 
giant soft drink and 900-million gallon alco- 
holic beverage industry of Latin America. Read 
by 8,000 top executives and technical men. 
BEBIDAS ANNUAL HANDBOOK AND BUYING DIREC- 
TORY Distribution to 8,000 in 1955...onl 
Spanish Language operation handbook onl 
buying guide in the industry...avidly read... 
proved sales run to millions. Rates are low. 
BEVERAGES—in English, read by more than 
4,600 executives in Europe, Australasia, Africa, 
Free Asia...profitable results. 


Write for complete market facts! 


THE CANTERBURY PRESS 2001 Calumet, Chicago 16, Ill. * 


moher Down Beat—Country and Western Jamboree—Record Whirl— 
@ Up Beat—Beverages—Radio y Articulos Electricos—Radio y 
publications Articulos Electricos Catalog File—Bebidas—Bebidas Annual Directory 
Publishing since 1934. —Loa Farmacia Moderna—la Tienda—Elaboraciones y Envases 


COVERS THE BIG ee 
BEVERAGE INDUSTRY . <7 <9 

OF LATIN AMERICA «= 6 
we < 


tu i 


©) 3 maher 
publication 


Three States Act 
to Curb Various 
Ad Practices 


(Continued from Page 1) 


demeanor to make false state-| 
ments about a product in any ad-. 


any publication or over any radio’ 
or television station unless it is 
offered for sale or is a qualified 


dealer. | 
The other bill passed by the 


New York legislature amends the 
general business law in relation to 
fraudulent practices in respect to 
stocks, bonds, other securities and 
commodities, to make it a misde- 
meanor to advertise or offer for 
sale such properties by misrepre- 
sentation, concealment, false pre- 
tensions or false promises, and au- 
thorizes the state attorney general, 
either on complaint or otherwise, 
to make such special and indepen- 
dent investigation as he may deem 


vertisement, or to publish or dis- necessary in connection with the 
seminate any advertisement in matter. 


® Other bait advertising bills 


A bill to make it a misdemeanor 


agent or representative of such a to make any false statement or 


claim in relation to merchandise 
advertised on tv. This is still in 


Let’s separate the boys from the men! The youth market leaps from 30 to 40 mil- 
lion in the next 10 years . . . 6 million more than any other age bracket! And in the youth 
market, the boys are the breadwinners, earning and spending the lion’s share of $41,000,000 


every week! 1,100,000 ABC net paid circulation BOYS’ LIFE, 


2 PARK AVENUE, NEW YORK 16, N. Y 


| 


| 
' 


stated in any such ad that the ad-| pending in the state legislature in- KENNETH A. HAMILTON has been 
vertiser is a dealer in the product | clude: 


‘elected a v.p. of Hicks & Greist, 

New York agency, and has been 

named to head a new industrial 

and business services division. He 

has been an account executive 

with the agency for the past 10 
years. 


committee. 

A bill making it unlawful to 
sell merchandise by tv unless the 
advertiser files with the telecaster 
prior to telecast a _ statement 
of the exact quantity of merchan- 
dise available for sale. This is al- 
so in committee. 

A bill to give the attorney gen- 
eral broad investigative powers 
to control unfair trade (AA, 
March 7). This is likely to be 
called up within a few days. 

Bills to regulate couponing, to 
restrict advertising of alcoholic 
beverages, and to create a con- 
sumers bureau with unusual 
powers over the labeling and ad- 
vertising of foods, drugs, cos- 
metics and health devices have 
been allowed to die in committee, 
and are not likely to come up 
again at this legislative session. 


® The bill enacted and signed by 
the governor in Maine amends 
the general business code to make 
fraudulent advertising a misde- 
meanor, and applies to any adver- 
tisement in any medium which 
contains any assertion or state- 
ment of fact which is untrue and 
designed to be deceptive or mis- 
‘leading. Such advertising may be 
‘enjoined and the advertiser pun- 
ished by a fine of not more than 
$500. 

| Maine thus becomes the secon4 
‘state to adopt a bill to curb bait 
advertising. Massachusetts passed 
la similar bill a year ago which 
has been very successful, accord- 
ing to the National Better Business 
Bureau. 

The New Jersey bill to end gas- 
oline wars would enable the state 
division of taxation to establi-h 
and enforce retail prices fixed to 
guarantee the gasoline retailer a 
gross profit of 6.7¢ a gallon. It 
also prohibits discounts, rebates, 
lotteries, prizes, wheels, punch 
boards or other games of chance 
in sales by distributors. 


Esmond, Ray-Hirsch Merge 
Esmond Associates Ltd. and 
Ray-Hirsch Co., both New York, 
have merged to form Esmond, 
Hirsch & Associates, with offices 
at 10 E. 40th St. Lawrence Esmond 
is president of the new agency, 
and Murray Hirsch is exec. v.p., 
treasurer and general manager. 


@ They make sure they know what's going on. 
More and more of them (over 1,000 clients, now) 
| use Bacon's Clipping Bureau to get all perti- 
| ment information published about their busi- 
ness (from our reading list of 3,058 business, 
farm, and consumer journals). Any subject you 
want, such as company mention, competitive 
ads, competitive publicity, and research mate- 
rial. Ad managers, agencies, publicity and 
public relations men, and researchers use our 
service to keep up-to-date. Send now for Bulle- 
tin No. 55, “Magazine Clippings Aid Business”. 


BACON'S 1955 PUBLICITY CHECKER 
who sends out publicity should 

heve one. Lists our 3,058 publications, 
each coded to show publicity used. 
ipiret bound, fabricoid, 256 peges, 
6% x 914", $15.00. Seat on approvel. 


BACON'S CLIPPING BUREAU 
343 S Dearborn Street * Chicago 4, Illinois 
Established 1932 


SMART GUYS DON’T TAKE CHANCES 
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Today is Post day 


The fatal weakness in 
our defense against 


THE H-BOMB! 


For two years our defense program has concentrated on “massive 
retaliation”—our power to destroy any aggressor. Now, it appears, 
the Kremlin possesses this same power. What could we do if the Reds 
started another “Korea”? Could we risk an all-out World War III to 
stop it? What’s the one thing we could — and should — do now to 
neutralize Russia’s striking power and make our own cities safer? 
Here’s an expert Washington reporting team’s critical appraisal of 
our national security — and their proposed solution . . . 


by Joseph & Stewart Alsop 


best seller -. 


the 19th week ina row, a book 


of stories, articles and pictures 


V.Pincharge (VEN) has been on the best-seller list 
of chents wives ®S) | 


“Dress Ivy League, bathe every day, and don’t 
get married” were his boss’s orders. For this 
he got a foreign sports car, a fat salary and a 
staggering expense account. But how could he 
explain to his childhood sweetheart that there 
was one big drawback: No Love Allowed? 


(Short story by Robert Carson.) 


costs a million and a half 
per mile. It starts in 
Charleston, ends in 
Princeton—both in West 
Virginia—ties in with no 
major roads. State pride? 
Political graft? Taxpay- 
ers never paid a cent for 
it! (Article by Richard 
Thruelsen.) 


They get hugged by 
bears, clawed by pan- 
thers, bitten by snakes— 
for fun! Meet the Piper 
brothers who “retired” 
to Florida and ended up 
with a unique and free- 
wheeling zoo. (Article 
by Wyatt Blassingame.) 


-“The Saturday Evening 


Post Treasury.” No wonder 


BRE 
ic Be A, 


This week Ethel tells how she met 
and married her third husband. She 
reveals the things the cameras 
didn’t catch during her two-hour 
TV spectacular with Mary Martin. 
And she explains why she'll con- 
tinue to appear in movies, but no 
more Broadway shows! 


The contents came from a maga- 
zine that leads as best seller on 


expermmenr  Mewsstands and as best read in 


How can I write about 
evil, John reasoned, 
when I’ve never experi- 
enced it? And so he took 
the plunge (for art) in 
the most lurid way he™ 
knew! (Short story by 
George Bradshaw.) 


the home.* It is this reader inter- 


est and impact that has helped 


TWE WAKING OF A WILLER 


o Case History 
Fee ae. verden tortie 


TOUGHEST = 
THE AIR 
wa THE 


product after product onto the 


best-seller list, too. The Post 


A M/, fi 
“ € 
Na \\\ LA\\\ 


gets to the heart of America. 


*The Post leads the next general weekly in single-copy sales by on average 
of over 574,000 copies per week. Moreover, readers spend more time with 


the Post thon with any other weekly. (Source: The Measure of o i 
A CURTIS MAGAZINE Ra: 
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_ Tetal guest accommodations of Atlantic City’s hotels .. . . 54,000*; 
Operating Executives (department managers, plant superintendents, 
ene directors, etc.) who read Newsweek ....... 240,000 
*SOURCE: Atlantic City Convention Bureau 


‘Hold a convention of Newsweek’s circulation and you’re 
addressing not only a good slice of the men who move and 
manage Business America, but you ‘re reaching their influential 
counterparts in government and the gas as well. 
‘Here in. Newsweek is America’s most, 
significant million. Here, too, is the only | 
magazine today with so heavy a Re centration of its 
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Confusion About ‘Management’ 

For more years than we like to recall, we have been listening to 
advertising managers, both consumer and industrial, talk about 
“management.” Mostly, they seem to talk about getting “acceptance 
from management,” or being made “a part of management,” or how 
to sell their ideas to “management.” 

Through all of the convention speeches and learned articles dis- 
cussing the problems of the advertising manager, there runs this 
thread of frustration or despair over the whims and foibles of the 
business ogre that is “management.” And, of course, a feeling that 
ad managers are on the outside, looking wistfully in at management. 

This strikes us as arrant nonsense, and we suggest that advertising 
managers consign the subject to oblivion, where it belongs. Adver- 
tising executives are not on the outside, looking in at management. 
They are a part of management, and it is ridiculous for them to talk 
as though they are not. 

Exactly what their management status may be is, of course, a func- 
ion of their individual companies and their individual status within 
those companies. There are higher echelons of management in their 
companies, and lower echelons, but it is completely ridiculous to dis- 
cuss relations with either higher or lower echelons as though the ad- 
vertising manager was somehow outside of the management stream. 

So let’s have an end to the loose use of the term “management,” 
and particularly in such form as to indicate that the company’s ad- 
vertising executive does not belong to the management team. He does, 
and he can’t and shouldn’t sidestep his responsibility as a member of 
the team. 

The very process of thinking in terms of having to “sell” something 
to “management,” instead of being himself a member of the manage- 
ment team, may be insidiously harmful to the advertising manager 
who wants to get ahead. If he thinks of himself, even occasionally, 
as an outsider battling the entrenched management interests, he may 
be less able to fulfill his capabilities as a member of an integrated 
management team, and by this very circumstance he may be helping 
to bring about some of those “management” difficulties which are 
always being discussed at conventions. 


Not So Bad, After All 


Ordinarily, most of us in advertising are so busy looking for what’s 
wrong with the business that we lose our sense of perspective. In 
such a case it is worth while, once or twice a year, to leaf through 
a magazine or a newspaper, or spend a couple of hours listening to 
tv commercials. Forget for the time being that you are in the adver- 
tising business, and just look at the ads or the commercials as a dis- 
passionate viewer of the American scene. 

You'll find, no doubt, lots of ads for products in which you have no 
interest, and maybe you’ll wonder why anyone should have any in- 
terest in them. You’ll find some ads which annoy you by stressing 
values or concepts which seem to you unimportant or even worse. 
You’ll find one or two which may annoy you because they seem a 
little tricky or a little insincere. 

But, by and large, you'll find the advertisements interesting and 
even exciting—fun to look at, persuasive and attractive. And you’ll 
probably come to the conclusion that the general level of advertising 
is higher than you thought—not only from the standpoint of truthful- 
ness and good taste, but also from the standpoint of effective appeals 
to basic human needs and desires. 

It is precisely because the general level of advertising effectiveness 
is so high that the competitive advertising job gets tougher and 
tougher. These are indeed the “big leagues,” and it takes extraordi- 
nary professional competence to stand out from the crowd. Perhaps 
it is surprising that this extraordinary competence is achieved as 
often as it is, rather than that outstanding ads are so relatively rare. 
To be outstanding when all are outstanding is indeed a difficult feat. 


any? 


m planning to turn a couple of squirrels loose down here. We've got the finest 
collection of nuts 


in the business.” 


What They're Saying 


Sum-up of Color TV 
As to where color tv stands 


today, I don’t believe that you can 
call it a business when the sets are 
confined to ownership by adver- 
tising and network executives and 
an assortment of saloons. 

While we can expect a sales as- 
sault to materialize before this 
year is out, it is extremely doubt- 
ful that color set sales are going 
anywhere in 1955. Without undue 
pessimism, we believe that color 
may not be off the ground before 
1957... 

If you are looking for a key to 
the day when color tv will start 
being important business, I think 
it might be well to consider the 
prices of tubes. When a 21-inch 
rectangular tube can be profitably 
sold to set manufacturers at some- 
thing under $100, the day of the 
popular priced set is not far dis- 


tant... 


—H. C. Bonfig, v.p. in charge of 
sales, Zenith Radio Corp., in a speech 
before the Chicago chapter of Rob- 
ert Morris Associates. 


Closing the Gap 

From the public relations point 
of view, true salesmanship—re- 
flected in service as well as sales 
—consists of closing the gap be- 
tween buyer and seller and keep- 
ing it closed on a basis of mutual 
confidence and good will. Good 
customers are good friends. Ap- 
proach them as such, treat them as 
such, and you will have a program 
of public relations that will win 
for you the place in the sun of 
public understanding and appre- 


ciation that you so greatly desire. 
—George M. Crowson, president, 
Public Relations Society of America, 
speaking at the convention of 
NERSICA, trade association of home 
improvement contractors, 


Distribution Experts 
We need a totally new concept 


of selling. Thousands of salesmen 
are not measuring up to their op- 
portunities, nor to the require- 
ments of selling today. Like Willie 
Loman in “The Death of a Sales- 
man,” many of them believe that 
being good fellows and raconteurs 
is a more important selling attri- 
bute than knowing how to sell 
their company’s brands out of the 


stores of their customers. 

Selling is not a profession, but a 
vocation, and, as a vocation, it 
must change with changing times. 
Today every manufacturer’s repre- 
sentative calling on a store should 
be able to show the operator more 
about how to sell his brands and 
the commodity group into which 
they fall than the operator knows 
himself. He should be a “distri- 
bution expert.” 


—J. Sidney Johnson, director of 
trade relations, National Biscuit Co., 
speaking before the Advertising and 
Sales Club of Toronto. 


Moderne! 

Maybe we are masters of the 
wrong conclusions but the trium- 
phant revelations of a recent study 
of tv’s effect on children leaves us 
just a bit horrified until, on sec- 
ond thought, we realize that they 
are most likely wrong. 

What it works out to seems to 
be that babes and sucklings are ac- 
quiring the spending habit before 
they can read and in a way are not 
much short of being little monsters 
of materialistic bent before they 
can barely toddle. 

It is surmised that this condi- 
tioning will endure into adulthood, 
to instalment buying and beyond. . . 
Now, now! 


—Editorial in 
March 7 issue. 


Food Field Reporter, 


‘Love's Labor Lost’ 

A 13-year-old boy who started a 
circulating library of horror com- 
ics in his school has lent his collec- 
tion to Blackburn Teachers’ Assn. 
for an exhibition that opened at 
Blackburn yesterday. 

The exhibition is intended to 
persuade parents to stop their 
children reading horror comics. 


—A quote from the News Chronicle 
in “This England” column, The New 
Statesman and Nation, London. 


Semantics 
“Please furnish a copy for my 
file” is a nice way of saying, “I 
think something is going to go 
wrong with this, and if it does, I 
want to be able to belt you good.” 
—Phoenix Flame, March issue. Pub- 


lished by Phoenix Metal Cap Co., 
Chicago. 
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Rough Proofs 


U. S. Royal Masters will be of- 
fered in a variety of colors this 
spring, and so now a girl will be 
able to drive a car with even the 
tires matching her costume. 


Commissioner Ford Frick thinks 
there are too many commercials on 
baseball broadcasts. But he would 
undoubtedly agree that it is better 
to have too many than too few. 


Busch Lager, selling at five 
cents less than Budweiser, will be 
introduced with plenty of advertis- 
ing fanfare. 

In this case the old adage, “Good 
beer needs no Busch,” obviously 
doesn’t apply. 


Art Tatham and Ken Laird are 
cutting out administrative and con- 
tact duties to concentrate on cre- 
ative work, and it’s the usual 8 to 
5 the clients won’t be happy unless 
they see the big wheels. 


“Chesterfield tired of Godfrey, 
but still buys spots on show,” the 
headline says. 

That way they get the audience 
without the temperament. 


Jack Petterson says it takes a 
Polk to match a Sears, and for- 
tunately for national appliance 
advertisers, Mr. Polk is on their 
side. 


Targ & Dinner is not a restaurant 
supply house, but music whole- 
salers who hope their products will 
help to satisfy the cravings of the 
inner man. 


The Florida Citrus Commission 
has given JWT a tentative budget 
of $3,500,000 for the next growing 
season. “Tentative” is the word 
that covers such possibilities as 
Jack Frost, smudge pots and re- 
duced crops. 


The Milwaukee Braves, major 
league baseball’s champions in at- 
tendance, broadcast their games by 
radio, but eschew television. 

An exception would be made in 
favor of the world’s series. 


Hartford men’s wear dealers, the 
news story says, are featuring a 
“Dress for Success Week.” 

They must have been reading 
Vincent Sullivan’s book. 


A tree was said to grow in 
Brooklyn, but the way the News- 
paper Guild operates, it’s pretty 
difficult for a successful news- 
paper to grow there. 


The “bait” advertiser, whose ne- 
farious activities are being gener- 
ally condemned, is the kind who 
bamboozles the customer and then 
chortles, “The poor fish!” 


These practice games between 
major league teams in the Grape- 
fruit League don’t mean a thing. 

At least Casey Stengel hopes 
so. 


Copy Cus. 
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In an 
8 billion 
market 


Ick 
The Inquirer! 


What gives THE INQUIRER a 4-to-1 lead over the second paper 
every day of the week in retail electric appliance advertising ? 
ACTION, and action only! Without doubt, THE INQUIRER 
is FIRST FOR ACTION in Delaware Valley, U.S.A... .amar- 
ket that grows bigger every day. Yes, FIRST in National, 
Retail, Classified and Total Advertising. 


— siailiie antealamuaniaea 


More People Own Their Homes in 


DELAWARE VALLEY, U.S.A. 


62% of Delaware Valley homes are 
owner-occupied—and families in Ameri- 
ca’s 3rd Market spend heavily to furnish 
and improve them. Annual Retail sales 
top $5% billion! 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO DETROIT 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 
Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 


The Philadelphia Inquirer 


Constructively Serving Delaware Valley, U.S.A. 


West Coast Representatives: 


SAN FRANCISCO LOS ANGELES 
FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
155 Montgomery St. 3460 Wilshire Boulevard 


Garfield 1-7946 Dunkirk 5-3557 
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You are losing sales if your advertising does not cover 
every buying influence. Take food advertising, for instance. , 
Most surveys show that little more than half of all food by 
buying is done by a woman alone. | 

Therefore, food advertising that is read by the entire family 

... men and children as well as women .. . can be nearly { 


twice as effective as advertising reaching women alone. 


monopoly on any family purchase. 
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Advertising Offices: & © 
NEW YORK CHICAGO PHILADELPHIA DETROIT i SAN FRANCISCO 
488 Madison Ave. 6N. Michigan Ave. 302 N. 13th St. 76 W. Adams Ave. ® 821 Market St. 
PLaza 9-7770 RAndolph 6-9470 LOmbard 3-5588 WOodward 2-5115 YUkon 2-0166 
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First 10 issues 2 955 2,984,000 
First 10 issues, 1954...2,204,000 
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A one year gain 


READ BY EVERY FAMILY MEMBER 


Now, with TV GUIDE, you can reach every family member, 
everyone that influences family purchasing, with one 
advertising medium . . . to a greater extent than was 


ever before possible. 


TV GUIDE has more primary readers 
than any other magazine. 


TV GUIDE delivers— 
more primary married women readers per copy 
more primary married men readers per copy 


more primary boy and girl readers per copy 


than any other weekly or bi-weekly magazine. 


Source: Starch Consumer Magazine Report, 9/54 


To create extra sales, cover every person that has a 


voice in buying. Schedule your advertising in TV GUIDE. 
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3% BOARDMASTER Visual Control 
Saves You Time, Money. 


%& Gives Graphic Picture of Your 
Operations at a Glance. 


% Simple to Operate, Type or 
write on Cards, Snap in Grooves. 


%& Ideal for Production, Traffic, 
Sales, Inventory, Scheduling, Etc. 


%& Made of Metal. Compact and 
Attractive. Over 50,000 in Use. 
$4Q50 

Full price 49 with cards 
F R F F 24-page illustrated 


BOOKLETNo.V-100 
Write Today for Your Copy 


Without Obligation 


That Next Promotion 
Could Kill You, M. D. 
Tells Capital Admen 


WASHINGTON, March 22—Wash- 
ington’s advertising people got it 
straight last week, from the man 
who ought to know—the doctor. 

As members of the Washington 
Advertising Club arrived at the 
Hotel Statler for their weekly 
meeting, they were measured and 
weighed by pretty student nurses. 
In another room, each had his 
blood pressure taken by an intern. 

Then they heard Dr. Robert 
Collier Page, president of the In- 
dustrial Medical Association, warn: 
“Your next promotion could kill 


you.” 

He said prospects of promotion 
for business executives in the 
years ahead are exceptionally 
promising. “But moving up in the 
world brings not an easier life but 
a more exacting one. Social de- 
mands multiply. Each rise obli- 
gates you to heavier responsibili- 
ties. You are judged by stricter 
standards. Your chances for suc- 
cess increase, but so do your 
chances of failure. 


# “Think of yourself as a highly 
complicated piece of machinery. 
Your capacity for tension has a 
limit beyond which it isn’t safe 
to go. That limit is fixed, not by 
your ambitions, but by the weakest 
part of your body when it is put 


you don’t buy the hills— 


YOU BUY THE GOLD! .-_ 


To do a good radio job in the one really “golden” Kentucky market, 
you don’t have to waste money digging far back in the hills. 


WAVE GIVES YOU KENTUCKY’S BRIGHTEST MARKET — 
AT THE RIGHT COST. WAVE’s 50% BMB daytime area almost 


exactly coincides with the rich Louisville Trading Area, which 
accounts for 42.5% of the state’s total effective buying income. 


GILT-EDGED PROGRAMMING— NETWORK AND LOCAL. 


WAVE is the only NBC station in or near Louisville. Local 


programming is top-drawer, too. Our staff numbers 62 good peorle, 


44 exclusively for on-the-air radio activities. 


Dig that WAVE, and you’ve got the gold! NBC Spot Sales 


has all the figures. 


WAVE 
LOUISVILLE 


5000 WATTS 
NBC AFFILIATE 


SPOT SALES 


Nat.onal Representatives 


ae ae. 


Advertising Age, March 28, 1955 


C. TERENCE CLYNE has been named 
chairman of the plans review 
board at McCann-Erickson, New 
York. He will continue as manage- 
ment service director in charge of 
a number of accounts, including 


Bulova Watch Co., which he 
brought with him from Cecil & 
Presbrey. 


under a strain too great for it.” 

He said people rarely crack up 
doing what they are cut out to do. 
“The test of how you are playing 
is as simple as asking yourself if 
your work is fun. It can’t all be 
fun. But it should be fun at least 
three days in five.” 


Shelley Adds Two Accounts; 
Names Lawrence, Chalmers 

J. P. Shelley & Associates, Los 
Angeles, has been appointed to 
handle advertising for a new and 
as yet unnamed pharmaceutical 
product of Lee Pharmacal Co., 
Beverly Hills, and a new home 
waste disposal produced by Apsco 
Products Inc., a subsidiary of Free 
Sewing Machine Co., Los Angeles. 
Lee’s new product will be tested 
in West Coast markets prior to de- 
velopment of national distribution. 

The agency has appointed Dick 
Lawrence art director and William 
A. Chalmers an account executive 
and radio and tv director. Mr. 
Lawrence formerly was art direc- 
tor and an account executive with 
Julian R. Besel & Associates. Mr. 
Chalmers previously was a v.p. and 
radio-tv director of Kenyon & Eck- 
hardt, New York. 


John Fusek Named A. M. 

John Fusek has been appointed 
advertising manager of Dewey & 
Almy Chemical Co., a division of 
W. R. Grace & Co., Cambridge, 
Mass. Mr. Fusek joined the com- 
pany in 1950. 


WHY 
THE MADISON AVE. “CROWD” 
LIVES ON LEXINGTON 


Members of the advertising pro- 
fession have high living standards. 


That’s why they prefer to live in 
a distinguished hotel, with dis- 
criminating neighbors, at a smart 
and convenient location. 


Attractively decorated, comforta- 
bly furnished single rooms with 
tub-and-shower, and radio, are 
now available at the special month- 
ly rate of $150, including maid 
service. 


LAUNDRY and VALET SERVICE AT 
SPECIAL DISCOUNTS TO MONTHLY 
GUESTS 


Delightful restaurants, with 
good food at moderate prices. 


Phone Assistant Manager 
PLaza 5-1200 


BELMONT PLAZA HOTEL 
Lexington Avenue at 49th Street 


a TISCH Hotel 
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FAMILY WEEKLY CREATES ITS OWN KITCHEN- 
TESTED RECIPES FOR HOMEMAKERS in a market of 


15 million people who consume 45 million meals 
each day . . 


(The average homemaker prepares three meals a day— 
over a thousand per year) 


T 
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, 
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Every recipe published in Family Weekly is planned, prepared and tested by professional home 


Melanie DeProft, Family Weekly Food Editor, and an assistant, make final pre-publication 
economists in Family Weekly's own test kitchens. 


check of Family Weekly's pull-out food section. 


with its Clef pull-out food section provides a 


practical approach to over $3 billion in food store sales 


Edited to help over two million housewives with their everyday gravure Sunday magazine originating in each of its 93 markets, 
problems of meal planning and preparation, FAMILY WEEKLY'S FAMILY WEEKLY provides unduplicated impact where it counts—in 
color food section concentrates on recipes and suggestions that get America’s hometown markets. 


used in the kitchen. A sure way to get what you sell into America’s hometown markets 


Each recipe is. thoroughly tested under home kitchen conditions to with one order, one billing, one production cost—AND IN COLOR— 
assure its usability and appeal among over two million housewives is through the most-used color pull-out food section of America’s 
faced with daily meal preparation. fastest-growing Sunday magazine. 


A recent newspaper-conducted study disclosed that 85% of the 


women interviewed put FAMILY WEEKLY recipes to regular use in FAMILY WEEKLY MAGAZINE, Inc. 


their kitchens. Leonard S. Davidow, Publisher 
FAMILY WEEKLY markets rate above average in per-family food 


sales. They produce over $3 billion in food store sales annually— CHICAGO 1 * 153 N. Michigan Avenue 
more than the combined metropolitan counties of Chicago and Phila- NEW YORK 16 * 9 East 40th Street 
delphia. They are markets in which people eat three meals a day DETROIT + 424 Brook Building 


at home—and buy advertised brands. SANTA MONICA * 365 17th Street 


FAMILY WEEKLY delivers saturation coverage of 93 markets— ORINDA, CALIF. * 82 LaCuesta Road 
averaging nearly 90% coverage of city zones. As the only color- 


These 93 Newspapers Distribute FAMILY WEEKLY 


ALABAMA: Anniston Star, Dothan Eagle, Florence Times & Sheffield-Tuscumbia-Muscle Shools Tri-Cities Daily, Huntsville 7 mes, Tuscaloosa News * ARKANSAS: El Dorado News- 
Times, Hot Springs Sentinel Record + CALIFORNIA: Sacramento Union, Santa Borbara News Press +» COLORADO: Colo odo Springs Free Press, Grand Junction Sentinel, Pueblo 
Star Journal & Chieftain + CONNECTICUT: New Hoven Register * FLORIDA: Daytona Beach News Journal, Fort Myer; News-Press, Gainesville Sun, Sorasota Herald-Tribune, 
Tallahassee Democrat, Tampa Times, West Palm Beach, Palm Beach Post-Times * GEORGIA: Albony Herald, Rome News Trit..e * IDAHO: Pocatello Idaho State Journal + ILLINOIS: 
Champaign-Urbana News Gazette, Donville Commercial-News, LaSalle News Tribune, Quincy Herald-Whig, Springfield | ois State Journal & Register * INDIANA: Marion 
Chronicle Tribune, New Albany Ledger & Tribune +» IOWA: Council Bluffs Nonpareil, Davenport Democrat & Times, Dubu vc Telegraph-Herald, Waterloo Courier + LOUISIANA: 
Bogalusa News « MASSACHUSETTS: Lowell Sun * MICHIGAN: Grand Rapids Herald + MINNESOTA: Albert Lea Tribune + /\/SSISSIPPI: Greenville Delta Democrat-Times, Tupelo 
Journal, Vicksburg Post-Herald + MISSOURI: Jefferson City Capital News Post-Tribune * NEVADA: Las Vegas Review Jou; 2|, Reno Nevado State Journal * NEW JERSEY: Asbury 
Park Press, New Brunswick Times, Trenton Times-Advertiser * NEW MEXICO: Santa Fe New Mexican * NEW YORK: Binghc ton Press, Elmira Sunday Telegram, Utica Observer-Dis- 
patch * NORTH CAROLINA: Concord Tribune, Salisbury Post *» NORTH DAKOTA: Fargo Forum * OHIO: Athens Messenger Coshocton Tribune, Lima News, Zanesville Times Signal ae ee ehbeny-setens? is’ mah: 
* OKLAHOMA: Duncan Banner « PENNSYLVANIA: Lancaster Sunday News * SOUTH CAROLINA: Florence News + SOUTH © AKOTA: Huron Huronite & Daily Plainsmon, Rapid City D hotele aus par pennies pte oe 
Journal * TEXAS: Abilene Reporter-News, Austin American Statesman, Big Spring Herald, Denison Herald, Denton Recorc “hronicle, Galveston News, Greenville Herald, Kilgore a) the inside coliy read of be prt a 
News Herold, Lufkin News, Marshall News-Messenger, Midland Reporter-Telegram, Paris News, Port Arthur News, San A-:¢!o Standord-Times, Snyder News, Texarkana Gozette, pull-out food section It offers spread dom- 
Tyler Courier-Times-Telegraph, Victoria Advocate, Waco Tribune-Herald * UTAH: Provo Herald +» VIRGINIA: Danville Re.ister, Lynchburg News, Newport News Press * WASH- mance, in celor, for a minumum investment 
INGTON: Wenatchee World, Pasco-Kennewick-Richland Tri-City Herald + WEST VIRGINIA: Beckley Raleigh Register - WISCONSIN: Racine Journal-Times-Bulletin +» WYOMING: 


Ask your FAMILY WEEKLY representdtive for 
Cosper Tribune-Herald & Star, Cheyenne State Tribune ond Stote leader * BERMUDA: Bermuda Royal Gazette. ovadabilities 
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Fabulous New $8@-Pyf Rinse Acts Like Magic 
To Make All Washables Super-Soft and Fluffy! 


A 7) a 


Sta-PuF—A. E. Staley Mfg. Co. will 

use this ad to introduce its new 

laundry rinse, Sta-Puf, within the 

next few weeks. The ad will run 

in newspapers in 11 major cities 
across the country. 


Staley Will Open 
Drive for Sta-Puf 


Rinse in 1] Cities 


DecaTur, ILtu., March 22—A. E. 
Staley Mfg. Co. here will introduce 
a new laundry rinse, Sta-Puf, in 
11 major markets within the next 
few weeks (AA, March 14). 

Henry Volle, advertising mana- 
ger of Staley, stated that the com- 
pany will back its new product 
with an advertising and promo- 
tion budget of slightly less than 
$1,000,000. 

Newspaper ads will appear in 
New York, Philadelphia, Washing- 
ton, Atlanta, Detroit, Chicago, St. 
Louis, Kansas City, Dallas, Fort 
Worth, Los Angeles and San 
Francisco. 

The company is now meeting 
with distributors in the 11 cities 
and will run ads as soon as all 
the problems of distribution and 
marketing are ironed out, Mr. 
Volle said. 

Sta-Puf, according to Staley, is 
a rinse, not a soda, detergent, wa- 
ter softener or starch. When added 
to the last rinse of a home wash- 
ing, it softens and fluffs fabrics. 

The company states that it will 
repel dirt, reduce diaper irritation, 
prevent fabrics from clinging to 
another and make clothes easier 
to iron. It will retail at 49¢ for a 


, NATION 5 LARGEST TRADE TERRITORY 


IN EL PASO 


9,429 


NEW AUTOMOBILES 
WERE SOLD IN 1954 


FWO Separa 


quart bottle and 89¢ per half gal- 
lon. It is estimated to cost between 
five and seven cents per washing. 

Ruthrauff & Ryan is the agency. 


Monsanto Names Patterson 

Monsanto Canada Ltd., Mon- 
treal, has appointed T. S. Patter- 
son supervisor of advertising and 
public relations. Mr. Patterson, 
who joined the company in 1951, 
formerly was eastern sales super- 
visor for the merchandising de- 
partment. 


Ray-O-Vac Buys Willson 

Stockholders of Willson Prod- 
ucts Inc., Reading, Pa., manu- 
facturer of sunglasses, have 
approved the sale of Willson to 
Ray-O-Vac Co., Madison, Wis., 
producer of flashlights and dry 
cell batteries. Ray-O-Vac will pay 
$19.50 per share for about 153,000 
shares of outstanding Willson 
stock. A Ray-O-Vac official said 
no changes in Willson personnel 
will be made, and the plant will 
remain in Reading. 


Ferguson & Associates Bows 
Benton Ferguson has organized 
Benton Ferguson & Associates, 
a public relations company, with 
offices in the McFarlin Bldg., 
Tulsa. Mr. Ferguson was a 
partner in Ferguson-Underwood, 
p.r. counsel recently dissolved 
when Don Underwood, junior 
partner, joined Utica Square Inc., 
Tulsa, as public relations director. 
Mr. Ferguson said his company 
now is affiliated with Daugherty 
& Hudkins, Denver p.r. counsel, 


Advertising Age, March 28, 1955 


and Watts, 
Tulsa agency. 


Payne-Advertising, 


New York Publishers Elect 

James H. Ottaway, president of 
Ottaway Newspapers, Endicott, has 
been installed president of the New 
York State Publishers Assn. Other 
new officers are George W. Helm 
Jr., v.p. of Westchester County 
Publishers Inc., White Plains, V.p., 
and James H. Richter, Buffalo 
Evening News, secretary-treasurer 
(reelected). 
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i Lenten Drive Features 


Three Spring Salads Sunday supplements, American 

if Three spring salads are being| Weekly, Parade and This Week,) Annyal Ad Confab 
t featured in a Lenten campaign|and b&w newspaper ads in mar- 3 

i| sponsored by California’s Cling| kets not reached by the supple- Set for April 21-23 


Peach Advisory Board, American| ments. 


and Woman’s Home Companion; Souther n Calif ornia 


| Dairy Assn. and Ralston Purina} American Dairy Assn.’s “Bob| Los ANGELES, March 23—The 
| Ry-Krisp. Advertising, which| Hope Show” (NBC-Radio), “Bob| Southern California Advertising | 
t broke this month, will include|\Crosby Show” (NBC-TV) and/ Agencies Assn. will hold its fifth 


Dockson, University of Southern 
California, “Planning for Future 
Markets”; Russell Nagel, Foote, 
Cone & Belding, Los Angeles, and 
Michael B. Muggill, Reuben H. 


Donnelley Corp., “How To Get the 


Most Out of Premiums, Contests 
and Coupons”; Walter Boland, San 
Francisco, “Bucking the Big Time 


iF color space in Better Living, Ev-|“Disneyland” (ABC-TV) andjannual conference April 21-23 at | With a Small Budget.” 


\ erywoman’s Magazine, Family|Ralston Purina’s “Name’s the|the El Mirador Hotel, 
i 


1 Circle, Good Housekeeping, La-|Same” (NBC-TV) will feature the| Springs. 
» dies’ Home Journal, Life, McCall’s,| three salads during March and 


Western Family, Woman’s Day) April. sessions include Dr. 


/™ “Merchandise or Drop Dead,” 
Speakers scheduled for the open Charles P. Culbert, Sues, Young & 
Robert R. Brown, Los Angeles; Earle J. Hud- 


Millions of TV viewers are watching Charles McGraw’s outstanding per- 
formance as star of “Adventures of THE FALCON,” NBC Film Division’s 
great half-hour syndicated film series. 


And millions of movie fans are now acclaiming this fast-rising young 
star as rugged, handsome Commander Wayne Lee in “The Bridges at 
Toko-Ri.” Many, many more have just met him face-to-face during his 
triumphal coast-to-coast personal appearance tour. 

As THE FALCON, McGraw is an undercover agent for the government. 
His assignments take him all over the world. Wherever he goes, the action 
is trigger-fast ! 


and in every corner of America ... against any competition ... 


THEY WATCH “THE FALCON” Incity after city, “THE 
FALCON” has won top ratings for his sponsors—even against strong com- 
petition. Here are the latest ARB figures: 


In Memphis “THE FALCON” outrated “Make Room For 
Daddy” 22.9 to 18.8. 


In St. Lovis ““THE FALCON” outrated “Willy” 25.2 to 7.8. 


In Springfield, Mo. “THE FALCON” outrated “Break The Bank” 
30.4 to 27.2. 


In San Francisco “THE FALCON,” featured as a strip show, sold 
out Monday through Friday at 11 p.m. It 
topped the feature films previously run at 
that time by 129%, and rated over 4 times 
higher than its nearest competitor. 


before you buy a syndicated television program . .. WATCH “THE FALCON" 


Your NBC Film Division salesman will be glad to arrange a private 
screening. Call him today. 


7 NBC FILM DIVISION 


serving all sponsors « serving all stations 


30 Rockefeller Plaza, New York 20, N. Y. 
Merchandise Mart, Chicago, Ill. * Sunset & Vine Sts., Hollywood, Calif. 
In Canada: RCA Victor, 225 Mutual St., Toronto; 

1551 Bishop St., Montreal 


for adventure in the exciting corners of the world... 
THEY WATCH “THE FALCON” 
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son, United Paramount, ABC, 


“Showmanship in Advertising”; 
Sam Eastman, Dozier-Eastman, 
“Industrial Copy”; Harry Martin- 
dale, Fairchild Publications, and 
Douglas Anderson, Anderson-Mc- 
Connell Advertising, Los Angeles, 
“Co-Op Advertising”; Dr. Ernest 
Dichter, New York, “Mass Motiva- 
tion”; David Bascom, Guild, Bas- 
com & Bonfigli, San Francisco, 
“Humor in Advertising.” 


Maurice Bratt Named A. M. 


Maurice D. Bratt has been ap- 
pointed advertising manager of 
the Journal of Petroleum Tech- 
nology, Dallas, official publication 
of the Petroleum branch of the 
American Institute of Mining & 
Metallurgical Engineers. Mr. Bratt, 
formerly with Neiman-Marcus, 
Dallas, and Dallas Magazine, also 
will handle sales promotion and 
market research activities as as- 
sistant secretary of the Petroleum 
branch of the organization. 


Stickin Around 


with KLEEN-STIK 
An “Oscar” for KLEEN-STIK 


If they gave awards for outstanding 
P.O.P. materials, guess who’d win? 
KLEEN-STIK, of course! This 
versatile pressure-sensitive adhe- 
sive always give a top performance 
—no matter how difficult the role. 
Look at these recent “‘hits”’ star- 
ring KLEEN-STIK: 


A Furniture “First” 


DOUGLAS FURNITURE CORP., 
Chicago, presents this first reall 
effective point-of-sale piece for chair 
backs. bt sturdy cardboard, in- 
eniously cut and folded, it’s held 
fmm by two strips of easy-to-apply 
KLEEN-STIK. Thousands have 
already been used by Douglas 
salesmen. Ad Director JACK 
THOMPSON points out the actual 
sample of ““LAMEX”’ plastic ma- 
terial attached, so customers can 
feel the quality. Smart modern de- 
sign and attractive pink-and-black 

rinting by BERGER-AMOUR, 

hicago, handled by BERN Y 
SLEPAK. 


"Take-One” Taiker 


rag > ppd you needed a P.O.P. piece 
to fit several types of display racks? 
Solution—use KLEEN-STIK! 
That’s what THE FRITO COM- 
PANY, Dallas, did — with the hel 
of their agency, TRACEY-LOCK 


CO., INC. Result —this eye-catch- 
ing “‘Rack Talker’’, slotted to hold 
““Take-One”’ coupons. Two stri 
of moistureless KLEEN-STI 
make it easy to peel-and-press onto 
ony pe of display. Account Exec 
N OME GAY, Artist BILL 
NEALE and Production Man 
FRANK SMITH did the creative 
work, with “‘bang-up”’ printing b 
PADGETT PRTG. ke LITHO 
CO., Dallas. 
Cast KLEEN-STIK in your sales 
**show’’ for eye-catching, long- 
lasting displays that sell and sell! 
Your regular printer, lithographer 


| or silk sereener will furnish the 


script for plenty of promotion ideas 
« «+ + Or set the stage yourself by 
writing for our free “‘Idea-of-the- 
Month” service today. 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenue * Chicago 1, lil. 
Pioneers in pressure sensitives tor Advertising and Labeling 
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Everything important in olf will be the unique province of 
Petroleum Week. This new communication service will keep men 
who matter posted on every phase of the oil industry —by giving 
the big picture fast, by filling in essential details too... through 
the important new technique of writing for variable-speed reading. 
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Fo den! 


Petroleum Week’s coverage, alone of all the oil maga- 
zines, extends industry-wide—to all segments of produc- 
tion, refining, transportation and marketing. No other 
petroleum magazine is now doing this over-all cross-com- 
munication job in an industry which so vitally needs it. Oil 
men themselves have stated and defined this need. 


Petroleum Week’s coverage is industry-deep as well— 
making technical developments clear to all oil men, 
penetrating to all levels of decision making. Petroleum 
Week’s readers are engineering, operating, supervisory and 
management people . . . the men who spark ideas and get 
things done . . . the men who suggest, specify, requisition, 


PETROLEUM WE 


330 West 42nd Street, New York 36, N. Y. 


VARIABLE-SPEED READING 
¢ FOR MEN WHO MATTER 


approve and buy in all branches of the industry. 


Only an industry-wide, industry-deep coverage can meet 
oil’s pressing need for cross-communications. And today 
only Petroleum Week is prepared to provide technical and 
business information about all segments, written in terms 
understandable to all oil men, and in the exciting new 
variable-speed technique for faster, more efficient reading. 


Plan now to put Petroleum Week to work for you. Publica- 
tion begins July 8—pilot copies are available from the 
McGraw-Hill office nearest you. 


PUBLICATION 


" ; j ‘ * : : x Ng : ee pj #, = 7 ‘ pepe TET EP ye , 
5 P 5 4 ¥ Peck ak i ee 4 *y = Rs E ¥ ; ye St ce cao eels Ey P F Sh Ee te TOS eae Oi, Ses REI os ey eee oar. +6 
; wad oe f the tee” ou z 4 L we rae gue mee © Rais oe ge ie BAS ; a cg hs Aa Pe ET PIS all es a os ate g CS RRS BN ERNE en aa or) Viner ax pean a legate at 7b Wh ign ett ARID : ceaee tf ; 
pris ta ign cess Ja eee Dae Satay fod ha toe gicks <ee ER RT CE HONIG ok Tete a Re Pee gee ora ae oo Bk BAP Spy Ct pec eenL, Siar age ee RE! Maem, SMD AE De 6) 8° Rr PEN GRC Le Lan fe murs Botaars Mian tan oh Fy nee ES Bie BW i Se * a aoe ; 
ii poe Cte ee sy cs ry ROR ee Scere Bigs Bee org fee Ste nt LORS Reh aos, Fo ae he Cah Soe ea ee ae : oF Ree eee Me area es OF : a ea eeves Fe nae PEs ig tent Raed 3 ae ey ae *: Be cas tines j 
ki * : ee PE ie ag oy Oe eyes 2 ast Yi tp am A f “ ee s a aR ees “id Be Sho 1% wy, et I ae JS Aaa Ri i § Re ee eee bie an a 2 ; <3 Mae’? we a é ss ey Rarer ee pas Ped SEER ce Be ae OE OF ae * co tg 
ae i SHA CARBON |: GAIN 5 ERE AS Die) Ey 3 a oN Fy eth SEF aa 2 iat ee Kis mews ecceunti ag SB Sig rie ad ice, cra Weg Oe ig Bi Yh WEN a act Si cP Fane, ance Mune Ragheb ics ie oi regen a 
‘ 7 . oe RL sas Pid Rs oe Se Anas Pha ees Eee ies pat ES eek eee Py Bay ao ree OR a pA Cee hl be EG. Za as tet Cee ec bing. aa CA Ie natgte jo. s nip CE ee Salt ainee he | ey haste mr RT ACE 
Scie mies see a Saat ak AL alpen dh. Nyah ee BRT PI mit ALE 8 Mae Bg lS! 4 OES SR Oa ARR SE PR ROR ie Cl CII a HE eek = Tal ae es NSS Sareea a Ey ee auc ALE eats te ; eae! 2 ia 
a BOLD LDL TES REE OP Nth AO Peat | weer e pee i A ieee ee A ee es - Pag oe = ee 7. ee ee a Oe: Pa 4 RY . ~ > “ : : Cea oe » z . ty BERS wy * : “ 
é ae : vee , PG Star eet , ‘ Bh EAN : : ‘ * 
Te ‘ : : ; ——— eee _— = = ee eee eee. 
‘¢ J 
ts \a 
t 
- i ' 
f 
< We : 
; 
“ ; { ; ; 
3 ad 
mit : ‘e nat : : 
i q : a as eines ORS 
“i : ; 25 Gt 10 eee Oi agate eee tngts Oe one: Be ae at Je 7 a 
: } ee tach nn rane Se mene ote Leal Peer ts AA 4 es Spee oe Ne ag ag | % 
= Rat Se he a eras A Wea et gS eat eh Sey en eae nities eae Bree “ane op; oe 
Aas r. Nepieee SA Se Sue ae (hes rae er eS a aa ts. RR Res coy, ee a tte orgs: Xe Bs, tt ee ae " = 
: Niven ge > oe ete Mee ie surety Wg he 2 Ph Hen pails ie ak ae ca aie aaa ec, se homies va ee 
i. = Voie soe sage Yeas Sane \pes ad oe ie ee Sees a ee Okie den, Mp os a es Wat co - ese ree 7 
al ‘ et eek . Riper ‘ae coe SN Pon Sh tik: Nae Sea ape sae psc t, > ives ted eee Fo am f, easter ate Rn icy mi 
<9 cll Sieh coats ah ia eae a 7 Petayes | yee cee ou. .) lubes Pericles tues aes ai 
|| Pee re ae Viren icc Ss ees ae a 
; } hie aman Bo ee a ae, Se Le ee ee dee a) ni % 
ks t Kemi toa hs OR oc aa eh a i aa nih to 
ee, J Se ee Cie Rae me, ‘ 
ASK iat ing Ei ey | Pk ee ney 
bs i Dien, fi, aon; ata ee an 
i } e> ees Rca. eg a as eee aoe - 
: a. 2 en ae : 
= ; 2 ape aes “hay Ra Sh = RR ve. 
a | ! vol gay < eee, oy era 
- i ) ee aa 2 hs gi SIRO pity 
“a ah ; i eee te era 
nie ] Rr adentiie, oo ia a = 3 . 2 Oe eee eas ve e, 
ied Ware St Pens ee il ms i” ve) ee ee as 
YG ‘ ee at eee codeine EES y ae 2-34 ies tan oi AGS ae EUR tte 2 3 
we Bi, ages: i aya Sahin: oss ga a ; 
oe eth Sela ene ; fay RR i. ee 
3 ; ce ae 
a ’ os ee 
- rvaeeee iS) 
oe { RSs 
% a 
sa. 5 gs 
a: Rs oe aes 
‘ ko peers: 
a leet 
e 7 Ree eo a 
a - Pe eon : Par 
& q ey OE, ‘at ata es - eh eee ner a 
‘ eee a a Poy. Be kA = a eT in >. ee 
‘ er oe x an sbeliguseeciete ioe ae fl re ote a eee mae 
s aS an Tt Ree steric AOS rr, Se ae ne ere 
a BP SEL Mie ee ns Pade 8 nS Tae eg 4 OSS oie oe a rn Rios RR gc 8 ee 
and Tae AE Ae = en en) GPR po See cy J ht 5 rR Te Se ree Se Mae an Seen ees ei Gat ase y asl pleas 
ea q Bey STOR So ee nee I oe ene Ns Sooty ere 7 ee ae sgcteeainee ee 6 6) le feo ee ok 
: ep aie. nee Me uk Se ee Ae ae ee ede : Bache eee | ks gesve ae 
. ’ oh a Be pes Ss es Sip ea = ements ie aS ‘ ik sa See ad : oF mene ane. gerne, 
FF , pee ee i er saad iyi Hage isos : bs os uae a ofa Megara S : Se 
* ais Se oe, ns nS. cee U. ae Ma ath wid tits tah Oy a a les, 
‘ ee ee : ripe ee jae 
avs Se Re in RE iene = Female. 3 ata ers: Poa DAE PT ge ate taf 
oe : Bini hs ea : par ae Ee 2 a 5, alec lid eT |. >) gal memes 
oa ee. cae Le gee wait aa i ieee i GE ey Scene Se eae ae ia ii, eh le 
By alle te ; ates ds hie PO eee Fhe eee: a Sr ee er Sa eet Deir eh. a 
~ eRe sence, OS Oe eee | ee area ee re eee A Sak a Nae pier eas eee : 
aes i Pa | ERRORS louder alae ee ie oie are oe a Eis saa ante 
fi ¥ . POR i gel MEE eR OT a Ph retin cil Oa RS od Be Fs aa en ee On Mme eRe Gnd oN ee Pe eh | ag ee 
sag ot eae pe ee er ree ae eg 2 ar ga ei ee 1 Pateaglee Saco rec OCT an Mane ae so ea 
Ke i Ue PS OE er! Ce ccle wank Ge ee te © CS: RS een Eun ee eae: Pat ee in se Ra ee ian ot eae 
eee ’ , ies epg Mies es en et ae ar eee hen eames a EE IE, ay eo 
ee Rr ee me ae aye the Ro Se Ae te he Oe eee ae a. fy ay oa 
beatin dis ae Cte roi a ae Br TE Rin iN, TS EYE Coat J aes Ri, eee a ne eae Pees | Jf Ae Aone iy “ot eon, Ay Res 2s) Ree ee - 
Brit ae. es paki pentane Merge ie “SO pean es Pek Sales me Bes aes (pean 5 eer sae sie se Pe toerace ong ad late coe he - “sale 3 ge a os é 
Baie ee : a iosgig De GOR ROE ES 2 IR Spm, <0, Deemer adit ie 5.35 i). SMC NA FE i cone reer hy Yo n= Pee a fee te a 
2 a pel Ee SPST in OE aI eR aa a Po SS IRs re i eneentmeetonrme SA A A Fea ht Cee eae te Gehan Sa a : Fie vt 
: Beets 7 | BG) age yi At Bee ape aaa? Pe eae teeth coat on See oe se 2 pee aeataees . 
a re ; (SOR pi nae sta Re as eR ser ewe e's ae Bh a Ba dee aes ~ SRR Shae ield eae etarenaer nee me < ees : pm ies wal IN Ge 
aes Bc Ripe We! en. et onan eae ee ee Teather aE 9 3 2 tee Rarer tenn en See * ag! are raceme a 
eco ee See Re Wy Ta aa Here a Pies eo a Ae a eter e os ‘a SENN peer ee ? WE arte re, te kal SeeegmeRR * tae 
a a Po rr ee a ee ce a Kieu eer 
oo a ee a k= Ale a a ame i eae laa 1 Re 2) 
ee oe (Ci IRR ee Re ee en Sem tee "ieee staat te oF en eee. Salih ie sic ea: nea 
ae eo a Pies ie oi a ae . oye " Pa Esp Be ek : gaa * ee ct ey 
Care 2 i essa: etc ans + a : - sein Ne ea a pe i 5 wathpie: a a 
“a oe .. - Pe Oe nh tee = 210 SS ee aa Be OR eS) Figs egies <ies 
oe Sse a ah 4 ON a ne Se 
fond : Beara Ac URN me ee 0 «eat ree oe te! mae: Same Se ae Bre a Ee alr 
ie Na F “SER ee en ae a se So errs ees ee Be ct! Mi scat ey oe cee cova 
ACR x «Sg ene Al a PS re fe elirgeee Lane ee ec) iii te NK ma Eo Bia mee 7 
Be, ae Os i 3 Vang Fc ei SR eR ae. RR er) Rk * si Aa Say ier og eg Sere ae ree i lea a ner Seem 
tele « — Ses an) Te 1S on A a A al ET ey eee as ¥ ae ee ea Eee estar ae 
2 rm g eee a ieak . Bethe 1 GN: © ESE Ree a ee a ar. Rig cay ? 
peaeet ai 3 Be iy sane wt ; , SS ARSE oe renee cs =. ate j we im poe ; 
au ‘ * hs : ¥ te 7 a 7 pela a eh oct ae 
th * oo Se ek eee eo ioe a a A a \ 2 Rees ue : 
i * i eae : a ae eee : : é 
slag . i a hector : ee ‘i geen ae aghie ru, sede ey a 
. 3 Whi EIEN st Signs Siege seer cota es ‘gee eae oe = gulk Beam ae ee 4 te 
. ig ges BB perien Stgh ie aie ha of cee ai ay ans ies ‘ 
, | - pclae i eben : 
- | ‘i ike seca Ea aaa = ime.  Sa Re Gin ai a, a 
= | . salts re ES eee ee eee a ee ee ee ee 
: " ihre Os tac Sites A ee ei Salpeatiy pia eared, bets siting’ err. gore ce a aa roti Coe Bc 
¢ : { Sac Sale so See Sit tle Se ae = cp S ; 
_ | Reon Meee Bes oe a oe es oe ‘ ee 
ra a Sao a oe eo Pees ONS , et: ne aes : 2 Set : 
a Sei! ; ae Pe Buia Bi ne eg We ee he = aati 5 fede ema nee nore 
‘ ; Or 4 ‘ Eel cg tere Sees aati euahd et assbeiies ~/ eager Rs 7 Fem se he ee a , eae ans ae: 
3 os = on aan apenas a # neg gaat! ee hii cpa wage hier aa aa Year ns Sean: ie ERR ES 
‘ ane ioe " aig Sup ae ery eee qe a A MEMEO i ae re ras 3 a 5 ee Sas 9 B23) es, pagemeeiar ae I 
es ie, OR one Sewer eee ee ee ee ae ee te. fe 
; et aileron 2 ae ores | igs. Page is Eee Nc a eR a 0 See 
a <2 Ee NG ea ame ee ee a ee a 
Ty Ee! a2 ee <r i aegis, eam Seiler 9 eee Hees 3 eae epee epee ee Se ae ee 
i eae. Se AIRE Ps een. 3g na Meiaiees. ~dgeeae cal F each ak ee vee ; aa Sgt 
c ‘i 2 rasan pees ye ae Sa Se es 8g a Sn 
2 se a is ; 5 oe ska Res oe Heise ts bat le eas sy Ni " zi ee ok 
alae aye © Re Pe a \ Gea met j Wak é ss meee i tg 
a ‘ he : sheer Pai ore ae 3 jet eyeee : eet me Rove ae ¢ : 3 Bi en . 
a - . 9 
Ss 7 | 
te ; 
‘ | te Se 
“ | 
le 
Y, ¥: 
° ' 
e 
‘6 | 
el. ; ns 
| ‘Te > v | 
: - - 2 
= 5 
ae ‘ 
So i 
es | = 
ae te het : 
Poe ; 
ae ‘ 
ey 
Fs 
Nie Z ee 
¥e + ‘ 
e j 
* 
Pe soa , ‘ 
+, 
— | ‘ 
bt 
pos. . a 
ae { 
ced 
Bas E 
i, 
ease ‘< 
: 5s 
Es o © ~ 
i 
Sam 
ees 
aa | 
a 
oe 
a 
SY i. 
¥ 
: RM, : 
g t — ; 
te i = 
xt Seagat 
, aoa 
a a 
‘a ' ai 
“i ‘ ae 
Bere 
a 
ee 
es ad 
4 i. 
‘ i Tol 
a. p i ¢ 
| ee 
ee | A McGRAW- 
Se 
Y 7 : - 
hoa Sey ‘ ; : F in 2 4 7 “ F ‘ ‘ me « . 7 Mah 
Be Bird on Pegs we <9 im ws ote a Sa ts Fo a Bo isla : Pe a eS POR Regl A Ne —— Bee gts War : y is a geen sah Sees SL Se yy Pty me ey Bek eet: 2? fa As Rial ioc a. eee ox 4, 
, ea) bre 4s ey a at fe MS bo ame 2 " - iv 2 ae) i . . eka Ga ee er rs oe f - « i “ tag ; ‘ - ! 5 
pees ene Fer pret m= 3 ye og ae er ter ‘ wid ee) ee ae ee ee Bis Peat oe ; Re a Ril * E de eo me os . - cahintes See ee De Sy ree dean b> SAY ie % ich eee eeu res ee HA ie : ; Z 
fer ee ae mare Pbiaiel ‘es Fe dat But Amey ment € ee oes pie ii Ree inet) ORES oe ed o r aay ee a oe fis ae ee Cm : - pre, sea Bt Bde Sah ae OM Sak EN Fug TR . ra abt ee © Boe ae ve a Re * sia ea ee a ws z ; bs a Pe Mes te be 
Sno ee Be gue a He ee Spe Se ; wiih § {Na ST TORI PR LINER Oe Ti Bee nar got, § caw fe utes nate ee E $ ‘ : * s Fiat * tale ty ; ce: ie eee Ge OF 2 |. — se aM efie.® ‘ A hey 5, 
et Bn . he a = ‘ fs Pe & a i oy x, + wl fae : rae Me " at a og gle fg 7 , a Fry See Ae ee be 7 oe ie we ke Pee eS te agk yee ge ee PE ¥ See a ae 
: , ee bet 3 ; ; wate ig ab Tie Walk, BF yan SAN dso ete Mag Al Pa Be Clee . wrk ¢ (eae he y : Prk et RON. Fog: Ne Mak AEE Ae egy ee ae Sg Oe tet Fn tap ta See SRS 08 Mr Re aS ce a OPE ae eel an. 
ri ae Set lee > _ } er: ? he ~ = r en ye al UF Saee Fe Aaa Fe f: Oo heg Steg Se, re . ee Diy" de wee ala Tae ages oP > val Phi eect a a ex = ee PREF idan SNL Ua EN SE SE FE nn pce ies ore See A ees 
- + me ae ae in eee es P ae SSS Corer oad iy i Ree Sey a : Me oe Se MT te genie ged hs oad ‘a i < e F "< ; “ ~ PS bh & ; a ee ae eee. AEDs s, 5 : é = io EP pee Srreis 
? Sh Wile 2 3 , ae a aig roe " Pa ee" ic ii ates Dench Ne a ere oe hi eg aS iad es Nyy OSE en A, ae Taal 2 iN Mee Bee 3 None’ Ee at as es TN Sp aS Pee a ee as RD ete Sr NS ee eee ake pipe ea £ OEE STN ae, 4 Oe Ee 


aa (iy ey Ape Say Bee baw ate 
SP as Miva eh pe ROO fe S 


Read The WORKBASKET Every Month! 


ARE YOU MISSING THEM 


WITH YOUR ADVERTISING MESSAGE? 
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4,350,000 WOMEN 


Canada Dry Sets 
Drive for Entire 
Beverage Line 


New York, March 22—Canada 
Dry Ginger Ale Inc. will change 
its advertising approach this year 
to promote itself as a “national, 
general line beverage house.” 
| The company, which started 
, with only one product, its ginger 
ale, has decided to launch an ex- 
panded campaign for its entire 
line of soft drinks. Instead of ad- 
vertising individual products, Can- 
ada Dry will promote its whole 
line as a unit. 

Ads will tell consumers: “No 
matter what your flavor prefer- 
ence may be, you can get the 
drink you like under the famous 
Canada Dry label.” 

Canada Dry now has from 12 to 


“That's the new assistant over in the Media Department. 


Probably forgot things have changed in Cincinnati.” 


BETTER NOT TRUST your own memory too far. Things have changed 
in Cincinnati. Today, the CINCINNATI ENQUIRER leads the daily* field 
in City Zone and Total Circulation, as well as in Retail, General, Total 
Display, Classified and Total Advertising Linage. (Source: A. B. C. 
and Media Records, latest 6-months’ figures.) *There has never been 
a question, of course, about the Sunday Enquirer's leadership. 
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SOLID CINCINNATI | 
READS THE cy 


CINCINNATI ENQUIRER is 


C. ROBERT LEACH has been appointed 


sales manager of the Seattle 

branch of Foster & Kleiser Co. Mr. 

Leach, who joined the company as 

an account executive in March, 

1946, has been sales supervisor of 

the San Francisco branch prior to 
his new appointment. 


15 different flavors in soft drinks, 
depending on the market. Every 
bottler has at least 12. The drinks 
come in three different sizes. 

Previously the bulk of Canada 
Dry’s advertising money went be- 
hind the ginger ale, with secon- 
dary support for club soda, Quinac 
and Spur Cola. W. S. Brown, v.p. 
and director of advertising, ex- 
plained the campaign switch by 
giving a brief history of the com- 
pany: 


@ “We began in 1923 with only 
one product, ginger ale, and for a 
decade it was used largely as a 
mixer. Then we added club soda, 
also a mixer. Slowly we built our 
name and a potent public accept- 
ance on these two items, until we 
had 45% of the national ginger 
ale business and 46% of the na- 
tional club soda volume. 

“Then we began broadening in- 
to the flavor field, but with mini- 
mum promotion, because our cen- 
tral aim was to build our name 
through the medium of our prin- 
cipal products. 

“The next step was to promote 
ginger ale as a beverage, using 
our main item as our strongest en- 
try into the soft drink field. After 
five years of this campaign, we 
now, have such public acceptance 
on this one that we can take the 
final step of reaching consumers 
of all tastes with our entire line.” 


® Mr. Brown said the new cam- 
paign “will be the biggest in the 
company’s history.” J. M. Mathes 
Inc., Canada Dry’s agency, will be 
using some 800,000 lines in news- 
papers and a heavy schedule in 
Collier’s and Look. Television spots 
will run in 65 markets, and the 
new theme wiil also be used in 
commercials on the company’s tv 
program, “Annie Oakley,” now 
showing in nine major markets. 

Outdoor posters, featuring bot- 
tle tops from different Canada Dry 
products, are being prepared, and 
all point of purchase material is 
being reworked to fit into the new 
approach. 

Television and radio commer- 
cials will utilize a jingle, “Cana- 
da Dry has the flavor for you,” 
set to the folksy music of the 
“Blue-Tail Fly.” 

Mr. Brown said Canada Dry’s 
new pitch will aid retailers, “since 
a full-line display of a singie 
brand has a concentrated impact 
upon customers, provoking in- 
creased sales of all flavors.” 


‘Sales Forecasting Bulletin Out 


The Bureau of Economic and 
Business Research, University of 
‘Illinois, has published “Sales 
Forecasting: Methods of Selected 
|Firms,” Bulletin Series: No. 78. 
Copies of the bulletin, written by 
C. M. Crawford, project director of 
the market research department 
of Mead Johnson & Co., may be 
obtained from the Bureau of Eco- 
nomic and Business Research, 205 


| 
| 


David Kinley Hall, Urbana, II. 
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DAILY 


Average circulation of the Chicago 


Daily News for February, 1955, was 
593,936, 17,200 higher than for 
February, 1954, and the highest 


February daily average in this news- 


paper’s history. 


SATURDAY 


Average circulation of the Chicago 


Daily News for February, 1955, was 
613,364, 28,964 higher than for 
February, 1954, and the highest 


Saturday average in this newspaper’s 


history. 
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Duenewald Moves Plant 
Duenewald Printing Corp., New 
York, has moved to larger quar- 
ters at 45 W. 18th St., New York. 
The new plant increases the com- 


Increases Brandy Ads | 


Popper Morson Co., New York, | 
distributor of E. Martin brandy, 
has increased its current advertis- 
ing in New York daily and foreign 


pany’s floor space to 50,000 square | language newspapers. Daniel & 
feet. Charles is the agency. 
! 
Costs less than postage... /; 
RE 


to cover 40,000 radio-electronic buying points — 
35,000 IRE engineers and 5,000 purchasing 
agents and distributors. Just look at how little it 


costs! 
Ad size Cost Cost per copy 
1/6 page S 80 1/5¢ 
1/3 page $160 2/5¢ 
2/3 page $320 4/S¢ 
1 page $580 (color)* 1-1/2¢ 
2 pages $1000 catalog 2-1/4¢ 
4 pages $1600 section 4¢ 
8 pages $2400 multiple 6¢ 
12 pages $3000 pages in 7-1/2¢ 
16 pages $3200 *4A colors 8 


You can’t beat this for economy! 
Engineers are educated 
to specify and buy! 


Mary Busch Shows 
New AFA Slide Film 


Cuicaco, March 22—‘We, the 
People in Advertising” is a new 
slide film prepared for the Adver- 


tising Federation of America as a 


part of its “Operation Forward.” 

The film was presented here last 
week to the Women’s Advertising 
Club by Mary Busch, Emery Ad- 
vertising Corp., Baltimore. Miss 
Busch told the assembled women 
that the AFA reports an increase 
of 60 clubs and 20,000 new mem- 
bers since 1945. It has set a goal of 
20 new clubs this year. 

D’Arcy Advertising Co, New 
York, prepared the film for AFA. 
It tells the story of the growth of 
the organization and progress in 
the field through a series ef photo- 
graphs and artwork. 


Number of TV Sets Grows 
There were some 34,364,000 tv 
sets installed in the U. S. as of 
Feb. 1, 1955, according to the esti- 
mate of Hugh M. Beville Jr., di- 
rector of research and planning 
for National Broadcasting Co., 
New York. This is an increase of 
548,000 over the January figure. 
Approximately 20% of this total 


‘is in post-freeze tv areas, com- 


pared with 11% a year ago. 


INSTITUTE OF RADIO ENGINEERS P&G Adds to TV Schedule 


Procter & Gamble Co., Cincin- 


THE IRE pirector 


Advertising Department 
1475 Broadway, New York 36, N. Y. 


nati, which took over as alternate- 
week sponsor of “My Favorite 
_Husband” in January, will become 


‘comedy effective May 7 when 


\Simmons Co. drops out. Young & 


'every-week backer of the situation, 


| 
| 


Rubicam handles the show for 
P&G. 


YOU MIGHT CYCLE COAST TO COAST IN 144, DAYS* — 


BUT... 


CONLAN RADIO REPORT 


YOU NEED WJEF RADIO 


TO COVER GROUND 
IN GRAND RAPIDS! 


WJEF is the “big 


wheel” for radio in Metro- 


politan Grand Rapids—which is Western Michi- 


METROPOLITAN GRAND RAPIDS 


NOVEMBER, 1953 


gan’s big wheel market. 


There are 116,870 radio homes within the 


Metropolitan Grand Rapids area. Conlan figures, 
left, show that WJEF gets 12.6% more morning 
listeners than the next station—25.2% more after- 


more evening listeners. And 


Morning | Afternoon| Night 

Wer 29.6% | 30.8% | 33.1% 

8 26.3 22.8 28.6 noon listeners—9.6% 

Others 44.1 46.4 28.3 WJEF costs less, ALL the time! 


WKZO — 
WJEF — GRAND RAPIDS 


Associeted with 
WMBD — PEORIA. 


The Fetzer Hations 


KALAMAZOO 
WKZO-TV — GRAND RAPIDS-KALAMAZOO 


WJEF-PM — GRAND RAPIDS-KALAMAZ! 
KOLN — LINCOLN, NEBRASKA 
KOUN.TY — LINCOLN, NEBRASKA 


WUEF 


CBS RADIO FOR GRAND RAPIDS AND KENT COUNTY 


Avery-Knodel, Inc., Exclusive National Representatives 


*Corporal Donald Mainland, U.S.M.C., cycled from Santa Monica to New York in 1414 days in May, 1953, 
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Getting Personal 


Russell L. Putman, president of Putman Publishing Co., Chicago, 
sailed with his family March 16 for several weeks’ vacation in 
Hawaii...David Botsford Jr., v.p. in the San Francisco office of 
Botsford, Constantine & Gardner, has departed on a three-week trip 
to Japan to review advertising policies with management of the 
agency’s client, Japan Air Lines, and with officials of the Japanese 
government... 

Leonard Bach, general promotion manager of the Philadelphia 
Inquirer, and Rose dePaul, ad manager of the Lane Bryant store in 
Philadelphia, are planning a September wedding. . . 

Jack Pinson, of Kiesewetter, Baker, Hagedorn & Smith, New 
York, has been elected v.p. of his alumni class, 1954, of CCNY Bar- 
uch School of Business. He was 1954 winner of the American Mar- 
keting Assn.’s annual student award... 

It’s another son—the second—for the family of Warren E. Kraft 
Jr., of Honig-Cooper Co., Seattle. The baby has been named James 
Allen. ..There’s also a second son in the family of George Rappaport, 
art director of Calkins & Holden, Carlock, McClinton & Smith, Los 
Angeles. Baby’s name is Ross... 


OKLAHOMA SCENE—In observance of Advertising Week, the Okla- 
homa City Advertising Club presented a distinguished services 
plaque to the Oklahoma City Retailers Assn. Here is F. E. Hixon, 
(left), Sears manager and president of the association, receiving the 
plaque from Ray Ackerman, president of the adclub. 


John L. Magro, v.p. and manager of the Cincinnati office of Ruth- 
rauff & Ryan, Nelson M. Gampfer, president of William S. Merrill 
Co., and Mrs. Elmer C. Henlein, widow of the former president of 
Dow Drug Co., received awards recently from the University of Cin- 
cinnati for their efforts in bringing about the merger of the College 
of Pharmacy with the municipal university. Mr. Gampfer and the 
late Mr. Henlein were co-chairmen of the endowment fund com- 
mittee... 

Reeves Espy, v.p. of D’Arcy Advertising Co., Los Angeles, has 
taken on the chairmanship of the Community Chest cooperation 
committee of the Four A’s in Southern California. He succeeds 
John Weiser of Ruthrauff & Ryan... 

Vacationing in Hawaii are Burton Browne, head of Burton 
Browne Advertising, Chicago, and Mrs. Browne...Martha Hood, tv 
copywriter at Leo Burnett Co., Chicago, returned from Aspen, Colo., 
proudly displaying a pair of Head skis (to those in the know, the 
Cadillac of schuss boomers) which she won in a treasure hunt... 

Robert Bruce Johnson, sales promotion manager of the Merchan- 
dise Mart, Chicago, has been named chairman of the membership 
committee of the 1955 International Design Conference to be held 
June 13-18 in Aspen, Colo. Jack Roberts, creative director of Car- 
son-Roberts, Los Angeles agency, has been named associate chair- 
man of the regional organization committee for the conference... 

Jules Herbuveaux, general manager of WNBQ-WMAQ, Chicago, 
is vacationing in Florida with his family. ..Edgar Kobak, president 
of the Advertising Research Foundation, is vacationing with Mrs. 
Kobak in Georgia and Nassau... 

Hilda Rayfield, manager of national spot sales for KABC-Radio, 
Los Angeles, has been elected the first president of the newly or- 
ganized Cinema City Business and Professional Women’s Club of 
Hollywood. Virginia West, ABC-Radio publicist, has been elected 
corresponding secretary for the group... 

George Tobi, v.p. and business manager of the Journal, Jack- 
sonville, Fla., has been elected president of the local Rotary Club 
for 1955-56...Ralph Shilobrit, commercial artist on the staff of 
Blatz Brewing Co., will exhibit water color landscapes and pen- 
and-ink caricatures early in April at the Van Buren Playhouse in 
Milwaukee... 

Alpha Delta Sigma, national advertising fraternity, has added five 
San Franciscans to professional membership. They are John H. Hoe- 
fer, v.p., Hoefer, Dieterich & Brown; Robert S. Nicholson, v.p. and 
Pacific Coast manager of West-Holliday; Richard E. Ryan, Sta- 
tion KLOK, San Jose; Arthur P. Pacheco, account executive, Guild, 
Bascom & Bonfigli; and Marshall Virello, p.r. director, California 
Physicians’ Service... 

It’s wedding bells ahead for John Burr and Joyce Coulter, who 
run the Blair-TV office in Seattle. Their engagement was announced 
recently. . . W. Carroll Stephenson, partner in Petrik & Stephen- 
son Inc., Philadelphia agency, was honored by Philadelphia alumni 
of the Pi Kappa Alpha fraternity as outstanding alumnus of 1954, 
at the group’s annual Founder’s Day dinner early this month. . . 

A daughter was born on St. Patrick’s Day to the wife of William 
C. Goodnow, account exec of WXIX—CBS-TV in Milwaukee... 
Henry R. Webel, v.p. of Hablemos, Latin American newspaper sup- 
plement, leaves April 1 for a lengthy European trip. . . 
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»-..,the way to open up th 


ee 4 ow do you blow open a jammed market? 


Impossible? Not at all . . . if you use the explosive in the right place. 


Every business, industry, and trade has its leaders. They are the pace setters. 
Their behavior, opinions, and buying habits set the pattern for others. 
Touch off the leaders . . . and you'll sell the rest. Blast the key men... 


and you'll move the entire market. 


This is dynamic influence—the power of a few men to move many .. . to 


break a log jam in the toughest market. 
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CHILTON gives you the 
force that moves men 


with dynamic influence 
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Chilton is rea y the 


Caled. | 


7o aduertisers . « « Sustained reader interest in 
Chilton Publications provides the ideal atmosphere for 
selling goods and services to the men who count—the men 


of dynamic influence. 


This proved readership rests on a solid foundation—con- 
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tinuing editorial excellence. Ninety-two full-time editors 
travel almost a million miles a year in personal search for 
facts, figures, and news vital to Chilton readers. Chilton 
editors know who their readers are. They know what their 


readers need. They know what their readers read. 


cpio? 


This kind of reporting makes Chilton the authority in 


every field we serve. This kind of reporting attracts readers 
who are 


men of dynamic influence 


ip RE OS 


CHILTON 
COMPANY 


_ (INCORPORATED ) 


CHESTNUT AND 56TH STREETS, PHILADELPHIA 39, PA. 
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Advertising Age, March 28, 1955 


Department Store Sales... 


Sales 14% Ahead for Week of March 19 


WASHINGTON, March 24—Depart- 
ment store sales continued to 
show the strong gains they have 
evidenced since the first of the 
year, according to the Federal Re- 
serve Board. 

For the week ending March 19, 
U. S. sales were 14% ahead of the 
same period in 1954. For the four 
weeks ending March 19, they were 
11% higher than in 1954, and the 
year to date sales were 8% greater 
than the previous year. 


= All 12 FRB districts reflected 
this rosy picture, in the week end- 
ing March 19, with Dallas showing 


Department Store 
Sales Barometer 


Change From 1954 


mm. 


Week Ended 
March 19, 1955 


Jan. 1 to 
March 19, 1955 


| a 


the greatest gains over the previous 
year (22%), followed closely by 
Kansas City, which showed a 21% 
gain. 

Gains shown by other FRB dis- 
tricts were as follows: Boston, 2%; 
New York, 10%; Philadelphia, 6%; 
Cleveland, 17%; Richmond, 9%; 
Atlanta, 14%; Chicago, 12%; St. 
Louis, 12%; Minneapolis, 4%; San 
Francisco, 14%. 


% Change from ’54 


Week ended 
Federal Reserve Mar. Mar. 
District, Area, and City 5 12 
EE I siiacihdsnckesmsctcteizasesore +15 +11 
Boston District .................... —4 +6 
Metropolitan Areas 
MEI sucitbarkineniansenasnccnscneisssnsiees —6 +3 
Downtown Boston ............ — 8 0 
Suburban Boston .............. —1 +13 
III - iicnssstevcerncienecectees +4 +65 
NE Lat beicatetiicescctotsomense +4 471 
Lowell-Lawrence _................ +5 —3 
Cities 
Springfield +16 
Providence +10 
New York District + 3 
Metropolitan Areas 
SED." ccijanccesndamuiabibgiaaseiaeonses +15 — 4 
New York-N. E. New 
SEE .. arcmsmnadibawitahntincinn r+ 3 4+ § 
EE sktinstecinniotedininn r+ 5 0 
eee r+ 1 +44 
BOURNE sescecnensieninnsicnnn — 7 — 4 
INIT Aitticisincancignompieatpinnetitine r—8 +4 
Philadelphia District .............. r+15 + 3 
Metropolitan Areas 
Wilmington + 8 
TN Secrctenticneiercinscrsingeosivien + 6 
TID (© sie ececctsicernineentneievetn + 8 
Philadelphia —1 
Reading ......... +49 
IID: intignaccéssoapsounsencesarsesieees + 6 
Wilkes-Barre—Hazleton ... r+25 + 3 
Cleveland District ................... +42 + 6 
Metropolitan Areas 
ME Beckidssitesncsitctnscinveegnsnnsctnnieti +42 —1 
COC neces dsntinscencccicccscoccoies +4 449 
GIES | ccineivinciernnemenecinens +105 0 
Columbus +32 +5 
FROG | ccpccensvinsrarccsevestonaseereccces +32 +9 
TID scsciecectnennentctpnnsivpeenecsntoreeseien +19 — 6 
Wheeling-Steubenville ...... +27 +5 
City 
SPINEL cscesctccesccsssovetuenenceud +47 +413 
Richmond District .................. +15 +12 
Metropolitan Areas 
TOD ~  acaiiainscintecnonsanscnses r4+15 +412 
Downtown Washington .r+12 +10 
TRIO  cccticcsnssicccessesovecescocseee +8 +8 
DINE. ctspsorcrecosveccoscsnsiitinnttilie +16 +16 
jp. r4+32 +425) 
Metropolitan Areas 
CO en +20 +17 
TacCkSONville  .......cccsesessereseerees +15 +5 
TEE | seatgncnivnsesscepinnnssicctetntinlintnny +25 +41 
RET, creepers r+37 . 
DID, peccccceverterieemevasiintciislitoten r+27 +22 
CIID ovsicenttccmnsemasseinces +82 +36 
EID secrecsrevenccovcccnansocsssensone +13 +14 
City 
TI. cxcerercesescessesnescsrscnctesnencens +8 —5 
Chicago District ................... r+19 +13 
Metropolitan Areas 
NS siicsenscnncssiesererceceventincevee +14 +16 
Indianapolis  ............ccceeeeees +13 +9 
I nisnnsemcuiieevernencarcnindiiinete +41 +11 
Milwaukee . ...........0.0cscssecseseees 0 +6 
St. Louis District ................... r+13 +10 
Metropolitan Areas 
RE = EE +22 4717 
ee” ern +2 + 7 
C—O Ee +13 +412 
Meas oncecnscecsesvrnersresenssresere +11 


Minneapolis-St. 


Minneapolis City ................ 
St. Paul City . 


Cities 


Duluth-Superior 


Kansas City Disirict .............. r+17 +20| Metropolitan Areas 
Metropolitan Areas Ee ARBEED .oviccesccscese............ 
BOONE VT 5 ceocicnnsnscsouseensssvvosncsnceenses +27 +18 Downtown Los Angeles .. 
DOIN crcl stenesindieresecsetiaiarign +9 +14 Westside Los Angeles 


District 
Metropolitan Areas 


Wichita 
St. Joseph 
Albuquerque 


Tulsa 
City 


Paul .......... Dallas 


Oklahoma City 


eeceeseneeeeeeeeneeeeseerecccseees 


ee 
isa cesccceccsceccsees 
Metropolitan Areas 


BROUBBOED cevecevecscccvecsesevene+.0..c0c0000 
San Francisco District 


r+22 +428, San Diego —2 +9 
+3 +57 San Francisco-Oakland ... + 5 +12 
+15 +19 San Francisco City ........ +3 +12 
+24 +36) Caan CR | coascicrcicsetctnns +9 +413 
+12 +15 I 1 EE aati dcikscivcsesnevnsnnes +44 +26 
II ccstrtepectsesesntiaionaensicenss —6 +85 
+12 +416 Salt Lake City. ............ss0+ +10 +17 
r+20 +10 OR BEID  oeccinssescssncerceninqeesesinentsnsie —8 +4 
| GD  sidineinnveenserstintaientiorers —-15 +3 
416 Tacoma +14 +417 
* | r—Revised. 
+ 7, *—Data not available. 
r+17 1 
r+ 5 +10) Pepsodent Elects Hicks 
. ‘| T. E. Hicks, formerly with Julius 


7 
0 ri | Schmid Inc., has been elected mar- 
7 +7 keting v.p. of the Pepsodent di- 


| York. 


25 


vision of Lever Bros. Co., New 
Mr. Hicks previously was 
v.p. of Armour & Co., a partner 
in Hanly, Hicks & Montgomery 
Advertising Agency, president of 
Personal Products Corp. and v.p. 
of Johnson & Johnson. 


Thomasian Named Art Head 

Karnig Thomasian, formerly as- 
sistant art director at William H. 
Weintraub & Co., has joined Ove- 
sey, Berlow & Straus, New York, 
as art director. 
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' $500,000,000 
DAIRY INCOME 
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SCUSSSSKASLSFEAKAELAATA ATLA SCA SCRSSESTES RHEE ERAGE SES! 


Wisconsin Milk Money‘ 
will pay for painting 


42,985 farm homes in 1955! 


WE KNOW this is what Wisconsin farm families plan to do because they 
told us when we made our annual Buying Intentions Survey. 

Wisconsin farm folks believe in paint. This is one reason why the Wis- 
consin countryside strikes travelers as being “‘pretty as a picture.” 

97,651 of our farmers will paint their service buildings in 1955. 53,109 


*$500 MILLION 


IN DAIRY INCOME ALONE 
.--A BILLION DOLLAR 


FARM MARKET! 


Dante M. Pierce, Publisher 
RACINE, WISCONSIN 


g 


more plan to redecorate home interiors. 


197,000 paint jobs! 
It will take a lot of paint. . 


This adds up to better than 


. and a lot of some 300 other different products 


and services to fill the needs they list in these “1955 Buying Intentions.” 
This is the sort of information farm families pass on to us at Wisconsin 


Agriculturist and Farmer, to pass on to you. In return, they expect to be 
informed why your product is their best buy. 


Intentions,’ 


GET YOUR COPY NOW! Your copy of the “1955 Buying 
’ with other data we can offer, will help in build- 
ing a highly efficient sales campaign in this single-medium, 
$1 billion farm market. Your advertising in the “Ag” will 
deliver your sales message to 9 out of 10 of Wisconsin’s farm 
families. And it will be doing it in the publication that has 
been edited exclusively in their interests for 106 years! 


REACH 9 OUT OF 10 FARM FAMILIES IN THE LAND OF 
MILK AND MONEY...THROUGH THEIR LOCAL FARM PAPER 


AND 


riculturist } 


FARMER 
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in magazinésd 
is the HOME-EDITI 


Magazines are wonderful. Almost everybody 
reads them. 


But what makes the Home-Edited magazines 
distributed with Sunday newspapers most 
wonderful of all is the way they’re read. 


Of course they deliver enormous coverage 
of their markets, not just little pieces of it, but 
they deliver top readership, too. 


Because they’re local! 


In these magazines, the reader can read about 
himself and his kids and his neighbors and 
his friends. And believe it or not, there's 
nothing he'd rather read about. 


When these magazines are so well read, by 
so many, is it any wonder that the advertising 
is read, too—and acted on? 


That's why these Home-Edited magazines sell. 


THESE ARE 28 OF THE NEWSPAPERS PUBLISHING THEIR OWN HOME-EDITED MAGAZINES 


Akron Beacon Journal 

Atlanta Journal and Constitution 
Baltimore Sun 

Boston Globe 

Buffalo Courier-Express 

Chicago Daily News 

Cincinnati Enquirer 


Cleveland Plain Dealer 
Columbia State 
Columbus Dispatch 
Denver Post 

Detroit News 

Houston Chronicle 
Indianapolis Star 


HANDSOMELY PRODUCED IN ROTOGRAVURE FOR THE VARIOUS NEWSPAPERS BY THE FOLLOWING: 


Art Gravure Mess Fy of Ohio, Cleveland . . . Art i a 4 come, New York City . . . Denver Post . 


Corporation . . . Neo Gravure Company, Chicago . . . Standard 


Louisville Courier-Journal 
Milwaukee Journal 

Newark News 

New Orleans Times-Picayune 
Pittsburgh Press 

Portland Oregonian 

Seattle Times 


St. Louis Globe-Democrat 

St. Louis Post-Dispatch 

St. Paul Pioneer Press 

Syracuse Post-Standard 
oledo Blade 

Washington Star 

Youngstown Vindicator 


. . Detroit Gravure 


ravure Corporation, Louisville . . . St. Louis Post-Dispatch. 
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you get more firepower in the HOME-EDITED 


MAGAZINE of the THE INDIANAPOLIS STAR 


In the rich central Indiana market, you can be 
sure of a ready, willing and able-to-buy audi- 
ence, and in the popular Sunday Star Maga- 
zine you can be sure of the most positive, 


popular means of reaching this ‘buyer power.” 


Turn your “guns” on this profit-packed target— 


a three billion dollar target this year. Tell your 


story to families whose spendable income is 


more than 25% above the national average. 
Address your message to the wealthiest diver- 
sified market in the U. S.—Indianapolis. And 
put your message in the one medium that can 


tap this “buyer power.” 
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Ike Uses Ad Council 
Meeting to Promote 
Foreign Trade Plan 


(Continued from Page 3) 
trict to an enlightened trade policy 
to defeat us in this great purpose 
of economic union.” 


® More than 400 leading agency, 
advertiser and media executives 
attending the meetings also heard 
Gen. Alfred M. Gruenther, su- 
preme allied commander in Eu- 
rope, give a progress report on the 
defense of western Europe. The 
all-day sessions Tuesday included 
meetings with members of the 
White House staff and cabinet. 

At a business meeting Monday, 
Stuart Peabody, assistant v.p. of 
Borden Co., was re-elected chair- 
man of the board of directors of 
the council for the second year. 
At the same meeting the directors 
re-elected, as vice-chairmen: 
Louis N. Brockway, exec. v.p., 
Young & Rubicam; Leo Burnett, 
president, Leo Burnett Co., and 
John C. Sterling, publisher, This 
Week Magazine. 

Also re-elected at today’s meet- 
ing were Theodore S. Repplier, 
council president; Allan M. Wilson 
and George P. Ludlam, v.p.s; 
Frederic R. Gamble, president of 
the American Assn. of Advertising 
Agencies, secretary, and Paul B. 
West, president of the Assn. of 
National Advertisers, treasurer. 
Messrs. Repplier, Wilson and Lud- 
lam will continue to serve as di- 
rectors-at-large ex officio. 


® Three new members were 
named to the board. Marion Harp- 
er Jr., president, McCann-Erick- 
son, and Victor Schwab, president, 
Schwab & Beatty, were elected to 
represent advertising agencies. 
Frederick Bowes Jr., director of 
public relations and advertising, 
Pitney-Bowes Inc., was named as 
a representative of advertisers. 
Directors re-appointed for a 
three-year term expiring March, 
1958, were Edwin W. Ebel, direc- 
tor of corporate marketing, Gener- 
al Foods Corp., and Wesley I. 
Nunn, advertising manager, Stand- 
ard Oil Co. (Indiana), both to 
represent advertisers; Charles H. 
Brower, exec. v.p., Batten, Barton, 


No Genius In 
Big Downstate 
Ad Agency 


One of biggest agencies in 
Midwest, including Chicago 


located in Bloomington (of all places!) 


I. would be nice—and un- 
true—if remarkable genius 
of management could be 
claimed ... the truth is— 
we located here because we 
didn’t like big city commut- 
ing and hoped to be content 
handling a few accounts in 
this area. To our surprise, 
many other advertising men 
wanted to raise families in 
small towns, too. As a result 
we were able to acquire and 
keep serious, experienced 
marketing men, copy writers 
and artists of exceptionally 
high calibre, whose ability 
helped us attract 50 accounts 
in 7 states, annual volume 
over $4% million. Our loca- 
tion has many advantages 
to advertisers, including bet- 
ter service and lower down- 
state costs. Talk to a Biddle 
man for straight answers and 
sales helps. 


BIDDLE A&racy""S 


BLOOMINGTON, ILL. 


One of America’s Most Unusual 
Advertising Agencies 


Service Offices: Chicago +» Kansas City 


Durstine & Osborn, to represent 
advertising agencies; Nelson Bond, 
v.p. and director of advertising, 
McGraw-Hill Publishing Co., to 
represent magazines; Bennett H. 
Fishler, editor and publisher, Her- 
ald News and Sunday News, 
Ridgewood, N. J., to represent 
newspapers; Robert E. Kintner, 
president, CBS Television, to rep- 
resent television. 

Mark Seelen, v.p. and general 
art director, Outdoor Advertising 
Inc., rejoins the board as a repre- 
sentative of outdoor advertising. 

William R. Baker Jr., chairman, 
Benton & Bowles, who formerly 
served as a director representing 


agencies, was elected a director-at- 
large. Re-elected as directors-at- 
large were Thomas D’Arcy Brophy, 
chairman, Kenyon & Eckhardt, 
Leo Burnett, Stuart Peabody, Wil- 
liam Reydel, v.p., Cunningham & 
Walsh, and Burr L. Robbins, pres- 
ident, General Outdoor Advertis- 
ing Co. 


Thompson-Petersen Is Name 
James Fisher Co., Toronto and 
Montreal, has changed its name 
to Thompson-Petersen Advertising 
Agency, effective April 1. The new 
name reflects the agency’s present 
top management. Allan L. Thomp- 
son is president, and Harold V. 


(Pete) Petersen is v.p. The agency 
was founded in 1920 by the late 
James Fisher. 


Norge, Ice Capades Tie-up 
Norge division of Borg-Warner 
Corp., Chicago, is planning a tie- 
up promotion with the Ice Capades, 
based on the theme, “two national 
champions—Norge and Donna At- 
wood.” Distributors will set up 
displays of Norge appliances at 
entrances of the six arenas where 
the show will play the rest of 
this year. Dealers will help publi- 
cize the Ice Capades in local 
newspaper ads and window 
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motion will run in the following 
cities: Omaha, March 21-29; Fort 
Worth, April 7-12; Kansas City, 
April 14-20; Denver, April 22- 
May 4; Los Angeles, May 5-22, and 
New York, September dates to be 
arranged. The tie-up was origi- 
nated and tested in St. Louis by 
Mayflower Sales Co., Norge dis- 
tributor. 


‘This Week’ Names Rankin 

W. Parkman Rankin, who for 
six years has been a member of 
the eastern sales staff of This 


Week Magazine, New York, has 


now been advanced to the supple- 


streamers in their stores. The pro-| ment’s administrative staff. 
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Wolfson Woos N. Y. 
Stockholders, Ward 
Drops Ad ‘Queries’ 


(Continued from Page 2) 
Notre Dame football coach, 
chaired the meeting, as he has 
previous ones, introducing Mr. 
Wolfson as “the Knute Rockne of 
the business world.” 

Baseball’s Joe and Dom Di- 
Maggio were also on hand to lend 
their publicity value to Mr. Wolf- 
son. (Marilyn Monroe failed to 
show.) 

In his talk to the stockholders, 


Mr. Wolfson taunted the Mont- 
gomery Ward management for sus- 
pending the newspaper campaign 
it has conducted against him in 
other cities. Previously, when Mr. 
Wolfson was scheduled to address 
a stockholders’ meeting, Mont- 
gomery Ward ran full-page ads 
directing a series of questions at 
him. This was not done in New 
York and Mr. Wolfson suggested 
that perhaps the campaign had 
backfired. 


® In fact, the only advertising run 
here this week on the Montgomery 
Ward fight were small ads by the 
Wolfson committee inviting stock- 


holders to attend the Sheraton 
Astor meeting. 

Mr. Wolfson charged that the 
Montgomery Ward ads had tried 
to “smear” him and his family.|® The Wolfson meeting was held 
He said that as far as he was con-| yesterday; today Edmund A. Krid- 
cerned, no personal attacks would | er. president of Montgomery Ward, 
be made on Sewell Avery and|came to town and called a press 
other members of the Montgomery | conference at the Hotel Roosevelt 
Ward board of directors. He told | to answer Mr. Wolfson. Flanking 
the stockholders that he would | him at the conference were How- 
stick to the facts in the case. ard S. Kambestad, treasurer, and 

Mr. Wolfson claimed that his| James E. Webber, merchandising 
group now owns more than l,-/|v.p. of the mail order house. 
000,000 shares of Montgomery, Mr. Krider charged that Mr. 
Ward stock. Some 6,700,000 shares | Wolfson’s drive to gain control of 
are outstanding. the company was nothing more 

The issue will be decided on|than “a rescue plan for Wolfson 


April 22 at the annual meeting 
of the Chicago merchandising 
house. 


Published at: 
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and his group’s own enterprises.” 
He said that once in control, 
Mr. Wolfson could “compel” Mont- 
gomery Ward to buy from his oth- 
er companies. He cited specifically 
two Wolfson companies, Devoe & 
Raynolds, paint manufacturer, and 
Nesco, housewares manufacturer. 
Mr. Krider denied that the 
Montgomery Ward management is 
“waiting for a depression.” He said 
that the company would not open 
up any new stores until “costs are 
more nearly in line with values.” 


® An hour earlier the Wolfson 
group had held its own press con- 
ference, a block away at the Hotel 
Biltmore. William J. Hobbs, former 
president of Coca-Cola Co. and a 
Wolfson nominee for the Ward 
board of directors, said one of his 
aims is the creation of a “singing 
army of employes—led and not 
driven” that can win new markets 
for Montgomery Ward. 

Next round in the proxy fight is 
scheduled for Boston. 


New Book by 
James D. Woolf 


381 Chapters 


A selection of 
the best of his 
““Salesense”’ articles 


400 pages dealing 
principally with the 
creative aspects 
of advertising 


Advertising Age, The National 
Newspaper of Marketing, is not 
normally in the business of pub- 
lishing books. But this book is a 
“demand performance.” Hun- 
dreds of our readers—both 
agencies and advertisers—have 
been besieging us with requests 
for Jim Woolf’s “Salesense” ar- 
ticles in book form as a perma- 
nent reference work. Hand- 
somely-printed and lavishly 
illustrated, this new volume is 
an exceptional value at $5.95 
including all postage and han- 
dling charges. QUANTITY DIS- 
COUNTS: 5 to 10, the price is 
$5 each; 11 to 25, $4.50; over 25, 
$4 each. Mail coupon below. 


Examine Salesense 
for 5 Days 
AT OUR RISK 


Advertising Age 
200 E. Illinois St., Chicago 


; copies of SALESENSE IN 
' If I am not completely 
+ Satisfied with the book (or books) after a 
| 5 days’ examination, I can return the 
' pee Of and my money will be refunded 
n full. 


GEE dbs 04 656 co ccds .Z....8tate 
O I am enclosing my check for $......... 
© Bill me later © Bill my firm 
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Travelers Elects Morency Broadcasting Service Corp., oper- general manager of the company 


s * 7 
Paul W. Morency has been| ator of WTIC, Hartford, Conn. Mr. | for many years, continues as gen- Washingtonians Buying More Frozen 
elected president of Travelers| Morency, who has been v.p. and|eral manager of the station. 
i r ea 
Poultry, Meats, ‘Star’ Survey Finds 


Serving The Central Ohio Valley 
= Industrial Heart of The Nation WASHINGTON, March 22—The|ing 1954. Frozen poultry sales had 
spectacular increase in the sale of| been reported for four consecutive 


frozen poultry and frozen meat/years, and purchases were re- 

and poultry pies is one of the most} ported by 69,104 families for 1953 

dramatic changes in food buying| (18.1%). The new survey reports 

habits turned up in the Washington | 125,137 purchasers, or 30.7% of the 

Star’s fifth annual consumer anal-| families in the area. 

ysis survey. 
The survey covers brand prefer-|™ Frozen chicken and turkey pies 

ences for scores of household and| were purchased by 77,886 families 

food products. It also covers wear-| (20.4%) in 1953, and 163,860 (40.- 

ing apparel, drugs, automobiles|2%) in 1954; frozen beef pies by 

and appliances. The Star cooper-| 28,634 families (7.5%) in 1953 and 

ates with 19 other newspapers con-| 102,311 (25.1%) in 1954. 

ducting annual studies which are| Over 320,790 families (78.7%) q 

eventually consolidated into aj} bought frozen orange juice, an in- 

single report. The combined report|crease of more than 45,000. The 

was originated under the aegis of|mumber of purchasers of canned 


i 


7 


Huntington, a trading center for 613, 
400 people who spend $415,842,000* 
annually, is serviced completely by the 
newspapers of the Huntington Publish- 
ing Company. 


q] 


Where industry is concentrated in this 
rich Tri-State region, there are large pay- 
rolls. Reach them daily with the most 
complete coverage in the area through 


The Huntington Advertiser 
The Herald-Dispatch 
The Herald-Advertiser 


_ HUNTINGTON, WEST VIRGINIA 


American Car and Foundry is typical of the Milwaukee Journal. orange juice was relatively un- 
Se . The survey shows that frozen|changed at 108,832 (26.7%). ‘ 
*SM Estimates scores of major industries who swell the poultry and poultry and meat pies} An unusually interesting com- 
Represented by The Katz Agency payrolls of the rich Central Ohio Valle, 


made a big aeni 1n the market dur-| petition has been under way in 
the instant coffee market, which p 
now includes about two-thirds of 
the families in the area. | 

In a three-year period Wilkins, : 
a local brand, has built its share of 
the market from 11% to 24.8%. } 
Wilkins is currently in second 
place just behind Maxwell House, 
which has held slightly more than 
25% of the market throughout the 
period. Nescafe’s share fell from 
21.6% to 16.1%; Borden’s from Wl 
19.4% to 13.3% and Chase & San- | & 
born’s from 8.8% to 5.7%. 


ln 


® Other shifts of interest are 

Gerber’s decline among the junior i 

baby foods from 47.5% to 38.6% 

and from 57.4% to 46% in the | 

strained baby foods; Flako’s losses 

in the pie crust mix field, appar- 

ently mostly to Betty Crocker; a i 
| 


further slight decline in the per- 
centage of families buying butter 
(68.3% in 1953, 63.6% in 1954) and 


| 
i 
a slight increase for margarine fi | 
(from 77.8% to 79.2%); Scotkins’ t 
To get their full share of customer dollars in spectacular first year in the paper | 
: 5: . napkins field, where it was pur- 
America’s second richest market, national ad- chased by 26.4% of the families, A \ 
vertisers are most likely to succeed with WNBQ’s mostly at the expense of Hudson; ; ¥ 
= Jell-O’s big gain over Royal in the wy 
celebrated “Chicago School” of television. instant puddings, Royal’s push in 
the dessert powder field, which 
WNBQ’s School motto for advertisers is... brings it a close second to Jell-O, 
and the dead heat between Royal 
THE PAY-OFF IS AT THE POINT OF SALE and Jell-O among packaged pud- 
dings showing little change. , 
+43 Cust : ~~ Instant puddings: 26.9% of those 
- rograms 
ere SEE any PACH ROTTING wl e surveyed purchased Jell-O in 1953, 
backed by the most active merchandising serv- 47.4% in 1954; 43.2% purchased 
ee a : : : Royal in 1953, 37.1% in 1954. Des- 
Raine Tea ice in town—keep the motto meaningful. sort powders: 56.9% bought Jell-O | 
* ia eee : in 1953, 41.1% im 1954; 24.4% 
Hee, WNBQ’s home-grown shows are designed for bought Royal in 1953, 35.2% in -- 
aried interests of every segment of the 1954. Packaged puddings: 40.8% | 
—* : d . ; bought Royal in 1953, 40.5% in 
market. For instance, WNBQ is the first Chicago 1954; 38.3% bought Jell-O in 1953, > 
station to offer a TV course for college credit. 40.1% in 1954. 
In cooperation with the University of Chicago, ® The report shows a slight trend 
toward mid-week food buying. It a 
WNBQ presents “Governments and Human ates howe 14.7% of the consumers 
Nature” every Sunday from 10 to 10:30 a.m. bought toiletries in the grocery 
store, with the shift chiefly from 
: . department stores, and drug stores j 
Nearly 400 Chicagoans have paid well over cumnteiie tebdine thelr own. In ' 
$2,000 as tuition fees for college credit or for another classification, 67.9% said 
they usually buy women’s ap- 
the course syllabus, and another 1,000 people parel in downtown department 
have taken time to write letters of appreciation. stores. But 55.8% bought ap- r 
e 1 : ‘. : pliances at appliance stores and 
Allin all, an impressive audience response to an only 30.9% in department stores. 
unashamedly high-level educational program, The report shows 332,611 fam- 


ilies with tv sets (81.6%), with ; 
RCA the leading brand (21.7%). 
The survey indicates 44,022 fam- 


at an early Sunday morning hour. 


WNBQ takes pride in this exceptional program ilies (10.8%) intend to buy tv sets 

; ; ae : this year, with 268% of these 
of higher learning. And WNBQ is justifiably planning to buy RCA. Philco is 
proud, too, that its “Chicago School” special- second with 11.6%. Bendix’s drop 


in the washing machine and dryer q 
field is pointed up. Despite the 4 
increased demand for frozen meats, 
the report indicates a small market 
‘ for home freezers. 

ea 


There’s good news for the auto 

\/ NB h l ‘industry, with 57,066 planning to 
& an ne TELEVISION IN CHICAGO buy, about 10,000 more than a year 

ago. Chevrolet was mentioned by 

REPRESENTED BY NBC SPOT SALES a service of Rg 16.2%, Ford by 15.4%, Plymouth 
by 12.9% and Oldsmobile by 12.9%. 


izes in higher earning for advertisers. 
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LEFT TO RIGHT: SHELTON POGUE, NEWMAN MCEVOY, CARL GIEGERICH, EDWARD BACZEWSKI, (STANDING) JOSEPH GAVIN 


C & W crew 


launch new idea 
for Italian 


Line 


The man wearing glasses is Newman McEvoy, Media Director of 
Cunningham & Walsh. According to Newman, this looks like the biggest and 
best year for their ocean-going client, the Italian Line. 

We caught the C&W account crew going over media plans for ’55 — 
which, incidentally, include The New York Times Magazine 

for the first time. . 

Queried on why they selected The Times Magazine for the 

Italian Line, Newman came up with some pretty sound reasoning: 

“To begin with, we'll be getting local newspaper impact in the 

New York area — that’s where a large percentage of our business is. 
We'll be talking to the kind of families who are excellent prospects 

for foreign travel, particularly in first class. 

“Here’s another big plus for The Times Magazine — we can reach 

the same type of audience nationally ...in more than 10,000 communities 
covered by the Sunday Times. 

“Finally, I guess you’d say we look upon The Times as a trade 

paper in the travel field. It’s read by the travel agent, who’s so important 
to the success of our campaign.” 

Looks like smooth sailing from here on out. 


M Delivered every week exclusively with 
The New Bork Times The New York Times, America’s 
oy ge aaa Biggest Sunday Advertising Medium, into 
Magazine 


more than 1,200,000 homes and 
stores all over the country. 


GEORGE ROWEN ( 
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Ad Allocation Is a | Atlanta Advertising Institute, held 


eMC, last week under the auspices of 
America's 


4 ‘ s é the Atlanta Advertising Club. 
| FOREMOST Product Ingredient, “A provision and a cost for ad- 
\ ... . vertising should be incorporated, 
} T 0 Y TRADE Asserts Gediman virtually as an ingredient, in every 
| _ Magazine ATLANTA, March 22—Advertising | product,” he said. “Just as an 
Only ABC Toy Poper |is so important a part of today’s|automobile manufacturer would 
Oldest in Field business operations that it be- | not consider his product complete 
Leads in Lineage longs at a top level in manage- | without a motor, so should the 


l Write for New Morket | ment, H. James Gediman, exec. package-goods manufacturer not 
Dote Felder v.p., American Weekly and Puck— consider his box of cereal or soap 
\ McCREADY PUBLISHING 


7) W. aad v8 the Comic Weekly, declared here or shoes complete without the es- 
in an address at the sixth annual sential ingredient of advertising, 


MORE PEOPLE 
LISTEN TO 


than any other 
radio station in the 
Philadelphia area * 


* Largest share of audience in total day, 6:00 A.M. to midnight in NSI and total 
station area. December 1954, A. C. Nielsen Survey. 


KYW is first in America’s Third Market covering over 36 counties. Throughout 

this rich area, Nielsen proves that more people tune to KYW than to any other 

station. That’s why advertisers interested in lowest cost-per-thousand love KYW. 
Best buy nationally 


sew ny aly WA WAG 


Best by any standard of measurement ,o60 on vour DIAL 


WESTINGHOUSE BROADCASTING COMPANY, INC. 
KYW-eWPTZ, Philadelphia; WBZ4+WBZA+ WBZ-TV, Boston; KODKAsKDKA-TV, 
Pittsburgh; WOWO, Fort Wayne; KEX, Portland; KP1x, San Francisco 

KPIX represented by THe Katz AGENcy, INc. 

All other WBC stations represented by Freer & Peters, Inc. 


Advertising Age, March 28, 1955 


which is the motive power back of 
sales.” 

He urged advertisers to oppose 
the “sin of inadequacy” in adver- 
tising, pointing out that the ratio 
of advertising expenditure to total 
product is going down. There are 
important companies which are ac- 
tually spending less for advertising 
today than they were 15 or 20 
years ago, he added. 


s Advertising, he declared, can 
be the answer to the problem of 
lower selling expense; it can build 
consumer demand which will pre- 
vent substitution. In these days 
of self-service, he said, brand ac- 
ceptance built through advertising 
is more important than ever be- 
fore. 

Effective use of advertising will 
speed up brand acceptance and 
get sales volume rolling, especially 
in the case of new products, he 
continued. Turnover has been ac- 
celerated to such a point that ad- 
vertising is recognized as _ the 
velocity factor in merchandising, 
he said. 

Sound advertising will also make 
it unnecessary for manufacturers 
to resort to the large-scale use of 
premiums, coupons and other 
deals. He characterized these as 
involving “riot so much the art of 
persuasion as the art of auction. 

“They should not take the place 
of advertising that builds product 
integrity, price integrity and iden- 
tification in the consumer mind 
for the contents of your package, 
rather than the nature of your 
premium,” he added. 


Margette Plans Ad Contab 

Marquette University college of 
business administration and the 
Marquette Management Center, 
Milwaukee, will hold a spring ad- 
vertising conference April 27 in 
the new Brooks Memorial Union 
on the campus. Theme for the first 
annual institute will be “The Need 
for Utilization of Motivation Re- 
search.” 


Gulf Oil Boosts Jacobs 

E. F. Jacobs has been appointed 
director of sales promotion of the 
domestic marketing department of 
Gulf Oil Corp., Pittsburgh. Mr. 
Jacobs, with the company since 
1931, succeeds M. C. Enright, who 


has been named general manager 
|of retail and jobber sales in the 
/company’s Philadelphia sales di- 
vision. 


Best 
BurFrALo 


i 
for COVERAGE 


@ The Sunday Courier- 
Express is the State’s 
largest newspaper outside 
of Manhattan. It reaches 
nearly all of the families 
in Western New York’s 
8 counties — a market 
where annual retail sales 
through some 20,000 
stores are almost 2 billion 
dollars. 
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ROP COLOR 
available both 


daily and Sunday 
BUFFALO 


COURIER-EXPRESS 


REPRESENTATIVES: 


SCOLARO, MEEKER & SCOTT 
Pacific Coast: DOYLE & HAWLEY 
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Reproduction of full-page R.O.P. color ad 
which appeared in The Denver Post 


ADVERTISER Wilson & Company, Inc. 
ADVERTISING MGR. Mark Cox 

AGENCY: Needham, Lovis & Brorby, Inc. 
ART DIRECTOR: — Bart West 


CIRCULATION 


Evening, except Saturday ..... 243,296 
Saturday sate 189,228 


Sunday . 350,168 


Empire Magazine and Comics 379,167 
A. B.C. Publisher's Statement 
September 30, 1954 


Slice jg 
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CERTIFIED Be 


OD Toncet Made 


This insert printed on the 
presses of The Denver Post 
as an example of R. O. P. 
color advertising available 
to you every day in The 
Denver Post. 
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Road Maps— 
a $10,000,000 
Medium: Study 


CuicaGo, March 22—A $10,- 
000,000 ad medium which gets 
little if any attention from 
students of advertising—the 
familiar road map—comes un- 
der scrutiny in the latest issue 
of Advertising Requirements. 

AR points out that American 
gasoline companies distribute 
over 150,000,000 maps to mo- 
torists each year. In addition, 
some companies spend a great 
deal of money—aside from the 
expense of producing the maps, 
about 5¢ each—to promote and 
merchandise their map _ ser- 
vices. 

AR made a study of all ma- 
jor American gasoline sup- 
pliers to discover the exten- 
siveness of this kind of pro- 
motion. It discovered that 
while almost all gasoline com- 
panies distribute maps, not all 
of them bother to promote 
them. Some companies look 
on their road maps as a neces- 
sary competitive evil. As long 
as other companies give the 
maps away, consumers will ex- 
pect to receive them, they feel. 


@ The maps are, in most cases, 
supervised and purchased by 
the advertising and sales pro- 
motion departments. The maps 
are supplied to dealers free, 
and in many cases a map rack 
is made available either free, 
for cost, or a portion of it. 

According to AR, the big 
“plus” in the map programs is 
a special touring service. The 
extent of these touring services 
varies from company to com- 
pany, however. Humble Oil & 
Refining Co., for example, 
maintains a central touring 
service in Houston, with border 
touring service branches at 
Laredo and Brownsville, for 
Mexico tourists. 

Cities Service Petroleum has 
three touring bureaus spotted 
across the country. 

Some of the touring services 
handle a considerable volume 
of mail requests. They supply 
motorists with concrete and 
up-to-date details on traveling 
conditions and points of inter- 
est in the areas they cover. 


@ Many of the companies de- 
pend on their map makers to 
handle the details of their tour- 
ing services. The three major 
suppliers of these maps are 
Rand McNally & Co., Chicago, 
H. M. Gousha Co., San Jose, 
Cal., and General Drafting Co., 
Covent Station, N. J. All three 
companies make touring ser- 
vices available to their map 
customers. 

In addition to gasoline com- 
panies, other groups use road 
maps in promotion. These in- 
clude automobile clubs—second 
largest category of map users; 
state highway departments; toll 
bridges and ferries; tourist at- 
tractions; chambers of com- 
merce, and other advertisers, 
such as insurance companies, 
garages and truckers. Some of 
the maps are very elaborate; 
others are made simply to high- 
light points of attraction for 
which tourist trade is sought. 

Adding the maps distributed 
by users other than gasoline 
companies, the total number of 
road maps distributed in the U. 
S. annually is probably close 
to 300,000,000, AR says. 


WTPS Joins Mutual 
WTPS has replaced WNOE as 


the New Orleans affiliate of. 


Mutual Broadcasting System. 
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Kinsey Launches Kulov Vodka ,Doyle Dane Bernbach Inc., New; Ascue Named Sales Manager |\has been promoted to national 
A new vodka, Kulov, will be in-| York, to handle buying outdoor Robert Ascue, formerly western|sales manager of Remington 

troduced with a newspaper cam-| advertising in the media tail! and midwestern sales manager,| Records, New York. 

paign in key markets within a | ment. 

month by Kinsey Distilling Corp., 

a division of Publicker Industries, | pjjjsbury Buys TV ‘Opry’ 

Philadelphia. The newspaper drive| pijjsbury Mills, Minneapolis,| 

will be followed by a magazine| through Campbell-Mithun, po RL 

schedule this summer. Monroe sponsor “Stars of the Grand Ole) 


Every day—somewhere—a claim is made AND RATES 


PM 10" Libel, Slander, Invasion of Privacy, EMPLOYERS 


2 Copyright Violation. ? 
Greenthal Co. is the agency. Opry” in about 40 tv markets) > INSURE THIS HAZARD! REINSURANCE 
starting in the fall. Distributed by : Our adequate and amazingly inexpen- CORPORATION 
Hyde Joins Doyle Dane Flamingo Films, the 30-minute sive policy is a smart safeguard — experi- Insurance Exchange 
Edwin N. Hyde, formerly with|show has been sold on a syndi- ience has proved it. Kansas City, Mo. 


Warwick & Legler, has joined! cated basis in about 30 other cities. 


DALLAS’ BUSINESS 1S BIGGER THAN DALLAS: 


CONSUME MArKetS says... 


DALLAS’ FOOD SALES ARE 
BIGGER THAN DALLAS 


...or Dallas County ...or Dallas’ C & RTZ 


Out-of-Town Customers increase 
Dallas’ Food Sales Volume 16.7% ..: .: 


The retail grocery is the most local of businesses. That 
so appreciable a percent of Dallas’ food sales are accountable 
to outsiders is remarkable! North Texans, from outside 
Dallas and Dallas County, come to Dallas for business and 
buying, for pleasure, culture, education and the advantages only 
a metropolitan city can provide. To them “I bought it 
in Dallas” implies quality and prestige, and requires no 
further explanation than “I saw it in The News” — the newspaper 
they read to keep up with their Dallas interests. 


72-county Dallas Market Sales: According to Consumer Markets’ Editor, Edwin 


Goldstein, the buying of non-residents affected Dallas’ 
1954 sales volume as follows: 


TOTAL RETAIL SALES $3,289,207,000 dias ie 
FOOD STORE GROUP DALLAS CITY SALES* DALLAS CITY SALES* 


ie Se ed 744,950,000 re eee TO NON-RESIDENTS ) : 
GENERAL MDSE.... 496,526,000 Total Retail Sales . . $980,834,000 38.1% 


food... 2... 14.3% 
HOMEFURN. .... 170,627,000 | General Mdse. ... 184,108,000 61.4% 
AUTOMOTIVE... . 827,403,000 | Home Furn...... 51,543,000 38.4% 
ee oes 110,048,000 Automotive ..... 231,410,000 38.6% 

SRDS: 1955 CM Drug... 6 ti 33.4% 


*Includes both direct and mail order sales 


ONLY THE DALLAS NEWS COVERS THE DALLAS MARKET 


Ghe Hallas Morning News 


DALLAS’ LARGEST NEWSPAPER: More people BUY The NEWS... more people READ The News . . . more people 
are INFLUENCED by The News than any other North Texas newspaper. 


CRESMER & WOODWARD, INC., Natl. Representative @ New York + Chicago + Detroit + Los Angeles + Atlanta + San Francisco 
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Overseas Ads 
Are Emphasized 
as Dealer Links 


MINNEAPOLIS, March 22—Al- 
though advertising increasingly is 
being made useful not only in 
reaching consumers, but at every 
point in the distribution process, 
this tendency is much more evi- 
dent—as it is more necessary—in 
export advertising than it is in do- 
mestic ad programs. 

This point was stressed by 
George R. Ives Jr., western repre- 
sentative of Mecanica Popular, 
when he spoke here recently be- 
fore the Northwest World Trade 
Club. 

While primarily directed to the 
potential overseas customer, he 
said, export advertising programs 
must also serve to keep the manu- 
facturer in closer touch with the 
importer, distributor, retailer and 
other overseas agents. 

For most firms, personal contact 
with overseas representatives is 
very limited, Mr. Ives said. Fac- 
tory men, even by air, may be far 
away from a problem market. 
Branch and district office person- 
nel aren’t available to keep dis- 
tributors and dealers keyed up. 
And, he added, factory checks on 
retailers’ stocks and displays are 
practically unknown. 


= “The effective export advertis- 
ing program, therefore,” he said, 
“must be at least indirectly aimed 
at everyone in the overseas chain 
of distribution. It must help take 
the place of personal contacts 
which are largely absent in export 
selling. 

“The international advertising 
fraternity is well aware of its re- 
sponsibility,” he said. “Not very 
long ago, it was rather difficult to 
spend intelligently a sizable sum 
of money for export advertising. 

“There were only a few good 
U. S.-published magazines, and in- 
formation on what local media ex- 
isted was sketchy at best. 

“Now there are more than 100 
U. S. publications—general and 
trade—with a total of about 150 
editions. They cover almost every 
field, and every corner of the 
globe. 

“Many of these publications,” 


anyone can do 


Hand-Lettering 


with a 


“eesti 
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Caslon HyEnolish 


any shape any S1Ze 


You can do crisp, professional hand-lettering 
... and do it exactly the size to fit your lay- 
out or artwork. All you do is move a stylus 
along the letters in a grooved templet. Hun- 
dreds of variations of size and shape of letters 
from one templet. 126 templets and lettering 
styles. For complete Information, write Dept. 44. 


VARIGRAPH CO., INC. 
MADISON |, WISCONSIN 


Mr. Ives declared, “are opening 
their circulation records for scru- 
tiny by independent auditing or- 
ganizations, and they are, as a 
whole, able to provide usable 
readership data. Local printed me- 
dia and radio and tv are growing 
in stature, and many now have 
U. S. representatives, who can 
supply fairly accurate audience 
data.” 


® As a service to the U. S. export- 
er, however, the international me- 
dia representative goes far be- 
yond merely supplying data on his 
publication and its coverage, Mr. 
Ives said. 

Some U. S. publications, in con- 
nection with their circulations—di- 
rected entirely to overseas im- 
porters and_ distributors—have 


available lists of distributors for 
virtually every type of product 
in every free country of the world, 
he said. Many U. S. exporters, he 
added, owe most of their entire 
overseas distribution network to 
the _ publication distributor list 
service. 

Some publications, Mr. Ives said, 
make available market reports 
compiled by their overseas or 
traveling correspondents. These 
reports cover general economic 
conditions, dollar availability and 
current licensing terms in specific 
markets. They also cover types of 
products currently in demand or 
most suited for overseas condi- 
tions. 

In addition, numerous merchan- 
dising services are now offered by 
many international publications, 


Mr. Ives pointed out, listing: 


e Informative letters to dealers 
and distributors telling about the 
advertiser’s new models or prod- 
ucts. 


e Reprints of advertisements, sent 
to distributors and retailers, not 
only supply them with latest in- 
formation on a product, but also 
remind them to check up on their 
stocks. As is the practice in the 
U. S., many salesmen show re- 
prints of ads as a sales tool when 
calling on prospective dealers. 


e The possibilities of point of sale 
promotion are being discovered 
overseas, and U. S. publications 
are cooperating in educating for- 
eign retailers in the use of this ma- 
terial. 


Advertising Age, March 28, 1955 


“With the bigger job that inter- 
national advertising is expected to 
do,” Mr. Ives said, “it would seem 
that a larger percentage of gross 
sales should be assigned to export 
advertising than is assigned to the 
company’s domestic advertising 
program. 

“This, however, is not usually 
the case. In 1954, the International 
Advertising Assn. research com- 
mittee learned from 3,450 firms of 
all sizes—representing most ex- 
porting firms—that at least 61% 
were planning to spend propor- 
tionally less on export advertising 
in 1955 than was being planned 
for the domestic operation. Only 
12% were expecting to spend a 
larger percentage. 


s “Most foreign markets are grow- 


90 million 


quality paper are shipped 
monthly from three mills 
to all parts of the world. 


CHAMPION Sets the] 


By every mode of transportation, tons of carefully packed Cham- 


pounds of 


pion papers are transported to our customers. Six days a week, 
carriers roll out onto the roads and rights-of-way. They carry paper 
to every part of the United States and to harbors for export to 
foreign countries—in Central and South America, in Europe and 
Africa, in the Near and Far East, and other distant lands. Cham- 
pion’s mills at Hamilton, Ohio; Canton, North Carolina; and 
Pasadena, Texas, take pride in providing on schedule all the quality 
paper that busy paper merchants, converters, printers, and pub- 


lishers need. That pride means you can depend on Champion. 
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Advertising Age, March 28, 1955 


ing markets,” Mr. Ives pointed 
out. “And many U. S. exporters 
fall short on this point. With the 
help of information obtainable 
from your banking contacts, inter- 
national financial reporting or- 
ganizations, media representatives 
and distributors, decide what you 
can expect from the market one 
year, five years—even ten years 
hence. And don’t lose sight of the 
fact that a market closed today 
may be open tomorrow.” 


® International advertising copy, 
Mr. Ives said, should be handled a 
little differently than domestic 


copy. He presented the following 
ten rules for getting the most from 
overseas advertising: | 

1. “In an unboastful manner, 
mention the age of your firm, its | 


size, or any other factor which | 
will tend to inspire confidence in| 
your product.” | 

2. “Give factual information ex- 
plaining the use of the product. 
Give case histories. People over- 
seas generally live slower and 
have time to read more. Many 
areas of the world are not as well 
developed as the U. S., and there 


resentatives when possible.” 
6. “Use the metric system in any | 


_dimensions included in the copy.” | 


\JWT Adds Three Accounts 


J. Walter Thompson Co., New 
York, has been appointed to han- 


7. “Don’t use a humorous ap-|dle advertising for the Edison 


proach.” 


Voicewriter division of Thomas A. 
Edison Inc., West Orange, N.J.; 


= 8. “Use short words and sen-| Trico Products Corp., Buffalo, and 
tences. Remember, many foreign! Buitoni Foods Corp., Hackensack, 


languages are not as highly devel-| 
oped along technical lines as is 


is a genuine interest in absorbing 
as much information on our tech- 
nological progress as possible.” 


= 3. “Stress any factors which 
suggest simplicity, versatility, and 
ease of repair and maintenance.” 


-acquired confidence, so use your 
| Fane name liberally, in product 


English.” 
9. “Most foreigners are loyal to 
brand names in which they have 


'marking and in all advertising.” 
10. “Most important, advertising 


N.J. Previous agencies for the 
three companies are Lewin, Wil- 
liams & Saylor, Baldwin, Bowers 
& Strachan and Albert Frank- 
Guenther Law, respectively. 


Ken Seitz Adds One 
Ken Seitz & Associates, Milwau- 
kee, has been named to handle ad- 


4. “Stress the advertiser’s abil-| is a social force. It is used to build vertising for the fittings depart- 
ity to render service and speedy |sales, and also good will. You are ment of the tubular products divi- 
delivery and provide parts and|not only selling good will for your sion of Babcock & Wilcox, New 


service availability.” 
5. “Give the names of local rep- 


‘company, but for the U. S. as a) 


whole.” | 


York, maker of industrial equip- 
ment. 
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Pace in Papermak 


One of the shipping departments at Champion's Ohio Division. 


CHAMPION’ PAPERS 


THE CHAMPION PAPER AND FIBRE COMPANY «+ 


HAMILTON, OHIO 


District Sales Offices in New York, Chicago, Philadelphia, Detroit, St. Louis, 
Cincinnati, Atlanta, Dallas and San Francisco. Distributors in every major city. 
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Symbol of leadership in papermaking 


International Salt 
Sets Its ‘Largest’ 
Advertising Push 


SCRANTON, Pa., March 22—With 
a participation on Steve Allen’s 
“Tonight” over NBC television, 
International Salt Co. last week 
began an advertising program 
which, the company says, “will 
represent the largest advertising 
expenditure in its history.” 

The “Tonight” participation, on 
27 stations over the next 26 weeks, 
will be supplemented by weather 
and news spots on 70 radio stations 
in selected areas, and by an- 
nouncements over the Ruth Lyons 
program on WLW-TV to cover the 
Cincinnati-Dayton-Columbus area. 
All radio and tv plugs, according 
to Scheideler, Beck & Werner, In- 
ternational’s agency, will be heav- 
ily industrial and institutional in 
nature. 

A year-around magazine adver- 
tising program will include space 
in Better Living, Everywoman’s 
Magazine, Family Circle and 
Woman’s Day, placed on a re- 
gional basis, since the retail salt 
market is not nationwide. Local 
newspaper promotions will also be 
run in 25 selected market areas. 


Dif to Brudno & Bailey 


Dif Corp., Garwood, N.J., has 
appointed Brudno & Bailey, New- 
ark, to handle advertising, mer- 
chandising and promotion. Pro- 
grams are planned for two of the 
Dif hand cleaners, and several 
new products are currently being 
field tested. Bermingham, Castle- 
man & Pierce is the previous 
agency. 


Eastman Kodak Drops ‘Norby’ 

Eastman Kodak Co., Rochester, 
N. Y., has decided against switch- 
ing the color film, “Norby,” to a 
live production and will drop the 
NBC-TV Wednesday evening peri- 
od at the end of the show’s first 
13-week cycle in April. J. Walter 
Thompson Co. is handling. 


Nevins Named Sales Head 

Donald L. Nevins has been ap- 
pointed director of sales of the 
Houze Glass Corp., Point Marion, 
Pa. He was formerly sales man- 
ager of Dunbar Glass Corp., Dun- 
bar, W. Va. 
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GET THE FACTS ABOUT THE 
WORLD'S BIGGEST MARKET! 


> Read about the keys that open 
82,968 doors in the multi-bil- 
lion dollar construction market. 
Get the free, new ACP booklet, 
“The Key ...”, by writing: 

Gordon L. Anderson, Sec’y. 
ASSOCIATED CONSTRUCTION 
PUBLICATIONS 
1022 Lumber Exchange Bidg., Minneapolis 1, Minnesota 


ASSOCIATED CONSTRUCTION PUBLICATIONS 


, _ CONSTRUCTION MID-WEST CONTRACTOR 
Roanoke, Virginia Kansas City, Missouri 
CONSTRUCTION BULLETIN MISSISSIPPI VALLEY 
Minneapolis, Minnesota CONTRACTOR 
St. Louis, Missouri 
CONSTRUCTION DIGEST 
; , WEW ENGLAND CONSTRUCTION 
Indianapolis, Indiana Besten, Massa 
CONSTRUCTIONEER 
ROCKY MOUNTAIN 
South Orange, New Jersey CONSTRUCTION 
consraucriON WEWs Denver, Colorado 
SOUTHWEST BUILDER 
Little Rock, Arkansas & CONTRACTOR 
Los Angeles, California 
DIXIE CONTRACTOR 
Atlanta, Georgia TEXAS CONTRACTOR 
Dallas, Texas 
MICHIGAN CONTRACTOR 
& BUILDER WESTERN BUILDER 
Detroit, Michigan Milwaukee, Wisconsin 
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Wooster to Kiesewetter, Baker {join Kiesewetter, Baker, Hagedorn 

Michael Wooster, formerly with & Smith March 28 as media direc- 
Batten, Barton, Durstine & Osborn | tor. He will succeed Elizabeth 
and more recently a salesman with Thompson, who is retiring after 10 


DuMont Television Network, will| years with the agency. 


MPA Issues New Bulletin 
Magazine Publishers Assn. has 
just issued Vol. 1, No. 1 of its new 
bulletin for members. It is ex- 
pected to be issued ten times a 


CATCH! 


There are 30 million Country and 
Western music enthusiasts ... 


Y2 million will read the first issue of... 


Country and Westen JAMBOREE! 


the new magazine by : 
the publishers of DOWN BEAT 
2001 Calumet Ave., Chicago 16, Ill. 


Cond today 
For Facts and Rate Card! » 


a maher publication 


Down Beat—Country and Western Jamboree—Record Whirl— 
Up Beat—Beverages—Radio y Articulos Electricos—Radio y 
Articulos Electricos Catalog File—Bebidas—Bebidas Annval Directory 
—La Farmacia Moderna—La Tienda—Elaboraciones y Envases 


ax 


maher 
@ wvblications 


Publishing since 1934 


year, and is intended to keep 
members better informed on the 
work that the association is doing 
in conjunction with the National 
Educational Assn. Under the su- 
pervision of the MPA’s public 
relations committee, the bulletin 
is being prepared by Dudley, An- 
derson & Yutzy, public relations 
organization. 


Cunningham to Publication 
Guy Cunningham, formerly ad- 
vertising and promotion director 
of Motion Pictures for Television, 
has been named sales promotion 
director of Nation’s Business. 


Rolins Advertising Moves 

John A. Rolins Advertising 
Agency, Modesto, Cal., has moved 
into its own building at 1507 
Tenth St. 


‘New Film Network 
Offers Support to 
Weak TV Stations 


New York, March 22—A major 
electronics manufacturer, General 
Electric Co., and a tv film distrib- 
utor, National Telefilm Associates, 
have teamed up to give a helping 
hand to financially floundering 
television stations. 

To forward this project, which 
was prompted as much by en- 
lightened self-interest as altruism, 
a new corporation, National Af- 
filiated Television Stations, has 
been set up to operate as a film 
network and national sales-ser- 
vice organization. 

Ely A. Landau, president of Na- 
tional Telefilm, will be exec. v.p. 
of the new corporation. Joseph 
Justman, president of Motion Pic- 
ture Center Studios, Hollywood, is 
chairman of the board. GE will not 
hold stock in the new corporation, 
but two positions on the board 
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PHILADELPHIA? 


This once-staid old town is rocking as never be- 
fore. At the very feet of W. Penn’s statue, entire 
blocks of old Philadelphia were cracked into rub- 
ble to make room for sweeping plazas, magnificent 
buildings. Thousands of homes are still going up 
to hold new thousands in a Philadelphia that’s 
booming as if by the wave of a wand. 
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friends. Only one newspaper is in step with this 
growth, and the name of the paper is the 


PHILADELPHIA DAILY NEWS. 


In Philadelphia, sir, 


only one paper is growing ... and it’s us! 


p.s. Customers see your ads in our sparkling tab- 
loid. We couldn’t bury you if we tried! High visi- 
bility, reader loyalty: the DAILY NEWS PAYS OFF 


LIKE MAGIC! 


Advertising Age, March 28, 1955 


will be reserved for appointment 
by GE. 


® A major broadcasting name is 
being sought to fill the post of 
president of the organization. At 
the moment it is a film network 
without stations. 

First step will be a survey of 

the field to find which stations 
might find membership with the 
group valuable; they will then be 
invited to join. This study also 
will determine what financial as- 
sistance stations require. Help 
may be offered either in the form 
of cash loans by GE or defer- 
ments of film rental by National 
Telefilm Associates. 
Although the corporation was 
set up primarily to help stations 
that are having trouble making 
ends meet, NATS will accept fi- 
nancially sound as well as weak 
stations, and v.h.f. as well as u.h.f. 
outlets. 

Member stations will be of- 
fered the following: (1) A na- 
tional sales force; (2) a film li- 
brary on “favorable terms”; (3) 
on-the-spot help in local sales; 
(4) financial assistance “to the 
extent practical,” and (5) man- 
agement advice and counsel. 


Ad Fame Nominations Open 
Nominations for the Advertising 
Hall of Fame, sponsored by the 
Advertising Federation of Amer- 
ica, are again open and must be 
submitted before April 15. Nomi- 
nations may be made by anyone in 
the U. S., and entry blanks are ob- 
tainable from the AFA at 330 W. 
42nd St., New York. Candidates 
must have been deceased at least 
two years and must have per- 
formed notable service on behalf 
of U. S. advertising during their 
lifetimes. Candidates need not be 
American-born. Twenty-four of 
advertising’s immortals have been 
elected to the Hall of Fame in the 
five years since its founding by the 
AFA in cooperation with the Ad- 
vertising Club of New York. 


Thayer Names Agency, A.M. 

Thayer Inc., Gardner, Mass., 
juvenile furniture and baby car- 
riage manufacturer, has appointed 
Lynn Baker Inc., New York, to 


handle its advertising. James 
Thomas Chirurg Co. is the previ- 
ous agency. Thayer also has ap- 
pointed Roger L. Pappin, formerly 
with International Latex Corp., 
advertising and sales promotion 
manager. 


22nd Annual NATIONAL PREMIUM BUYERS EXPOSITION 


Learn HOW to Merchandise 
More Profitably with Premiums 


| 
| ATTEND NPBE 
| 


April 18-19-20-21 1955 
NAVY PIER-CHICAGO 


PHILADELPHIA 


DAILYJ,\NEWS 


Hitch your wagon to a rising star! 


NEW YORK: William A. Maher 


CHICAGO: J. J. Twomey 
415 Lexington Ave., Murray Hill 2-9197 


DETROIT: Charles J. Sheppard 
333 N. Michigan Ave., Andover 3-5270 


1061 Penobscot Bldg., Woodward 2-3080 


PREMIUM BUYERS and prospective 
users cannot afford to miss this great- 
est showing of premium merchandise 
by the industry's leading suppliers. 


FOR ADVANCE CREDENTIALS, write 
teday on your company letterhead to: 


_A. B. COFFMAN ASSOCIATES, MANAGERS 
1411 W Jackson Blvd . Chicago 4, II 
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Why did RPM Manufacturing Company select 
Sports Afield to advertise their up-to-the-minute 
LAWN-BOY power mower? Because a leader selects 
a leader and the figures prove the leadership of 
Sports Afield. Just look: 7 out of 10 Sports Afield 
subscribers own their own homes. 68.8% of Sports 
Afield subscribers do their own gardening. Almost 
one-third have already bought power mowers. If you 
sell garden tools, power tools or tools, period, you’re 
sure to get action advertising in Sports Afield. 
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SPORTS AFLELD 


THE AUTHORITY FOR FISHING AND HUNTING 


A Hearst Magazine 
959 Eighth Avenue, New York 19, N. Y. 
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Station Reps Chide Nielsen 
The research committee or the 
Station Representatives Assn., New 
York, has strongly criticized the 
A. C. Nielsen Co.’s new station in- 
dex reports for their “inadequate 


sample size.” The SRA said the| Greist Promotes Phelps 
NSI radio-tune-in reports for) Pelton Phelps has been named 
Philadelphia and Los Angeles seri-| general sales manager of Greist | 


ously short-change radio by using| Mfg. Co.. New Haven, Conn. He 
the same sample size for both ra-| has been with the metal stamping 
dio and tv. company since 1948. 
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PORTRAIT OF A MARKET 


eee . FIVE O’CLOCK RUSH 


. .. thousands of workers going home from 
jobs in Albany, Troy, Schenectady and 23 
other cities of more than 10,000 population 
throughout 30 counties of Eastern New York 
and Western New England. 

More than 410,000 families in this area 
turn to WRGB in Schenectady, N. Y. for 
their television viewing. 


Represented Nationally by NBC Spot Sales 


A General Electric Television 


Station 


Advertising Age, March 28, 1955 


‘Business Paper Success Story ... 


Feminine Intuition Sells Concrete 


New York, March 22—Most 
dealers in construction equipment, 
and most of the builders who use 
concrete, know the Prehy Co. con- 
crete gun and the Prehy grouter 
and mixer, a clever machine which 
places concrete under pressure up 
to 125 lbs. in virtually inaccessible 
spots. 

Many in the construction field 
are also becoming familiar with 
a concreting method for which a 
patent has been asked by C. L 
_ Ballard, owner of Prehy Co., based 
on the familiarity of the applicant 
| with the complications of handling 
‘concrete under the increasingly 
varied conditions where it is used. 

And some of the people in the 
business are also acquainted with 
the fact that the “C” in C. L. Bal- 
lard stands for Caroline, Miss Bal- 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


* Consumer income Supplement, 


they Buy 


@ Take Department Store Sales for instance . . 
such items as umbrellas, housewares, lamps, blankets, 
appliances . . . the average family expenditure in metro- 
politan Indianapolis and Marion County last year was 
149.2% above the national average.* 

Yes, people do BUY MORE in Indianapolis because 
the average annual income per family is $6,593 — 25.7% 
above the national average —7th among cities of 600,000 
population and over.* But that’s not all: 


THE INDIANAPOLIS STAR 


; al Saree ne ble 
\. }SNows. 
BLOW | - “ite 


More because they Have More! 


. including 
Pm It’s STEADY. . 
> It’s Easity Reacnep . . 
of the 44 surrounding counties 


data today. 


1954, Standard Rate & Data Service. 


le ai 0% 


> It’s Bic . . . over 600,000 population 


. unsurpassed for diversification and 
balance of industry and agriculture 


. you get saturation coverage 
of the metropolitan area, plus an effective bonus coverage 


in The Indianapolis Star 


and The Indianapolis News. Write for complete market 


Machines Through Business Papers 


lard being a pleasant and attrac- 
tive young woman engaged in a 
distinctly non-feminine business. 


® She got into it in a perfectly 
logical manner. As secretary in 
New York to Carl Weber, a well- 
known engineer, she became fa- 
miliar with and interested in the 
technical problems of construction 
work; and when Mr. Weber, hav- 
ing acquired a small company or- 


-| ganized in 1952 to manufacture a 


concrete gun, decided not to both- 
er with it, she purchased it, and 
has since run it quite successfully. 

‘The two machines and the pat- 
ent-applied-for concreting method 
produce a good volume of business, 
and Miss Ballard—who believes in 
advertising and writes her own 
copy to run in a good list of con- 
struction papers—finds that it 
keeps her busy looking after sales 
and promotion. The manufacture 
of the machines is handled under 
contract, as the problems of pro- 
duction struck Miss Ballard as 
being too many to add to her al- 
ready adequate list. 


® One fulltime salesman is em- 
ployed to contact machinery dis- 
tributors, and a number of others 
handle sales on commission. With 
these contacts, plus the effect of 
advertising and of the spreading 
repute of the machines, the busi- 
ness continues to grow at a satis- 
factory rate. The fact that the ma- 
chines save labor, in a field where 
labor costs have soared, is strong- 
ly in their favor, and while they 
aren’t cheap gadgets (they cost 
around $2,000 each), their effi- 
ciency and economy are such that 
they readily pay for themselves. 

Owner Ballard often finds it de- 
sirable to make a trip to a big job 
where a contractor has indicated 
interest in one or both of the ma- 
chines. On a recent trip to the site 
of the new plant of the Atomic 
Energy Commission, near Paducah, 
Ky., she was sized up with the as- 
tonishment and amusement which 
she admits often greets her when 
she first makes her appearance on 
a’ construction job, accepts a 
steel hat and gets to work. In this 
particular case, she came out with 
flying colors. 


= “I don’t try to tell them,” she 
said. “These engineers, foremen 
and the men under them don’t like 
the idea of a little woman inter- 
fering with them on a construction 
job. But when they have really 
let the machine go to work, some- 
times under some not necessarily 
unobtrusive direction by me, and 
they see how well it operates, the 
prejudice disappears and I am ac- 
cepted. So is the machine, or the 
machines.” 

The “gun,” used for the applica- 
tion of concrete coatings, and the 
“placer,” with its own special uses, 
make a team which can do an oth- 
erwise slow and difficult job rap- 
idly and economically. One chore 
which the placer handles especial- 
ly well is that of soil stabilization 
when a job is being done on shift- 
ing sandy soil. 


® “This sort of thing should be 
corrected at the source, which is 
down under the ground where the 
shifting occurs,” points out Miss 
Ballard. “Determine where the 
settling is taking place, place your 
concrete there, forcing it into the 
voids and small fissures, and that 
does it.” 


Her advertising calls for a 
modest budget, with space ordi- 
narily running in  third-pages, 


‘which she is especially addicted to, 
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and which, she points out, still 
run into money. Catalog pages, of 
course, run full size. The copy is 
simple and to the point. 

Here is an example, with a 
2x24” cut of the placer in the 
corner: “The best answer to any 
contractor’s concrete-aggregate 
placing problem—the new Prehy 
Type ‘H’ Placer for grouting tun- 
nels, building walls, columns, fill- 
ing forms, etc. Provides maximum 
production at minimum cost. 
Places aggregates passing 1” 
screen-slumps down to 1”- through 
flexible hose lines.” 


® Miss Ballard has a strong pref- 
erence for special issues as well 
as for annuals, having a not un- 
womanly liking for getting all of 
the attention possible for her 
copy. 

She is quite convinced from her 
experience that the advertising has 
done its full share in making her 
machines known throughout the 
construction industry, and intends 
to keep it going. 

During the past year the media 
used included the following: Civil 
Engineering, Contractors and En- 
gineers, Contractors’ Register, En- 
gineering News-Record, Florida 
Builder, Gillette’s Heavy Construc- 
tion Pre-Filed Catalog, Thomas’ 
Register, and Western Construc- 
tion. 


WABD Signs 8 Advertisers 
WABD, DuMont-owned tv sta- 
tion in New York, has signed eight 
new advertisers. The newcomers 
are Block Drug Co. for Sentrol 
headache remedy (Grey Advertis- 
ing Agency), spots; Friend Bros. 
(Ingalls-Miniter Co.), participa- 
tions; Star Chinchilla Corp. (Ab- 
ner E. Kohn Advertising), parti- 
cipations; Cat’s Paw Rubber Co. 
(S. A. Levyne Co.), station breaks; 
Procter & Gamble Co. for Dreft 
(Dancer-Fitzgerald-Sample), an- 
nouncements; South African Rock 
Lobster Assn. (Charles W. Hoyt 
Co.), participations; Gimbel’s 
(Telesales Co.), spots and partici- 
pations, and Town Modes by Shot- 


land (direct), participations. 
| 
| 


I. Miller Boosts Davis 

Marvin Davis has been ap- 
pointed advertising director of the 
retail division of I. Miller & Sons, | 
New York shoe company. He has | 
been advertising manager of the | 
company’s wholesale division since | 
last July, and with this new ap-| 
pointment will assume responsibil- 
ity for both divisions. 


it takes talent... 


When Benvenuto Cellini wrought his golden 
masterpieces, talent was his major tool. 
So at Eureka. Fifty years of craftsmanship 
help create sales promotions potent in 
persuasion, rich in results. When planning 
your next coupon or trading-stamp cam- 
paign, rely upon Eureka’s fine design and 
printing... the infinite care given to cata- 
logues, collection books, coupons, Out- 
serts, poster stamps. At Eureka, we have 


this talent. Consult us about your next 
sales promotion. 


EUREKA SPECIALTY PRINTING CO. 
567 Electric Street, Scranton 9, Pa. 


Shanhouse Names Wexton 

W. Shanhouse Sons, sportswear 
manufacturer, Magnolia, Ark., has 
appointed Wexton Co., New York, 
to handle advertising and sales 
promotion. Initial campaign will 
launch the Olympian sportswear 
coat, said to have been selected by 
the U.S. Olympic Committee for 
U.S. Olympic Team _ uniforms. 
Schedule includes pages in Argosy, 
Esquire, Field & Stream, Glamour, 
New York Times Magazine and 
True, plus a half dozen business 
papers in the apparel field. 


Chernow Joins Harrison 


Sam Chernow, who formerly 
owned and operated his own com- 
pany, Chernow Co., New York, has 
joined Lester Harrison Inc., New 
York, as v.p. and head of the plans 
board. The combined agency will 
bill more than $3,000,000 annual- 
ly. All former Chernow executives 
have moved to Harrison with Mr. 
Chernow. 


One of the country’s leading mechanical 
production men once told us, “If I could be certain 
of the honesty of engravers’ color proofs most of 
my woes would be eliminated.” 


Et Or Ex 
In 
EPEOOoOES 


Our plant is extensively equipped with a wide variety 
of proofing presses to suit the individual specification. 
They range from singles of assorted sizes through two 
color models up to sparkling new four color presses. 


Relief make-readies are never used here on 
process plates for high speed wet edition potng 
The plates themselves are properly balanced an 
engineered to render faithful reproduction. 

Yes, we can honestly say our motto and practice 
will always be “Truth in Proofs.” 


Hutchings & Melville, Inc. 


4043 N. Ravenswood Ave., Chicago 13, Illinois 
Phone EAstgate 7-9220 


photoengravers 


have you been 
OVERLOOKING 


somernine BIG? 
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alt Lake Intermountain Market 


ss 
* 


ARIZONA 


The Intermountain Market is characterized by a vastness hard to comprehend. 
In area, this one big, unified market is as large as the entire Eastern Seaboard; its 
population is only slightly less than Detroit’s! Locked in by the Rockies and Sierras 
and unified by economics and transportation, this entire market of 1'4 million per- 
sons is reached in its entirety and sold only by The Salt Lake Tribune and the 
Deseret News and Telegram. 


The Salt Lake Cribune 


(MORNING & SUNDAY) (Ry 
DESERET NEWS o 


Salt Lake Telegram (eveninc) 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC.. Metropolitan Sunday Newspapers 
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It was pretty nice of the ABC Television Network to salute 
its fellow networks in a recent advertisement for their program 


@ awards from the Academy of Television Arts and Sciences. 


We had intended doing the same kind of thing earlier this season 


when they launched some very exciting program ideas. 
But they beat us to it—just as they beat us to Disneyland. 


When competing networks applaud each other the applause 
is genuine; for each success is a fresh demonstration of the 


value of network television to the audience and the advertiser. 


Only through network television can 65 million people share 


simultaneously the pleasure of NBC’s memorable Peter Pan 


...or discover a great comic like George Gobel. 


| Only through network television can an advertiser reach 41 


million people each week as economically, for example, as he 


) can on I Love Lucy—another network developed program. 


The steady improvement of television is due not so much 


to the enormous investment of money, time and effort as it is 


to the constant goad of network competition. 


This is the heart of the American system of broadcasting. 


This is why television builds larger audiences each year. 


And this is what has made television in America the world’s 


largest advertising medium. 


CBS Television Network 
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Agrees with Weiss on 
Negative's Effectiveness 

To the Editor: Viva E. B. Weiss 
for his positive approval of the 
negative! May I suggest that you 
rerun that little gem at least once 
a year? I shudder to think of the 
great selling ideas that died aborn- 
ing because some half-informed 
guy in the creative session said | 
they were “negative.” 

Mr. Weiss might have added: 


WHY KNOCK 
YOURSELF OUT 


to get that certain job done the 
certain way, when our booklet, 
which is free, will greatly sim- 
JAY P plify this for you...send for it! 


WALK aovertisinc typocrapny 


11 E. HUBBARD, CHICAGO 11 © MOhawk 4-6134 


“Hasn’t Scratched Yet,” which 
did a pretty good job for Bon 
Ami; Philco’s “No Squat—No 
Stoop—No Squint,” perhaps the 
best selling idea that ever hit the 
radio industry; Old Gold’s “Not a 
Cough in a Carload,” which was 
almost too successful, since it be- 
came a part of the common coin 
of our language; even the current 
“Don’t Be Vague...”—one of the 
few liquor series that this reader 
rates high in brand identification. 

What the anti-negatives over- 
look is the psychological axiom 
that the negative, like understate- 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


| 
} 


of any creative man. 

Recalls the (apocryphal?) story 
of the speculator who, having 
bought up several thousand tons of 
white salmon only to discover 
women thought salmon must be 
pink to be good, disposed of his 
entire stock simply by printing on 
the label, “Guaranteed not to turn 
pink in the can.” 

BERNARD LUNDY, 
St. Joseph, Mich. 
* © 7 
True Story Women’s Group 
Clarifies Circulation Picture 
To the Editor: This is in refer- 


ment, evokes an emphatic response ence to the article captioned, “Mag- 
in the reader; he—or she—invol- azine Costs-per-1,000 Rose 26.6% 
untarily reacts to supply the posi- | Between 1946 and 1953, ANA Re- 


tive, and thereby identifies him- ports,” which ran in the Feb. 21 
self or herself with the speaker’s | issue of ADVERTISING AGE. 


or writer’s point of view. It’s a 


By reporting only generalities, 


trick that belongs in the repertoire ‘it actually gives a somewhat dis- 


I'd like to point out that while the 


|individual variations. 


|“from 91.5% in 1946 to 76.7% in 


EVERY COVER PAPER JOB 


HAT’S because 


bility and the printability of 


this famous cover stock, made of 


of the dura- 


THAT CALLS FOR DIE-CUTTING 
CALLS FOR 


Buckeye Cover 


thick Buckeye Cover, White, An- 
tique finish, for this job. The 
printing is by offset lithography 


rags and finest purified wood pulp. 
Its toughness assures sharp die- 
cuts with edges that will stay 


sharp, even with rough handling. 


This clever mailing piece, de- 
signed by The S. A. Levyne Com- 
pany, Baltimore, agency for Rec- 
ipe Foods, Inc., is another good 
example of the unbeatable combi- 
nation of Buckeye Cover and fine 


printing craftsmanship. 


Vinmar Lithographing Company, 


of Baltimore, Md., chose double 


in two colors—black and orange. 


In specifying Buckeye Cover for 
your mailing piece, folder or cata- 
logue, you can choose from stand- 
ard white, the dramatic new Hi- 
White and 14 beautiful, clear 


colors, 4 weights, 9 finishes. 


You can depend upon the print- 
ability of Buckeye Cover by any 
method—letterpress, silk screen, 
offset, gravure. THE BECKETT 
PAPER CO. Makers of Good 
Paper in Hamilton, Ohio, since 1848. 


torted picture of the true facts. 


ANA figures are essentially cor- 
rect, they do not reflect important 


For example, the paragraph 
discussing our own family behavior 
field combines all groups together 
with the statement: “Their circu- 
lation increased by only 1.3%.” 

Actually True Story Women’s 
Group circulation increased 13.5% 
in this 1946-1953 period. And our 
bonus delivery for the second six 
months of 1954 averaged 772,596. 

Moreover, our 6,172,596 circu- 
lation is more than that of the 
Dell and Fawcett groups combined. 

In per cent of newsstand sales 
to total circulation, the ANA arti- 
cle reports a drop, in our field, 


1953.” The True Story Women’s 
Group range is from 83.6% to 
70.1%. 

One of the big dangers in over- 
all studies like this is the tendency 
to lump figures for a well-rounded 
average. But I guess we're all fa-| 
miliar with the story of the six-| 
footer who drowned in a river} 
having an “average” depth of only 
three feet! 


LEE ANDREWS, 
Vice-President, True Story 
Women’s Group, New York. 


Cites 25-Year-Old Poster 
Design Still in Use 


To the Editor: Advertising art 
is not known for its longevity, 
but...a two-sheet poster currently 
in the subways, the classic “3 Men 
in the Storm” for REM cough med- 


icine, was designed by Lucian 
Bernhard more than 25 years ago, | 
and was, in fact, used as the ex-| 
ample of “Modern Poster Art” in| 
the 1929 edition of the Encyclope- 
dia Brittanica! 

These were the days when post- 
er design as a graphic arts classifi- 
cation had not been discovered in 
this country; it hasn’t gotten very 
far today and is still treated as a. 


Advertising Age, March 28, 1955 


stepchild, usually adapted from 
magazine ads. 

Considering its age, it is amaz- 
ing that this REM design still 
stands out as “modern” among 
competing posters on subway 
walls today! 

“What Example of Advertising 
Art Has Stood the Test of 25 
Years” could be the subject of an 
illuminating study. 

KARL BERNHARD, 

Lucian Bernhard Studio, New 

York. 

. 7 . 
Easy Terms—Atomic Age 

To the Editor: If you haven’t 
already caught this example of 
“advertising-atom age style,” I 
thought you might be interested 


New! De Luxe “Scintillator” 


A ceenter with the latent improve 
mann... he Mevt optremnaet mess 
wrth tng one wuctve "nme Cant meter” 
Breads Sonctly ® pereerroge ot 
vremem rich mobes | pornbie te 
Arterreme the welae al ore ght io 
the field Derugned ber ere! aero 
Rick» end toot crank 
Aine has many levoretary wrest + 


in seeing it. It ran as a department 
store ad in last Sunday’s Portland 
Oregonian. 


THOR M. SMITH, 
The American Weekly, New 
York. 
. . * 


How About a Magazine 
for Radio Listings? 

To the Editor: With the number 
of pocket-size publications cater- 
ing to television listings and 
stories that have appeared on the 
newsstands, it seems to me that 


Represented nationally by 


“He can start shaving when we find 
out how electric shavers come out 
in the Newark News Consumer Analysis.” 


NEWARK, NEW JERSEY 


O'Mara & Ormsbee, Inc. 
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the wealth of material radio sta- 
tions can provide would justify the 
profitable operation of a similarly 
formated magazine for radio list- 
ings and stories. 

This genre of publication has 
substantially aided and abetted 
television’s cause all over the 
country. A publication of this ilk 
for radio could do likewise for 
that medium. In fact, there would 
be more local personalities con- 
cerned who could provide interest- 
ing subject matter for the local 
section of such a publication. The 
wrap-around would be devoted to 
network stars and programs. 

A lot of people who are familiar 
with local radio personalities 
solely through the sound of voices 
would thus be afforded an oppor- 
tunity to see pictures of them and 
read about their backgrounds. 

And with the advent of Dick 
Tracy-type wristwatch radios 
looming not too distantly on the 
horizon, an even greater universal 
interest in radio will be generated. 

BEVERLY N. HOFFER, 

Director, Station Relations, 

Station WPAW, Pawtucket, 

Ry & 
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Men’s Clothing Ads Need 
Realism, Reader Avers 

To the Editor: Why do makers 
of men’s clothing seek to impress 
on us that they make suits only 
for basketball centers? 

I lack a lot of being even 6 ft. 
tall. But sensitivity on that sub- 


ject isn’t the reason, I’m _ sure, 
that I notice a tendency to add 
another foot or two to the height 
of the always tall, slender chap 
who looks so fine in the suit that 
resembles a collapsed pup tent on 
me. 

Now the chap no longer looks 
fine—he looks like a freak that 


Posters Reflect Harmony 


To the Editor: Enclosed is a 
photograph of two poster panels 
in Pontiac, Mich., whose inad- 
vertent juxtaposition reflects a 
harmony and a compliment. 
If a question should arise as to 
who benefits most from this situa- 
tion my answer would have to be 
impartial. “Both.” 
C. P. KOCHANSKI, 
Promotion Manager, Walker & 
Co., Detroit. 


wasn’t too tall to comply with the 
rules. 

I enclose three ads to show what 
I mean. One, a circular sent in 
hopes of making sales, I suppose 
—furnished by a manufacturer to 
his dealers. The others are ads 
of (a) one of Kansas City’s top 
class men’s stores, and (b) one 
from a cut-price bargain men’s 
clothing place. 

Seriously, wouldn’t a bit more 
realism in pictures be smarter 
selling? 

B. G. WASSER, 

Rogers & Smith, Potts-Turn- 

bull, Kansas City, Mo. 

Realism or not, AA has it, on 
the authority of two major art 
studios handling men’s clothing 
illustrations, that the present rule 
is “eight heads to the height of 
the body.” 

* aa * 
Picture Brings Response 

To the Editor: Thought you 
might like to hear about the inter- 
esting responses resulting from the 
publication of my photograph in 
your magazine. 

As a public relations specialist 
in the Navy, I was invited to be 
the guest of a member at the recent 
NAEA convention in Chicago. In 
the course of your reporting of the 
meeting, my picture was included 
among several of the others who 
attended (AA, Jan. 31). 

Response was immediate. Not 
only have I heard from several 
friends and acquaintances who 
saw the picture, but I have re- 
ceived letters from (1) a college 
fraternity brother with whom I 
have not had contact in 12 years; 
(2) a young woman seeking in- 
formation about Civil Service em- 
ployment in advertising; and (3) 
a man carrying the same name as 
mine (and you can’t hardly find 
them kind no more). 

J. H. GORMSEN, 

Lieutenant Commander, U. S. 

N., Great Lakes, Ill. 


o a 
Woolf Rides Again; 
(See Page 59) 
To the Editor: The articles by 


would be a basketball star if he 


James D. Woolf have for a long 


THE Fist WAY IS THE Best WAY... 
TO SELL THE $443,975,000* QUAD-CITY MARKET 


Davenport, 


DAVENPORT 


FIRST in advertising lineage in the Quad-Cities! 


Quad-City circulation! 


lowa — Rock Island, Moline and East Moline, Ill. 


NEWSPAPERS 


FIRST in 
FIRST in advertising lineage 


IN ALL IOWA 


Morning Democrat 


Evening Daily Times 


itime been some of the hottest 


stuff in ADVERTISING AGE. 
However, frankly, we are be- 
coming bored with the endless 
procession of “Advertising Agen- 
cies Pick Their Best of 1954.” 

It is time for James D. Woolf to 
go to work again to give us some 
of his own stuff. 


ALvIN LONG, 
Long Advertising Inc., San 
Jose, Cal. 


It's Irresistible 
To the Editor: People get more 
interesting every day. 
Like the editor who wrote: 
Editorial This Month,” as fea- 
tured in AA’s “What They’re 
Saying” department. 
And like the AA staffer whose 
sense of humor made it possible 
for us to savor it, too. 
Okay, so editorializing is irre- 
sistibie. I should know, having 
taken the time to write what I 
have just writ. 

ROBERT E. Porter Jr., 
Robertson Potter Co., Chicago. 


“No 


This is. 
“s CHAMP TITUS, 

- Account Executive, 
BBD & O—Buffalo 


ie MAGAZINE'S 


HIS FATHER of two—Ricky, six, 
and his sister, Christy, three, 
deciores with tender cynicism: 


“Space reps talk of the age of 
acquisition. From where | stand, 
I'm convinced our little darlings 
were in it the first time they saw 
the light of day. And my un- 
balanced budget proves iti” 


Your observation, sir, 

is being resoundingly echoed 
by PARENTS’ 1,625,000 
families with over 3,250,000 
acquisitive children ~ and 
happily corroborated by 

our approving advertisers! 


FAMOUS FATHERS AGREE: Women are wonderful, 
... but MOTHERS are better and bigger customers! 


“We Can’t Cover Western Washington 
with One or Both Seattle Newspapers” 


... says Allan Chambers, North Pacific Regional 


Manager of AMERICAN HOME FOODS, INC. 


“My company always strives to better its methods of 
manufacturing, packaging, merchandising and advertis- 
ing. And we’ve learned how to sell in the unusual Seattle- 


Tacoma market.” 


Mr. Chambers continues, “We've 


learned we can’t cover western Washington with one or 


both Seattle newspapers. To confine our advertising to 


these papers would be to miss the prosperous, important 


Sunday Democrat & Times 
Represented Nationally by JANN & KELLEY, INC. 


Headquarters: Davenport, jowa 
*Copr. 1954 Sales Mgmt. 
Survey of Buying Power 


vba 


Tacoma market. 
scheduled in both of the Seattle newspapers and in the 
Tacoma News Tribune.” 


Therefore our product advertising is 


TLE MARKET 
SEAT va 


Represented nationstty 
=e 


52.9% 


of Washington State's 


AUTOMOTIVE 
SALES 


in these two 


important markets 


Sawyer. Ferguson. Walke: Company 
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NOW REACHING 
; 3,000,000 YOUNG 
, FAMILIES YEARLY 


| 4,100,000 BIRTHS in ‘54 
RECORD 


se Ua, 


ACT NOW 


Coming 
Conventions 


April 4-8. National Advertising Agency 
Network, 34th annual conference, Del 
Monte Lodge, Pebble Beach, Cal. 

April 5-7. Point-of-Purchase Advertis- 
ing Institute, annual convention, Palmer 
House, Chicago. 

April 13. Brand Names Day dinner, 


BABY BOOM" 


Ya 


MLOM. 


ml . Brand Names Foundation, Waldorf-As- 
toria, New York. 
April 16-21. National Business Publi- 


cations, spring meeting, Boca Raton Hotel 
& Club, Boca Raton, Fla. 

April 21-23. American Assn. of Adver- 
tising Agencies, annual meeting, Boca 
Raton Hotel & Club, Boca Raton, Fla. 

April 21-23. Southern California Adver- 
tising Agencies Assn., annual conference, 
El Mirador Hotel, Palm Springs. 

April 22-23. Advertising Federation of 
America, Eighth District, Hotel Nicollet, 
Minneapolis. 

April 26-28. American Newspaper Pub- 
lishers Assn., annual convention, Waldorf- 
Astoria, New York. 

April 28-30. Greater Weeklies Associates, 
= | national conference, Hotel Governor Clin- 

|} ton, New York. 

' April 30. Midwestern Advertising Agen- 


ABout HOSPITAL DISTRIBUTED 


uth, * SAMPLING 
it} Fay PROGRAM 


Gift-Pax delivers your product to new 
mothers, at their bedside in the hospital. 


WRITE FOR MARKET COVERAGE BOOKLET? 


GENERAL ADVERTISING 


HAMILTON 
_ COUNTY 


WY 
, CINCINNATI TIMES-STAR GIVES... 


TOP EVENING COVERAGE 
WHERE IT REALLY COUNTS! 


Hamilton County, Ohio is the heart of the Cin- 
cinnati Metropolitan Area . . . accounting for 
81% of the market’s population, 83% of the 
effective buying income and 86% of the retail 
sales. 


The TIMES-STAR provides advertisers with the 
largest evening circulation by far in this “A”’ 
schedule market. The TIMES-STAR’S City Zone 
circulation of 133,427 is tops in the highly com- 
petitive evening field and in Hamilton County 
alone, this lead exceeds 14,000. 


IN CINCINNATI — ONE PAPER IS OUTSTANDING 


CINCINNATI TIMES-STAR | 


REPRESENTATIVES © O'MARA & ORMSBEE @ NEW YORK, CHICAGO, DETROIT, SAN FRANCISCO, LOS ANGELES 
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cy Network, 2nd quarterly 1955 meeting, 
Bismarck Hotel, Chicago. 

May 2-3. Outoor Advertising Assn. of 
America, 3rd annual painted display con- 
ference, Hotel Sherman, Chicago. 

May 3-6. Assn. of Canadian Advertis- 
ers, annual convention, Royal York Hotel, 
Toronto. 

May 5. International Advertising Assn., 
annual convention, Plaza Hotel, N. Y. 
May 5-8. American Women in Radio & 
Television, annual convention, Drake Ho- 
tel, Chicago. 

May 8-11. National Newspaper Promo- 
tion Assn., annual convention, Drake Ho- 
tel, Chicago. 

May 9-11. National Industrial Adver- 
tisers Assn., annual convention, Sheraton 
Park Hotel, Washington, D. C. 

May 11-13. Public Utilities Advertisin* 
Assn., 34th annual convention, Sheraton 
Hotel, Chicago. 

May 12-13. Inland Daily Press Assn., 
spring meeting, Drake Hotel, Chicago. 
May 22-24. Magazine Publishers Assn., 
36th annual meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 

May 22-26. National Assn. of Radio & 
Television Broadcasters, annual conven- 
tion, Shoreham and Sheraton-Park Ho- 
tels, Washington, D. C. 

May 23-25. Sales Aids show, sponsored 
by Advertising Trades Institute, Biltmore 
Hotel, New York. 

May 25-28. Associated Business Publica- 
tions, annual spring conference, The 
Homestead, Hot Springs, Va. 

June 5-8. Advertising Federation of 
America, 5lst annual convention, Palmer 
House, Chicago. 

June 8-10. National Sales Executives 
convention and sales equipment fair, 
Waldorf-Astoria, New York. 

June 12-17. Special Libraries Assn., ad- 
vertising division, 46th annual conven- 
tion, Hotel Statler, Detroit. 

June 15-17. American Marketing Assn., 
national conference, Schroeder Hotel, 
Milwaukee. 

June 19-22. Poster Advertising Assn. of 
Canada, Hotel London, London, Ont. 

June 20-22. Lithographers National 
Assn., annual convention, Lake Placid 
Club, Lake Placid, N. Y. 

June 26-29. National Advertising Indus- 
tries Exposition, Hotel Morrison, Chicago. 

June 26-29. Advertising Assn. of the 
West, 52nd annual convention, Multno- 
mah Hotel, Portland, Ore. 

July 11-13. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, The 
Greenbrier, White Sulphur Springs, W. 
Va. 
Sept. 10-14. Screen Process Printing 
Assn., International, 7th world conven- 
tion, Ambassador Hotel, Atlantic City. 

Sept. 12-14. Direct Mail Advertising 
Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 17-18. Boston Conference on Dis- 
tribution, Hotel Statler, Boston. 

Oct. 17-19. Inland Daily Press Assn., 
annual meeting, Drake Hotel, Chicago. 

Oct. 17-19. Agricultural Publishers 
Assn., annual meeting, Chicago Athletic 
Club, Chicago. 

Nov. 14-16. Advertising Essentials Show, 
sponsored by Advertising Trades Insti- 


tute, Biltmore Hotel, New York. 
Nov. 14-18. Financial Public Relations 
Assn., annual convention, Hollywood 


Beach Hotel, Hollywood, Fla. 


Duquesne Names Maitland 

Duquesne Brewing Co., Pitts- 
burgh, has appointed V. I. Maitland 
executive director of advertising 
and public relations. Mr. Mait- 
land for the past eight years has 
been serving as both exec. v.p. of 
Walker & Downing, Pittsburgh 
agency, and advertising manager 
of Duquesne. Mr. Maitland will 
assume his new duties as head of 
the brewery’s new advertising de- 
partment April 1. 


Old Town Names Tabat V. P. 

Emmett L. Tabat has resigned as 
general sales manager of A. B. 
Dick Co., Chicago, to become a v.p. 
of Old Town Corp., New York 
manufacturer of carbon papers 
and office supplies, effective April 
4. Lawrence Avanzino continues as 
general sales manager of Old 
Town, and all other Old Town 
sales executives continue in their 
present positions. 


BERNARD P. 
GALLAGHER 


Negotiator 


for the purchase and sale 
of publication properties 


147 W. 42nd St., New York 36 
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Official Figures for February and Year-to-Date as Compiled by Publishers Information Bureau Me 
Re 
Publications with an * report directly to ApveRTISING AGE e 
Re 
Sat 
r Pages. — — ae e Pages , # ee ee Sa 
‘ Feb. Feb. Jan.-Feb. Jan.-Feb. Feb. Feb. Jan.-Feb. Jan.-Feb. Feb. Feb. Jan.-Feb. Jan.-Feb. Feb. Feb. Jan.-Feb. Jan.-Feb. Ti 
y 1955 1954 1955 1954 1955 1954 1955 1954 1955 1954 1955 1954 1955 1954 1955 1954 
aap . f 81.8 71.3 22,934 19,520 35,109 30,588 
| Weeklies, Bi-Weeklies, Somt-Monthiies “a. om. ae ae lo ae ees ast 83 laa 6188 177,713 175,294 263,009 264,839 F 
¢ SChoetion Mints itt Bb 305 eee t0DO | 799~—~=«9'066 -—~=«d6.207 | NOTE: Figures for each publication in the Dell, Fawcett and True Story groups include all advertising carried by the group Li 
i EE ee et 70.6 87.2 114.6 133.0 48,008 59,296 77,928 90,440 as a whole PLUS additional advertising carried by each individual publication. 
} PPh a cee Deiea cnc cok’ 69.7 698 1508 1451 29,901 29,944 ; ; 
4 Se ekiss oy xdastccdiseds 20.2 249 39.2 52.9 20,200 24,900 39,200 52,900 Business : 
. § DUN Me | dee £00 ae 315.5 274.4 561.7 503.0 214540 186,592 381,956 342,040 | Business Week ............. 427.2 425.2 $25.7 882.7 179,424 178,584 346,794 370,734 
wat I eta a is o'sckt twice 107.7 107.1 1722 1616 73,236 72,828 117,028 109,888 | Dun’s Review & Modern Industry 72.0 92.4 127.2 175.3 30,240 38,808 53,424 73,626 
4 ie eo 287.4 284.2 541.1 535.7 123,295 121,922 232,132 229,815 | *Financial World .......... 35.1 27.8 91.1 744 14,755 11,691 38,275 31,247 ‘ 
: RIES. dy cs ovis Seach oa 194.4 216.0 400.7 376.5 $1,648 90,720 168,294 EE TOUONE oe svsccitececebes 45.0 30.1 120.9 92.7 18,900 12,642 50,778 38,934 
:’ # *Presbyterian Life .......... 15.9 15.5 32.2 33.1 6,694 6,504 13,540 Lae 133.0 1463 220.3 242.0 84,056 92,462 139,230 152,944 
, The Reporter .............. 23.8 18.3 35.1 29.0 9,988 7,682 14,721 12,159 | Nation’s Business ........... 39.0 35.8 69.5 74.1 16,731 15,358 29,816 31,789 Re 
A Saturday Evening Post ...... 245.0 265.9 461.4 502.3 166,600 180,812 313,752 341,564 Total Group ............. 751.3 757.6 1,454.7 1541.2 344,106 349545 658,317 699,274 ; 
: *Saturday Review .......... 60.2 74.0 135.5 152.3 25,284 31,080 are et 
*Sporting News ............ 18.9 18.8 34.2 33.5 20,543 20,410 ’ ’ . . . ‘ 
i #tSports Illustrated ........ “43 — 89 — 19,08 — 35,972 — Magazine Linage Trend Figures in thousands 
; Re ey Rae 215.5 2446 448.9 4569 90,510 102,732 188,538 191,898 a 
U. S. News & World Report .. 223.6 196.0 416.6 385.4 93,912 82,320 174,972 161,868 . : , ' : Ph 
. £.. Peer 1,915.9 1,945.8 3,627.4 3,585.2 1,036,561 1,048,106 1,937,025 1,916,907 WEEKLIES GENERAL 
¥ Not included in totals. ¢Started publication in August 1954. 1955 1955 Ph 
Better Living ............ 29.6 48.6 46.7 68.4 12,698 20,849 20,034 ' AA 
4 #S§Bride’s Magazine ...... —_ -§»——~—_+=162.0 164.8 — — 102,384 104,153 JAN.| 902 JAN. | 620 on 
fEverywoman’s ............. 415 41.4 72.1 73.6 17,804 17,761 30,931 31,574 : sack 
Family Circle ............ 72.1 708 119.0 115.0 30,931 30,373 51,051 49,335 954 on 
; Good Housekeeping ......... 1115 1238 #1741 1866 47,834 53,110 74,689 ate 1048 FEB eh 
4 Ladies’ Home Journal ........ 84.8 81.3 141.0 131.2 57,664 55,284 95,880 u : : 
; McCall’s Magazine .......... 73.2 623 105.5 97.9 49,776 — 42,364 71,740 
‘ Parents’ Magazine .......... 52.5 52.0 77.8 83.0 22,523 22,308 33,376 
. We isgaciiss<s ovoes: 85.7 913 1548 152.0 58,276 62,084 105,264 
| | |||*Western Family: BUSINESS FASHION HOME 
Southwest Edition ..... .. 27.8 29.9 45.1 47.2 11,927 12,812 19,348 1955 1955 
; #Mountain Edition ....... 26.9 25.9 42.9 419 11,524 11,110 18,388 
' Z#No. Calif. Edition ...... 27.6 30.5 43.9 46.8 11,843 13,084 18,835 FEB. FEB. 
4 ‘ Northwest Edition ...... 28.2 27.9 45.8 45.5 12,096 11,969 19,646 
tWoman’s Day ............. 67.9 70.3 106.0 109.3 29,129 30,159 45,474 yan, [194] yan, [145] 
| Woman’s Home Companion ... 57.9 63.4 87.0 94.5 39,372 43,112 59,160 seaa coma 
t *The Workbasket .......... 35.6 46.4 71.9 87.8 6,986 9,097 14,100 
a 874.3 9164 1,155.9 1,1993 475,377 490,654 601,699 res. PAA res. RY Ae 
tSee note at end of linage tabulation. #Not included in totals. §Published in January, April, July and October. 
in Febroary 1955; two issues in February 1954. 
q General Youth 
*American Artist ........... 24.0 278 44.7 50.4 10,078 11,695 18,766 21,174 | American Girl ............-. 21.9 25.5 42.1 43.1 9,395 10,940 18,061 18,490 
*American Forests .......... 148 140 27.8 32.8 6,216 5,880 11,676 2S eee 25.1 245 38.1 35.2 17,068 16,660 25,908 23,936 
American Legion ........... 18.0 17.4 33.0 34.7 7,560 7,308 13,860 14,574 | *Child Life ................ 1.9 2.5 2.9 3.0 791 1,077 1,220 1,417 
American Magazine ......... 31.8 26.2 50.8 43.9 13,356 11,004 21,336 18,438 | Scholastic Magazines ........ 421 43.9 60.0 62.2 17,682 18,438 25,200 26,124 
GN eeEUR ds 00055085005 18.4 18.1 30.2 31.3 7,894 7,765 12,956 13,428 | *Scholastic Roto ........... 4.8 5.3 9.6 8.7 4,230 4,720 8,457 7,690 
Atlantic .......-.--e eee eee 26.3 33.7 48.5 53.3 11,046 14,154 20,370 22,389 a 95.8 101.7 152.7 152.2 49,166 51.835 78. 77,657 
Christian Herald ........... 40.7 33.4 73.8 72.4 17,460 14,329 31,660 31,060 
MEN dd abviengcnds ><. 8.8 8.0 27.7 13.7 3,678 5,455 16,530 9,354 
UNS iad saccatons +s. 230 320 390 45.0 4186 5824 7,098 8199 | Outdoor & Sports 
*American Rifleman ........ 59.3 535 110.7 105.8 25,458 22,956 47,508 45,379 
Cosmopolitan .............. 20.9 21.7 38.3 41.0 8,966 9,309 16,431 17,589 | ~ 
, Field & Stream ............ 69.0 69.7 109.2 1046 29,601 29,901 46,847 44,873 
‘ *Eagle Magazine ............ 10.3 6.9 18.2 14.3 5,319 2,886 8,637 5,986 - 
*Fur-Fish-Game ............ 21.6 21.3 39.0 39.7 9,251 9,155 16,715 17,038 
» BE aoe aR iidas cesses... 54.4 455 103.4 89.4 36,992 30,940 70,312 60,792 
; Outdoor Life .............. 75.4 69.0 1141 108.9 32,347 29,601 48,949 46,718 
{ 4 §Elks Magazine ............. 14.0 135 28.1 24.1 6,006 5,792 12,055 10,339 ~ 3 938 36 251 
aw a a 36.3 358 912 914 24684 24344 62,016 62,152 | SPorts Afield .............. a3 8S. Um. Cee Ce 59,564 36,251 
RO 104 115 22.0 22.8 6,534 7,095 13,679 14,074 Total Group ............. 2846 2946 465.2 480.2 122,097 126,401 199,573 206,008 
NR Ae iene cennaes es 23.5 23.2 36.8 39.3 16201 15,943 25,351 27,036 
NE dt hae ica ey dvesess 27.9 22.2 43.3 36.0 11,969 9,524 18,576 15,444 | Mechanics & Science 
| *Grade Teacher ...........- 33.3 37.3 46.9 54.2 14,687 16,451 20,684 23,901 | Mechanix Illustrated ........ 72.7 824 1405 1501 16,285 18,458 31,472 33,622 
: Harper’s Magazine .......... 18.3 20.6 42.9 38.0 7,686 8,652 18,018 15,960 | Popular Mechanics .......... 168.4 162.3 292.1 323.3 37,722 36,355 65,430 72,419 
Wellday ..cccressccsccceeee 53.1 479 111.7 1011 36,108 32,572 75,956 68,748 | *Popular Science ............ 149.7 1515 2768 282.0 33,526 33,936 53,843 63,168 
*Improvement Era .......... 27.1 oe = -_ poe 11,195 20,330 19,639 | Science & Mechanics ....... 110.0 120.9 200.7 234.0 24,640 27,082 44,957 52,416 
*Instructor ..... “aes aa 28.3 ‘ I 5 19,327 19,248 32,459 35,280 i 
*Motor Boating ............ — = = 8 Se Oe ee Ee esi, —h UU eee 
) National Geographic ......... 43.5 36.1 70.3 55.1 10,353 8,592 16,731 13,114 
3 * spesetesepeegey 23.0 29. 47.1 52.1 15,562 19,883 31,950 35,364 ; : 
§Town Journal ...........066 33.0 368 507 605 13864 15,787 21273 25955 | Detective & Fiction ae ae ‘ 
é *Promenade ............... 173 «16.8 46.7 39.5 7,436 7,186 20,048 16,910 | Dell Men’s Group ........... 20.9 = 7 y 7,679 14,372 12,141 
, _ Soyer rer 9.9 7.9 19.4 14.7 4,252 3,408 8,327 6,334 | “Thrilling Fiction Group ..... 85 88 18.5 7.9 ,903 1,980 4,143 4,013 
: Redbook Magazine .......... 22.7 248 39.0 41.3 9,738 10,639 16,731 17,718 ae ene 294 26.7 52.0 46.2 10,869 9,659 i8,515 16,154 
t ee 36.0 10.2 38.3 17.2 15,127 4,282 16,093 7,208 
. es canes akedt sn —_ — 12.1 12.5 — — 8,131 8,420 | Farm 
q $Town & Country ........... 72 8647.0 = 108.7 88.0 = 45,091 31,584 79,766 59,136 | +Better Farming ............ 86.2 94.3 148.0 166.0 36,980 40,455 63,492 71,214 
’ THU neeeeeeeseeeseeeeeeee 20.0 28.1 33.0 43.6 8,580 12,055 14,157 18,704 | Capper's Farmer ........... 71.3 72.6 116.9 117.0 30,588 31,145 50,150 50,193 
1 *Yachting ......++.0se+ sees 66.3 776 _ 2835 _ 272.1 _ 50,744 45,629 166,698 161,583 | tFarm Journal ............. 105.0 117.3 1714 1705 45,045 50,322 73,531 73,145 
a , Total Group ............ . 1015.4 945.0 2,298 1,996.3 523,738 482,813 1,134,899 1,060,263 | {Farm & Ranch—Southern 
F " ZNot included in totals. tJanuary-February issues combined. {Changed from 672-line page to 632-line page in July 1954. Agriculturist ............. 53.0 55.0 88.5 91.8 22,737 23,595 37,967 39,382 
m4 §See note at end of linage tabulation. {Progressive Farmer ........ 102.6 118.1 166.7 188.5 69,768 80,308 113,356 128,180 
{ Successful Farming .......... 99.8 1189 162.2 1810 44,910 53,505 72,990 81,450 
; Home Oe ere 517.9 5762 853.7 9148 250,028 279,330 411,486 443,564 
4 a American Home ............ 55.0 58.6 86.0 95.6 34,760 37,035 54,352 60,419 | tFormerly Country Gentleman. {See note at end of linage tabulation. 
j Better Homes & Gardens .... 111.7 110.2 1606 172.2 70,594 69,646 101,499 108,830 , 
7 *Flower Grower ............ 63.0 69.0 119.0 129.0 26,460 28,960 49,980 54,180 | Newspaper Sections (I) 
4 House Beautiful ............ . , : , 937 82,855 , ey , 
House & Garden ............ 47.1 53.6 76.6 82.9 29,767 33,875 48,411 Sees |, Deetonahy Geers ws woe “ar? 92.5 91.5 41,650 40,715 78,625 77,775 
Household .............s00. 46.5 54.8 70.8 80.4 19,949 23,509 30,373 34,492 | American Weekly ......-..--. ’ ’ 
j ivi Parade ..... csavuacennceee 48.7. 48.2 93.0 91.0 41,395 40,970 79,050 77,350 
PR bi céledisennkutuees 449 46.1 65.7 70.1 28,377 29,135 41,522 44,303 ; 70.0 682 1261 1314 59500 57970 107185 11690 
Sunset Magazine ............ 103.4 109.2 168.2 174.0 43,436 45,881 70,661 73,097 | This Week Magazine ........ a: A — I 
lf Total Group ............. 557.6 5947 8718 935.3 307,695 326,963. 475,735 510,569 Total Group .........0006+ lev? 1643 3116 3139 42545 139,655 264800 2668 
Fashion Newspaper Sections (Il) _ 
; GE. wakeaessctassisesee 85.3 81.0 143.5 121.4 36,594 34,749 61,562 52,081 | (All other newspaper sections and comics) 
> I 76.7 848 1331 140.1 32,904 36,379 57,100 60,103 | First 3 Markets Group ...... 43.0 34.9 84.0 71.5 36,550 29,665 71,400 60,775 
b Harper's Bazaar ............ 90.5 90.4 180.5 186.6 57,196 57,133 114,076 117,931 | New York Mirror Magazine .... 35.8 35.1 70.0 74.3 35,084 34,398 68,600 72,814 
4 ‘Mademoiselle ...........0: 129.2 852 1786 1495 55,427 36,551 76,619 64,136 | New York Times Magazine .... 265.0 211.9 459.2 363.3 225,250 180,115 390,320 308,805 
Vogue ...sceeeeseeeseeeers 171.8 1783 8277.2 280.1 108,578 112,686 175,190 177,023 | *Puck—The Comic Weekly ... 9.1 8.9 22.0 175 17,349 16,946 41,925 33,320 
; Total Group ............. 553.5 519.7 9129 877.7 290,699 277,498 484,547 ‘471274 Total GrOGp 2csscsecceess 352.9 2908 635.2 526.6 314,233 26,124 572,245 475,714 
; i Movie-Romance-Radio All figures in the following groups were compiled by Advertising Age 
a Dell Modern Group: 
Modern Romances ......... 29.0 35.9 40.2 50.9 12,424 15,401 17,237 21,836 | Comics Magazines 
oe Modern Screen ........... 246 24.4 39.5 39.3 10,558 10,468 16,933 16,860 | +american Comics Group .... 8.0 10.0 8.0 10.0 3,024 3,780 3,024 3,780 
, Sereen Stories ..........+. 21.7 215 34.4 34.0 9,301 9,224 14,740 14,586 | Starchie Comic Group ...... 6.7 7.0 6.7 7.0 2,552 2,646 2,552 2,646 
, a Fawcett Women’s Group: National Comics Group: 
; : Motion Picture ........-. wi. 35 BT SB LT =, 12,308 15,588 | (Total 2 Units) .......... 90 105 25.0 20.0 3,402 3,969 9,450 7,560 
. 7 True Confessions .......... 28.1 311 39.6 459 12,051 13,342 16,997 19,691 gS ee a 4.5 5.8 12.5 11.0 1,701 2,173 4,725 4,157 
. *Hillman Women’s Group .... 18.0 = 13.8 30.4 24.6 7,732 5,920 13,075 10,533 HBlue Unit ............. 4.5 48 12.5 9.1 1,701 1,796 4,725 3,403 
h *Hillman Romance Group .... 5.1 7.6 6.1 8.9 2,228 3,260 2,680 3,818 | quality Comic Group ........ 6.0 6.0 12.0 12.0 2,268 2,268 4,536 4,536 
= BS comme li Te ee ee, eee — 4/536 | Total Group ....-+..+. +++ 5.0 165 370 “320 S670 “6237 T3986 “12,096 
‘ r : J ’ ¥ : , 
Revealing Romances ....... 23.5 os 32.1 31.9 10,078 9,974 13,767 13,720 #Not included in totals. January-February issues combined. 
De cach apn ces'e 26.0 ¥ 35.0 37.9 11,147 11,827 15,008 . 
| True Story Women’s Group: 16,230 | Canadian National Weekend Newspapers (Rotogravure Linage) 
TREN cecskesantecses 36.1 37.3 56.4 575 15,500 16,002 24,208 24,668 | La Patrie .....-.000eeceeees 65.6 622 1111 102.7 65,573 62,160 111,066 
TV Radio Mirror ......... 29.1 25.4 41.9 39.1 12,492 10,897 17,992 16.774 | La Presse .....-ceeeeeeeees 62. 60.4 107.3 92.9 62,170 60,358 107,230 
1 8 446 13882 12 ’ Wey siseicsinntess 80.0 738 139.0 1304 75,991 70,154 132,053 
True Experience .......... 32.4 30. 45. " , 913 19,635 19,133 | Star y+. 85.0 86.0 45.0 140.3 Phys, 84.125 140.66 
True Love Stories ..... Ce ie 45.1 428 13,582 12,184 19,352 18.36] | Weekend Magazine .......-+- . . . 5 5 
True Romance .......... <a ps 45.4 42.3 13,767 12,012 19,472 18,147 | Total Group ....----+++ . Bae Br Bt BES MEMS Wes “Bios 
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Advertising Age, March 28, 1955 
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LIFE EN ESPANOL 


UP 73,695 


Selecciones-up 2,093 
(Caribbean Edition) 


LIFE' 
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LIFE EN ESPANOL 


UP 108.2 


Selecciones- up 11.5 
(Caribbean Edition) 


Selecciones - down 1,183 
( Southern Hemisphere ) 


Mecdnica Popular- down 3,005 


Selecciones (Mexican)-down 13,833 


Visidn - down 19,690 


Selecciones -down 6.5 
( Southern Hemisphere ) 


Mecénica Popular- down 13.1 


Visidén -down 46.5 


Selecciones (Mexican)-down 76.0 


SOURCE: ADVERTISING PUBLICATIONS 


" ADVERTISING PAGES 


The new line-up of international Spanish-language magazines 


No matter how you measure it . . . by lines or pages 
... LIFE EN ESPANOL was the space-setter for U.S. 
international Spanish-language magazines in 1954. 
Why? Because it gives advertisers a new, unique and 
powerful way of presenting quality products to Latin 


America. And that’s why, so far in 55, advertisers’ 
investments in LIFE EN ESPANOL (and in LIFE 
INTERNATIONAL, too) are up about 30% over last 


year. Shouldn’t you start thinking along the lines of f 
these two editions? 
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A YEAR AGO March 17, we published the first issues of The Washington Post 
and Times Herald. 


Here’s a brief way of describing the enthusiastic response of the Washington area. 


Today The Washington Post and Times Herald has as much circulation as the 
previous unduplicated circulation of the two papers separately. 


The Washington Post and Times Herald provides a coverage of its community 
which is unequalled in any of the first ten markets in America. 


Why? Because the news and feature coverage of the two separate papers were 
naturals to combine into one newspaper of dominant appeal. The Washington 
Post, locally owned and locally managed, had earned more honors for newspaper 
excellence than all other Washington newspapers combined. To its outstanding 
news and editorial coverage were added many excellent staff writers and a large 
array of the most popular newspaper features in the world, from the Times Herald. 


Washington continues to be a morning newspaper town. Note this comparison 
with a city of comparable size: 


One morning Two evening papers 


paper combined 
Washington Daily Circulations 380,607 399,197 
Baltimore Daily Circulations 186,719 434,277 


What Happened to Circulation? 


Circulation today is in excess of 380,000 net paid copies daily and 390,000 Sunday— 
130,000 more circulation daily than the second Washington newspaper. 


WASHINGTON’S 


One Year Ago 


FAVORITE 


Washington's Two 
Morning Newspapers 
became The Washington 
Post and Times Herald 


7 out of 10 in the Washington city zone are covered by The Washington Post 
and Times Herald while the second paper covers less than half. 


3 out of 4 copies in the total city and trading zone are home delivered by 
carrier. 


Advertising Gains! 


Advertisers are now investing twice as much money for advertising in The Wash- 
ington Post and Times Herald as they were in The Post a year ago, and more, 
we believe, than they are spending in any other Washington paper. 


During the last six months of 1954, general advertisers placed more advertising 
in The Washington Post and Times Herald than in both other Washington news- 
papers combined. 


Retail linage during this same period was up 2,275,184 lines, or 31%, over the 
same period of the previous year, while the second paper gained 2%. 


Classified linage was up 1,237,747 lines, or 52°, while the second paper gained 
3°,. In number of individual classified ads published, The Washington Post and 
Times Herald gained 114,000 while the second paper lost 40,000 classified ads. 


We are gratified with this immediate response of advertisers to such dominant 
coverage at the city’s lowest milline rate. 


The nation’s capital deserves the finest and best edited newspaper it is possible 
to produce. That is our challenge. We expect to live up to it. 


SHINGTON POST 
IMES HERALD 


HOME NEWSPAPER 


Represented by: Sowyer, Ferguson, Walker Co. — The Hal Winter Co., Miami Beach — Puck, The Comic Weekly — 


Joshua Powers” Co., Ltd., London 
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Advertising Age, March 28, 1955 


Top Winners in Folding Paper Box Assn. Competition 


“America’s 100 Best Folding Cartons” were 
selected from a record breaking total of 
6,782 entries in the 1955 Folding Carton Com- 
petition sponsored by the Folding Paper Box 
Assn. of America. The “100 Best” award win- 
ning cartons will be announced and displayed, 
along with all other entries in the competi- 
tion, at the association’s 1955 annual meeting 
at the Drake Hotel, Chicago, March 28, 29 
and 30. 

The 6,782 entries in the 1955 competition 
came from the FPBAA’s nationwide mem- 
bership of boxmakers and showed an increase 
of 8% over the 1954 contest, when 6,288 en- 
tries were submitted. 


TOP AWARDS—First awards in the miscellaneous and On this page and the adjoining page are 


SINGLE AND DOUBLE—Robert Gair Co. won first award in the beverages 
aE : reproduced the 19 entries which won twenty . . . 
t tai Corp. o ‘ . “ 
yr OES as Gabecuet ¢ > ane i : = first awards in the competition and also, in pert id = oe — > graye = co Distillers Nag 
Speed Products Co., and to Michigan Carton Co. for the case of double winners, accounted for i ogee 2 oe Sadie: each tant lle 


several merit awar : gravure. Two Ciba Pharmaceutical Products cartons won first 
cdieean awards; both are by Wilkata Folding Box Co. The Privine Economy- 
Pack display was judged best in multi-color letterpress; the Privine 

Nose Drops was tops in the medicinal products division. 


its totem helmet premium for Ralston Purina Co. 

The helmet, whose eye-pieces permit one-way 

vision, was admitted as a carton though it is not 
a package. 


— ae Bee) Ro 


STANDOUT—This suit box for the Dayton Co. by American Box Board Co. won first for Sears, Roebuck & Co. Alford Cartons tooks first award for display containers and a 
award among retail boxes. Gardner Board & Carton Co. won top honors in the hardware merit award for textiles for its stretch socks carton for Interwoven Stocking Co. The 
competition and a merit award for one or two-color letterpress for this plant package cartons are specially designed for imaginative stacking by retailers. 


TWICE HONORED PACK—Empire Box Corp. (N. J.) won first award in the cosmetics com- & Lithograph Co. for Philip Morris & Co. Paper Products Co. received first award in 
petition for this carton for Shulton Inc.’s Old Spice. First awards in both the tobacco textiles for its Harmony House towel set carton for Sears, Roebuck & Co. The carton 
and new use divisions were carried off by the new Marlboro carton by U. S. Printing also took a merit award for one or two-color letterpress. 


TRIPLE UTILITY—This package for Manchester Knitted Fashions’ Matey ensembles serves In the bakery products division, first award went to this Kroger Co. oyster cracker box 
also as a display and contains a picture puzzle for juvenile entertainment. It won first by Gardner Board & Carton Co. In the confection competition, this “trick or treat” 
award for superiority of construction; the maker is Robertson Paper Box Co. First carton by Ohio Boxboard Co. for D. L. Clark Co. won top honors. The orange and 
award for a food carton went to this Thomas J. Lipton Inc. tea carton by Alford Cartons. black carton contains two dozen Clark bars. 
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WILDLIFE MOTIF—Waldorf Paper Products Co. made this first award winning carrier for 
Jacob Schmidt Brewing Co. The Charmode lingerie carton, top award winner for one 
or two-color letterpress, was made for Sears, Roebuck & Co. by Paper Package Co. 


iature Ware carton for Tacoma Metal Products Co. The Desert Nights carton, used to 
pack three pounds of dates, was made for Jamison Ranch by Schmidt Lithograph Co., 
and it won first award for offset lithography. The inside of the four-color carton is 


Container Corp. of America took first award in the toy division for its Little Chef Min- parafinned to protect the dates. 


Syracuse U. Ad 


Professor Scorns | 
Ogilvy’s Adman U. | 
| 


(Continued from Page 3) 
training is to be thorough and 
meaningful, such a school could 
turn out only a handful of students | 
each year—a pitiful answer to the 
needs of an $8 billion industry.” 

3. “The teaching ability is not 
assured. Because a man’s an expert 
in a subject doesn’t mean he’s an) 
expert teacher ... Your advertis-— 
ing expert may be a whiz at put-. 
ting on a campaign and a ghastly 
flop at telling someone else how to. 
do it.” 


® Mr. Burton asserts that what 
advertising education needs “is 
more people in the field who will 
help us to strengthen our courses 
and our teachers.” 

“So, Mr. Ogilvy—back to your) 
Hathaway shirts and your 
Schweppes tonic,” he concludes. 
“Stay with the subjects you know 
and let us work out our problems 
with advertising men who stop to 
think before they make public 
statements.” 

Linage is published here at the 
school of journalism of the Uni- | 
versity of Missouri. 


Research Book Published 

“Motivation Research in Adver- | 
tising & Marketing,” a book deal- 
ing with the newest techniques in 
motivation research, has been pub- 
lished by the McGraw-Hill Book 
Co., New York. The book is spon- 
sored by the committee on motiva- 
tion research of the Advertising 
Research Foundation Inc. George 
H. Smith, associate professor of 
psychology, Newark College of 
Arts & Sciences, Rutgers Univer- 
sity, is the author. 


CoNSOLIDATED 


TAKES THE PULSE of the 
nation’s news. The beat means 
little—the count means much! 
...We read practically all daily 
and over 6000 weekly English 
language newspapers for per- 
sons and establishments whose 
names are a Blue Book of Who 
and What. Let us serve YOU. 


Hae 
CONSOLIDATED ciiciivc cusses 
431 SOUTH DEARBORN STREET, DEPT. 12 
commie mT 
170 FIFTH AVENUE, NEW YORK 10. W. Y. 


IN INLAND CALIFORNIA (AND WESTERN NEVADA) 


DELIVERS MORE 
FOR THE MONEY 


KOH reno 
KFBK © sacramento 
«Xt 


KWG o robo 
r 
KMJ © Fresno 
5 
KERW © saxersrieio 


These five inland radio stations, purchased as a unit, NC ¢ _ A | ( {4 Y 

give you more listeners than any competitive com- 

bination of local stations .. . and in Inland California 

more listeners than the 2 leading San Francisco O & A T NJ SG 
stations and the 3 leading Los Angeles stations com- BR DC S 


bined ... and at the lowest cost per thousand! 


(SAMS and SR&D) CO MP NY 
In this independent inland area — separated from A 


the Coast by mountains — the Beeline taps a net 
effective buying income of nearly $4 billion. (Sales SACRAMENTO, CALIFORNIA 
Management’s 1954 Copyrighted Survey) 


Paul H. Raymer Co., National Representative 
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Byron Brown Adds Three 

Byron H. Brown & Staff, Los 
Angeles, has been appointed to 
handle advertising for three new 
accounts. They are American La- 
tex Products Corp., Hawthorne, 
Cal., maker of rubber products; 
Jamison Mfg. Co., Los Angeles 
manufacturer of physical educa- 
tion, recreation and playground 
equipment, and E. B. Wiggins Oil 
Tool Co., Los Angeles. 


We need only ONE 
Clipping Service 
when we use YOU 


says FLORIDA'S 
SILVER SPRINGS 


PRESS CLIPPING BUREAU 
165 a St., New York 7 
Est. 1888 BA 7-5371 


‘St. Louis Agency 


Finds Hotel Is 
Convenient Home 


St. Louis, March 22—Like many 
an advertising agency, Westheimer 
& Block here had, in recent 
months, become increasingly con- 
scious of growing pains. The or- 
ganization, which was formed in 
1949 through the merger of West- 
heimer & Co., St. Louis agency, 
and Frank Block & Associates, 
public relations counsel, handles, 
among other accounts, portions of 
International Shoe Co. and Rice- 
Stix Inc. advertising, Merit Cloth- 
ing Co. and Lutheran Tv Produc- 
tions. 

But where some agencies have 
taken to the suburbs, to dwell in 
vine-covered cottages or low-lying 
modern-design office buildings of 
their own, Westheimer & Block 


chose as its new location a large 
hotel, outside St. Louis’ downtown 
business district, but still centrally 
located with respect to the city and 
its metropolitan area, which is 
familiarly known as “the county.” 
The hotel: the well known Chase; 
the situation, quarters formerly oc- 
cupied by a radio station. 


® In preparation for the move, 
blueprints of the prospective 
agency quarters—as redecorated— 
were made up and space units 
allocated to the operations, facili- 
ties and personne] of Westheimer 


* 


NON-CONVENTIONERS—These four 
advertising men, though they look 
as if they are arriving at a conven- 
tion, actually are entering for the 
first time their new office build- 
ing, complete with a doorman. The 
group includes (l. to r.) Frank 
Block, Maurice Seligsohn, art di- 
rector, Vernon Koby, production 
manager, and Robert Mahon, copy 
chief. 


CHICAGO'S FOREMOST PHOTOENGRAVING AND OFFSET PLATEMAKING PLANT 


hey \\A 
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lloes an eagle wear peacock feathers ? 


The peacock has long been a symbol of the high 
and the mighty . . 
proud. But somehow, peacock feathers don’t 
become our eagle... 
enough to tell you that just 30 years ago today 
we opened our doors, determined to produce 
quality engravings at respectable prices. Our spartan 
bald eagle has been a symbol of quality for 
exactly 10,957 days . . 
leave it at that if you'll promise to remember 
that the only reason we're still around is that 
we've delivered the kind of plates your clients like 
at a price you can afford. Remember that. . . 

and we'll be around another 30.. 


. beautiful, awe-inspiring, 


even though we're proud 


. and we'll be happy to 


. feathers and all. 


WHAT GOES HERE?—Frank Block, partner in the agency (seated), 
confers with his new landlord, Harold Koplar, president of the Hotel 


Chase, as the task of sorting hundreds of desks, pencils, file cabinets 
and other essentials gets under way. Each item was numbered and 
keyed to a floor plan of the new quarters. 


THIS WAY TO 


PROFITS 


You can’t go wrong if 
you follow this triple- 
lane highway straight 
into the TV-radio homes of 
the busiest industrial 

area of America. Scores 

of front-rank advertisers 
move more goods, faster, 

to more customers, at 
lower cost via these three 
stations... available at 
combination rates for extra 
selling impetus. Find 

out about this team soon! 


= 


—_ ~_-_ As —- = ee 45 Oe 


your MUST BUY 

STATIONS IN THE 

INDUSTRIAL HEART 
OF AMERICA 
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‘Financial World’ Increases 
Rates: Adds 2% Discount 


| Effective with the April 6, 1955, Maun on 
|weekly issue of Financial World, P 1 


its advertising rates will be in- ~AAXKQ 
creased 15%. New base rate, for a > \F 
b& : time, ll be $620, 
as sanieatid wii GRA aiioeumien You Cc an t ‘ S. 
A new financial notice classifica- s \ 
tion for the advertisi f dividend 
wedanticwbertighew Colgate beat it for 
. 
drumming up 
e 

extra interest 
o = 
in media 
markets 


and new security offerings has 
been established with a flat rate 
of $1.45 per line. 

In addition, the magazine has 
instituted a 2% cash discount on 
billings to recognized advertising 
agencies. Thomas F. Maguire, ad- 
vertising manager, said Financial 
World has had a 47% increase in 
net paid circulation since the last 
rate increase in 1947. 


Flexible Tube Names James 

DUST OFF THAT FISH—Louis E. West-| Howard W. James, advertising | 
' heimer takes special care that his|@nd sales promotion manager for 
“f . prize-winning sailfish is trans- Flexible Tube Corp., Guilford, 


A Conn., has been named manager 

ort h . 

ported safely to the agency’s new of marketing. | 
quarters. 


bie gooperty wor decursied win & YOUNG PEOPLE ARE EASIER TO SELL THAN OLDER PEOPLE ‘ 


numbered sticker, and the number 
was entered on the blueprints, Aste sy eh sapere a 
down to the last box of rubber ‘ie De 5 alias ne PER cae Ge es gee Sika: om . 4 
bands. m al sess vo ae ' oe ee yi a a ke " 


3 
The agency’s staff completed a 
: 
4 


ae 


fairly normal business day Friday, 
March 11—the last in its old quar- 
ters at 315 N. 7th St.—and as the 
advertis.ng people moved out at 
the end of the day, United Van 


QUITTING TIME—Evelyn Langan 
Westheimer & Block receptionist. 
pulls down the clock at 5:21 p.m. 
Friday as the agency prepares for 
a weekend move from its down- 
town St. Louis location to new 
quarters in the Hotel Chase. 


Lines men moved in and began 
moving out. 

In five hours everything was re- 
located in the Chase, and when the 
agency’s staff arrived for work 


This will come as a wrench... 


, ... to those advertisers attempting to turn firmly established brand preferences among 
th Monday morning, welcomed by 
i nods from the Chase doorman, older people. It’s a hard and costly effort because experience and logic tell us that these 
| there was a minimum of turmoil . x down-right riveted down. 
i) as each staff member settled into brand loyalties are held fast —if not g 
. ae Which is exactly why more and more advertisers are turning in the direction of Redbook 
; uations. ches 
The agency regards the chief ad- and its vital Young Adult age group. These are the 18-to-35ers . . . with pliant brand loyalties 
on i taghee hen wlio sexe Satrel ith wi immediate buying needs ... with proved response to present 

x sisting in convenience for clients: ... With widespread and immediate buying p p p 


Redbook advertisers. All the more reason 
; the airport is nearby and there is 


\ the hotel provides parking space, 
} plenty of room for everybody. for you to take your turn—in Redbook. 
? 


s - ‘American Gas Journal’ Sold 


t The Petroleum Engineer Pub- 
lishing Co., Dallas, has purchased 
the 96-year-old American Gas 

- Journal. Abbott Sparks, v.p. of 


the purchasing company, will head 
up an advertising staff for the 


new acquisition, which will have The Magazine for Young Adults 
offices in New York, Chicago, 

Cleveland, Los Angeles, Dallas 
sad Waliben. * Publisher's estimate 12/31/54 CIRCULATION 2,150,000* 
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THOMAS W. JARVIS ciated with the agency since 1932 He is believed to have been one of | 
New York, March 22—Thomas | and was elected a v.p. in 1950. the first art directors to develop 
ce W. Jarvis, 51, v.p. and supervising| He was best known for his work |advertising applications of full- 


shore, N. Y., after an illness of|sign won a number of awards in| work was exhibited frequently at 
several weeks. He had been asso-| exhibits at graphics arts showings. | group shows in local art galleries. 


94,452 


art director, Kelly, Nason, died|in the field of travel advertising. color photography. He was also | newspaper man and author, died | 
aed yesterday at a rest home at Bay-| Posters and brochures of his de-| well known as a painter and his|here yesterday. In the last 25 | 


BERTRAND BROOKER | 


Toronto, March 22—Bertrand | 
Brooker, 67, advertising executive, | 


years he was associated with two | 
advertising agencies here, J. J | 
Gibbons Ltd., and MacLaren Ad-| 
vertising Co., and also with H. J | 
Heinz Co. of Canada. 

Born in Surrey, England, he was | 


‘brought to Canada as a child. As} 
a young man he worked on news- | 
/papers in Regina and Winnipeg. | 
/From 1924 to 1926 he was editor 
pew publisher of Marketing Maga- | 


i aoe. : E. GRAHAM (NICK) NICKERSON has a 
= been appointed a v.p. and istant 
a requests for data ‘ROBERT J. ALEXANDER ig Ma ef Commien Ad. tric 
° | Hameure, Ia., March 22—Rob- wr, , sim 
’ ’ vertising, New York. With the - 
prove it the most jert J. Alexander, 31, v1 sales mas agency since 1943, Mr. Nickerson 
resentative in the Chicago office wie termed Gila lel end for 
te * of This Week Magazine, died of : Re “TI 
looked to source ‘injuries received in an auto crash wi ages penn Prior beg jom- toy 
: ° ‘here yesterday. Mr. Alexander,|'"9 Compton he was part owner 000 
of information formerly with the sales depart-| and creative v.p. of J. Stirling Ar 
e /ments of Family Circle and Time Getchell Inc. I 
on media Inc. had been with This Week| bro 
since 1953. He was a naval officer | ing representative, died of a heart — 
markets in the Pacific in World War II. attack March 17 at his home in Pp 
Bronxville, N. Y. Born in Brook- = 
| HARRY J. WITTSCHEN lyn, Mr. Wittschen served in the tele 
| New York, March 22—Harry J.;army in World War I. In 1918 he é 
| Waenenen, 59, v.p., Cresmer &|became a newspaper advertising ps 
/Woodward, newspaper advertis- |representative with Verree & Conk- ap} 
lin here and for several years was sha 
\its representative on the Pacific 27 
/Coast. In 1934, he joined John B. : 
Woodward Inc. here, later reor- s 
| ganized as Cresmer & Woodward. the 
lice 
HOWARD E. EVERETT sor 
| Kansas City, March 23—How- rar 
|ard E. Everett, 69, v.p. and edi- at 
| torial director, Implement & Trac- fer 
« tor Publications, died at his home Pir 
How advertisers of Se Mew 2. Sows + aoe | 
‘illness. ing 
| Mr. Everett was associated with cal 
farm equipment publishing for 42 Ba 
years. His long career with Imple- “M 
HOUSEHOLD FURNISHIN noes ms 
From 1918 to 1929 he was asso- Re 
ciated with Chilton Co., Philadel- shi 
'phia, where he became managing “M 
. * ‘editor of the now discontinued . 
rank national magazines ae fae ~ 
worked on various Chilton auto- by 
‘motive publications. He rejoined de 
| Implement & Tractor in 1929 as ne 
editor and rose to v.p. in 1940. He sta 
‘became editorial director of all | 
ADVERTISING of the company’s publications in Inj 
1953. ste 
MAGAZINE REVENUE | S 
(Jan.-Dec. 1954) | Barry Introduces Product ~ 
| Barry Products Co., Chicago, is tic 
LI FE 4 /using one and three-inch ads in all of] 
$ ,Ol 6,969 |Chicago dailies during March in a 
test campaign to introduce its new Ba 
Ream-N-Klean pipe cleaners. Re- of 


Better Homes & Gardens 


3,123,044 


Ladies’ Home Journal 


2,383,295 


House Beautiful 


2,191,872 


Saturday Evening Post 


1,566,404 


Ranking of national magazines 
in total advertising revenue 


sults of the drive will be reported 
}at a tobacco show April 1 in Chi- 
|cago. Allan J. Copeland Advertis- 
ing, Chicago, is the agency. 


, 


Promotions build sales, 
traffic and goodwill 


1. LIFE $114,035,747 

2. Saturday Evening Post 77,940,710 
Time 35,143,779 Pre m j um 

Look 26,675,479 
Better Homes & Gardens 23,741,055 9 Rockefeller Plaza, New York 20, N. Y. all women 
desire... 


Source: Publishers’ Information Bureau (gross figures) 


| Write for details today! 


VOSTERS 


Nurseries and Greenhouses Inc. 
SECANE, PENNA. 
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TV Star Tags to | 
Bring 10% Hike 
in ‘55 Toy Sales 


(Continued from Page 2) 
Possession,” says its volume this 
year will be three times that of 
1954. Revell Inc., hobby kit man-| 
ufacturer, reports volume will be 
up 30-50% this year. 

The largest producer of dolls, 


Ideal Toy Corp., says sales are ¢ 


28% ahead so far. Tigrett Indus- 
tries reports its bookings up a 
similar amount. 

“We will see the greatest year 
for toys ever,” Mr. Goss said. 
“There will be more and better 
toys. It is probable that $600,000,- 
000 worth will be produced by 
American manufacturers.” 

Hundreds of new lines were 
brought out at the fair with con- 
siderable stress on product im- 
provement and quality. Few price 
advances over 1954 were reported. 

Merchandising and tie-ins with 
television personalities received 
heavy stress. The licensing divi- 
sion of National Broadcasting Co. 
appears to have copped the lion’s 
share in this category (AA, Dec. 
27, ’54). 


® With only one licensed item at 
the fair in 1954, NBC this year has 
licensed about 60 companies for 
some 70 different items. They 
range all the way from a “Victory 
at Sea” model boat kit to 24 dif- 
ferent articles sold under the 
Pinky Lee name. 

Bettye-B Co. had two fast-sell- 
ing games tieing in with Ameri- 
can Broadcasting Co., “Break the | 
Bank,” the Bért Parks show, and 
“Masquerade Party.” Pictures of | 
the show _ sponsors’ products— 
Remington shavers and Esquire 
shoe polish—were right on the 
“Masquerade Party” box cover. 

A story stage, a bus driver’s 
outfit and a bus were introduced 
by three different companies un- 
der the Jackie Gleason name, 
newest enterprise for the CBS-TV 
star. 

With the competition broaden- 
ing, character merchandisers are 
stepping up their efforts, too. All 
Howdy Doody licensees, for ex- 
ample, are being offered free plas- 
tic floor stands, streamers and 
other point of sale aids. 


B&B to Handle Production 
of ‘Welcome Travelers’ 
Effective about May 9 Benton & 
Bowles will take over as the pro- 
ducing agency for “Welcome Trav- 
elers,’ which Procter & Gamble 
sponsors five times a week over 
CBS-TV. Simultaneous with the 
transfer of the production reins 
from Dancer-Fitzgerald-Sample 
the program will get a new format 
—probably in the natune,of a sa- 
lute to various cities—a new em- 
cee, still to be named, and a new 
originating city, either New York | 
or Los Angeles. 
Product billing on the 30-minute | 
program will remain the same, | 
with two B&B handled products, | 
Ivory Snow and Camay, sharing 
the time with two D-F-S handled | 
products, Oxydol and Dreft. 


Marie does It 
FASTER... 


complete mailings, multi- 
raphing, mimeograph- 
ing, addressing, fill-in on 
multigraphed letters, 
planographing. 

Marie keeps your Mail- 
ing List up-to-date, frees you 
from detail work. For rush pick-up, 

uick service and fast delivery 
CALL WaAbash 2-8655. 


a Lellet Mop we 


431 S. Dearborn Street, Chicago 5, Ill. | 


Camph Named Ad Director 
of ‘House & Garden’ 

John A. Camph, who has been 
with House & Garden 21 years as 
western advertising manager, and 
more recently as advertising man- 
ager, has been promoted to ad- 
vertising director, a new post. 


Roger Valkenburgh John A. Camph 


Roger Valkenburgh, formerly New 
England manager of Conde Nast 
Publications, succeeds Mr. Camph 
as House & Garden’s ad manager. 

Harriet Burke, formerly home 
furnishings-merchandising editor, 
has been named executive editor, 
and Mary Burke, formerly store 


editor, has been named trade serv- 
ice director. 


| Top spot for promotion 


of advertising media 


> Sheen Ne G 


PUBLICATION ADVERTISING 


Company ron res 


Yes. 


TO DETERMINE the effect of advertising on 
the recognition of a company and its products, 
McGraw-Hill Research questioned subscribers to 


a McGraw-Hill 


they were with an industrial concern before and 
after four of the company’s advertisements ap- 
peared in the publication. A first mailing of ques- 
tionnaires in December 1953 went to 2,000 sub- 
scribers representing a geographical, industrial 
and functional cross-section of the publication’s 
audience. A return of 834 from the mailing pro- 
vided the names for the second mailing made in 
June 1954. The 487 returns from this second 
mailing are the ones tabulated above. These men 
had answered both surveys. 


NcGRAW-HILL 


PUBLISHING COMPANY, INCORPORATED 


App 


OVER A MILLION MEN IN 


EFFECT OF FOUR ADS ON COMPANY RECOGNITION 
AMONG BUSINESS PUBLICATION SUBSCRIBERS 


(Questionnaires and the control group of respondents were the same for both surveys) 
QUESTIONS AND ANSWERS 


Results published with permission of Boston Woven Hose.and Rubber Co. and their advertising agency. 


PER CENT INCREASE 
AFTER ADVERTISING 
FAMILIARITY WITH THE COMPANY’S NAME 


“Are you familiar with this company’s name?” 


64% 


FAMILIARITY WITH COMPANY’S PRODUCT 


“What products do you associate with this company?” 
ee eee 


57% 


CONCEPTS OF THE SIZE OF THE COMPANY 
(Among those familiar with the company) 


“Please indicate your idea of the size of this company.” 
Large. . 


34% 
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REPUTATION FOR QUALITY PRODUCTS 
(Among those familiar with the company) 


“What is your opinion of the quality of goods and 
services rendered by this company?” 


Ps bc eccowkebaecceccccecccccs6u0 bande Snedss Pana meevasabhe 


12% 
10/ 


THE RESULTS demonstrated that the com- 
pany’s name, size, products and reputation for 
quality became considerably more familiar to 
business publication readers after advertising. 


CONCLUSION: This study (summarized in 
Data Sheet #5193.3) is another indication that 
Business Publication Advertising can increase a 
company’s recognition and enhance its reputa- 
tion for quality. 


TO SERVE YOU: McGraw-Hill Research is 
one of the many services maintained by the 
McGraw-Hill organization for its advertisers. If 
you want facts on subjects related to advertising 
performance, ask your McGraw-Hill man. 


publication to see how familiar 


M-GRAW ATLL 


me /O# BUSINESS 
330 WEST 42nd STREET, NEW YORK 36, N.Y. ow 


BUSINESS AND INDUSTRY PAY TO READ McGRAW-HILL PUBLICATIONS 
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Consumers Show Less 
Brand Preference, 
\Marketing Man Says 


ParaAMus, N. J., March 22— 
Brand preferences are becoming 
less and less every year. The rea- 
son for this is that Mrs. Housewife 
is becoming an expert shopper. 

This is what Lucien C. Rondot, 
executive associate of Fact Finders 
Associates, told the Advertising 
and Sales Club of New Jersey here 
last night. 

“Look at the television pro- 
grams,” he said. “Sponsors who 
paid the bill for full-hour shows 
first cut their time in half. Now 
we see alternate sponsors week by 
/ week on these same shows. A con- 
glomeration of spot commercials 
_on both radio and tv is common- 
‘place. Tie-in advertisements are 
| Srowing in every field, in every 
_medium, even at point of purchase 
displays and demonstrations. I 
don’t think we’ve seen the end of 
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to be published 
MAY 16, 1955 


Does your advertising speak in the language of Youth? 


Teen-agers live and move in a world of their own—a world of sports and parties and studies and proms 
and problems of growing up that an adult “wouldn’t understand.” No wonder the communications 
barrier between young persons and grown-ups often seems so insurmountable! We'll grant you 

that getting through to teen-agers isn’t easy. For 34 years, Scholastic Magazines have been talking 

to young persons in their own language—in terms of their special interests and problems. One 
dramatic example of the way Scholastic Magazines communicate with Youth is the 
multi-page, “‘comics”-type insert, which has become so popular a part of the 


3 


q magazines. These four-color picture stories are particularly effective at taking 
2 an advertising message and weaving it into a believable teen-age situation. 
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ia This situation stimulates the interest of young readers in the advertiser’s 


4 message, and increases their remembrance of the company and its 
products. Such companies as General Electric, B. F. Goodrich, 
Eastman Kodak and others use color inserts to make a 


nationwide impact upon the Youth market. If the 
selling plans, we suggest you find out more about 
low-cost, multi-page inserts in Scholastic 


Magazines. They can give your Youth 


lift it off the ground. 


Weekly Net Paid Circulation 
now in excess of 1,600,000 


campaign the leverage you need to 


Spee tas: ae) We) eS eth eh . vig | Naat 
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RAY HAWLEY, who has conducted his 
own. advertising agency and mar- 


keting counsel service in New 
York for the past 20 years, has 
been named executive v.p. of 
Gunn-Mears Advertising Agency. 
He is author of “Understanding 
Advertising,” used as a textbook in 
many schools. 


the trend yet.” 

Mr. Rondot pointed out that 
marketing research is a tool for 
increasing sales, and for finding 
out why sales are falling off, which 
many companies do not use. 


@ Speaking about obstacles to 
marketing research encountered 
within many companies, he said 
the “reluctance of clients to dis- 
cuss their problems usually is be- 
cause of one or more of these three 
factors: 

“1. Reluctance to admit their 
own unawareness of the problem. 
“2. Reluctance to discuss com- 
pany problems with outsiders. 

“3. Fear that admission might 
be construed as evidence of poor 
management.” 

Motivational research, he said, 
seeks to answer the question of 
“why.” 

“While we believe in and use the 
motivational technique where we 
feel it is best suited for a study,” 
he said, “thousands of studies we 
have completed prove conclusively 
that the answer to ‘Why not?’ is 
infinitely more important, parti- 
cularly to a sick business. 

“It is better to know why people 
are not buying a product,” Mr. 
Rondot insisted, “than it is to have 
the few who do pat us on the back 
and tell how good it is. 


® “The current breed of psychol- 
ogists is not the first to become 
interested in marketing research,” 
he said. Those who have done 
so in the past he described as 
certified public accountants and 
management consultants in the 
20s, distributor agencies in the 
*30s, who became “questionnaire 


large and fast-growing Youth market is in your | brokers because they had national 


coverage,” and, in the late 30s and 
early *40s “we were invaded by 
Vienna psychologists.” During the 
middle °40s, he said, mathemati- 
cians and statisticians entered the 
field with the area probability 
sampling method. 

“Of all these various groups,” 
he said, “only mathematicians and 
the motivational psychologists re- 
main in any strength. But the 
practical marketing research pro- 
fessionals who were among the 
first to practice marketing re- 
search, and who combine psychol- 
ogy, mathematics and _ business 
sense, are still going strong.” 


New Drive for J&B Scotch 

A new campaign to promote J&B 
Scotch whisky has been launched 
'by Paddington Corp., New York 
importer. Copy theme will fea- 
ture Charles Dickens, who, about 
100 years ago, was a patron of 
Justerini & Brooks, 200-year old 
London distributor of the whisky. 
An increased advertising budget 
is being used for ads in newspa- 
pers in California, Florida and 
New York and in The New Yorker. 
The campaign is expected to run 
through May. E. T. Howard Co., 
New York, is the agency. 
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Advertising Age, March 28, 1955 


February Sales of Chain Stores 


% Gain —- ——2 Month Period --_——. 


———_———-February— —_-—. 
1955 1954 

Food Chains 
Colonial Stores ...$ 19,506,054 § 18,164,783 
‘Grand Union 17,652,599 15,582,403 
GR ae 23,485,858 20,444,367 
Kroger Co. ...... 83,228,073 83,553,166 
National Tea ...... 43,212,193 37,799,454 
BE oe Sewra d dass 131,562,523 120,355,792 

Group Total . -§318,647,300 $295,899,965 
Mail Order 
Sears, Roebuck . 190,575,995 175,555,700 
_ eR 7,453,004 191,468 
Montgomery Ward 52,271,155 53,275,106 

Group Total . .$250,300,154 $236,022,274 
Drug Chains 
gE aig 4,217,647 4,093,038 
Walgreen ......... 14,151,388 13,886,711 

Group Total ..§ 18,369,035 $ 17,979,749 
Variety and Miscellaneous 
“American Stores .. 46,897,797 45,788,806 
“Bond Stores ..... 4,519,155 4,511,840 
Butler Bros. ...... 7.764,426 6,948,185 
“Diana Stores Ccrp. 1,698,519 1,764,199 
Edison Bros. ..... 4,577,252 4,551,011 
Fishman, M. H 654,840 654,810 
ee Wes sta 17,274,215 16,578,790 
“Grayson-Robinson 

Pe Stes ies 5,598,999 5,633,398 
See 6,195,025 6,451,194 
Howard Stores .... 1,559,377 1,424,118 
Interstate Dept. 

ME hee ka 0 ck 3,517,889 3,661,108 
Kinney, G. R. Co. . 2,133,000 2,179,000 
se. Ge nc aws 20,545,131 21,104,989 
NS Se ae 10,581,983 11,019,095 
Lane Bryant, Inc 4,396,682 4,202,130 
ae 7,958,821 7,463,219 
eae 6,508,575 6,588,065 
McLellan Stores... 3,201,352 3,447,666 
Melville Shoes ..... 5,286,346 5,359,974 
Mercantile Stores , 

es 7,755,000 7,565,000 
Miller-Wohl Co. 1 837,632 1,969,286 
Murphy, G. C. .... 10,734,847 10,715,251 
National Shiyt Shops 1,045,675 988,758 
Neisner Bros. ..... 3,861,780 3,785,584 
Pennzy, J. C. ..... 60,724,039 59,445,866 
Shoe Corp. of 

NIE No k'c sa a 3,612,338 3,372,881 
*Sterchi Bros. 

0 OS ee 1,101,914 917,230 
Western Auto ..... 11,882,000 13,068,000 
White’s Auto Stores 1,672,920 1,370,768 
Woolworth, F. W. .. 47,515,090 46,177,614 

Group Total ....$312,612,619 $308,707,835 

Combined Total ..$899,929,108 $858,609,823 


or Loss 1955 1954 
+ 7.4$ 38,767,113 $ 35,609,413 
+13.3 219,450,407 201,793,098 
+149 47,103,007 41,125,181 
— 0.4 166,826,793 164,885,521 
+14.3 85,450,947 77,292,829 
+ 9.3 261,483,462 241,885,618 
+ 7.7 $ 819,081,729 $ 762,591,660 
+ 8.6 
+ 3.6 13,188,200 13,155,723 
—19 
+ 6.0 13,188,200 13,155,723 
+ 3.0 8,639,718 8,200,895 
+19 28,753,684 28,046,526 
+ 2.2 $ 37,393,402 $ 36,247,421 
+ 2.4 552,392,289 522,468,929 
+ 0.2 53,734,504 52,154,883 
+11.7 15,371,353 13,862,232 
— 3.7 17,208,642 17,631,834 
+ 0.6 9,204,293 8,878,662 
— 1,257,524 1,238,399 
+ 4.2 33,914,285 31,632,604 
— 0.6 55,877,153 52,877,753 
— 40 
+ 9.5 4,141,006 2,946,395 
— 3.9 
— 2.1 4,138,000 4,188,000 
— 2.7 40,500,549 40,838,300 
— 4.0 21,674,571 21,803,312 
+ 46 8,630,517 8,039,156 
+ 6.6 
— 1.2 12,714,278 12,597,274 
— 7.1 6,578,278 6,730,365 
—14 10,567,439 10,791,543 
+ 2.5 
— 6.7 20,660,480 19,982,629 
+ 0.2 21,393,654 21,177,676 
+ 5.8 2,055,717 1,951,132 
+ 2.0 7,467,089 7,289,093 
+ 2.1 129,402,462 122,944,841 
+ 7.1 7,101,286 6,430,750 
+20.1 15,163,083 14,870,338 
— 91 20,824,000 22,994,000 
+22.0 3,745,621 2,478,740 
+ 2.9 93,912,660 88,782,376 


+ 1.3 $1,169,630,733 $1,117,581,216 


+ 4.8 $2,039,294,064 $1,929,576,020 
‘Four weeks and 52 weeks. “Seven month period. *Four weeks and 47 weeks. “Twelve month period. 


% Gain 
or Loss 


+ 0.2 


+ 0.2 
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GF Slates Instant Mix Drive 
General Foods last week an- 


nounced its new “instant” Swans —all 


azines, and on “Our Miss Brooks,” | 
“December Bride” 
GF has 


“Mama” and 


CBS-TV shows. 


Down cake mix would be pushed scheduled about 150 newspapers 
via color ads in Life, Parade, This, which are carrying display ads. 
Week Magazine, 12 women’s mag-| Young & Rubicam is the agency. 


‘5 ness Publications has reached a| 


Biow-Beirn Boosts Hyman 

Sol Hyman has been appointed 
head art director and administra- | 
tive head of the art department of | 
Biow-Beirn-Toigo, New York. He 
joined the agency in 1947 as an art} 
director. Jack Cummings, former- | 
ly with Batten, Barton, Durstine | 
& Osborn, has joined Biow-Beirn- 
Toigo as a space buyer. 


Two More Join ABP 
| With the addition of Packer and_| 
Poultry & Eggs Weekly, both pub- | 
lished by Packer Publishing Co., | 
Kansas City, Mo., Associated Busi- | 


| (Media Records) 


| 


membership of 157 magazines, an 
all-time high for the organization. | 


_Morgenthal Joins Best 

James S. Morgenthal has joined 
Gordon Best Co., Chicago, as an | 
account executive. He has been| 
with Grey Advertising Agency, 
New York, for 18 years, the past 
several as senior account executive | 
on drugs and toiletries. 


' 


The NEWS of the Rockies 


| y aoe jewelry stores placed 65.3% 
of their lineage in 1954 in the Rocky 
Mountain News. This is leadership. 


y Mountain 
A SerigqusHoward Hewspapet DENVER 


“Test Town, U.S.A.” 


STORY, BROOKS & FINLEY, INC. « 


NATIONAL 


tn M 
The South Bend, Ind. Market: 
7 Counties, 1/2 Million People 


Franklin D. Schurz — Editor and Publisher 


NO STOPPING THESE FIGURES! 


The figures keep getting more impressive all the time 
in South Bend, Indiana. Now it’s bank deposits— 
higher in ’54 than ever before. U.S. Savings Bonds 
purchased — up again in ’54. Housing starts — 108% 
more in January ’55 than the year before. Effective 
Buying Income—substantially increased in ’54. It all 
adds up to a pretty hefty market for any advertiser. 
And you can saturate it with one newspaper—the 
South Bend Tribune. Write for free market data book, 


REPRESENTATIVES 
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Advertising Ages MARKET DATA IS 
—Media 


_& To be published: MAY 16 
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(1954 issue record) 
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_ *& Ad copy deadline: MAY 4 


_ & Reserve your space NOW! 
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Sherman 


LIFE GETS EXCITEMENT OUT OF THIS—The Art Directors 
Club of Chicago’s first grand award medal in its 
1954 outdoor advertising competition was presented 
to Andrew Heiskell, publisher of Life, by James G. 
Sherman, v.p. and art director, McCann-Erickson, 


Young Outdoor Fans 
Travel Afar to See 
‘Fun Out of Life’ Ads 


CuicaGo, March 22—Many a 
wandering citizen has enjoyed 
some of the more imaginative ex- 
amples of outdoor advertising, but 
few go to the lengths reported by 
two Jersey girls who “ride all 
over Jersey City to find more [of 
the Savignac Life posters] we can 
laugh at.” 

The enthusiasm of the Jersey 
girls was reported last week at 
the annual awards luncheon of 
the Art Directors Club of Chicago, 
by Andrew Heiskell, publisher of 
Life. A Life poster won the top 
award in the club’s annual out- 
door advertising competition. 


Heiskell 


“Our whole crowd thinks those 
signs are hilarious,” the girls 
wrote. “We would appreciate it if 
you would put more up on Jack- 
son Ave. between Armstrong and 
Van Nostrand Aves. Preferably, 
‘You Get a Thrill Out of Life’ and 
‘You Get Excitement Out of Life.’ 

“Thank you for putting up such 
funny signs. You have a very good 
advertising department. You have 
a good sense of humor.” 


® The letter was sent to O’Mealia 
Outdoor Advertising Corp., Jersey 
City, forwarded to Young & Rubi- 
cam, Life’s agency, and then 
passed on to Mr. Heiskell. 

While acknowledging the girls’ 
praise, Mr. Heiskell ruefully ad- 
mitted that the campaign included 
no copy promising a “thrill out of 
Life.” 


Thompson Co., chairman of the exhibit. 


Women’s Ad Club 
Selects ‘Woman 


of Distinction’ 


Cuicaco, March 22—The Wom- 
en’s Advertising Club here has 
named Dr. Agnes Sharp, psycholo- 
gist, as “Chicago’s 1955 Woman of 
Distinction” in its fifth annual 
“distinction” series. Dr. Sharp is 
chief of the volunteer services 
program in mental hospitals of 
Illinois, Illinois Department of 
Public Welfare. 

Dr. Sharp was selected from 
about 100 nominees submitted to 
judges Earle Ludgin, board chair- 
man of Earle Ludgin & Co., Chi- 
cago; Carter Davidson, exec. 
director, Council on Foreign Rela- 
tions, and Daggett Harvey, v.p. of 
Fred Harvey. 


She was sponsored by several or- 
ganizations here, among them Ab- 
bott Laboratories, the psychology 
department of Northwestern Uni- 
versity and the University of Chi- 
cago Alumni Assn. 

Dr. Sharp is a member of the 
Illinois Society for Mental Hy- 
giene, Menninger Foundation, To- 
peka, Kan., and the American 
Psychological Assn. She wrote “A 
Dynamic Era in Psychiatry” in 
1944, and has written several other 
books. 


Sayles Forms Ad Service 


Andy Sayles, formerly a copy- 
writer with Benton & Bowles and 
Cunningham & Walsh, is now op- 
erating an advertising personnel 
agency at 48 W. 48th St., New 
York. 


ADWOMEN HONOR—Bessie Covert, president of the Women’s Ad- 

vertising Club of Chicago, clasps the hand of Dr. Agnes Sharp and 

tells her she has been named “Chicago’s 1955 Woman of Distinc- 

tion” by the club. Marilou Jones, chairman of the club’s “distinc- 
tion” series, holds the bracelet given to Dr. Sharp. 


Seelen Baier 
president of the club, at the club’s annual awards 
luncheon. Watchers are Mark Seelen, v.p. and gen- 
eral art director, Outdoor Advertising Inc., and 
George F. Baier, v.p. and art director, J. Walter 

Pulse Network 
TV Ratings 
February, 1955 
Rank Program Rating 
EVENING, ONCE-A-WEEK 
1 Jackie Gleason (Schick, Nescafe, 
ee | I ee 419 
2 Dragnet (Liggett & Myers, NBC) ..40.4 
3 Toast of the Town (Lincoln- 
NURSE socivcdtecisccenserccvonnte 39.5 
4 | Love Lucy (Philip Morris, 
I MIS ss ccthititaodh chievecadnshaneioe 38.9 
5 Groucho Marx (DeSoto- 
SN UND | acisexccssincsnciaseshate 38.6 
6 Bob Hope (General Foods, 
sac sccccncticcsoescscnosecisbiccs 31.5 
7 Godfrey's Talent Scouts (Lipton, 
ida vicndsckocls DidaDirhvsthecseussoenscn 30.0 
8 Jack Benny (Lucky Strike, 
ET Se iakxsonieuishasebiaacasaiaeathed 30.0 
9 George Gobel (Armour, Pet 
III Siaick di sct<siccindinddciticacdnce 29.6 
10 Disneyland (American Dairy, 
American Motors, Derby Foods, 
BE Wied ss cv scctoscssccoebscassrexebes 29.5 
11 Ford Theater (NBC) .............0cc00 29.2 
12 Our Miss Brooks (General Foods, 
ER - : 29.0 
13. Two for the Money (Old 
TIE dicsccisevenssevescsccepcsicones 28.5 
14 December Bride (General 
EIEN bi. Bisiesiintsnsadictceertionse 28.2 
15 What's My Line (Stopette, 
Remington, CBS) ..............000. 27.8 
16 Fireside Theater (P&G, NBC) ........ 27.7 
17. Burns & Allen (Carnation, 
GeOErIER, CBS) ....cccrccsscccscscccescee 27.4 
18 Justice (Borden, NBC) ..........0..0... 27.0 
19 Godfrey & His Friends (Toni, 
Pillsbury, General Motors, 
IR cxsccnicasdhettninéecessscoveie 26.8 
20 I’ve Got a Secret (Cavalier, 
BE Bilehth Ml sbeesstiuhocnsscéteasteesceonsiogs 26.6 
21 Studio One (Westinghouse, 
GEE, \Miatiteeatoniscovcccsscesesesvoustnooedect 26.6 
MULTI-WEEKLY SHOWS 
1 Howdy Doody (Several 
SOROS, FIRS)  oncececessececccseseeres 16.5 
2 Perry Como (Liggett & Myers, 
I Rela Nevecseacsseccncacteoscetessoses 15.5 
3 News Caravan (Camel, 
Plymouth, NBC) ............cccccceeees 15.0 
4 Dinah Shore (Chevrolet, 
LS Re 14.8 
5 Eddie Fisher (Coca-Cola, NBC) ....13.9 
6 Pinky Lee (Several 
eponsors, NBC) ......0......csccssssenee 13.7 
7 CBS News (Several 
sponsors, wee 13.5 
8 Arthur Godfrey (Several 
sponsors, CBS) .........cccccscsessseess 13.3 
9 Search for Tomorrow (P&G, 
NS 13.3 
10 Guiding Light (P&G, CBS) ............ 12.3 
Weintraub Adds Tonjes, Rains 
George R. Tonjes, formerly with 
Young & Rubicam, has joined the 
account group staff of William H. 
Weintraub & Co., New York. The 
agency has also added Jeanne 


Rains to its art department. 


Current 
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National Nielsen Ranking of Radio Shows 


Two Weeks Ending Feb. 12, 1955 
All figures copyright by A. C. Nielsen Co. 


Homes* 

Rank Program (000) 
EVEN.NG, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (1,284) 
1 PU ND CN MID ca sccosccscenisectdenncevsthacserapicsesccsnseccencenesossocesee 3,256 
2 Amos ‘N’ Andy (Brown & Williamson, CBS) ..............ccccccccccccccessseeeeeseeeees 3,118 
3 Nr, I a sas ineinpecboubbnicdgenetecsssonssecnaseccepmael 2,568 
4 You Bet Your Life (DeSoto-Plymouth, NBC) .............cccccccccsscesseceeseeseeeeeeeees 2,476 
5 Se SL. SINT WRI, WOUND als ischtesconenttvisbiiis, sovisnesastcsscescsccsasesvasesssoonep 2,476 
6 Lux Radio Theater (Lever Bros., NBC) .............cc.cccccccsessecerscceeseseeeeceeeeeeees 2,476 
7 I SU IN ONIN I 55s cs ccc ssn ckeicnenensbensacsecccensecesosnssine 2,385 
8 Ey PE EPUNNEID MUON, CUED 6255055. 0ccksccesnveceveccsecsonsesccesccecisccnssssoact 2,339 
9 I ea dic ep che ddaoecnndaabuusnmmpen 2,293 
10 Our Miss Brooks (American Home, CBS) ..........ccccccccccccsscessssssseeseeeeessccesees 2,293 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (1,009) 
1 News of the World (Miles Laboratories, NBC) ..........:cccccccccccccecececeseeeeees 1,926 
2 Edward R. Murrow (M-W-F, American Oil, Ford, CBS)...........cccccccccceeeeeee 1,926 
3 I RT OU ON I akc cacinasusestnppbscntsonceecesoceyssecevescsesuasaice 1,880 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,743) 
1 Ic  secnstndubecpacosonenl 2,843 
2 Our Gal, Sunday (American Home, CBS) ..........ccccccccccccccescesccseceecceesceesees 2,797 
3 ren Oi NU RUD 0 oe snccnscdibasanscneccscrssesseseensbosbcdcesee 2,797 
4 Helen Trent (American Home, CBS) ............cccccccccccccccesscececeecececsceeesccceeees 2,752 
5 Ma Perkins (Procter & Gamble, CBS) .0..............ccccccccccccscssccccceessseeeeeeeeeeeeee 2,752 
6 es CI IS, I... .., scopeceucsashgusdectet ciccducrseseneieuas 2,752 
7 Pe GO TN, CD asin escscscncccccccsccscccensnscesccscccsesccnssestosets 2,752 
8 Young Dr. Malone (Procter & Gamble, CBS) ...........ccccccccccecccesscesececesceeeeee 2,706 
9 Our Gal, Sunday (Participating, CBS) ..............cccccccccesessessesseeseeseseeneenees 2,660 
id Perry Mason (Procter & Gamble, CBS) ...............:cccccccceccsseee oe seeseeseeseesees 2,660 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (550) 
1 Adventures of Rin Tin Tin (National Biscuit, Mutual) .........cccccccccccecceeeeees 1,422 
2 Nutrilite Show (Mytinger & Casselberry, NBC) ...........ccccccccccesesseseesceseneeeesnes 963 
3 Greatest Story Ever Told (Goodyear Tire & Rubber, ABC) .........cccccccccee 963 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (1,009) 
1 nO eo 1, senavetesbvadnanavcnbebucn 2,064 
2 Eee GE COUR “COPOUIIND CURNOEG CCIE cscs cccncsceceveseasves-scccccsvassvcesdossceccde 1,743 
3 Galen Drake (Tasti-Diet Foods, CBS) .o..........ccccccccscccecsccececcceeesececeeecceseeeeee 1,605 


*Percentage of homes reached (‘’Nielsen-Rating”) may be determined by comparing the 


total number of homes reached with 45,859,000, the 1955 Nielsen estimate of total 


U. S. radio homes. 


National Nielsen Ratings of Top TV Shows 


Two Weeks Ending Feb. 26, 1955 
All figures copyright by A. C. Nielsen Co. 


Total Homes Reached Program Popularity* 
Homes Rating 
Rank Program (000) Rank Program (%) 
1 1 Love Lucy (Philip Morris, 1 1 Love Lucy (Philip Morris, 
NeUD sash uctevencassibocionvatseiantetis 16,933 INET stasnsaiabetiinnten liesieshthacisisaesckebeal 54.% 
2 1 Love Lucy (Procter & Gamble, 2 1 Love Lucy (Procter & 
CBS) Sevcccccccccceccecoooccecococccees “ste 1 6,902 Gamble, CBS) “OCLs 54.0 
3 Disneyland (American Dairy, 3 Qteneslend (Ametemn Daly, 
Amertean Meters, Derby American Motors, Derb 
" Y 
PIN FIED * bivncedssaciciscrevesanice 15,952 Foods, ABC) 523 
4 Jackie Gleason (Nestle, Schick, cee eeaees > aguemenamen ; 
Sheaffer, CBS) ...cccoosscssesssee 15,864| 4 Jackie Gleason (Nestle, 
5 Colgate Comedy Hour (Colgate- Schick, Sheaffer, PO) dntesicssnnseevs 52.2 
Palmolive Co., NBC) ............ 15,706| 5 Colgate Comedy Hour (Colgate- 
6 Dragnet (Chesterfield, NBC) ....15,072 Palmolive Co., NBC) ................ 50.1 
7 You Bet Your Life (DeSoto- 6 Dragnet (Chesterfield, NBC) ........ 48.4 
Plymouth, NBC) ..cssssscssessse 14,947| 7 You Bet Your Life (DeSoto- 
© Seebeete Saw. OC) .......... vanes Plymouth, NBC) ....ccssssecssssseee 48.2 
' _—.. ~— mee 14,135. 8 Buick-Berle Show (NBC) onsen 46.4 
10 George Gobel (Armour, | Jack Benny (Lucky Strike, CBS) ....46.3. 
EEE» Sceddhtnéaicietnalenediigiesnvinesal 13,827 10 George Gobel (Armour, NBC) ...... 45.2 
*Percentage of homes reached in area where program was telecast. 
Videodex Network TV Ratings 
Week of Feb. 1-7, 1955 
Copyright by Videodex Inc. 
Homes Homes 
Rank Program (000) | Rank Program (%) 
1 Dragnet (Chesterfield, NBC, 1 Dragnet (Chesterfield, NBC, 
V27 CHOC)  nnccccsccessrccccerocoseees 10,791 SRM Cencididamicipserncidtangasedesen 37.4 
2 Jackie Gleason (Nestle, Schick, 2 Jackie Gleason (Nestle, Schick, 
Sheaffer, CBS, 106 Cities) ...... 9,942 Sheaffer, CBS, 106 Cities) ........ 36.4 
3 You Bet Your Life (DeSoto- 3 1 Love Lucy (Philip Morris, 
Plymouth, NBC, 141 Cities) ....9,715 Procter & Gamble, CBS, 
4 1 Love Lucy (Philip Morris, 8 Re ee 34.5 
Procter & Gamble, CBS, 4 You Bet Your Life (DeSoto- 
134 Cltfes) ........ccrcccccrcsceroosessese 9619 Plymouth, NBC, 141 Cities) ...... 33.8 
5 Toast of the Town (Lincoln- 5 Toast of the Town (Lincoln-Mer- 
Mercury, CBS, 133 Cities) ........ 9,407 cury, CBS, 133 Cities) ................ 33.2 
6 Disneyland (American Dairy, 6 Bob Hope (General Foods, 
American Motors, Derby Foods, PRs BON GEUUEDOD. etcdecesascccscccececes 32.4 
153 Cities) .... 9,035, 7 George Gobel (Armour, Pet 
7 Bob Hope (General Foods, Milk, NBC, 100 Cities) ............ 30.6 
NBC, 124 Cities) ............cccc0000 8,884; 8 Robert Montgomery (American 
8 George Gobel (Armour, Pet Tobacco, NBC, 93 Cities) .......... 30.4 
Milk, NBC, 100 Cities) ............ 8418, 9 Disneyland (American Dairy, 
9 Ford Theater (Ford Dealers, American Motors, Derby Foods, 
a Le Ee 8,198 Ts WES GIGI) cnnccccsccceccceccscacs, 33.0 
10 TV Playhouse (Goodyear Tire, 10 Producer's Showcase (Ford, RCA 
Philco, NBC, 114 Cities) .......... 8,185 


Victor, NBC, 77 Cities) .............. 29.6 
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Sti ver with Your sida 


it’s ea 


a a Sell are. ste 


The growing importance of America’s “growing young women” makes this responsive 
age group a vital new factor...a new dimension in marketing plans today. 


© 48% of all first brides are in their teen years. And there are now 8 million growing 
young women in this age group —ALL looking toward marriage. 


® An overwhelming majority of America’s young women play a maior role in every- 
day family responsibilities in homes— buying food and fixing meals, choosing home 
furnishings, appliances—and preparing for future homes of their own. 


at eae 


® The purchasing power of this group—from allowances and earnings alone—totals 
almost $4-billion a year! SEVENTEEN is the one magazine that dominates this fast- 
growing market. .. the “set” that's not yet set in their ways. SEVENTEEN reaches more 
young women ready to be sold than any other magazine—every issue is read by 
2/2 million girls because SEVENTEEN is the voice of America’s growing young women. 


Since it’s easier to START a habit than to STOP one, your advertising investment really 
sells in SEVENTEEN. This fact is being discovered by more and more advertisers. 


seventeen 


SEVENTEEN MAGAZINE, 488 Madison Avenve, N.Y. 17 * Plazo 9-8100 
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Be Dynamic, Bedell Says 


Salesense in Advertising... 


The Greatest Human Want of All 
in the Market Place 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

Psychologists tell us that most ef the 
things we do are motivated by emotional 
urges. This is as true of our behavior in 
the market place as it is of our social con- 
duct. 

Thus a cowboy does 
not buy a _ ten-gallon 
hat to keep the sun out 
of his eyes, or the rain 
off his face, or the 
snow out of his hair, 
or for any other such 
practical reason. 

He wears a ten-gal- 
lon hat because it 
makes him feel impor- 
tant and romantic. The 
hat provides him not merely with head- 
gear, but with a subjective satisfaction. 

People buy a Cadillac, reports Jim 
Adams in Fortune, not primarily because 
it is a magnificent hunk of machinery. 
What they buy is “a state of mind.” 

Kids demand Wheaties of their mothers 
not for any such practical reasons as good 
nutrition and delicious flavor. They care 
not a whit whether Wheaties is made of 
wheat, corn, rye, rice, barley, or alfalfa. 


James D. Woolf 


Young Babe Ruths insist on Wheaties be- 
cause it is “The Breakfast of Champions.” 


The Greatest Want of All 


I believe that every advertiser should 
keep in mind subjective satisfactions when 
he plans and writes his advertising. Emo- 
tional wants are powerful motivators. 

But I also believe that copy aimed at 
underlying emotional wants can be—and 
often is—carried to ridiculous extremes. 

The other day I noted a newspaper 
dealer ad of a certain home heating sys- 
tem that promised to make its lucky users 
“The Talk of the Block.” “How your 
neighbors will envy you,” burbled the 
copy. “Yours will truly be a Home of Dis- 
tinction, the very last word in modern 
twentieth-century comfort, etc.” 

In the copy there wasn’t a single sen- 
tence about the quality of the product, 
not one word about its construction and 
principle of operation, not a syllable about 
what the system costs or why. And there 
was not a syllable about the reputation 
and dependability of the maker, a name 
barely known to me. 

The copy, in short, completely ignored 
the greatest want of them all, the want 
for quality. 


=" A couple of years ago a well-known 
and highly respected advertiser of a cer- 
tain branded food product asked a thou- 


Pifty million times a day... at home, at work or on the way “There's nothing like « Coke!” 
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OR RE OE FON CES ORS COORD 


MESSAGE IS QUALITY—Coca-Cola advertising is now going all the way on a strictly 

quality approach with photographs of “class” people in elegant surroundings. The 

caption to the illustration tells us that the gal’s hat is by Mr. John and her costume 

by Scassi. Gone in this new campaign are the pictures of workmen and teen-agers 

in wrinkled bluejeans. True, the boy-meets-girl picture has emotional appeal, but 
the big message of this handsome ad is quality. 
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Soupk an— 
~ Enjoy it 
any time | 


So quick—so nutritious~so simply delicious! 
Onion Soup 


PRIDE IN PRODUCT—Here is an advertiser who obviously is proud of the quality and 

integrity of his product. This color page is excellent not only because it fairly drips 

with appetite appeal. In it we see not the faintest suggesion of bombast, noise, bad 
taste, or sloppy appeals to emotional hankerings. 
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YOU'RE RIGHT! A HOT CEREAL 18 BETTER FOR YOU 


CONTRAST—Quality is written all over this beautiful color page. Everything in the ad— 
illustration, typography, copy tone—has been conceived and executed in a spirit of 
elegance and good taste. The half page (right), which appeared in the Ladies’ Home 
Journal, a quality magazine, is in startling contrast to the color page. I suggest, purely 
as a matter of personal opinion, that it is unwise for a fine quality product to associate 

itself with the uncouth characters you see here. 
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CLOWNING—It may be that there is a certain category of products—bubble gum, for 

instance—in the sales behalf of which quality isn’t much of a consideration. But 

surely banks and insurance companies do not belong in this group. These two adver- 
tisers, as I see it, do not give people credit for much common sense. 


sand users the reason for their preference. 
What motivated them to be especially 
favorable to this brand? 

The researcher card-tested the inter- 
viewees on ten possible reasons for their 
preference. 


= Some of the reasons were of a practical 
nature. For example: “Your product is 
especially easy to digest.” “Your product 
is versatile and is good in dozens of reci- 
pes.” “Your product is healthful because 
it is rich in vitamins and minerals.” 

Two or three of the reasons were of the 
emotional variety. Examples: “My fam- 
ily always praises my cooking when I 
serve your product.” “I prefer your prod- 
uct because it is the favorite of movie 
stars and famous society hostesses.” 

The card that won by a wide margin 
(71%) suggested this reason: “I believe 
in the quality of your product. I have 
faith in the ability and integrity of your 
company, and I am confident you always 
give me my money’s worth.” 


Preoccupation with ‘Cleverness’ 
Lately it has been my notion that ad- 
vertisers are far too much preoccupied 
with emotional urges and hidden hanker- 
ings. 
I hereby dedicate myself to the propo- 
sition that the Greatest Consumer Want 


On the Merchandising Front... 


of All is the want for QUALITY. 

And the want to deal with reputable, 
trustworthy companies. 

Extreme preoccupation with hidden 
emotional wants, to the exclusion of al- 
most every other consideration, is not the 
only mistake of advertisers and admen. 

There is also a vast preoccupation with 
“cleverness.” At all costs, come hell or 
high water, one must not be conventional. 
Nobody—so goes the myth—ever reads 
conventional advertising. 

So we have monkeys. And tigers. And 
elephants. And the denizens of Dogpatch. 
And Fearless Fosdick. And jingles. 

And bombast. And noise. And hysteria. 
And bad taste. 


® Broadly speaking, there are two kinds 
of advertising. One kind, which has the 
look of QUALITY, of decorum, of truth, 
suggests that the advertiser is proud of 
his product and his reputation. Jealously 
proud. 

The other kind reveals that the adver- 
tiser has no respect for the good sense and 
intelligence of his audience. And little 
respect for his product. 

In the field of advertising and selling, I 
believe that the greatest human want of 
all is the want for quality. The integrity 
of the maker, in the words of Squibb’s, is 
indeed a priceless ingredient. 


New Merchandise Categories Appear 
in Loss Leader Group 


By E. B. Weiss 
Merchandising Consultant 

The discount house per se—as differ- 
entiated from the total discount operation, 
which is by far the greater cause of the 
current marketing upheaval—is now em- 
barking on a somewhat new merchandis- 
ing practice which promises to roil up 
the already muddied waters of pricing. 

The discount house is now turning to 
the traditional tool of loss leaders as a 
traffic-creating device. 

If this loss-leader practice were con- 
fined, among the discount houses, to what 
are now considered to be their traditional 
lines (appliances, etc.), this would be 
disturbing enough. Clearly, their pricing 
on these lines represents loss-leader pric- 
ing to traditional outlets for this mer- 
chandise. 


s But the loss-leader concept that is now 
emerging in the discount-house field in- 
volves new merchandise categories that 
are being brought into the store purely 
as a loss-leader come-on. 

For example, a New York discount 


house, in a newspaper ad that drips 
price slashes on tv sets, radios, toys, etc., 
featured—right in the hot center spot of 
the space—such loss leaders as Kleenex 
tissues (300s)—regular price, 25¢—sale 
price 9¢; Delsey toilet tissue, cut from 
15¢ to 6¢; Kotex, from $1.49 to 99¢; birds- 
eye diapers, from $2.29 per dozen to $1.- 
49 per dozen. 

If this practice spreads—and I believe it 
will, particularly since so many manu- 
facturers pay merely lip service to their 
so-called fair trade programs, while other 
manufacturers (like Kleenex) have gone 
off fair trade and aren’t much concerned 
with the trade’s net profit—then there 
is trouble ahead for retailers who have 
felt themselves only remotely involved in 
the discount upheaval. 


= I think the practice will spread among 
discount houses because the cut-price 
bait on appliances is beginning to lose 
some of its attraction. I wouldn’t want 
that statement misinterpreted; those cut 
prices are still extremely attractive to 
the public. But they are tending to be- 
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AN OPEN LETTER ON 
AMER‘CAN DEFENSE 
AND PRECISION 
WATCH MAKERS 
by General of the Army 


OMAR N. BRADLEY 


& «4 Democeacy. every citizen has the right to 
speak up and be counted | showld like to cxer- Il 
cise this right. | have a simple reason: the belief Wmpor! an even greater percentag. of its watch 
that many people in the U $ and in Switreriand largety Movements from Switzerland It can mate more profit 
muundersiand the defense characteristics of the cru- on these than uf can on domestically -produced watches. 
cially-emportamt watch manufacturing industry w the 
Conted States 
President Emenhower last July announced an ups ard 
adjustment of tarifls on certain imported watch move- 
ments. Many people on both sides of the Atlantic have 
wondered what the U. S. “really had in mind” when 
is action was taken, What the Government had in 
mand. | suggest, was National Defense and the defense 
of the free workd — nothing more 
You should know that the President made the ad- 
wsiment after (eo Uuags Rappenes 
— the Tar Commission inset! twice recommended the 


& | WERE SPEAKING only as a watch company 


Jam making this statement During the (wo world wars 
we fought to preserve freedom in the Western World, 
1 aw at first hand how vital were precision dewices and 
Precision weapons Later. a» head of the Veterans Ad 
ministration, | became more intimately aware of the 
Preciwon shills required of watchmakers. through train 
Ing programs which were deing conducted at that time. 
I cannot forget that the unstrumcotston ina single heavy 
bomber requires over 3,000 jweled Dearings. and that 
Uhexe Can omy be made by companies possessing @atch- 
ep. making skulls 
— @ special comentttes sat up by the Office of Detense No other wndustry has these shits organized far pro 
Mobilication said that the watch industry war vital duction. No other indusity is prepared to work to toler 
and had wo be preserved jar defense purposes. ences as low as millsonths of an umh No other imdusiry 


higher tariff on Swiss watches. 
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of public relations advertising. 


Watchmakers and Tariff 


“ 
Stockholder, | would encourage my company to | 


But I have spent most of my life as 2 soldier. It is bow 
because of my lietime interest im nations! defense that =) « 


This is a remarkably frank—and fair—statement by a watchmaker (who 
has plants in both Switzerland and the U. S.) on the reasons for imposing a 


The basis of its argument is (a) that the skills of watchmakers are essential 
in this country for defense or war purposes; 
watchmakers are left in the U. S., as against 10,000 seven years ago; (c) 
that the only way to preserve such skills is to keep watchmakers busy making 
watches; (d) that the Swiss already have 85% of the U. S. watch market 
and 90% of the world market; and (e) while we believe in the principle of 
free trade, it is also necessary that we preserve our defense industries. 


The argument is skilfully and readably presented as a statement of Omar 
Bradley, associated with the Bulova Watch Co. as chairman of the board of 
its Research and Development Laboratories. We would estimate there are 
in excess of 1,000 words of text. If you haven’t seen it, we would recommend 
that you look it up in U. S. News & World Report. It is an excellent example 


y THe SWISS are eacelicnt watchmakers This & 
V demonstrated by the fact that they already have 
85 per cent of the U.S. market and 9 per vont 
of the world market Ii is relewant that last your, 1954 
American production of jeweled watches sank © 
1.700.000 units (down from over 3,000,000 in 194s 
although US citizens tast year bought approximately 
10,200,000 . 


than give effect te the President » prev deicnw of the free urd 
Prat twas essential widely fer reuse of 


serve a hard core of watchonaking skills m tho cow 
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(b) that only 4,000 skilled 


come almost traditional pricing because 
these pricing points have become so com- 
mon. Consequently, they do not serve 
quite as effectively as they did a year 
or two ago to bring a flood of traffic to 
the store. 

For this reason, the store-front type of 
discount house is now compelled, either 
to perform true miracles of price slash- 
ing on its regular inventory in order to 
win traffic, or it must bring in and offer 
special merchandise priced at truly fan- 
tastic levels. 


= Some disccunt houses are, really, be- 
ginning to pull miracles of pricing on 
such categories as appliances. One dis- 
count house, for example, invites the 
public to come into its store with a buy- 
ing decision made before the shopper 
walks in. The shopper is asked to leave 
the brand name, model number, etc., of 
the appliance she wants to buy. The store 
then orders it from a willing distributor. 
There are always some distributors look- 
ing for volume on any basis. The custom- 
er then returns in two or three days, and 
picks up the item. In some instances, the 
item will even be delivered to the shop- 
per’s home by the distributor—no deliv- 
ery charge! 


= And what does this discounter take in 
the way of markup on this operation? 
Somewhere in the area of 5% (which is 
a very interesting figure as compared 


with the 17% average food markup of 
the food super and its much higher mark- 
ups on its newer non-foods). 

It may be that an increasing number of 
discount houses will turn in this direc- 
tion; certainly the smaller discount houses 
will give it due thought. But the older 
and larger discount houses, which are 
even now acquiring the trappings of re- 
spectability (and respectability in retail- 
ing tends to be a synonym for overhead!) 
cannot move in this direction. Conse- 
quently, in order to meet “regular” dis- 
count house competition, as well as to 
compete with the “discounter’s discount 
house,” they will probably feel impelled 
to turn to spectacular loss-leader promo- 
tions on special buys in merchandise 
categories of all kinds, in addition to 
their regular merchandise classifications. 


® Will they be able to get this merchan- 
dise? 

They most surely will, with the excep- 
tion of those few brands whose producers 
do not merely mouth fair trade but who 
so conduct their total operating policies 
as to make fair trade a practical and ef- 
ficient tool. 

As a matter of fact, I wouldn’t be a bit 
astonished were this practice to be em- 
ployed by some discount houses with 
selected food items—in other words, using 
food as the cut-price bait. I think it’s en- 
tirely likely to happen. When it does, 
that will be a day! 
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WANT MORE FOR LESS 
WHERE BUSINESS IS BEST? 


If your list includes the leading farm 
magazine—Town Journal will add more 
new families than the two midwest farm 
magazines together—do it for only half 
as much money! 


It’s hardly human not to. Maybe we can help you. It will only take a minute or two 
to find out. 


A large and growing number of national advertisers have become acutely con- 
scious of the great and rising importance of small town retailers—of the high value 
key city stores now attach to out-of-town customers. 


Usually, these advertisers begin by adding a farm magazine. More often than 
not they choose Farm Journal. It is the leader in the farm field by a country mile. 


A second farm magazine brings little in the way of new readers, so great is Farm 
Journal’s coverage among above average farm families. Moreover, two out of every 
three families in the big countryside market do not live on farms. That is why we 
publish the Town Journal. 


Town Journal majors among small town and rural families. It competes with 
neither farm nor urban media, complements both, adds many more new families 
for much less money. 


Nine out of the nation’s top ten advertisers— more than 348 advertisers all told— 
now buy Town Journal to get more for less where business is best. 


May we help you? 


TOWN JOURNAL 


THE MAGAZINE TOWN FAMILIES DEPEND ON 
Published by Farm Journal, Inc., Philadelphia 5, Pa. 


Graham Patterson, Publisher Richard J. Babcock, President 
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Looking at Radio and Television... 


Believability Is the Keynote 


By The Eye and Ear Man 

There is an increasing tendency in 
television to share programs in order to 
spread the rising out-of-pocket costs. One 
network recently estimated that the 
shows selling only a single product now 
represent less than 15% of all sponsored 
nighttime tv programs. 

It is this department’s frequently re- 
iterated belief that no program ever sold 
a nickel’s worth of merchandise. Tele- 
vision, like magazines, is merely offering 
an opportunity to sell to a varying num- 
ber of homes, depending on the popularity 
of the program, and the advertiser is only 
as good as his commercial. When that 
commercial is projected into a home, it 
must compete with as many as 28 differ- 
ent commercials in an average home any 
night of the week. The commercial had 
better be memorable and arresting. That 
is a separate subject. 


® What can the program contribute to 
the advertiser? 

1. Sincere endorsement of the client’s 
product. In this field Arthur Godfrey is 
No. 1. It is difficult to segregate his sell 
from the entertainment and this produces 
an ideal environment for the product sell, 
since the technique seems to be accepted 
by the consumer. Garry Moore and Art 
Linkletter rank second to Godfrey under 
similar circumstances. Both integrate 
commercials and are believable. 

Conversely, one has a hard time be- 
lieving that Dave Garroway or Steve 
Allen or Arlene Francis or Groucho Marx 
or Jack Paar, with similar programs, 
have any real sentiment about the prod- 
ucts. Rather, they offer a workmanlike 
approach which is able in its selling 
technique but low in depth of sincerity 
or dimension. 


® Ed Sullivan is another performer who 
sneaks up on the sell, and it is hard to 
realize, because of his left-handed deliv- 
ery, when you are going to get a sell or 
an introduction to talent. Sullivan also 
makes you believe he drives and enjoys 
Lincoln-Mercury cars. 

Jack Benny has always worked with 
his sponsor for mutual benefit. Bob Hope, 
on the other hand, will accept the sponsor 
and work for him, but he conveys the 
idea that it’s solely for the money. 

One of the hits of the current season is 
George Gobel. But what has Gobel ever 
done for his bankrollers? Does anyone 
remember who they are? Gobel treats his 
angels like a necessary evil and his in- 
vitation to the audience to listen to a 
commercial is literally a release to tip 
them off that they have some time to talk, 
read or leave the room. 

Taking actors in a play out of charac- 
ter—for instance, taking Peter Lawford 
out of “Dear Phoebe” to sell soup—is 
completely incongruous. In the first place, 
the viewer has accepted his role and is 


G. D. Crain Jr. Says... 


convinced that the character he plays will 
never eat soup as long as he lives, much 
less prepare it. This tendency to try to get 
the characters to sell the product has not 
yet proved effective in a single case. The 
consumer just can’t believe the dual role 
of actor turned sincere salesman. The old 
plea to “buy the product if you like the 
show” induces an old Gaelic expletive 
from the shirt-sleeved critic in his own 
home who knows very well that, if Brand 
A doesn’t sponsor a successful show, 
Brand B will. 


= 2. Proper commercial placement. As 
everyone knows, the proper place for a 
commercial is in the place where it gets 
the most audience to pay attention to it. 
In one-hour shows this is easy. The “Col- 
gate Comedy Hour,” for example, can 
really lay in four commercials with ease 
and be reasonably sure of reaching all 
of the people who are watching the show. 
They are afraid to leave when there is 
more to come, because they don’t know 
how long the sell is going to last and they 
don’t want to miss anything. 

The smart writers break the show into 
a tease opening to get the folks settled 
in their seats, and teased dramatically, 
and then leave a spot for the first sell. 
The second break is in the middle, and 
the third break should be just before the 
writer gives away the ending. If a client 
is not getting this cooperation from the 
show writers and producers, he should 
squawk, because it isn’t hard for the 
creative people to do and it means a lot 
more potential customers. And the best 
shows—“Dragnet” and “Lucy”—do it 
without any loss in circulation. 

It is difficult to understand how a con- 
sumer item can sponsor a show like Bish- 
op Sheen’s “Life Is Worth Living,” since 
it is never possible to have a middle break 
or an integrated sell. Also “The Medic,” 
with its somber stories, should never be 
broken into; the emotional jolt may find 
a consumer, his or her eyes filled with 
tears, in no shape to be sold anything. 


® In conclusion, the trend toward sharing 
shows has made the selection of the show 
secondary to the circulation it delivers. 
The question of the quality of the show 
in relation to the company and its adver- 
tised product still has some significance, 
even though a good show is a good show, 
regardless of type. But there is no ques- 
tion that, once the show is selected, a 
great effort should be made to have every 
facet of the show working for the client. 
Ideally this cooperation will take the 
form of sincere belief in the product by 
all the people working on the show—star, 
supporting cast, writers, producer, direc- 
tor, et al. The result of this teamwork is 
bound to give a little extra to the impact 
made upon the consumer. If you and your 
salesmen don’t believe in the product, 
how do you expect the consumer to? 


The Tariff Problem Is Oversimplified 


Some of the best minds and greatest 
names in the country are associated with 
the movement to reduce tariffs. The gen- 
eral idea implied in most of their speeches 
and writings is that the United States is 
acting like a dog in the manger, selfishly 
refusing to meet other nations half-way 
in eliminating trade barriers and helping 
to develop a free movement of goods 
throughout the world. 

For example, Clarence Randall, chair- 
man of the board of Inland Steel Co., who 
served as chairman of the United States 
Commission on Foreign Economic Policy, 
says in his excellent book, “A Foreign 


Economic Policy for the United States”: 

“The greatest roadblock of all to the 
creation by the United States of a foreign 
economic policy that boldly suits the re- 
sponsibility that our country bears in the 
modern world, and this must be said with 
absolute candor, is the inability of our 
business community to place the national 
welfare above self-interest. 

“Rare indeed is the company or the 
trade association that asks first the ques- 
tion of what is best for all of the people 
and only secondarily what will help the 
marketing of a particular product. In the 
abstract, business men by an overwhelm- 


ing majority favor the rising volume of 
world trade that liberalization would 
bring, but they want it applied to some 
other industry than their own.” 


= It seems to me that the disposition to 
attack business men for selfishness and 
lack of patriotism in the consideration of 
reduced tariffs is a gross over-simplifica- 
tion of the great and complex problems of 
international trade. I can understand the 
reluctance of industries and their em- 
ployes to approach the altar on which they 
are to be offered up as sacrifices to in- 
ternational trade, in view of their realiza- 
tion that the tariff is but one of a great 
many factors determining the exchange 
of goods and services among nations. 

The steel industry is objecting currently 
to the unrestricted export of scrap, on the 
ground that the interests of the industry 
(and of course of the country) depend 
upon retaining a large part of the high- 
grade scrap needed for steel production. 
This is an example of the self-interest 
which must necessarily dominate thinking 
in a competitive economy, but it does not 
prove that the steel industry is unen- 
lightened or unpatriotic. 


® One of the questions which the average 
American is likely to ask at this juncture 
is whether the Marshall plan and the pro- 
longed program of giving billions of dol- 
lars to other countries every year has ac- 
complished its purpose of saving the 
world from communism by bolstering 
their economies. We are told that the 
plan has been a great success, and that 
productivity and economic activity in 
general have reached heights far above 
prewar levels in Western Europe and 
other areas which have benefited from 
the unparalleled generosity of the United 
States and its taxpayers. 

If this is so, then the solution of the 
basic problems of international trade, re- 
lated primarily to the stabilization of 
currencies, the elimination of import-ex- 
port quotas, and the many other factors 
which must be favorably aligned, should 
be much closer at hand. If so, then the 
current emphasis on further tariff reduc- 
tions should be related to what other na- 
tions have done to liberalize their own 
foreign trade policies. 


® However, many of our leading inter- 
national traders have found that it con- 
tinues to be much more practical to do 
business abroad by establishing plants in 
foreign countries than by exporting di- 
rectly to them. In the past few weeks 
I have been told by the heads of two large 
manufacturing enterprises that they ex- 
pect to establish additional factories 
abroad. One will be in Mexico (by a man- 
ufacturer of a low-priced consumer item) 
and the other in Europe (by a manufac- 
turer of an important industrial product). 

Great Britain, for instance, is a fine 
market for many American products, but 
John Bull is definitely not interested in 
unrestricted commerce with the United 
States. Manufacturers of machine tools 
and other products in which we are world 
leaders can’t get into Great Britain, which 
has a large and important metal-working 
industry. The most practical method is 
for an American manufacturer to build 
a plant in England and compete with other 
British manufacturers as a home indus- 
try, or to license a British company to 
use American designs on a royalty basis. 
This is often a satisfactory method of do- 
ing business, but it isn’t free trade. It is 
simply the export of our capital, plus our 
know-how. 


® In the same way many well-known 
American manufacturers, like General 
Motors, Ford, Eastman Kodak, Procter & 
Gamble, Coca-Cola, Wm. Wrigley Jr. Co. 
and others whose trade names are house- 
hold words all over the world, have found 
that the best way to get so-called export 
business is to erect factories abroad and 
operate as domestic companies in foreign 
countries. This is international trade, not 
export business, and it is much better for 
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the foreign countries concerned than a 
tariff reduction on imported American 
products would be. 


Many barriers to the free flow of com- 
merce, on a two-way basis, not a one-way 
Street, are erected against U.S. products 
in most of the countries of the world. Im- 
port quotas, currency restrictions (which 
frequently make it impossible for foreign 
nationals to pay for imports from the U.S. 
either with American dollars or domestic 
currencies) and continued devaluation 
and instability of foreign currencies keep 
American exporters out of many markets. 
Yet we are asked, in the face of these al- 
most universal restrictions, to reduce our 
own tariffs in favor of a wider market 
for foreign goods in the U.S. 


= The reciprocal trade agreements have 
been in effect now for a good many years, 
and their purpose has been to promote 
international trade by mutual concessions 
in the form of reduced import duties. This 
plan has apparently worked well. For ex- 
ample, the publisher of a group of inter- 
national magazines told me recently that 
over 2,000 U.S. manufacturers are now 
exporting successfully to Latin American 
countries, the largest foreign buyers of 
our products, with the exception of Cana- 
da, which is so close a friend and busi- 
ness associate that it is hard to call it a 
foreign country. 


If the program is working, why the cur- 
rent emphasis on still further reductions, 
with the President given the power to 
overrule the decisions of the Tariff Com- 
mission? Incidentally, Henry Hazlitt, a 
consistent opponent of the U. S. foreign 
aid policy, said in the Jan. 31 issue of 
Newsweek that the present proposals, 
which he favors, are based on the wrong 
reasons and are largely self-contradic- 
tory. 

“The main reason for reducing the 
American tariff,” he said, “is to benefit 
the American consumer—to enable him 
to buy foreign goods cheaper. But the 
President bases his case mainly on the 
argument that it is our duty to lower trade 
barriers in order to gain the good will and 
increase the prosperity of foreign coun- 
tries. Lower American tariffs would, inci- 
dentally, have these effects. But to stress 
this philanthropic argument is far less 
effective politically than to stress the ar- 
gument that we ought to reduce tariffs 
directly for the advantage of our own 
people. 


= “Moreover, Mr. Eisenhower once more 
accompanied this request for lower tariffs 
with a request for continuance of our huge 
foreign giveaway program. This creates 
needless confusion, and helps to give Con- 
gress the impression that more trade, like 
more handouts, is primarily a favor to 
foreigners. 

“On the other hand, Mr. Eisenhower 
wrongly separated his argument for low- 
er American tariffs from other necessary 
changes without which such lower tariffs 
would be meaningless. He did not point 
out, for example, that trade is necessarily 
two-sided, and that European economic 
isolationism has been and still is a far 
greater barrier to its expansion than our 
own policy. 

“He did not point out that European 
countries still directly discriminate 
against American goods and put them 
under import quotas. He did admit, 
rather indirectly, that most European 
currencies are still inconvertible, but he 
spoke of this as if it were an affliction 
imposed upon them from without, rather 
than a policy deliberately adopted by 
European governments to conceal the ex- 
tent of their inflation and to bolster their 
economic nationalism.” 


®# When the President recently approved 
increased tariffs on Swiss watches, a hue 
and cry arose that we were denying the 
Swiss a market that they had been sell- 
ing to successfully for many years. 
United States policy was again assailed 
as being selfish and nationalistic, to the 
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S and W Fine Foods, advertised through 
Foote, Cone & Belding, lead all other premium 


| quality canned foods in preference and in sales 
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disadvantage of our foreign trade and 
political policies. But since the Swiss 
watch industry took over most of the 
American market some time ago, and the 
number of U. S. manufacturers of watch 
movements has diminished to a mere 
handful, it will be interesting to see just 
what happens in this field. 

The largest sellers of watches here are 
assemblers who use Swiss movements, 
and the largest American watch maker, 
Elgin, began using Swiss movements 
some time ago, to supplement its own 
production in certain grades. I have seen 
no announcement that since the change 
in the tariff policy it has altered its plans. 
It will be educational to see whether this 
tariff increase has actually destroyed the 
market for Swiss watches in the U. S., as 
we have been told it will. 

(Expert opinion is that the $1.25 to 
$1.40 unit increase in the tariff may re- 
duce the Swiss share of the U. S. mar- 
ket from 85% to 75%. And it still has 
90% of the world market.) 


= Many commentators on the world 
trade situation also disregard the large 
“invisible imports” from foreign coun- 
tries represented by our huge travel bus- 
iness, which contributes hundreds of 
millions of dollars each year to the 
economies of European, South American 
and other countries. This is a highly im- 
portant source of revenue to foreign na- 
tions, and the rapid growth of foreign 
travel will continue to support a large 
part of their economies. Remittances 
from U.S. citizens to friends and rela- 
tives abroad, not to mention our generous 
support of CARE and other charitabie 
organizations which distribute our con- 
tributions abroad, also should be con- 
sidered as an important item on the in- 
ternational trade balance sheet. 

Since we are told that the cold war 
will last for at least 50 years, and since 
our military policy requires the mainte- 
nance of over 1,000,000 men in countries 
abroad, they will continue to receive bil- 
lions of dollars through the maintenance 
of these forces, not to mention the pro- 
curement of military equipment and sup- 
plies in foreign countries. 


= A very hot political potato which is 
being juggled with difficulty by the ad- 
ministration, and which involves a poli- 
cy directly contrary to all the pious dec- 
larations in favor of free international 
trade, is the United States farm policy 
and the huge surpluses of agricultural 
products which accumulate as a neces- 
sary part of the program. This situation 
makes it difficult for many other coun- 
tries by maintaining price supports which 
practically guarantee the elimination of 
world markets for surplus farm products, 
except on a giveaway or dumping basis, 
which is far from acceptable to other im- 
portant producers of agricultural prod- 
ucts for export. 

This is just one of the many contradic- 
tions in our national policy. If we really 
hope to improve international trade con- 


Tips for the Production Man... 


ditions, we should at least begin to set 
our domestic house in order, by the 
adoption of programs which make eco- 
nomic sense in the light of the emphasis 
on freer international trade. But in view 
of the recent difficulty of getting down 
off fixed price support levels to a modest 
area of flexibility, it may be assumed 
that our policies with reference to agri- 
cultural supports and the building up of 
unending surpluses of products which we 
can’t even give away will continue in- 
definitely. 


® Dr. Lewis Haney, New York Univer- 
sity economist, summarized the problems 
inherent in the discussion of reduced tar- 
iffs as a factor in improved international 
trade relations in these impressive words: 

“As an economist, I believe in the larg- 
est possible freedom of trade, according 
to the ‘law of comparative advantage.’ 
This is part of the free private enterprise 
system. It is part of my belief in a sound 
money on a workable gold standard. 

“But we have no free enterprise sys- 
tem, even in the so-called ‘free world,’ 
and no gold standard. Nor can we have 
them as long as the cold war goes on. 
The world is not one, but is torn and 
divided, with ali sorts of restrictions on 
trade and foreign exchange. 

“How can we move toward free trade 
among nations that are not themselves 
free?” 

William H. Stoneman, of the Chicago 
Daily News Foreign Service, writing from 
Paris, said in a recent article that con- 
sumer goods in France are priced much 
higher than comparable products in the 
United States, in spite of the fact that 
wages for French workers are about one- 
fifth those of their U. S. counterparts. 
And he added: 

“The explanation lies in France’s high 
protective tariff system, which combines 
with import quotas to protect French 
manufacturers from anything approach- 
ing competition. 

“Operating behind this protective cur- 
tain and working in cahoots with one an- 
other to rig prices and curtail production, 
they have made it impossible for the 
average French housewife to buy things 
like refrigerators, vacuum sweepers and 
automatic washing machines. 

“The correction lies in opening up 
France to competition with its neighbors 
and with the United States. And this is 
something no French government would 
dare to do.” 


® One rather amazing angle of the dis- 
cussions now going on in Washington 
and elsewhere on the subject of tariff 
reduction is the fact that some leading 
labor union economists (traditional sup- 
porters of tariffs to protect American 
workmen from the competition of low- 
paid foreign labor) are now coming out 
in favor of reduced tariffs, at the very 
time when they are pressing on the do- 
mestic front for a “guaranteed annual 
wage”! 


Idea Wanted: Calling All Inventors 


By Kenneth B. Butler 
(Mr. Butler is head of the Way- 
side Press and of Kenneth B. But- 
ler & Associates, Mendota, III.) 


We devoted a column a year or so ago 
to a complete list of needed precautions 
in the handling, marking, and mailing of 
photographs to avoid needless damage. 
This is brought to mind again by a little 
box entitled “I am a Photograph,” writ- 
ten by Clarence O. Schlaver, which ap- 
peared in Office Appliances, the publica- 
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tion on whose staff he works. His 
first-person approach is well done and I 
hope it works. 

I must confess that one of the cardinal 
rules I see broken more than all others 
and which I admit to breaking myself is 
the taboo on the use of paper clips in 
attaching photos to other material. My 
conscience hurts a bit each time I do it, 
and I keep my fingers crossed. But dog- 
gone it, a paper clip is so darned handy 
and, in its way, is efficient. 

The use of a stapler is equally bad, 
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. 
But Edison's dreams went far beyond that ness, to contribute to a grea 
Gret laboratory success His real goal was to 
provide light and power for mass 
nana mame We a5 against & previous 20¢ per kwh, Today, ite 
Seattle has realized this dream perhaps more average residential rate has been reduced 
fully than any city in the United States. to less tha: oc 
Today. we use almost three times ss much elec- . 
sap in tio wane U0 y tenga ort wate he Di oe sate of Light and 
Seattle homes are all-electric and there are | “UN thet ae ee 
more electric ranges and hot water heaters " 
in Seattle than any city in the country. regardicss 
of size Seattle w recognized as one of the 
world’s best-lighted cities Yet—for th : 
~ . stmfor thie Seattle City Light wil continns to expend 
and deveiop the dream Thomas Edison made 
practical (hat momentous day 73 years ago. 
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high standard of modern electrical living we 
pay less than half the national average rate 


How and Why’ 


In 1904—flty years ago thie month—City 
Light's Cedar Falls generator was first acti- 
vated. Thus, barely 25 years after the birth of 
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vax | : 
electric light, City Light set sbout ite goal x x 
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Do most ad creators think all people 
read all ads? Or that the public is un- 
der obligation to read ali that ad creat- 
ors “create’’? 

From where I sit advertising is a 
tough competitive battle for just a little 
of the readers’ time. That’s all any single 
advertiser wants. But it’s not easily had. 
No one can read all the ads. The average 
man or woman is faced by around 4,- 
000,000 words in print each week, I 
would say. Even the best readers can 
read only an insignificant percentage of 
that total. 

And there’s radio, and the movies and 


Looking at the Retail Ads 


By Clyde Bedell 


(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 


tv, and lectures and meetings and ser- 
mons, not to say an occasional word or 
two of sky writing. Whoever wants to 
be read in an ad had better woo the 
reader with the most adroit and sharp- 
ened words he can muster. 

This ad steps up to bat as though its 
audience were guaranteed, for the head- 
ing is passive, inert. 

I think it should be dynamic, advanc- 
ing, engaging. 

Why should busy men and women, 
preoccupied with the countless details 
of living their harassed lives, settle back 
to read this copy? 

This ad conceals much excellent story 
in its body. “Over 123,000 Seattle homes 
are all-electric and there are more elec- 
tric ranges and hot water heaters in Se- 
attle than any city in the country, re- 
gardless of size. Seattle is recognized as 
one of the world’s best lighted cities.” 
Having flown in and out of Seattle 
many times at night, I will testify to its 
incredibly beautiful pattern of modern 
street lighting. 

“Yet,” the copy continues, “for this 
high standard of modern electrical liv- 
ing, we pay less than half the national 
average rate.” That is a walloping 
strong advertising statement, it seems to 
me. 


= Following that statement the copy 
proceeds to tell “How and Why?” City 
Light’s “beginning rate was 8-%%¢ per 
kilowatt hour, as against a previous 20¢ 
per kilowatt hour” for the private com- 
pany the city plant supplanted. “Today, 
its average residential rate has been re- 
duced to less than 1-1/10¢ per kilowatt- 
hour.” Yet, look at the passive headline. 

I think if good businesses and utilities 
were as serious at advertising their vir- 
tues as they are at developing those vir- 
tues, they would stand higher in the 
public esteem. 


for while this only perforates the margin 
of the photo, both picture and attached 
papers usually get torn in undoing. Scotch 
tape is no answer for the busy man. When 
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| Am a Photograph... 


1 om @ photograph. | appear on practically every puge of this as 
well os other trode publications. 

My value in good, clear reproduction is in direct proportion to 
the hondling | receive from publicity directors, advertising agencies 
and others who forward me to the editors 

{ 


1 am coated with sensitive emulsion, easily domaged. Therefore, 
! entreat oll who handle me tAkindiysFalrora\rom ) 
1. Using paper clips that leove o crease. 


2. Marking me on the bock with a hard lead pencil or a ball 
point pen thot leaves o mark on my glossy front ‘ 
3. Punching me with poper fasteners inside the margin. Q 
4. Mailing me without protection from crecsing ¢ 
5. Writing on my surface with anything byt a soft grease pencil () 
which allows markings to be easily rubbed of. ) 
And finally, | remind everyone that | need identification. Other- 
wise, | am destined for the “missing persons” file maintained by editors 


ANTI-SADISTIC NOTE—Office Appliances re- 
ceives hundreds of photos each month, 
many of them damaged. So OA staffer 
Clarence O. Schlaver ran this simple but 
effective appeal, using the first person. 


I really feel the tinge of oncoming re- 
morse I cut a bit of cardboard, fold i 
once, and use this to evade the embossin; 
effect of the paper clip. 

Obviously here is a fertile market fo 
a simple invention. Considering the pho 
tos that are mailed, handled, and file: 
each year, the market should run ints | 
the millions. All you have to do is t 


figure out a simple inexpensive gimmicl 
sell your patent rights to some enterpris A 
ing manufacturing stationer, and collec. 
your royalties. 

No fooling; something that is simple, 
efficient, compact, and cheap should find 
its way next to the paper clips and pins 
in the desk drawer of every stenographer, 
executive, and desk worker in America. 
It can’t be bulky and it can’t be compli- 
cated. 

We'll even toss in a suggestion for a 


name, free to the first patentee. The name 
is PHOTOCLIP. 
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NEW SUNBONDED DAY-GLO® BULLETIN COLOR SYSTEM 


MAKES YOUR PAINTED BULLETINS LAST 


... AFTER MONTH... 


.. AFTER MONTH... 


A FULL RUN OF 120 DAYS! 


A new Switzer Brothers development now 
makes it possible for you to use Day-GLo 
on your 120-day painted bulletins! It’s the 
new Sunbonded Day-Guio Bulletin Color 
System! With it, you use two coats of 
Sunbonded Day-Gio Color, plus one coat 
of Day-Gio Filteray. 


Colorless Filteray filters the sunlight, keeps 
harmful rays from prematurely fading the 


bright, fluorescent colors underneath. Yet 
Filteray lets the fluorescent glow pass 
through it with full brightness. A pioneer 
user of the Sunbonded Day-GLo® system. 
The Pilsener Brewing Corporation of 
Cleveland, Ohio, reported their painted 
bulletins remained bright and glowing 
after more than 4 months of constant 
exposure to sunlight. 


Sunbonded Day-Gio Bulletin Color and 
Filteray brush on as easily as ordinary 
bulletin paints. And they dry quickly! On 
most jobs, all three coats can be applied 
on the same working day. 


For more information about the new Sun- 
bonded Day-GLo Bulletin Color System. or 
for help with any of your painted display 
problems, do feel free to call upon our 
specialists. 


_" 
6 — 
wesrorms >. SWITZER BROTHERS, INC. 
COLORS ail 


_ 


> 4732 ST. CLAIR AVENUE + CLEVELAND 3, OHIO 


— > In Canada — STANDARD SALES COMPANY, 4097 Madison Avenue, Montreal 28, Quebec 
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offered by advertisers. 


in those cities. 


Product or Store 


Advertising Age, March 28, 1955 


Current Deals and Offers 


Listed below are a variety of offers by advertisers taken from the 
Thursday, March 10 issues of newspapers in ten cities. The ten are 
widely scattered geographically and are used often by advertisers as 
test markets. For that reason, ADVERTISING AGE feels that the offers 
listed here give a fairly representative sample of deals that are being 


The newspapers used here are the Boston Herald, San Diego Tribune, 
Louisville Times, Dallas Times Herald, Madison Capital Times, Hart- 
ford Times, Cleveland Press, Pittsburgh Press, St. Louis Post-Dispatch 
and Grand Rapids Press. Since many of these offers are national and 
tend to appear in many of these newspapers on the same day, whenever 
an offer is listed for the first time all the other cities in which it ap- 
pears are given. These offers are not listed again for the newspapers 


Ad Size 


Offers 


Allsweet margarine 


Dallas Times Herald 
Half PageGet silverware at half price with certificates in 


Nescafe instant coffee 3x200 
Friskies dog food 5x200 
HiLite furniture polish 4x195 


each pound package. Also in St. Louis, Hart- 
ford, Cleveland, Grand Rapids, Louisville, 
Pittsburgh. 

15¢ off on 6-oz. jar, plus coupon inside worth 
15¢ on next jar. Also in Hartford, St. Louis. 
Buy two cans, get third for 2¢. 

12 gladiolus bulbs free, send word HiLite from 
label. in San Diego, Grand Rapids, 
Hartford. 


Louisville Times 


Buy tv set, major appliance, get deep fryer, 
toaster, etc., free. 

Coupon worth 10¢ on quart bottle. Also in 
Grand Rapids. 

Send in outer wrapper of four Swanson tv 
dinners, one of them from the beef pot roast 
get silver dollar. Also in St. Louis, 
Cleveland, Grand Rapids. 


Sun Television Store 3x170 
Shedd’s salad dressing 3x110 
Swanson beef pot 5x200 
roast dinner 
dinner, 

San 
Hypower tamalies and chili 4x175 
Cudahy Packing Co. 4x145 
Gebhardt’s mexican foods 2x100 


Diego Tribune 

1-lb. package of saltine crackers free, send in 
two Hypower labels and wrapper from crack- 
ers, get back money for crackers. 

Contest for San Diego residents only. Write 
“Why I like Cudahy meats.” $1,000 savings 
bond first prize, 26 other prizes. 

Win $4,000 mink coat for completing sentence. 


Grand Rapids Press 


4 Fishermen frozen sea foods 5x200 
Eberhard’s food store Page 
Sealtest cottage cheese 6x200 
Meijer supermarkets Page 
Reddi-wip whip cream 3x120 


Coupon in ad worth 10¢ on package of sea 
food; coupons in packages worth another 10¢. 
Magic Kard’s sent to customers may be worth 
$50 to 40 people. 
“Susan” bowls of cottage cheese contain cou- 
pon with which to buy lazy susan for $1.50. 
Also in Hartford. 
Register at one of five stores, chance to win 
major Admiral appliances. 
Two packages of gelatin free with three pack- 
ages of Reddi-wip. Also in Hartford, St. Louis. 


Hills Bros. Coffee 


Madison Capital Times 


2x155 


Save 5¢ on 1-lb. can. 


Cleveland Press 


Borden’s instant coffee 2x200 
Swift’ning shortening 6x250 
Hekman Biscuit Co. Page 


20¢ off on 5-oz. jar. 

5¢ off on 3-lb. can. Also in St. Louis. 
Be guest of Liberace in Hollywood by saving 
“popularity votes’’ in boxes of crackers. 


Pittsburgh Press 


Canada Dry ginger ale 5x200 
Jane Wilson frozen steaks 5x195 
Decaf instant coffee 4x190 


Special sale, two bottles for 37¢. 
Send in bottom flap from package, get refund. 
25¢ coupon inside each jar. 


Rad white crystal bleach 


Hartford Times 


2x50 


Waybest poultry 3x130 
DuPont sponges 2x150 
Delsey toilet tissue 5x200 

towels. 
Salada Tea 3x125 
Wheatena 1x100 


Send for free sample. 

Send for recipe booklet. 

Buy one sponge, get one for l¢. 
Send in two Delsey wrappers, $1, get four 
Buy 48-bag pack, get 16 bags for I¢. 
Buy box of Wheatena, get Jack Frost brown 
sugar for l¢. 


Rapp’s supermarkets 
National Food Center 


Creamo margarine 
AG Food Stores 


St. Louis Post-Dispatch 
Page 


Spread 


1x210 
4x150 


Get 2-lb. can of Manhattan coffee for $1.69 
with coupon from ad. 
on trip to Switzerland by completing sen- 
ence, 
$1.50 in Eagle stamps with every pound bought. 
Win 21” RCA Victor color tv set plus month’s 
supply of tv snacks in Parkay margarine’s 
$75,000 jingle contest. 


No deals or offers in the Boston Herald. 


‘New Yorker’ Nears Optimum; 
Relies on Course of Events 


Adapts Soil Film tor TV 
Bert S. Gittins Advertising, 


The New Yorker’s annual report 
has been published and it refers to 
1954’s advertising volume as repre- 
senting “virtually 100% of our ad- 
vertising capacity” and to the 
gradual growth of circulation as 
just about optimum (“we have no 
é desire to prod it into any more ac- 

fe tivity than the normal course of 
events may provide’’). 

Specifically, gross revenues from 
advertising, subscriptions and 
newsstand sales amounted to $11,- 
053,903. Net profit came to $955,- 
043. In 1953, the magazine had a 
gross of $10,471,573 and a net of 
$640,089. 


Lane to Red Dot Foods 


William H. Lane, formerly di- 
rector and sales manager of Wood- 
man Co., Decatur, Ga., has been 
appointed exec. v.p. of Red Dot 
Foods, Madison, Wis., maker of 


|new tv adaptation, prepared for 


Milwaukee, has prepared a special 
version of the film, “Return to 
Eden,” for use as a _ television 
public service documentary. “Re- 
turn to Eden” in its original form 
is a documentary color, sound 
film about the soil conservation 
districts and land capabilities. The 


Allis-Chalmers, runs 13 minutes, 
40 seconds and has sound track 
narration. Prints may be obtained 
by writing Allis-Chalmers, Trac- 
tor Division, Film Library, Mil- 
waukee. 


Shirtcraft to Friend-Reiss 

Shirtcraft Inc., New York maker 
of Airman shirts and sportswear, 
has appointed Friend-Reiss Adver- 
tising, New York, to handle its 
advertising, succeeding Willsted & 
Shacter. Friend-Reiss also has 
been named to handle advertising 
for Christy Chemical Corp., Wor- 


the embellished painted bulletin 


York, and James S. MacDonald, 


given in seven 


TOP BOARDS—Roberts Dairy Co., Lincoln, Neb., won first award in 


tising Assn. of America’s third annual local outdoor competition. 
The entry, which featured a lifelike pair of cows, was done by 
Loye C. Smith, of Robinson Outdoor Advertising Co., Lincoln, the 
operator. Childs restaurant chain won top honors in the one-to-three 
month poster campaign division with the arresting board at center. 
Artists were George Holtane, General Outdoor Advertising, New 


York, is the Childs agency. I-Go Van & Storage Co., Omaha, won in 
the rotary paint division with the bulletin shown at bottom, by 
Patrick J. Duffy, General Outdoor Advertising Co., Omaha. Univer- 
sal Advertising Agency, Omaha, is the mover’s agency. Awards were 


VAN & STORAGE Co. \f 


division of the Outdoor Adver- 


of Childs. Hilton & Riggio, New 


other categories. 


NBC Radio Co-op Shows 

Total 200 Advertisers 

More than 200 advertisers are 
now sponsoring the seven co-op 
shows offered by NBC Radio, New 
York. The programs are sold on 
112 stations. Largest category on 
the list of sponsors is financial in- 
stitutions, with 39 banks in the 
group. Next come automobile deal- 
ers, with 32. Other strong cate- 
gories include appliance dealers, 
17; food processors and dealers, 17; 


building supply and hardware 
dealers, 16; fuel dealers, 15, and 
real estate and insurance compa- 
nies, 13. 

NBC shows which are available 
for sponsorship on a local basis in 
individual markets are “World 
News Roundup,” “Pauline Fred- 
erick Reporting,” “Alex Dreier— 
Man on the Go,” “Morgan Beatty 
—News of the World,” “H. V. Kalt- 
enborn,” “Grand Ole Opry” and 
“Three Star Extra.” 


Ad Associates Adds Two; 
Affiliates with British Agency 
Advertising Associates of Phila- 
delphia has been appointed to 
handle advertising for Sloane Pub- 
lications, New York, and N. T. 
Gates Co., Philadelphia maker of 
packaging and preservation mate- 
rials for the textile, food and in- 
dustrial fields. 
The agency has established a 
cooperative agreement with Port- 
land Advertising Service Ltd., 
Manchester, England. The plan, 
which does not involve a financial 
merger, will serve to supply each 
agency’s clients with market data, 
business and product trends and 
personal contacts at the distribu- 
tor’s level. 


Peter Larkin Opens Agency 
Peter Larkin, formerly a free 
lance writer and a copywriter and 
account executive with Ohio agen- 
cies, has opened an agency special- 
izing in public relations and pub- 
licity at 3132 N. E. Ninth St., Fort 
Lauderdale, Fla. 


DO YOU REACH 
WITH CANADIAN 
BUSINESS PAPERS ? 


Many a U.S. firm intending 
to tap the rich Canadian 


potato chips and snack foods. 


cester, Mass. 


Knowing you are consumed with 

curiosity, we hasten to tell you that the 
above letters stand for Thomas F. McGrath, 
Photo Engravers*. They also stand for 

The Finest Made Photo Engravings. 

We say this modestly, of course. 


/ thomas F. McGrath 
and Associates 


ee 


May we tell you more? 
*Color and black-and-white. 


market learns early that 
Canada is a national mar- 
ket reached only through 
national Canadian publica- 
tions ... 4 out of 5 retail- 
ers, business, professional 
men including the key men 
in industry read Canadian 
Business Papers. 


Here with maximum effect 
you reach the exact seg- 
ment of the Canadian mar- 
ket you want. Write to-day 


our 105 BNA publications. 


*Gruneau Research 
Bulletin 1954 on 


request, 


i 
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for the recent survey* of 
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- Ragsdale Winslow Weimer 
F K ANA SESSION SCENES—This group was one of many which gathered in 
the course of the Assn. of National Advertisers meeting at Hot 


Springs, Va. The trio includes John G. Ragsdale, General Tire & 

Rubber Co.; Ralph Winslow, v.p., Koppers Co., and William F. 

Weimer, advertising manager, meter and valve division, Rockwell 
Mfg. Co. 


WHEE—This carousel, which comes equipped with merry-go-round 

music and features the noted horse, Sparky, is being used by AC 

Spark Plug division of General Motors in parts show exhibitions 
across the country. Sparky’s rider here is Marilyn Griffith. 
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Richmond Rice Brown McCammond McLaughlin 


MANAGEMENT MEN—Present at the ANA’s spring’ ican Viscose Corp.; Donald B. McCammond, Dewey 
meeting were these industry representatives: H. A. & Almy Chemical Co., and John B. McLaughlin, ad- 
Richmond, Metropolitan Life Insurance Co.; Stuart  vertising and sales promotion manager, Kraft Foods 
Brown and Charles W. Rice Jr., ad manager, Amer- Co. 
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Goodrich Cash McCain 
Fishel Miranda LeMay 


LONE STAR OFFICERS—These officers of the North Texas chapter, Na- 

tional Industrial Advertisers Assn., were elected at the chapter’s 

March meeting: Steve Miranda, Dresser Industries, president; Clark 

Fishel, Texas Instruments, Vic LeMay, Mid-Continent Supply Co., 

and James H. Cash, McGraw-Hill Publishing Co., v.p.s; Ken McCain, 

Briggs-Weaver Machinery Co., secretary, and Dan Goodrich, Dan 
Goodrich Advertising, treasurer. 


ma ee sane 


Ryan Wieland Walrath Wedereit 


: a ee wah = TWOSOMES—Shown at coffee are C. B. Ryan, adver- dise manager, Pure Oil Co. Conversing in a corridor 
ee oe , tising and sales promotion manager, Firestone Tire are William Walrath Jr., ad manager, Oscar Mayer 
it™ & Rubber Co., and John Wieland, general merchan- & Co., and Gene Wedereit, ad director, Girdler Co. 
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. ' ; Winslo West Gerbic Beard 
REPEAT RUN—For the third straight season, Donmoor Knitwear, New ial 7 ¢ 


York, is using candid shots of youngsters to spark its ad campaign. WELL-RECEIVED JOKE—At the ANA meeting an un- ANA president, and Ed G. Gerbic, v.p., Johnson & 
Copy utilizing child psychology to make its points has also been re- identified young woman in the foreground joins Johnson, in laughter. The speaker is Reynolds Met- 
tained. Zlowe Co. is the agency. Ralph Winslow, v.p., Koppers Co.; Paul B. West, als Co.’s director of advertising, David F. Beard. 
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WHO wants to know? HE wants to know.. 
and you can reach him best—in TIME 


Each week more than 1,900,000 men read their favorite 
newsmagazine from cover to cover—for its facts and for 
its flavor—from Letters through Books. 


These men can make or break thousands of buying de- 
cisions—and their influence is felt all through business, the 
professions and government. Together they constitute THE 
industrial market of America—the market that any busi- 
ness going anywhere needs to have on its side. 


They buy for themselves, and their families, too—travel, 
insurance, automobiles, men’s wear, appliances. And what 


an audience they make (with their wives) for public rela- 
tions advertising! 


Advertise to the TIME men— 
1,900,000 strong. 
Nobody's got them like TIME. 
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‘Rubber Age’ Moves Office 
Rubber Age, New York, has 
moved to larger quarters at 101 W. 
S1st St. 
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(Continued from Page 2) 
land broadly speaking they are all 
‘correct. But it is the blending of 
| these various reasons that has pro- 
duced the current situation. 


® To take up the different aspects 
|of the over-all picture one would 
|find that advertising is being em- 
|ployed on a scale never before 
attempted. 

Chrysler Corp., for instance, be- 
gan its 1955 model announcement 
drive with a 15% increase in ex- 
penditures. 


America’s leading 


advertisers 
look to LANDAU 
for outstanding 


painted displays 


OUTDOOR ADVERTISING COMPANY 
3627 N. Smedley St., BA 9-5500, Phila. 40, Pa. 


Increased Production, Advertising 
Has Detroit Giddy in Big Sales Whirl 


After three months the corpora- 
tion was selling cars at a rate of 
66% above 1954 and continued the 
heavy promotion spending. 

Packard Motor Car Co. stepped 
up its advertising 25% and is get- 
ting wonderful results. 

Neither Ford nor Chevrolet will 
discuss ad figures, but each ad- 
mits it is spending more money 
per car advertising-wise than ever 
before and finding the practice 
paying off. 


® This heavy laying out of pro- 
motional sugar began last fall and 
the Fords and Chevvies are rolling 
merrily from the dealer show- 
rooms. 

The automobile sales executives 
caution against brushing off light- 
ly the part mass advertising plays 
in the current high and unseason- 
al mass sales of automobiles. 

Here are a few dollar and linage 
figures to show how much more 
intensely the manufacturers and 
dealers concentrated their new 
model introduction drive for 1955 
models than they did for 1954 
models. 

In newspaper Sunday magazine 
supplements, new-car advertising 
expenditures in October, Novem- 
ber and December soared to $945,- 
977 compared with $384,768 in the 
same months for 1954 model intro- 
duction. 


o In comparable months in the 
‘national magazines, advertising 
_expenditures jumped from $6,379,- 
577 to $6,974,345. 

Network tv costs went up from 


models to $8,455,637 for 1955 
models. 


Outdoor advertising went up 


from $3,778,060 to $4,517,800. 
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NORTH CAROLINA’S NUMBER ONE SALESMAN 
IN THE SOUTH’S NUMBER ONE STATE 


VACA su 


MORE 


NORTH CAROLINIANS 
LISTEN TO 


WPT 


THAN TO ANY 
OTHER STATION 


(Source: Neilsen coverage service) 


WPTE 


NBC Affiliate for RALEIGH-DURHAM and Eastern North Carolina 
50,000 watts 680 KC 


R. H. Mason, General Manager 
Gus Youngsteadt, Sales Manager 


FREE & PETERS National Representative 
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$5,990,308 for introduction of 1954. 


These vast increases in adver- 
tising budgets are being continued 
now that indications point to no 
letup in the demand for new cars 
in the near future. 

One company executive said that 
the industry is just beginning to 
use advertising as the sales tool 
it was always intended to be and 
predicted that even larger outlays 
could be expected. 


= He further argued that the 
heavy promotion has helped all 
companies—that one company’s 
advertising really assists the whole 
industry. 

The present-day system of fi- 
nancing automobiles gives the 
new-car salesmen a definite break. 

Should a prospective buyer walk 
into a dealership and want to pur- 
chase, say a $1,200 used car, he 
would be required to pay a third 
down, or $400, with an 18- to 24- 
month time limit. 

But the same dealer can sell the 
same prospect a $2,000 new car 
for 10% down or $200 at 30 to 
even 36 months time payments. 

There are dealers who insist 
that too easy credit might hurt 
rather than aid sales in the long 
run. At the present rate the day 
of no money down and 36 months 
to pay is just around the corner. 


= From the sales pace it would 
seem that the auto industry is a 
house divided against itself. 

The dealers are finding their 
cars coming from the companies 
pretty well loaded down with all 
the fancy gadgets and accessories. 

But dealers, themselves, are re- 
sorting to every gimmick imagina- 
ble to get rid of the cars. 

One Lincoln-Mercury dealer in 
Kansas City even offered Merc-o- 
matic, radio, heater and power 
brakes at 1¢ each. 

A large Chevrolet dealer in 
Detroit said that competition had 
become so great while building up 
the sales records that dealers are 
actually selling themselves out of 
business. 


= He said he had to realize at 
least $105 a car to break even— 
and then admitted he was selling 
new cars at as low as $60 to $75 
to meet competition. 

“I’m just hoping I can get a 
break on the trade-in,” he moaned. 

While there are all kinds of ru- 
mors of large stockpiling of new 
cars the facts do not bear this 
out. There is some building up of 
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inventory, to be sure, but it is not 
nearly as high as some would have 
you believe. 

One might see a solid block of 
new Chevvies, DeSotos or other 
makes, but this is in Detroit and 
not other centers. 


= The United Auto Workers will 
shut down either Ford or General 
Motors Corp. in the summer unless 
their demand for a guaranteed 
annual wage “in principle” is met. 

Nobody expects either company 
to curl up and play dead before 
the table pounding of the UAW 
President Walter P. Reuther. 

The company closed will be 
hurt. Hurt badly. 

Chrysler Corp. is just recover- 
ing from its long decline in sales 
which began with its 100-day 
strike in 1950. That was when 
Ford overtook Chrysler. 

This guaranteed annual wage 
fight is likely to develop into a 
prolonged strike because Reuther 
is staking his entire union repu- 
tation and future on winning it. 


@ Whether it is Ford or GM 
closed, Chrysler is sure to be the 
company to make the most hay 
because its contract with the UAW 
doesn’t expire until Aug. 30, 
1955. 

The sales techniques—or lack of 
them—are interesting. 

Too many dealers had enjoyed 
the long postwar seller’s market 
honeymoon and became panicky 
when they had to begin selling 
again. 

A few sales lost to competitors 
and the price-cutting war was on. 

One dealer told AA a customer 
phoned him and accused him of 
being unfair because he let the 
customer pay list price for a car. 
“He was actually angry and 
thought I had cheated him,” the 
dealer said. 


= The trend toward suburban liv- 
ing has increased greatly the two- 
car families and even the three- 
car families are beginning to show 
up. 

“Oh, yes, we’re a riding people,” 
said William Power, ad manager 
of Chevrolet. Which seems an un- 
derstatement. 

So far the manufacturers have 
seemed content to let the dealers 
share the loss of profits in the 
sales cutting practices. 

There are some reports that 
both Ford and Chevrolet have 
joined some of the independents 


illustrates the indispensable 


hand craftsmanship 
of the Finisher .. . 


whose skill in following copy 


often means the difference 
between ordinary 
and exceptional 


photoengraving reproduction. 


COLLINS, 


MILLER & 


HUTCHINGS, INC. 


AMERICA’S FINEST PHOTOENGRAVING PLANT 


333 WEST LAKE STREET, 


AT WACKER DRIVE - 
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Staudinaer 


Gamble 


Smock Jordan 


FOUR A’s HUDDLE—F red Gamble, president of the American Associa- 

tion of Advertising Agencies, New York, meets with officers of 

Southern California chapter of Four A’s in the course of his recent 

visit to Los Angeles. Officers include C. E. Staudinger, Warwick & 

Legler, chairman; Jack Smock, Young & Rubicam, vice-chairman, 
and Paul Jordan, Jordan Co., secretary-treasurer. 


in offering “over potential sales 
bonuses.” These range from $50 
to $100 a car, it was reported. 


@ While the industry is producing 
at a 9,000,000 car-a-year rate, 
even the most optimistic doesn’t 
think that many cars can be dis- 
posed of this year and fear a 
swift slackening of sales later in 
the year. 

But there is nothing on the pres- 
ent horizon to bear out this fear. 

While no figures are available 
on used-car advertising expendi- 
tures it is certain that the $300,- 
000,000 annual figure of the last 
few years will be dwarfed. 

The sales of trucks also are spi- 
raling to new highs. Willys Motors 
Inc. sold twice as many commer- 
cial vehicles during January and 
February this year as it did in the 
same months of 1954, the 1955 fig- 
ures being 10,370 against 4,736 last 
year. 


® While every company is joining 
in the sales melon, Pontiac is 
among the leaders in gains. Its 
president, R. M. Critchfield, said 
the 41,462 cars sold in February 
was 47% more than in February, 
1954. 

Some companies are adding 
dealerships—others strengthening 
theirs. American Motors Corp. 
added 100 dealers in February 
alone, according to Roy Abernathy, 
sales v.p. of the corporation’s 
Nash Motors. 

E. M. Braden, general sales man- 
ager of Chrysler division, Chrysler 
Corp., said sales of 1955 Chryslers 
and Imperials for the first ten 
days of March increased 64.3% 
over the same period of 1954. 

Dealers delivered 5,145 new cars 
in the first 10 days of March, 1955, 
he said. 


® General Motors’ retail sales of 
passenger cars in the first 10 days 
of March established a new all- 
time record of 110,401 units, Har- 
low H. Curtice, GM president, an- 
nounced last week. 

The spurt brought 1955 sales 
through March 10 to 652,416. 

Used car sales reported by GM 
dealers for 1955 through March 10 
totaled 802,386. 

This compares with the previous 
high of 701,534 sold in the com- 
parable period of 1941, Mr. Curtice 
said. 

The new marks followed record 
sales in January and February, 
making GM passenger car sales 
through March 10 the highest in 
the history of the company for 
that period. 


s Dealer stocks continue to be ab- 
normally low, despite the high rate 
of production,” said Mr. Curtice. 
“Cars are moving into the hands 
of customers as fast as they be- 
come available. The market for 
both new and used cars continues 


to show great strength.” 
Combined Hudson and Nash car 
oroduction has reached 1,000 
units a day, the highest since 
American Motors was formed last 


‘ : | 


| 


May, according to E. W. Bernitt, 
v.p. He said that production would 
climb to 1,200 units a day by the 
end of March. 

DeSoto division of Chrysler 
Corp. said its February output was 
119% ahead of February, 1954. 

J. B. Wagstaff, v.p. of DeSoto in 
charge of sales, said, “DeSoto pro- 
duction thus far in March has been 
ahead of February average, and 


dealer orders continue to exceed 
production.” 


McLennan Forms Agency 
J. Roy McLennan, formerly with 
K. C. Shenton Advertising Service, 


West Hartford, Conn. 


Noxzema Names Witt V.P. 


agency at 998 Farmington Ave., 


Norbert A. Witt has been ap- 
pointed v.p. in charge of sales of 
Hartford, has opened his own Noxzema Chemical Co., Baltimore. 


69 


Formerly administrative assistant 
to the general sales manager of 
Lever Bros., Mr. Witt succeeds 
R. B. Yingling, who will continue 
as a consultant until the end of 
1955, when he will retire after 35 
years with the company. 


“Best 
TEST MARKET 
in the Midwest,” 


... say Agency and 


Advertising Executives. 


The Journal Star — 
PLUS These MERCHANDISING HELPS 


SIX BIG PLUSES — TIE-IN TIPS, a weekly mailing to grocers. . . 
GROCERY & DRUG ROUTE LISTS. . . AcSELLerator, 8 page month- 
ly merchandiser to dealers... TEST and SELL PEORIArea, market 
facts and circulation by towns with percent coverage . .. METRO- 
POLITAN PEORIA DIRECTORY OF DISTRIBUTORS and RETAILERS 
. - » SELLetter, sales helps for retailers. Another reason why 
‘ONE DOES IT IN PEORIA’’. 


EORIA JOURNAL STAR 
Daily net paid 100,000 plus  \vennen/ 


Represented Nationally by WARD-GRIFFITH CO., Inc. ~ 


IRST fn [Hinois 


acrrr 
CMmIC AGO 


RANK 


How advertisers of 


SMOKING MATERIALS 


rank national magazines 


MAGAZINE 


ADVERTISING 
REVENUE 
(Jan.-Dec. 1954) 


LIFE 


$4,387,337 


2. 


Saturday Evening Post 


3,029,899 


3. 


Look 


2,112,835 


4. 


Collier's 


1,376,189 


5. 


Time 


1,075,224 


3. Time 
4. Look 


2. Saturday Evening Post 


5. Better Homes & Gardens 


Ranking of national magazines 
in total advertising revenue 
$114,035,747 
77,940,710 
35,143,779 
26,675,479 
23,741,055 


Source: Publishers’ Information Bureau (gross figures) 


9 Rockefeller Plaza, New York 20, N. Y. 
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Publications with an * report directly to ADVERTISING AGE 


Commercial Dis- 


Advertising Age, March 28, 1955 


Advertising Pages and Linage in Farm Publications 


Official Figures for February and Year-to-Date as Compiled by Farm Publication Reports Inc. 


Commercial Dis- 


play Excluding play Excluding 
Poultry, Classified Poultry, Classified 
and Livestock and Livestock 
-—Total Advertising, in Pages——. Total Advertising, in Lines -————.. in Lines ——Total Advertising, in Pages——. —————Total Advertising, in Lines————_. in Lines 
Feb. Feb. Jan.-Feb. Jan.-Feb. Feb. Feb. Jan.-Feb. Jan.-Feb. Feb. Feb. Feb. Feb. Jan.-Feb. Jan.-Feb. Feb. Feb. Jan.-Feb. Jan.-Feb. Feb. Feb. 
1955 1954 1955 1955 1954 1955 1954 1955 1954 1955 1954 1955 1954 1955 1954 1955 1954 1955 1954 
Farmer ...... 47.0 53.0 865 93.6 35,714 40,288 65,758 71,125 30,427 36,128 
Farm Magazines — 
h F 67.2 742 1234 126.2 51,620 57,018 94,788 96,916 45,406 50,492 
ear lp cine oo Cs aa Se een lee ee Missouri Ruralis 55.0 53.8 103.0 95.1 41,770 40,906 78,253 72,310 34,009 33,184 
Capper's Farmer n2 G8 65 7. , 492 | Montana Farmer-Stockman 74.8 68.9 120.4 109.3 56.553 52,084 91,021 82597 45801 43,561 
Sauer es ide Nebraska Farmer 107.0 1018 174.5 168.8 80,866 76970 131,896 127,615 65,336 63,651 
. land Homestead 45.9 43.0 82.8 76.6 32,126 30,068 57,954 639 25,362 22,73 
= Sete ..-.. 104.6 117.1 1705 170.3 44,880 50,256 73,161 73,078 42,361 47.673 | Only Farmer... 726 «802 1386 1379 55730 61389 10442 108.905 49243 55°272 
#Western Edition .. 107.3 117.8 1769 170.3 46,023 50,522 75,877 © 73,078 43,739 47,959 | Ditton ‘Farmer... 438 537 613 S74 $3,092 40579 61458 66108 31298 56.596 
Average 2 Editions . 105.9 117.5 173.7 1703 45,452 50,379 = 74,519 73,078 43,060 47,816 | peiicvivania Farmer .. 62,0 545 150.0 1263 47,611 41834 115.228 971006 41.760 36841 
{Farm & Ranch—Southern Agriculturist: ae as 21,313 421,736 6m joes” vases nue eveirie Ferwer: 
ene a EE ny RE ee RE py Ry a 778 21377 ‘aa'aee.| illinois Edition .. 108.4 102.7 185.7 175.9 78,898 74,755 135,155 128,081 67,510 63,656 
a ce ee «Seb 90D SEE «25105 «(28849 «© SEGLS. «| «ANS? -20'0aR. at's | indiana Eéition .. 107.9 1018 1879 177.9 78590 74117 136,789 129,537 67,506 63,018 
Average 2 Editions. 539 56.0 90. ' ’ Average 2 Editions . 108.1 102.3 186.8 176.9 78,714 74.436 135.972 128809 67508 63,337 
er en — Rural New-Yorker .... 40.0 45.1 77.3 78.7 31,317 35,679 60,577 61,709 27,355 30,842 
Caretina- Utah Farmer ........ 45.2 528 83.3 868 144 39,942 62,912 65,646 31,315 36,421 
ym Se an Ee ee OM... Cee ee... 123.9 113.3 2129 195.6 97,172 89,097 166,911 153,583 82.744 78,166 
- vial Washington Farmer ... 44.0 54.1 82.5 88.2 33,233 40,893 62,331 66,697 31,439 38,605 
Edition sears saees 109.0 122.0 177.7 195.1 74,089 82,978 120,816 132,638 69,940 79,090 | Washington Farmer... 8 St > OSES ay'a00 7 on. ae nee ae 
Elition -.-..+--.. 99.3 127.7 1616 187.6 67,508 80,046 109,848 127,586 64,348 77,340 | SHerdsmen Edition . 16.9 17.4 104.9 109.6 13,216 13,622 82,204 86,163 4,223, 
# Miss.-La.-Ark. Wisconsin Agriculturist 
Edition panies ****" 200.2 212.0 1614 300.1 ered 76.560 109.745 123,674 64,196 72,982 Re beac suns 89.5 80.6 1544 139.3 70,166 63,668 121,028 109,244 66,349 60,816 
#Texas Edi sees . . : , ’ ’ , ’ , Total Group ....... 1,451.2 1,479.6 2,712.9 2,631.8 1,105,758 1,129,142 2,069,0 007, : ; 
Average 5 Editions. 102.5 117.9 166.6 188.4 69,726 80,236 113,280 128,065 65,878 76,772 ny poo eae, ih ook ee ‘agp = ; — 2,007,840 955,345 988,666 
Successful Farming 99.8 118.9 162.2 1811 44,892 53,503 72,973 81,474 43,593 51,729 | #Not included in totals. §This edition also carries all linage appearing in Western Farm Life. 
Total Group ...... 519.5 494.6 857.0 776.4 250,700 279,494 12877 443,776 236,219 264,843 
tFormerly Country Gentleman. Not included in totals. {Changed to Southeastern and Southwestern editions in January Farm Linage Trend Figures in Thousands 
1955. Last year’s (1954) pages and lines for Southeastern Edition are an average of the 1954 figures listed for Upper 
South and Lower South editions. 
M MAGAZINES MONTHLIES 
onthlies 
"ae 13 34.6 28.3 8580 5824 14858 12,127 8,580 5,824 aes = 
a 20.0 6 , ’ , , F t ' 
American Fruit. Grower 41.5 43.7 73.0 72.9 17,935 18867 31541 31,480 17,690 18,685 FeB.| 251 } FEB. |472 | 
American Poultry Journal: 
HEastern Edition .. 50.0 54.0 95.4 99.3 21,458 23,161 40,926 42,618 15,066 15,845 || JAN.|1G2 | JAN.| 547 ss 
#Central Edition .. 42.7 43.7 80.3 84.7 18,305 18,730 34,438 36,325 13,515 14,501 1954 1954 
#Western Edition .. 43.6 37.6 829 70.0 18,719 16,123 35,598 30,040 13,870 12,767 
Zeon fin, 421 379 64 Joa our temo 307 soles i2s57 13567 || ep i res. 
Average 4 Editions . 44.6 43.3 84.3 811 19,132 18,564 36,145 34,793 13,847 14,175 
Arkansas Farmer ..... 24.0 21.4 45.8 336 18,124 26,143 34,632 25.413 27,200 35,395 
Bett ing Methods 38.7 39.1 63.2 69.0 16,607 27,122 6,607 77 
Breeder's Garette . 227 227 418 385 9309 10209 17883 i7311 “Suld “9.076 SEMI-MONTHLIES BI-WEEKLIES CANADIAN 
*Broiler Growing 9.6 479 G17 9983 #£%17,008 #$£=:20,547 35,049 yo 4 14,730 1955 1955 1955 
*California Citrograph 25.8 25.9 52.8 47.3 17,318 17,416 35,482 1,822 17,150 17,164 
“Carolina Co-aperator §—= 9.09.08. 18.0 3.780 3,780 7.560 7.860 3.045 3.360 | | FEB. 1 1,106 | FEB. fio | Fes. | 267 | 
*Cattleman, The .... 112.2 105.7 248.1 238.2 47,138 44,440 104,202 100, 15, 7,094 = 
*Cooperative Digest 33 50 75 107 1,365 2100 3150 4,494 1260 1890/| sau | 8Q7 jan.[ 93 | JAN. 
*County Agent & : 
Vo-Ag Teacher .... 25.0 20.9 66.0 69.8 10,725 8,966 28,314 29,958 10,725 8,966 1954 1954 1954 
#*Electricity on the P2716 | 
EE iknescess. 97 103 182 193 3,468 3,675 6489 6,888 3,468 3,675 || FEB, FEB. iy 276 
#*Farm Management . 29.8 14.3 49.3 31.0 12,796 6,126 21,157 
Farmer-Stockman ..... 525 33.8 868 55.5 22,538 25,677 37,273 
*Florida Cattleman ... 77.2 81.7 154.5 152.5 32,455 34,330 64,890 
*Florida Grower & Bi-Weeklies 
ae 23.6 324 60.2 616 16,072 22,046 40,936 41,864 15,611 21,608 
nema Farmer 38.6 35.2 65.1 59.5 30,263 27,604 51,068 46,691 28,474 26,016 | Arizona Farmer ...... 76.6 79.2 1446 165.0 57,912 59,881 109,365 124,754 56,155 57,767 
*Michi ge ae 19 5.3 3.4 8,380 4,453 12,317 7,881 8,232 4,419 | California Farmer: 
Guin teen. 20.0 15.2 40.0 245 15,153 11,947 30,240 18,489 14,704 11,611 Northern Edition - S73 S553 1043 103.9 43,3253 41,818 78,877 78,525 40,799 39,195 
*Missouri Farmer .... 19.0 20.0 30.8 31.5 13,137 13,787 21,190 21,703 12,393 13,269 | Southern Edition .. 55.3 57.7 100.3 106.1 41,765 43,589 75,809 80,199 39,168 41,022 
*National 4-H News . 243 218 38.2 35.8 10,211 9,163 16,044 15,038 10,211 9,163 | | Average 2 Editions . 56.3 56.5 102.3 105.0 a = Pee 79,362 39,984 40,109 
National Live Stock Dairymen’s League News 5 13.6 - * oe! , ,918 6,7 16,909 9,194 9,402 
Producer ........ 15.6 151 281 25.6 11,343 11,027 20,453 18,601 10,716 10,487 | Total Group ....... 1464 1493 2699 293.2 110,300 112,503. 203,452 221,025 105,333 i07.278 
*Nation’s Agriculture 10.0 127 #=$.205 #£21.0 4,569 5,739 9,225 9,450 4,569 5,739 #Not included in totals 
*New Jersey Farm " 
& Garden ........ S42 S61 98.3 109.0 24.384 25,244 44,235 49,060 21,060 20,308 | re opye 
*Ohio Farm Bureau News 11.4 11.4 20.4 218 5,138 5,129 9,180 9,827 4,753 4,752 = es 
Poultry Tribune: eekly Star Farmer: 
#Eastern Edition 53.8 60.9 1014 107.8 23,071 26,146 43,499 , 15,462 17,970; Kansas Edition .... 20.6 23.9 35.2 43.5 50,728 58,856 86,733 107,198 29,159 40,106 
H#Central Edition .. 46.7 53.0 88.8 92.6 20.019 22,727 38108 | 39,714 14,773 17,317| Missouri Edition ... 20.8 242 353 43.3 51,166 59,571 86,979 106562 28889 40.890 
# Western Edition .. 54.0 55.1 1013 100.0 23,145 23,632 43,440 42,904 15,995 18,143 | Okla.-Ark. Edition 19.0 23.0 328 41.4 46,871 56,597 80,819 101,815 27,342 39,301 
#Pacific Edition ... 53.4 59.0 100.7 104.0 22,890 25,300 43,197 44,637 15,535 18,792 
Average 4 Editions . 51.9 57.0 98.0 101.1 22,281 24,451 42,061 43,374 «15,441 18,056 Dailies 
Southern Planter ..... 46.3 39.6 ws 16s 32,423 27,749 61,492 53,628 30,982 26,586 iia tats lini 
*Turkey World ....... 51.9 , : 3.9 25, 24,624 57,100 57,441 12,9 4 
#*Western Dairy Journal 26.7 42.6 60.6 71.7 11,466 18,270 26,001 30,765 15.008 ‘. bro TEE epee 30.6 30.7 73.3 60.6 65,045 65,383 155,982 128,979 37,950 31,032 
*Western Li 
” al a. 36.0 92.1 1941 235.3 15,435 39,522 83,279 100,954 16,597 | Drovers Telegram 43.9 40.3 85.2 75.9 93,501 85,807 181,306 161,646 51,708 45,049 
*Wyoming Stockman- Omaha Daily Journal 
OO —E ee 225 17.8 56.0 37.6 20,118 15,936 50,176 33,748 15,726 12.056 Stockman Eiseks os 48.5 41.0 98.2 88.1 103,265 87,219 208,970 187,438 52,419 48,989 
Total Group ...... 909.0 893.7 1805.5 1,725.3 472,266 466,715 928,960 “886,431 373,781 370,015 | * Pg a Ne as tk ee a ee ee . ee ee a 
RRS, SS a ee ee eS i || |. Me rr . A oN . ’ ’ ’ ° . J 
a Total Group ....... 1465 319 3121 2728 311,777 280838 664,149 580,766 168,265 146,761 
Newspaper Monthly Farm Sections co 
*Iowa Farm & Home . 21.1 29.1 37.6 50.5 21,549 29,943 38,352 52,010 20,135 28,552 Canadian 
*Rural Gravure ...... 73° 107 14 163 7,304 10,660 11,400 16,242 7,304 10.660 | Le Bulletin des 
“Texas Ranch & Farm. 178 168 33.9 32.2 18,704 17,654 35,595 33,852 13,790 15,722 Agriculteurs ....... 51.1 53.3 88.6 95.6 35,756 37,269 62,020 66,972 35,427 37,041 
Total Group ....... 462 566 829 “990 “47557 58,257 85,347 102,104 “41,229 54,934 Family Herald & Weekly Star: 
wag #Eastern Edition .. 89.6 90.4 165.6 167.8 89,633 90,364 165,600 167,758 62,164 63,652 
Semi-Monthlies Western Edition . 75.2 79.6 138.0 146.1 75,209 79,559 138,000 146,051 57,663 62,031 
American Agriculturist. 36.1 348 73.4 68.2 26,280 25,360 53,445 49,678 23,246 22,269 Average ao 85.0 1518 156.9 82,421 84,962 151,800 156,905 59,914 62,842 
Colorado Rancher & : 
Canadian Countryman 54.0 56.7 85.2 100.0 37,819 39,700 59,640 69,982 28,922 32,814 
2 oe ee ee a ee Be Se ee | pens Geguin 24.2 36.9 433 55.6 10,382 15,826 18576 23,853 10382 15,766 
ye 109.3 106.2 183.8 ; ; ; f ’ , 4910 | Free Press Prairie Farmer 104.7 105.7 188.2 189.8 111,009 114,312 211,725 205,272 66,578 72,695 
Farmer, The ......... 09. . 8 175.7 85,662 83,629 144,047 137,779 76,210 74,910 | Free F ; as as a a cn) ene eee 
Hoard’s Dairyman 57.4 59.6 104.2 105.5 41,817 43,425 75,884 76,804 35,034 37,449 | #Western Producer 32. . . . , ; ; 5.851 44,150 
Idaho Farmer ....... 42.7 52.0 80.2 84.8 32,252 39,315 60,590 64,077 30,374 36,988 | Total Group ....... 292.2 300.7 5138 5423 267,005 276,243 485,185 499,131 190,841 205,308 
*Indiana Farmer's Guide 268 36.7 56.2 58.9 20,985 28,734 44,061 46,126 14,895 23,458  +Not included in totals. 
Associates Bows ington, has been named manager.) Life, Look and Time—are being|associations, feature syndicates,|Nolan & Twichell, Albany agency, 
nerd. | y agency 


C&P Advertising Agency, Evans-_| 
ville, Ind., which specialized in| 
newspaper advertising only, has 
been reorganized into General Ad- 
vertising Associates, with offices | 
at 214 Vine St., Evansville. Princi- | 
pal in the agency is W. C. Bussing, 
president of Evansville Printing 
Co., publisher of the Evansville 
Press, Evansville Courier and 
Evansville Sunday Courier & Press. 
E. Charles Mueller Jr., formerly 
an account executive with Henry 
J. Kaufman & Associates, Wash- 


Other appointments include Mar- 


vin J. Lockyear, former art direc- | three- and 24-sheet posters in ma- 


tor of Evansville Printing, art di- 
rector, and James Mitchler, for- 
merly national sales promotion 
manager of Serta Associates, an 
account executive. 


Four Roses in New Drive 
Frankfort Distillers Co., New 
York, has launched a new cam- 
paign for its Four Roses blended 
whisky in all major blend markets. 
Four national magazines—Ebony, 


| 


used, plus major newspapers and | news photo services, radio and tv 
networks and local stations and 
other outlets. Subscription (in- 
cluding two revision supplements) 


is $10. 
Twichell Joins Dave Fris 


Paul S. Twichell, formerly as- 

Publicity Media Service, New/|sistant director of the division of 
York, has published the 1955 edi-| state publicity, New York State 
tion of “New York Publicity Out- | Department of Commerce, has 
lets;” a contact guide for p.r. and | joined Dave Fris Advertising, Al- 
publicity people. It lists editorial | bany, as assistant to the president. 
personnel on newspapers, press| Mr. Twichell was president of 


jor markets. The copy theme will 
stress Four Roses “whenever it’s 
time for a sociable drink.” Young 
& Rubicam is the agency. 


Guide Offered Publicists 


before joining the New York De- 
partment of Commerce. 


Plans European Travel Quiz 

The European Travel Commis- 
sion, New York, is sponsoring a 
market research project to deter- 
mine basic facts and character- 
istics of American tourism to 
Europe. The study will be avail- 
able at the end of this year. It will 
be based on interviews with 3,000 
U. S. visitors at various ports of 
departure in Europe. 
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He's got to stay home ... to read MI 


Trouble? Is she missing? Got electrical 
headaches? Fuel pump on the fritz? Clutch 
slipping? Need a new paint job? 


“Fix it yourself!” says MECHANIX ILLUS- 
TRATED. And over a million motor-mad 
male readers scoot for their nearest auto 
supplier. The how-to is here in their favorite 
magazine. All they need are the right tools, 
parts and materials. 


Over 91% of MI’s readers own automo- 
biles—over 20%, two or more. . .55 to 65% 
wash and wax their own. . .42.5% replace 
batteries. . .22.7% change brake linings. . . 
15% do a complete overhaul job, including 


...then he rushes out to buy! 


car painting. And whether they do their own 
work, or not—here is one of the most brand- 
conscious audiences in all America. 


Motivation? No other medium sparks an 
audience like this. No magazine generates 


buying action faster. Just three simple 
steps... 


1. He grabs the current MECHANIX ILLUS- 
TRATED, reads everything in it. 


2. Rushes out to his auto supply dealer, 
garage, accessories store and buys every- 
thing he needs for that car repair job. 


3. With MI, his favorite handbook close by 


—he fixes that carburetor, replaces those 
plugs—or whatever the job may be. 


Bing! Bing! Bing! These three steps jump 
the distance from your dealers to your best 
customers. There is no quicker short cut to 
move your merchandise in volume. The 
“MI-MILLION” can take the brakes off your 
whole sales program. 


MECHANIX 
ILLUSTRATED 


THE HOW-TO-DO MAGAZINE 
A Fawcett Publication 


67 West 44th Street, New York 36, N. Y. 
CHICAGO. DETROIT-LOS ANGELES-SAN FRANCISCO 
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White Appoints F&S&R 

White Sewing Machine Corp., 
Cleveland, has appointed Fuller 
& Smith & Ross, Cleveland, to 
handle its advertising. White re- 
turns to F&S&R after a four-year 
period when its account was han- 
dled by the New York office of 


Batten, Barton, Durstine & Os-, 
born. Until last year, White mer- 
chandised solely through leased | 
departments in 175 department 
stores across the country. In 1954, 
White began distributing through 
selected dealers, the method ex- 
pected to be used in 1955. 


FLEXIBILITY... 
the Keynote at NORTH AMERICAN VAN LINES 


To meet the requirements of modern business and 
industry, North American Van Lines, Inc., has 
developed a flexibility of service that enables its 
agents to handle any moving problem. Service in- 


Look for this dependable em- 
blem under ““Movers”’ in the 
yellow pages of your telephone 
directory. 


safe service. 


Write for this FREE Brochure 
on Displays and Exhibits 


cludes movement of household goods, office equip- 
ment, trade-show displays, even delicate electronic 
devices. Whatever your moving problem, call your 
North American agent for expert counsel and fast, 


North American Van Lines, Inc. 


DEPT. AA-355 + FORT WAYNE 1, INDIANA 


Andy 


Merchandising is in the blood of T. Hart Ander- 
son, Jr., who doubles in brass as Board Chairman 
and Director of Client Services of Anderson & 
Cairns. Starting his own business career (jig-saw 
puzzles) at the age of 12, 
sophomore year at college with a shirt sale that 
sold 5,000 shirts in three days. Five years in the 
U. S. Diplomatic Service as Secretary of the 
Embassies in Rome and Copenhagen apparently 
did Andy no harm, for he started selling large 
chunks of magazine space in 1923 and, six years 
later, set up his own advertising agency. Still a 
“big idea’”’ man, Andy’s present specialty is making 
big clients out of little ones, the best way we know 
of making clients happy. Andy Anderson de- 
veloped the philosophy of 
advertising’, which provides maximum impact at 
the local level of advertising run in national media. 
If you'd like to know more about Andy and the 
rest of us at Anderson & Cairns, call Jack Cairns at 
MUrray Hill 8-5800 and arrange an appointment. 


he hit the jackpot in his 


“retailized national 


ANDERSON & CAIRNS, INC. 
ADVERTISING 
488 Madison Avenue + New York 22, N. Y. 


Canada: Montreal + 


Toronto « 


Vancouver 


NEW FLYING EXPERIENCE COMES TO AMERICA 


World's first Propeiier-Turbine Airliner to fly 


for TRANS -CANADA* and CAPITAL AIRLINES 


VISCOUNT | 


fab by WIC ERR ROAM IONRD 
EK By MOHD HEME 
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TURBO-PROP FOR AMERICA—Vickers-Armstrong Ltd., maker of the tur- 

bine-driven Vickers Viscount, announces, via McCann-Erickson, 

a “new flying experience” for America. Soft-spoken spread in News- 

week and Time tells how Capital and Trans-Canada will soon be 
using the Viscounts. 


Three Companies 
Boost British 
Plane in Ads 


New York, March 22—Vickers- 
Armstrong Ltd., British industrial 
giant comprising some 50 com- 
panies, opened an American ad 
campaign this week for the Vick- 
ers Viscount, turbo-prop airliner 
being put into service by Capital 
Airlines. 

A spread headlined, “New Fly- 
ing Experience Comes to Ameri- 
ca,” appears in the March 21 
Newsweek and will be repeated in 
the March 28 Time. Other maga- 
zine ads will follow, but details 
of the complete schedule are not 
available -yet. Aviation trade pa- 
pers have already been used. 

Although the campaign is being 
aandled by McCann-Erickson, the 
initial ad has a made-in-Lon- 
don stamp: subdued copy and 
characteristic British understate- 
ment announce the advent of a 
plane that Capital is counting on 
to take business away from com- 
peting airlines. 


= The Viscount is a four-engine 
plane whose propellers are driven 
by turbines instead of pistons. Its 
engines are made by Rolls-Royce, 
and its reputed advantages are: 
Lack of vibration, smoother fly- 
ing and more speed on short and 
medium-range hops (up to 500 
miles). 

At a cost of $1,000,000 apiece, 
Capital has ordered 60 Viscounts, 
thus becoming the first American 
airline to standardize its fleet on 
one plane and also the first to use 
a foreign make in domestic serv- 
ice. The order represented the big- 
gest dollar sale ever made by a 
British company. 

Capital will put its first Vis- 
counts into service this spring, but 
Trans-Canada Air Lines, which 
has bought 17 of the planes, will 
inaugurate Viscount flights on its 
New York-Toronto run on April 4. 
Viscounts will also be used shortly 
on Trans-Canada’s New /York- 
Montreal flights. 


= The Viscount is said to be an 
ideal plane for a regional airline 
such as Capital. It can cruise at 
335 m.p.h. and offers substantial 
economy savings over the big air- 
craft now used on short runs. 

The Viscount has had consider- 
able flying experience on 40 major 
world air routes. In Europe, it has 
helped British European Airways 
capture the major share of traffic. 

Capital and Trans-Canada have 
both been promoting the Viscount 
for some time now. Capital’s ad- 
vertising, through Lewis Edwin 


Ryan, Washington, was stepped up 
50% for this drive. Cockfield 


Brown & Co., Montreal, has been 
placing Trans-Canada space in 
New York newspapers and The 
New Yorker. 


= The Viscount promotion by 
Capital and Trans-Canada has 
been more flamboyant and enthu- 
siastic than the maker’s. Vickers- 
Armstrong hopes to sell Viscounts 
to other American airlines, but it 
is relying on a semi-institutional 
approach. Copy in the opening ad 
consists of three short paragraphs 
devoid of any extravagant claims. 
While Capital and Trans-Canada 
ride hard on the no-vibration 
theme, Vickers-Armstrong con- 
tents itself with the phrase, “nota- 
bly vibration-free.”’ 

The Vickers-Armstrong spread 
does, however, point out that the 
Viscount has “cut flight time on 
major air routes by as much as 
30%.” And, like Capital and 
Trans-Canada, it is playing up the 
big, “panoramic” windows of the 
Viscount. 

To do public relations for Vick- 
ers-Armstrong, McCann-Erickson 
has hired Buell A. Patterson, for- 
merly public relations director for 
Pan American-Grace Airways. 
Mr. Patterson, recently back from 


Advertising Age, March 28, 1955 


a trip to Vickers-Armstrong in 
England, is working closely with 
the British company and its U. S. 
representative, Christopher Clark- 
son. 


a Capital’s purehase of Viscounts 
is a sore point with some Ameri- 
can manufacturers, who are still 
experimenting with turbo-prop 
models. Immediately after Capi- 
tal’s move last year, Consolidated 
Vultee Aircraft Corp. launched a 
$170,000 campaign unprecedented 
in American airline advertising 
history. It was unprecedented be- 
cause it boosted competing manu- 
facturers. 

The ads featured pictures of 
Boeing, Convair, Douglas, Lock- 
heed and Martin planes under the 
headline: “Birds of a Feather— 
the World’s Best Airliners Are 
Built in America.” Emmett Mc- 
Cabe, advertising manager of Con- 
vair, said the campaign was 
designed to counterattack the 
Viscount claims. 


Brewery Appoints Laughlin 

W. R. (Dick) Laughlin has been 
named director of advertising and 
public relations of Galveston- 
Houston Breweries Inc., Galves- 
ton, brewer of Southern Select 
beer. Mr. Laughlin formerly 
headed his own agency in Houston. 


WE HAVE 


/, MILLION 
NEW NAMES! 


Ready to work for you, Over 250,000 
new fresh names of opportunity seek- 
ers. 99%, women! 


@ 25,000 new names added every week. 
Direct from original letters of inquiry. 

@ Available on gummed, perforated ad- 
dressing labels — 30 to a sheet. 

@ Any quantity, 1000 or more — 24 hour 
shipment. 

@ We Pay postage on all shipments. 

@ Price $12.50 per thousand. 

@ Terms net — check with order. 

@ Send for FREE sample sheet. 


PUT NEW LIFE IN YOUR MAILING LIST 
WITH THESE UP-TO-DATE NAMES 


Write, wire or phone 


PIONEER CORP. 


131 Belmont St., Belmont-78, Moss. 
Telephone BElmont 5-3559 


Ferguson ° Walker Co 


Yhat’s on the 


INCOME? RETAIL SALES? 

: they both have significance, tut there are ee m 
criteria in the selection of markets and media. High in importance 
are the non-statistical elements which must be weighed by per- 
sonal judgment, tempered by the know of cc 
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Mrs. Fenton 


Fenton O'Neil Finkeldey 


CANADIAN BROADCASTERS—At the annual convention of the Canadian Assn. of Radio & 
Television Broadcasters in Quebec last week, these groups were photographed in formal 
conversations: Thomas F. O’Neil, president, Mutual Broadcasting System, is flanked by 
William Finkeldey, General Teleradio; Charles Fenton, of CARTB, and Mrs. Fenton. 


‘Splinter’ Time Unit Sales Help Radio 
Stay a Strong Medium, CARTB Hears 


(Continued from Page 1) shows for local sponsorship, par- 
casts accounted for 52% of all|ticularly recent feature films. He 
segments sold, five-minute broad-| reported that the “Million Dollar 
casts accounted for 21% of all| Movie” had done well in both Los 
segments and one-minute partici-| Angeles and New York, with six 
pations (a newcomer to network | and eight sponsors respectively in 
selling) accounted for about 12%.|the two markets. 

Just seven years before, 15-min- 
ute segments accounted for 61%} ® John Karol, v.p. for network 
of all time sold, but half-hour) sales, CBS Radio, had told the 
broadcasts were the second most) group earlier of radio’s resurgence, 
popular units, accounting for 29% | buttressing his theme that radio 
of all segments. Sponsored net-/is on the rise with sales and audi- 
work broadcasts of less than 15 ence data. He also showed CARTB 
minutes were almost non-existent; a new animated color film, “Tune 
they accounted for less than 242% in Tomorrow,” which tells the 


of segments sold. ‘story of radio, its present status 


Keenan 


Cruickshank 


Tappe MacLeod 


He also suggested that broad- one station owner’s phrase, “both 
casters note the trend to special- operator and regulator.” 
ized stations. And he called to the Even while the broadcasters 
broadcasters’ attention the grow- were meeting in Quebec, CBC 
ing swing ‘to local advertising. was making broadcasting news. In 
Much of this, the CARTB execu- Ottawa it disclosed that it would 
tive said, is due to cooperative hear applications for privately- 
advertising—on the rise in Can-| owned tv stations in Lethbridge, 
ada and growing rapidly. Alta., and Charlottetown, P.E.I. 

Mr. Allard mentioned the possi-| If granted, the second application 
bilities of the magazine format in| would provide the first tv station 


E. Fitzgibbons A. Fitzgibbons 


Laughing it up are Harold J. Keenan, Dominion Sound Equipments Ltd., Montreal; J. J. 
Cruickshank, CKNX, Wingham, Ont., and Louis Tappe, Sesac Inc., New York. Norman 
MacLeod, British United Press, chats with a pair of air-minded brothers, E. E. Fitzgib- 
bons, CKCO-TV, Kitchener, Ont., and A. P. Fitzgibbons, CFCM-TV, Quebec. 


Fair Trade Doesn't 
Work, Should Go, 
Says ‘Business Week’ 


(Continued from Page 1) 
fair trade because it throttles price 
competition, encourages horizontal 


price-fixing efforts, and nullifies a 


part of the anti-trust laws, the edi- 


broadcasting, noting that on the) for Prince Edward Island. If both|torial declares that “fair trade 


national level it would have the | were granted, they would bring to 
effect of compelling advertising| 33 the number of potential CBC 
agencies to ‘concentrate on com-| and private tv stations on the air 
mercials, not programs. in Canada. There are 25 now on 
the air, and five more will go on 
= “We might ask ourselves what | 1” 1955. } 

the results would be if more ad-|_ The Island Broadcasting Co. 
vertising agencies spent one-tenth | Ltd. is the applicant for Charlotte- 
the time, energy and effort in the) t0wn, on Channel 13, with 21 kw. 
production of effective commer-| Video power. In Lethbridge, the 


doesn’t work.” 


® “Unable or unwilling to police 
their fair trade policies,” the edi- 
torial says, ‘“‘manufacturers have 
been thrown back on hit-or-miss 
enforcement. In other words, they 
do something about the flagrant 
cases and ignore the rest. This 
naturally works a hardship on 


cials they now spend in the pro-| @PPlicant is Lethbridge Tv Ltd.,, those merchants who can’t cut 


He summarized the findings of 
the Mutual “Ward study” for the 
Canadian audience, reporting that 
in a typical day 77,568,000 people 
listen to radios, while in the same 
time 79,312,000 different people 
listen to tv. He noted that adult 
men are about equally divided. A 
somewhat larger number (about 
10% more) of adult women listen 
to radio than hear tv. And more 
teen-agers listen to radio, but 
younger children are preponder- 
antly tv fans. 


® Because radio listening is in- 
creasingly a concurrent activity, 
carried on, for example, while 
driving or working in the house, 
the broadcaster can no _ longer 
reach so many people via the 
medium at a specific time as in 
pre-tv days. But in an average 
day he can reach more than half 
of all Americans. Hence the 
growth of the scatter program. 

Tv in the U. S. faces a different 
set of problems, Mr. O’Neil feels. 
It services and depends on rela- 
tively few advertisers. Too few 
advertisers can afford it. And 
there are still too few tv stations. 

While of the 2,774 U.S. radio 
stations less than half have net- 
work affiliations, 95% of the 576 
U.S. tv stations have one or more 
tv network affiliations. 


and future. 


duction of programs,” he said sig- 


Mr. Karol stressed the use of nificantly. 


strip-programming, citing its flex- 
ible nature. He described the con- 
cept of duplicating nighttime 


He also reported on the outcome 


the supreme court of Canada last 


shows in the afternoon, yielding year found against the broad- 


an unduplicated audience at a re- 
duced cost. And he pointed out 
that radio is no more doomed be- 
cause of tv than the wristwatch 
business is doomed because of the 
clock on the living room mantel. 
Radio is, he said, the only medium 
|ready to provide anyone with in- 
‘formation and entertainment al- 
most anywhere he is and at almost 
the precise moment he wants it. 


casters’ position. 

(The broadcasters had appealed 
the fight of the copyright appeals 
board to okay a formula based*on 
gross revenue tariff; at present 
‘broadcasters pay for copyright 
| music on a formula bused on 
'13%4% of their gross revenue.) 

He brought the group up to date 
on a compromise plan with CA- 
PAC, the Canadian music authors’ 
and publishers’ group, under 


= As storms whirled across the| Wich. stations will submit two 
Upper Midwest and Canada, the weeks’ music logs a year, a plan 


CARTB program was_ shuffled 


to which 90 Canadian stations 


| 
around. James P. Furniss, v.p.,, 2@ve agreed. 


Citizens & Southern National Bank, 


Atlanta, was grounded and spoke that 


He also warned the broadcasters 
Canadian advertisers and 


to the convention—with CBC per- agencies had asked him to urge 
mission—on closed circuit. He re-| ®€ broadcasters not to cut rates 


ported that his bank budgets $53,-| ° to tamper with rate cards. In a 


000 for radio, about 30% of its 
external budget. He likes radio’s 
price, its low production costs, its 
“sincerity and warmth” and its 
flexibility. 

Mr. Furniss also underlined the 
regional advertiser’s tv dilemma. 
In 1953 and ’54, the bank bought 
tv in three of four Georgia cities 
| where tv was new, spending about 


of copyright litigation in which | 


owned by the publisher of the prices to meet competition.” Noting 
Lethbridge Herald and Harold that “five states have had their re- 
Carson of CJOC. sale price maintenance laws gutted 

or destroyed—Georgia, Florida, 
_® CBC also will consider a regu-| Arkansas, Michigan, Nebraska,” 
lation amendment sought by the| the editorial emphasizes that “the 
Big Four Football Union, prohib-| report of the Attorney General’s 
_iting reconstructed broadcasts of|committee contains one final 
sports or other events without the’ warning about the danger inherent 
participants’ consent. Reconstruct-|in the fair trade exemptive laws: 
ed broadcasts now may be made They stand as an invitation for 


only after the game is over, and/ further encroachment in our free- 
must be Clearly identified at be-| market philosophy. 


ginning and end and during the) “This point is driven home,” 


broadcast. BW says, “by the current tactics of 

At the same time, the private|the National Automobile Dealers 
broadcasters heard a report from| Assn. Faced with price competition 
| their CBC Lalson committee; it! trom unauthorized dealers, the 
disclosed that information on pay| franchised dealers want protection 
rates, rate cards and agency eN-| in the form of ‘territorial security 
franchisement is exchanged. It| cjauses’ in their contracts with the 
also summarized problems MN) auto makers. But such clauses con- 
which the committee and CBC| flict with the anti-trust laws—so 
had joint discussions. CBC did not|the gealers want Congress to run 


| join the broadcasters in the copy- up a law specifically exempting 
right litigation. them. 


Otherwise, CARTB: “On this ground alone,” the edi- 


competitive situation, - 
ting is not a good answer,” Mr. | Committee named by the board of| 


Allard declared. 


“rate-cut- 1. Agreed to let a three-man 
directors investigate the feasibility 
of an advertising code, working 
wth interested advertiser and 
agency groups. 

2. Heard that arrangements for 
an anonymous interchange of op- 
erating information — revenue, 


® The CARTB reaffirmed its long- 
standing position that regulation 
of broadcasting in Canada ought | 
to be in the hands of a separate) 


and independent commission, not 


in: det lenin an the Consdian taxes, capital expansion, etc.—had 


torial concludes, “the fair trade 
exemptive laws should go.” 


® At McGraw-Hill Publishing Co., 
AA was told that none of the other 
27 publications of the company had 
taken any stand on the fair trade 
laws. 

“The company does not dictate 
the editorial policies of its individ- 


$25.000 and 


| been completed. Station owners| 


“Whereas radio has as its solid cutting the radio 
base today a great diversification budget only $3,000. At the end of 
of advertisers and many stations— | 1954, the bank cut back to tv in| 
plus substantial local revenue— only one city, and radio budgets| 
television’s pyramid is an upside-| were boosted in the cities where 
down one. The tv network is de-| it had bought tv. It was felt the 
pendent on few advertisers, and it bank got more advertising for its 
in turn depends on relatively few radio dollars, partially because 
stations. ‘only 28% of the money it now 

'spends on tv goes for time. The 
® “The scarcity of tv stations and rest goes for talent, production, 
the fact that virtually all key tv etc. On the other hand, 95% of| 
programming is network program- its radio cost is for time. 
ming has had an inflationary ef-| 
fect. Both talent and station time #8 Canadian broadcasters got some 
prices have gone up steadily. This terse advice, and a look at the 
has tended to shut out the ‘local’ future, from the annual report of 
customer. Since the local station James Allard, 
can actually make 
make it easier, too—in network disproportionate amount of pro- 
and national spot sales, the incen- gramming is aimed at teen-agers. 
tive to really service local tv ad- Numerically, he commented, they 
vertisers is less than it should be.”|are smaller than the over-60 

Mr. O’Neil thinks that tv’s solu- group, the 20-60 group or the 
tion is probably in superior film children’s group. 


exec. v.p. of | 
more—and CARTB. Mr. Allard noted that a) 


Broadcasting Corp., which is, in| 


were urged to cooperate. 

3. Heard that several provinces 
now recognize legally that broad- 
# casters have similar immunities to 
— publishers— heartening evidence 
that the association’s struggle to 
have broadcasting recognized as 
publishing is bearing fruit. 


service to CFAR, Flin Flon, Man. 

5. Elected J. M. Davidson, 
Northern Broadcasting Ltd., To- 
ronto, president, and J. A. Dupont, 
CJAD, Montreal, v.p. 


DeLo Advertising Bows 


PAST & FUTURE—E. Finlay Mac- ™anager of Continental 


Donald, CJCH, Halifax, retiring Corp. and for the past two years|joined Ruppert in 


| 


4. Gave the John J. Gillin Jr. 
Memorial Award for community) 


ual publications,” AA was told. 


\“Each paper operates in its own 


field as the needs of its readers re- 
quire. There is no over-all compa- 
ny policy on fair trade laws.” 

M. J. Rossant, one of the editors 
of Business Week who wrote the 
editorial, said it is too early for 
many reactions. However, three 
letters have been received, he said, 
two endorsing the position of the 
paper and one criticizing it. 


Ruppert Names Steinreich 
| Kenneth P. Steinreich, v.p. and 


a director of Jacob Ruppert Brew- 
ery, New York, has been elected 


| Joseph A. DeLo, formerly ad | to the executive committee of the 
Steel |company’s board of directors. He 


1947, was 


president of CARTB (left), with v.p. of Advertising Service Inc.,| elected a v.p. in 1950, and a mem- 


the new head of the urganization 


Maplewood, N.J., has formed his| ber of the board in 1954. He is also 
> own agency, DeLo Advertising, a director of New York City Omni- 


Jack M. Davidson, CJKL, Kirkland with offices at 526 Prospect St.,, bus Co. and a trustee of the Fox 
| Theaters Corp. 


Lake, Ont. | East Orange, N. J. 
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This Week in Washington... 


Watch Chemicals, Farm Bloc Warns 


By Stanley E. Cohen 
Washington Editor 

WAsHINGTON, March 24-—There’s 
been an increase in interest this 
year in legislation giving the Food 
& Drug Administration clear cut 
authority over the use of chemical 
additives in food and cosmetics. 

Part of the support comes from 
big city congressmen who speak 
for consumers. Other support 
comes‘ from the rural bloc, which 
has a double interest. Aside from 
the welfare of the consumer, the 
rural congressmen are increasingly 
aware of the dollars-and-cents 
stake of the farmer. 

Rep. Edwin E. Willis (D., La.) 
sees the problem as an economic 
rivalry between chemicals and 
foods. He told the House Tuesday: 
“If we are not careful, sugar pro- 
ducers, fats and oils producers and 
still other farmers will be driven 
out of their markets by the use of 
chemicals—chemicals which are 
non-nutritive and injurious to 
health.” 

There are sugar growers in his 
district, so he was careful to re- 
mind the House of the recent re- 
port of The National Research 
Council which holds that some 
sugar substitutes need more test- 
ing. 

Emphasizing that substitutes are 
being widely used to sweeten soft 


drinks and canned fruits, he ex- ce 


pressed the hope that the Food & 
Drug Administration would curb 
the trend, until conclusive re- 
search results are in. 

To point up the problem to other 
rural congressmen, he pointed out 
that the potential displacement of 
fats and oils by chemical softeners 
or emulsifiers could range to sev- 
eral hundred million dollars. “The 
effects on those farmers who pro- 
duce soybeans, peanuts, cottonseed 
and other sources of fats and oils 
could be very great.” 

. * > 

Limited enforcement boost? The 

House appropriations committee 


approved the full $384,000 budget | 


boost asked by the Food & Drug 
Administration, but specified that 
the extra funds could be used 
“solely for activities aimed at pro- 


tecting the American public from' 


products that are filthy or en- 
danger health, and for the better 
enforcement of the oleomargarine 
laws.” 


Did that mean no increase in the 


enforcement of laws against “eco- | 


nomic cheats” ...for example, the 
restaurant that mixes horsemeat 
into its hamburger? 

“Oh no,” said Rep. John Fogerty 
(D., N. Y.), who handled the bill 
on the floor. “The war against de- 
ception and fraud should go ahead 


Now get move- 


$10.00 
FOR TEN 
SECONDS 


ment on your TV 
slides for almost 
the same cost as 
still slides. 


Send for sample 
reel and descrip- 
tive literature. 


gy SWITCHING TO 


NiMATED | 


. T Vv 4 Li D E s 1323S. WABASH CHICAGO ILL. 
i Co at Fi L | en 257 W. 44th ST., NEW YORK 


“Browd-Band Your MERCHANDISE 


With Colorful 


STUDIOS 


praon foods, beverages, waxes, polishes . . . 

to apparel, textile goods, paper products, 
perfumes, toiletries, toys, novelties — an infinite 
range of consumer merchandise can be effective- 
ly, economically packaged with “SELF-STICK” 
Bands, Printed in beautiful Flexographic colors. 
Seal at finger’s touch — no moistening, taping, 
stitching, pinning! 


SAMPLE KIT Upon Request 
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BUSCH’S NEW BREW—“You can’t keep 
good news a secret,” says An- 
heuser-Busch, St. Louis, in an- 
nouncing its new Busch Lager 
(AA, Feb. 21) in this ad in the 
Post-Dispatch March 18. The brand 
is new, but lager means aged; pre- 
sumably the secret got out while 
the beer was aging. 


| full blast. After all, FDA has $5% 
| million which is not subject to this 
limitation.” 
e * * 


Legislative critic: Rep. John 
\Phillips (R., Cal.) figures there 
‘isn’t much that the government 
| can do to help hard pressed tv sta- 
tions, because, he says, the big 
trouble is the programs. “I think a 
lot of people who are supposed to 
watch television have stopped,” 
he declared. 

His unflattering comment was 
uttered in the privacy of a House 
appropriations committee hearing, 
but it was made public this week. 

FCC members were arguing that 
the commission ought to conduct 
an ipvestigation of networks to de- 
termine whether existing regula- 
tions are working effectively. But 
Rep. Phillips broke in to say 
maybe they ought to let nature 
take its course. 

“One more contract like that 
Jackie Gleason contract,” he said, 
“will ruin the networks. If Jackie 
Gleason is worth $11,000,000, I 
think George Gobel must be worth 
$100,000,000.” 

° 7 ~ 

Postal pay deadlock: Rep. Tom 
Murray (D., Tenn.) claims organ- 
zed postal unions overplayed their 
hand Monday when they induced 
the House to turn down the 7.5% 
pay raise recommended by his post 
office and civil service committee. 
The complex pay raise and job re- 
classification bill went back to 
committee, with members over- 
whelmingly demanding that Rep. 
Murray come up with something 
giving the clerks and carriers a 
better break. 

Eventually he may bow to pres- 
sure. But for the moment he is 
saying the House will have a long 
wait before it gets another crack 
at a postal pay bill. Rep. Murray 
says pay scales for clerks and car- 
riers are completely adequate. 
They provide, he asserts, annual 
wages in excess of those available 
to school teachers and to most 
municipal employes. 

. . . 

Cigaret labeling hurdle: Latest 
on the tobacco front is a new bill 
by Rep. Paul A. Fina (R., N. Y.). 
It specifies that all cigaret pack- 
ages be marked to show thé nico- 
tine content (H.R. 5091). 


Ekco Names Jack Schlegel 

Jack E. Schlegel has been ap- 
pointed housewares sales promo- 
tion manager of Ekco Products Co., 
| Chicago, a new post. Mr. Schlegel 
formerly was sales promotion man- 
lager of the Bendix Home Ap- 
pliances division of Avco Mfg. 
Corp., Cincinnati. 


’ |trading stamp competition. The 


Safeway Hits S&H 


Advertising Age, March 28, 1955 


Defense of Stamps; 


Uses Them as Oklahoma ‘Expedient’ 


(Continued from Page 3) 
from reducing its prices to meet 


ads were placed directly by the 
company’s Oklahoma division. 

The company emphasized in its 
ads that this program has been 
undertaken for expediency only 
and that it does not represent 
a change in Safeway’s policy of 
opposition to trading stamps and 
coupons. 


® “Safeway does not believe in 
trading stamps or other costly 
gimmicks,” the ads _ declared. 
“Safeway has reluctantly made the 
decision to offer Cashsaver cou- 
pons to meet competitive offers. 
Here’s why. 

“Safeway’s policy is to meet the 
lowest price of every competitor, 
item by item, day by day, and 
town by town. When our com- 
petitors ‘give’ trading stamps or 
other gimmicks with items they 
sell, we feel that this is a form of 
price competition that is proper 
for us to meet under our com- 
petitive pricing policy. 

“As a result of doing so, Safe- 
way has been restrained tempo- 
rarily, by a court order, from re- 
ducing its dollars-and-cents prices 
to meet this type of competition 
when, by doing so, Safeway’s 
prices would be below the mini- 


mum mark-on level allowed under 
the Oklahoma Unfair Sales Act. 
“A number of Safeway’s trading | 


Both postponements are due to the 
fact that the attorney representing 
our competitors is a member of 
the state legislature. 

“For the purpose of protecting 
its competitive position pending 
further developments, and only as 
a matter of expediency,” the ads 
stress, “Safeway has decided to of- 
fer Cashsaver coupons to its cus- 
tomers in the Oklahoma City area. 
This decision has been made with 
great reluctance due to our strong 
objections to trading stamps and 
similar plans.” 


@ At Sperry & Hutchinson Co. 
here, AA was told that numerous 
letters have been received by the 
company from merchants, associa- 
tions, colleges and individuals all 
over the country commenting on 
its pamphlet regarding trading 
stamps. Most of the letters, AA 
was told, have been congratulatory. 
A small number have been critical. 
A few colleges have requested 
additional copies, it was said, for 
distribution to students. 

At the Safeway office here it 
was said that it probably will be 
several weeks before a detailed 
reply to the S&H pamphlet is 
ready for release. 


Laundry Group Names Agency 

The Professional Laundry Foun- 
dation, Newark, composed of 350 
professional power laundries in 
Connecticut, New York, New Jer- 


stamp competitors in the Okla-|sey, Pennsylvania and Delaware, 
homa City area have continued to | has appointed Feigenbaum & Wer- 
sell some items at prices which are|men Advertising Agency, Phila- 
at the minimum mark-on level and |delphia, to handle a $250,000 ad- 
‘give’ stamps with such sales,” the | vertising program. The campaign, 
ads say. tentatively scheduled to start May 

“Safeway recently filed suits 1, will inelude tv participations in 
against a number of its trading | feature programs in New York and 
stamp competitors at those points. | Philadelphia and other media. The 
These cases should eventually | group is a new advertiser. 


help settle the status of trading 
stamps under this law. Setwell Co. Is New Name 
Mackie-Lovejoy Mfg. Co., Chi- 
® “The court has postponed until cago, has changed its name to Set- 
July 1 hearings on our motion to|well Co. Originally manufacturer 
dissolve the temporary restraining | of metal specialties for department 
order against us,” the ads say.|stores, the 66-year-old company 
“The court has also postponed|now makes garment hangers, val- 
hearings until July 11 on the tem-' ets, wardrobe accessories and allied 
porary restraining orders we are products. The name was changed 
seeking against our trading stamp |to conform with the brand name 


competitors in Oklahoma City. 


of the company’s products. 


in its new executive survey. 


for TIME’s riew Study of Executive Audiences. 
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Just off the press! Write 


Invaluable to every 


advertising and sales department 


Gives 1954 
Brand Preference 
Ratings 


IN METROPOLITAN 
WASHINGTON D.C. MARKET 


Did brand preference for your products go up or down in the 
Washington Metropolitan area during 1954? How did com- 
petitors do? The Star’s 1955 Consumer Analysis, just off the 
press, gives you comparative figures covering a 5-year period 
as revealed by a cross-section survey of 5,000 families in this im- 
portant market of 407,612 families. It answers 227 pertinent 
questions and is a sensitive barometer of current brand prefer- 
ences in foods, beverages, drugs, toiletries, soaps, and allied 
products, household appliances, automotive, travel and vaca- 
tion and numerous other product classifications. With your 
copy of The Star’s 1955 Consumer Analysis you will also 
receive the only available Marketing Map showing Wash- 
ington, D. C. and its A.B.C. City & Retail Trading Zones and 
the Metropolitan area. 


FOODS: Aluminum Foil; Applesauce; Baby Food; Bacon; Baked Beans; 
Baking Mixes; Beef Pies, frozen; Biscuits, Refrigerated; Bread; Breakfast 
Foods; Butter ; Cake Mix ; Candy ; Cat Food ; Chicken, cans or glasses ; Chinese 
Foods; Coffee; Cookies, Packaged; Corn; Cottage Cheese; Crackers, Square 
or Oblong; Cranberries; Dessert Powders; Dietetic Foods; Dog Foods, Dog 
Owners; Flour; Frozen Foods; Grapefruit Juice; Grapefruit and Orange 
Juice, Blended ; Groceries, Favorite Shopping Days and Nights; Hams, Whole 
or Half; Ice Cream; Luncheon Meats, Pre-packed ; Luncheon Meats, Canned; 
Macaroni; Margarine; Mayonnaise; Milk, Canned; Milk, Powdered, Dry; 
Napkins, Paper; Orange Juice; Orange and Grapefruit Juice, Blended; Pan- 
cake or Waffle Mix; Peas, Canned; Pie Crust Mix; Pineapple, Canned; Pine- 
apple Juice; Potato Chips; Poultry, Frozen; Puddings, Instant; Puddings, 
Packaged; Rice, Packaged; Salad or Cooking Oil; Salad Dressing; Salmon, 
Canned ; Sardines, Canned ; Sausage, Pork ; Shopping, Grocery Store ; Shorten- 
ing, All Purpose; Spaghetti; Sponges, Cellulose; Sugar; Tea; Toilet Tissue, 


Roll; Tomato Sauce; Towels, Paper; Tuna Fish, Canned; Waxed Paper; 
Wieners or Frankfurters. 


BEVERAGES: Ale; Beer; Ginger Ale; Soft Drinks; Sparkling Water; Wines. 


DRUGS, TOILETRIES: Facial Creams; Facial Tissues; Hair Spray; Hair, Tonic, 
Dressing, Men; Hand Cream; Hand Lotion, Liquid; Headache Remedies; 
Lipstick; Nail Polish; Permanent Waves, Home; Razor Blades; Shampoo; 
Shaving Cream; Toilet Soap; Toiletry Buying; Tooth Paste; Teoth Powder. 


SOAPS, ALLIED PRODUCTS: Bleach, Powdered; Bleaching Fluid, Bottled; 
Bluing, Dry, Flake; Bluing, Liquid; Scouring Pads; Soaps and Cleansers; 
Starch, Dry; Starch, Liquid ; Water Softeners ; Wax, Floor. 


AUTOMOTIVE: Anti-freeze; Automobiles; Gasoline; Polish, Auto; Spark 
Plugs; Tires; Motor Oil. 


AIR TRAVEL: Travel, Air Lines. 


HOUSEHOLD APPLIANCES: Air Conditioners; Clothes Dryers, Automatic; 
Cooking Ranges ; Dishwashers; Electrical Appliances, where bought ; Garbage 
Disposal Units; Heaters, Hot Water; Refrigerators; Television; Washing 
Machines, Electric. 


GENERAL: Adults in Household; Age, Men, Women; Blouses, Women’s; 
Brassieres; Children in Household; Cigarettes; Cigars; Electric Shaver; Fer- 
tilizers, Lawn or Garden; Girdles; Homes; Hosiery, Nylon, where bought; 
Lawn Mowers, Powered; Lawn Seed; Life Insurance, Men; Mattresses; 
Outboard Motors; Paint, House; Pipe Smoking; Power Tools; Rugs and 
Carpets; Shirts, Men’s; Shoes, Women’s; Shopping, Women’s Wear; Stocks, 
Bonds; Suits, Men; Work, Travel to, Housewife; Wrist Watches, Men, 
Women. 


Address request to Promotion and Research Dept., The Washington Star, Washington, D. C. 


he Washington Star 


EVENING AND SUNDAY WASHINGTON, D.C. 


Represented nationally by: O’Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; Chicago — Detroit — Los Angeles — San Francisco 


Special Florida representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florida 
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THE 


LANDING 


STRIY 


as seen by 
JOHN BURGOYNE 


We'd hardly call the new 
Spring fashions breathtaking, as 
did one enthusiastic copywriter. 
Interesting, yes; unique, yes; very 
pretty, yes, but not breath-taking. 
There are too many things in the 
world just now that are really 
breathtaking. 


x * * 


Just to add to life’s confusions, 
the next time you are sucked into 
paying for space in the Junior 
Liederkranz Horse-Shoe Program, 
run this copy: “Compliments of an 
Enemy.” It will certainly stand out 
in the book among all the sweet 
good wishes. 


xk * 


Our enthusiasm is showing, right 
here, and right out loud at the top 
of our lungs. We have the best list 
of test markets anywhere in the 
US. and A. Not a sleeper in the 
lot, everyone ripe and top-quality. 


Read ’em right now: 
CANTON, Ohio 
CEDAR RAPIDS, lowa 
CHARLOTTE, N. C. 
CINCINNATI, Ohio 
COLUMBUS, Ohio 
DAYTON, Ohio 
GRAND RAPIDS, Mich. 
HARRISBURG, Pa. 
INDIANAPOLIS, Ind. 
LOUISVILLE, Ky. 
OMAHA, Neb. 
PEORIA, |I!. 
PHOENIX, Ariz. 
ROCKFORD, Iii. 
ROANOKE, Va. 
SOUTH BEND, Ind. 
SYRACUSE, N. Y. 
TACOMA, Wash. 
TOLEDO, Ohio 
SPRINGFIELD, Mass. 


All these cities are active members 
of the Burgoyne Test-City Group. 


x * * 


Now that Spring is just around 
the corner somewhere if we can 
find it among the snowdrifts, the 
Burgoyne Grocery & Drug Index 
(commercial) is right, ready and 
willing to go to work on your mar- 
keting problems. Burgoyne Re- 
ports are made every four weeks. 
Each report tells what happened 
in that period—retailers stocking 
your product, how much moved off 
the shelf, amount of product 
bought by retailer and amount of 
product stocked—with the same 
data shown for competing brands. 
Write, wire or send up smoke 


signals. 


N. Y. Assembly 


Okays Comics Ban 


(Continued from Page 1) 
tional by the Supreme Court of the 
land. The better part of wisdom 
would seem to permit the code au- 
thority to operate for one year and | 
gauge its impact before yielding to | 
the impulse to embark upon legis- | 
lative censorship repugnant to 
everyone.” 


® The “code authority” referred to 
by Mr. Schultz is an industry self- 
regulating code administered by 
Judge Charles F. Murphy. A joint 
legislative committee earlier this 
week put out a 18l-page report 
charging self-censorship in the 
comics book field, launched last 
October, is a failure. The seal of 
approval issued to comics books 
passed by Judge Murphy’s office, 
the report said, is worthless. 


active business March 31. A vet- 


| 


| 
i 


JOSEPH R. BUSK, partner in Ted Bates 
& Co., New York, will retire from 


eran of 36 years in the advertising 
business, Mr. Busk, formerly exec. 
v.p. of Ruthrauff & Ryan, joined 
Ted Bates & Co. 12 years ago as 
executive v.p., later becoming a 
partner. He will continue as a 
consultant with Bates. 


The report also said many juve- 
nile crimes could be traced to “in- 
structions” found in comics books, 
and that similar instructions could 
be found in books passed by the 
Murphy office. 


@ Judge Murphy retorted that in 
the six months he’s been on the 
job, his office had almost complete- 
ly eliminated horror and terror 
comics books and had removed 
most objectionable material from 
other books. 

Yesterday’s action by the assem- 
bly would bar “any book, pamph- 
let or magazine consisting of nar- 
rative material in pictorial form, 
colored or uncolored, and common- 
ly known as comics books, the 
title or titles of which contain the 
words crime, sex, horror or terror 
or the content of which is devoted 
to or principally made up of meth- 
ods of crime, of illicit sex, horror, 
terror, physical torture, brutality 
or physical violence.” 


ARB Network 
TV Ratings 


Week of March 1-7, 1955 


All figures copyright by 
American Research Bureau 
PROGRAM POPULARITY 


Program 


Rank 


1 Producers Showcase—Peter Pan 
(Ford, RCA Victor, NBC) 
2 You Bet Your Life (DeSoto- 
PRIN WIND cccscnkonnstcsbasbosisehs 53.5 
3 Jackie Gleason (Schick, Sheaffer, 
Nescafe, CBS) 
4 Toast of the Town (Lincoln- 


Rating 


Ss IID Sasestisiasiansderdesicssese 49.2 
5 George Gobel (Armour, Pet 
EE a Ben 47.5 


6 Disneyland (American Motors, 
American Dairy, Derby 
AMINED snitarenpsisthdecuatveninccnenes 46.7 

7 Two for the Money (P. Loril- 


IE italia Rise ot rieicananns 44.7 
8 Jack Benny (Lucky Strike, CBS) ....44.0 
9 This Is Your Life (Hazel Bishop, 
Procter & Gamble, NBC-) ........ 43.9 
10 Dragnet (Chesterfield, NBC) ........ 40.6 
TOTAL VIEWERS REACHED 
Rank Program (000) 
1 Producers Showcase—Peter Pan 
(Ford, RCA Victor, NBC) ...... 56,820 


2 Jackie Gleason (Schick, 
Sheaffer, Nescafe, CBS) ........ 51,740 
3 Toast of the Town (Lincoln- 


caoctarfs cave frmotx me 
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Benrus Extends 
Helping Hand to 
Ailing Jewelers 


(Continued from Page 1) 


Benrus is introducing what it calls 
“a line” of watches to be sold 
only through retail jewelers. 


# A Benrus spokesman told AA 
the company is trying to “rehabil- 
itate the jewelry retailer, who has 
lost ground in recent years.” 

As for Benrus’ invitation to oth- 
er manufacturers, so far there 
doesn’t seem to be any takers. 
Largely because they don’t want 
to irritate the jewelers, manufac- 
turers refuse even to discuss this 
subject publicly. 

And in Chicago, George Engel- 
hard, of National Jeweler, said he 
believed that the Benrus ad was 
an attempt to help retail jewelers 
counteract the effect of discount 
houses. ’ 

“Retail jewelers,” he said, “real- 
ize that discount selling has caused 
a very serious situation in their 
field.” 

A New York department store 
buyer, who didn’t want his name 
mentioned, said that discount op- 
erators have no trouble today in 
securing ample quantities of na- 
tionally advertised watches—“with 
the exception of some Benrus 
lines.” 


® Watch inventories are believed 
to be high right now and many 
jewelers, overloaded with stock, 
have been forced to cut the num- 
ber of lines they carry. In such 
circumstances, manufacturers can 
be expected to woo dealers to in- 
sure that their watches stay in the 
window. 

The industry likes to talk today 
about an annual market of 10,000,+ 
000 watches. Sales have been run- 
ning at this high rate, thanks to 
the fact that watches were not 
made during the war, thereby cre- 


ufacturers, ran space in the New 
York Times, Chicago Sun-Times, 
and other newspapers, and in busi- 


| ness papers, this week to explain 
jagain “How Every Swiss Watch 


Sold in the U.S.A. Makes More 


Jobs for Americans.” 


This ad was in answer to Bul- 
ova Watch Co.’s ad, “An Open 
|Letter on American Defense and 
Precision Watchmakers,” by Omar 
IN. Bradley, General of the Army 
and chairman of the board of 


| Bulova Research and Development 


Laboratories Inc. 


# Bulova’s ad ran in the New 
York Times, Wall Street Journal 
and U. S. News & World Report 
in February. General Bradley’s 
statement in the ad supports the 
July 26 action of President Eisen- 
hower to raise tariff rates as much 
as 50% on certain jeweled move- 
ments, most of which are imported 
from Switzerland. 

The statement says that the 
President’s order “was essential, 
solely for reasons of defense, to 


.|preserve a hard core of watch- 


making skills in this country” (See 
“The Creative Man’s Corner” on 
Page 60). 

The Swiss Watchmakers anti- 
tariff ad also appeals to retail 
jewelers. The ad points out that 
“in the United States, about 150,- 
000 people are on the job in the 
jewelry industry. And Swiss 
jeweled-lever watches have long 
been the chief source of retail 
sales and service volume.” 


# The drive by the Watchmakers 
of Switzerland is directed at 
“opinion leaders.” It is designed 
to convince them—via restrained, 
oblique copy—that the recent 50% 
tariff boost in Swiss watches “en- 
dangers” interchange of goods and 
good will between the two coun- 
tries. 

Tedd Joseph, FC&B v.p. in 
charge of the account, flew to 
Switzerland this week for a con- 
ference on the advertising cam- 
paign for the coming fiscal year. 


while, is preparing a report indi- 
cating that it opposed the tariff 
boost last year because it could 


find no reason to give domestic, 


watchmakers special assistance. 
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Martin King Is GE 
Lamp Ad Manager 


CLEVELAND, March 22—Martin R. 
King, formerly in public relations 
activities for General Electric, has 
been named advertising manager 
of GE’s lamp division here. 

Mr. King was transferred from 
New York, where for the past year 
he has directed the company’s 
public relations manpower devel- 
opment program. Associated with 
GE since 1946, he was appointed 
p.r. consultant at New York head- 
quarters in 1951. 

Mr. King succeeds William H. 
Robinson Jr., advertising manag- 
er here at Nela Park for the past 
ten years. Mr. Robinson has been 
made marketing manager of the 
lamp division’s newly organized 
miniature lamp department. 


Fay Joins ‘The Playbill’ 

Kenneth Fay has joined the ad- 
vertising sales staff of The Play- 
Bill, theater magazine published 
in New York. 


Which Sunday Magazine 
Does Central Florida Prefer? 


Here's the way they rate in five Cen- 
tral Florida counties: * 


Miami News' This Week... .. . 2,179 
Miami Herald American Weekly 8,137 
Jacksonville Times-Union 


 - ae 6,18) 
St. Petersburg Times Parade... 77 
Tampa Tribune (No Magazine). 3,358 
Orlando Sentinel's 

Florida Magazine ......... 58,139 


Add all them together and Orlando 
Sentinel's home-printed, home-edited, 
standard size 20-page Florida Maga- 
zine has almost three times the cir- 
culation of all others in these closely- 
knit 5 Central Florida counties. 

Central Florida is a market of 
400,000 people who spend 500 mil- 
lion $ a year. 

Florida Magazine can give you 
ROP color. 


The Defense Department, mean-. 


*Source: ABC March 31, 1954 


Orlando Sentinel-Star 
MARTIN ANDERSEN—Editor, Owner, 
Ad-Writer & Galley Boy 

Orlando, Florida — 
Nat. Rep. Burke, Kuipers & Mahoney 


everything sintohe 


ating a huge market of watchless 
customers. 
Things are tougher today. Many 


facturers have the difficult job of 


Mercury, CBS) .ccccccccsscssesseeeees 46,210\ promoting the obsolescence of 
4 You Bet Your Life (DeSoto- models they sold a few years ago. 
Plymouth, NBC) ...........0......-. 45,160|The new self-winding watches 
5 Jack Benny (Lucky Strike, and a high fashion appeal have 
i cncciscaniiteninbiantinenel 44,990| helped here. (Note that Benrus’ 
6 Disneyland (American Motors, billet doux to dealers carried the 
American Dairy, Derby Foods, headline, “A Watch Is Precious 
AE Nat HE 44,440 |\Jewelry...Buy It From Your 
7 George Gobel (Armour, Pet Jeweler.’’) 
IID ain ccs chastnconnnesie 37,830 
8 Two for the Money (P. ® Meanwhile, the anti-tariff cam- 
RT, GD ccentinatesectantanns 34,180|paign by the Watchmakers of 


9 Bob Hope (General Foods, 
NBC) 


Dragnet (Chesterfield, NBC) ... 


| Switzerland is continuing in east- 


RE St NO 33,180 ern newspapers. Foote, Cone & 
32,070 Belding, agency for the Swiss man- 


people have watches and manu- | 


A cavalcade of 


advertising, you 


| t h e su in. eee Bess 
In ADVERTISING PRODUCT =f 
PROMOTION and pa 


Zi " CHICAGO — 


SHOW HOURS 12:00 Moon fll 16:08 p. m. 


Sunday through Wednesdey 


materials, ideas, 


advertising methods, services, and equip- 
ment! Admission is FREE to EVERYONE. associated in ANY WAY, with 
Advertising, Sales Promotion, 
Come and bring ALL of your employees! If your work includes any phase of 
are ow Cet FREE tickets from any exhibitor or by 
ae See everythin promotion, 
end merchendising! It's the grestest advertising show 


Merchandising, Publicity, or Journalism! 


under the sun” in advertising production, 
on earth! 


EXNIBITORS: SPACE AT THIS is 
RESERVE YOUR yey now! 
! FOR FLOOR PLAN AND COMPLETE INFORMATION 
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Ludgin Is Now 
Agency for All 
Avco White Goods 


(Continued from Page 1) 
resignation of the Crosley radio 
and tv set account by BBDO. 


® Since much of the advertising 
for the Avco products consists of 
participations on shared television 
shows—notably “Home” (NBC) 
and Douglas Edwards (CBS)— it 
had been obvious to all three 
agencies that a single agency could 
do a better job. 

Under the tripartite arrange- 
ment, decisions on allocation of 
time, money, whose campaign gets 
priority, etc., continually had to 
be bucked to the client’s man- 
agethent. The same was true of 
planning presentations for dis- 
tributor meetings, after the con- 
solidation had aligned all dis- 
tributors as handlers of the three 
lines. 

When BBDO withdrew, the 
Crosley & Bendix division man- 
agement was forced to take an 
over-all look at its agency setup, 
and the Ludgin selection followed. 
though reportedly at one step of 
the process the decision almost 
reached the coin-flipping stage. 


® Though it is still too early for 
Ludgin to outline advertising 
plans for Crosley’s white goods, 
Mr. Ludgin indicated to AA a 
general agency point of view. 
He has always tried to avoid, he 
said, the incessant introduction of 
entire new lines, “new” only in 
detail, solely for the sake of hav- 
ing novelty. Pursued uncritically. 
he pointed out, this kind of policy 
results in the abandonment of 
many a potentially long-lived 
product. And, he said, it also re- 
sults in canceling out the advan- 
tages of mass production itself. 
This, of course, does not mean 
that a really major product de- 
velopment—such as, he said, the 
Bendix Duomatic washer-dryer— 
should do any unseen blushing. 


® George Rink, who has been in 
charge of the home laundry ac- 
tivity at Ludgin, will now head up 
the entire Crosley and Bendix 
white goods operation. 

Consolidation of two large 
items of the Crosley & Bendix 
business in a single agency does 
not leave Benton & Bowles com- 
pletely out of the broad Avco 
picture; in announcing its with- 
drawal from the white goods 
scene, B&B pointed out that it 
still has the Lycoming aircraft 
engine account. 

Road signs still point in two 
directions so far as the disposition 
of Crosley radio and tv set adver- 
tising is concerned. From _ the 
standpoint of tv commercials, etc., 
some observers considered it like- 
ly that the consolidation might 
well be completed with Ludgin 
handling this business too. 

On the other hand, however, 
there is a product affinity be- 
tween laundry and kitchen white 
goods which does not exist in con- 
nection with television sets—a 
factor which might point to the 
choice of a different agency to 
succeed BBDO. 


s Here is the current agency pic- 
ture for the Avco divisions: 
Crosley & Bendix Home Appli- 
ances division (except for radio- 
tv sets)—Earle A. Ludgin & Co., 
Chicago. 
American Kitchens division— 
Ruthrauff & Ryan, Chicago. 
Crosley Government Products 
division—Ralph H. Jones Co., Cin- 
cinnati. 
Ezee Flow division—Western 


PHILADELPHIA, March 25—Joseph S. Hildreth, president, was elected 
board chairman, and G. C. Buzby, v.p., was elected president of the 
Chilton Co. today at the annual meeting of the board. Mr. Hildreth had. 
been president of Chilton since 1945; before that he had been president | 
of the company’s automotive division. Mr. Buzby, a son of one of the) 
Chilton founders, has been associated with the automotive division for 
35 years and has been a v.p. since 1940. 


Woolworth Reported Trying Network Radio 


New York, March 25—F. W. Woolworth Co. (Lynn Baker Inc.) re- 
portedly will sponsor a new hour program over CBS Radio starting in 
June. To be aired Sundays at 1 p.m., EDT, the show will feature Percy 
Faith’s orchestra, several name guests and possibly Macdonald Carey 
as emcee. This is Woolworth’s first try in network radio. 


Fox Named Hicks & Greist Creative Head 


New York, March 25—Robert Fox, executive art director of Hicks & 
Greist, has been named creative director, a newly created position. 
He will supervise art, copy and all related creative activities and co- 
ordinate them with account planning and administration. He has been 
with the agency for three years. Before that, he was art director of 
Lennen & Newell and a copywriter with Al Paul Lefton Co. 


Dell Will Rejoin Magazine Publishers Assn. 


New York, March 25—Dell Publishing Co. has decided to rejoin the 
Magazine Publishers Assn. immediately (AA, March 21). The big 
comics book publisher quit the MPA in November, 1953, reportedly 
because the comics segment of the publishing industry did not pull 
the weight it should in the MPA. 


Hascall Leaving Henri, Hurst; Other Late News 


e E. F. Hascall, exec. v.p., Henri, Hurst & MacDonald, Chicago, has | 
submitted his resignation, effective April 15. Mr. Hascall has no 
immediate plans for the future. The agency has made no move as 
yet to name a successor. 


e William M. Pomeroy has been named advertising and sales promo- 
tion manager of American Enka Corp., New York. Formerly the com- 
pany’s sales representative in New England, he succeeds John Hanson, 
who has resigned to become advertising manager of the Pacific Mills 
division of Burlington Industries. 


e Colgate-Palmolive Co., Jersey City, is working with William Esty 
Co. on future plans for the Sunday night time now devoted to the 
“Comedy Hour” (NBC-TV). Talks are still very much in the formative 
stage and there has been no decision on a shift of the agency production 
reins, or anything else. Several Colgate products are featured on the 
show, which Ted Bates & Co. has been producing this season. 


e Arthur W. Lutz, who was dropped as chairman of the board of di- 
rectors of Smart & Final Iris Co., Los Angeles, when a merger between 
S&M and Consolidated Foods, Chicago, fell through (AA, March 7), 
has been named director of West Coast distribution for Consolidated. 
The company will launch a marketing and advertising program for 
Monarch Finest Foods. La Vene, McKenzie, formerly S&M’s agency, 
has been named agency for Monarch. 


e Robert E. Massa, manager of General Foods’ corporate marketing 
department’s merchandising services, has been appointed manager of 
sales promotion for GF’s international operations. He joined the com- 
pany in 1947 as buyer of graphic arts in the purchasing department. 


Advertising Agency, Chicago. Son Sf + 
Lycoming division—Benton & Printing Unions 


Bowles, New York. 


New Idea _ division—Mumm, Pass Up Raises 


Mullay and Nichols, Columbus, O., | . 
and Ralph Dalton & Associates, | to Aid Employ ers 


Troy, O. CHIcaco, March 24—Eight Amer- 
ican Federation of Labor printing 
Chilton Boosts Jack Hildreth trades unions here have agreed 
Chilton Co., Philadelphia, has|not to ask for a pay raise until 
appointed Jack C. Hildreth, man- | June 6, 1956, in an effort to aid 
ager of its automotive division job print shops to increase busi- 
and representative of Automotive | ness. 
Industries and Commercial Car| The eight unions represent 10,- 
Journal, publisher of Automotive |900 employes of 300 commercial 
Industries. Ben E. Ball, regional| printing companies in the Chicago 
manager of Motor Age, will suc-|area belonging to the Franklin 
ceed Mr. Hildreth as manager of|Assn., trade organization of job 
the Cleveland automotive division | print shops. 
office. William P. Saunders will| Henry J. Wolf, Franklin Assn. 
represent Commercial Car Journal, president, explained that the deci- 
and Richard P. Keine will repre- sion would help attract more print- 
sent Automotive Industries. |ing business to Chicago. 


CBS Reports Highest Income’ —s_ a The action, which includes the | 


Columbia Broadcasting System,|extension of present contracts 
New York, has reported gross sales, without a pay raise, will enable | 
for 1954 of $373,380,139, an 18.9% | printers to bid on jobs in advance, | 
increase over the $313,908,771 re- knowing that there will be no in- 
ported for 1953. Consolidated net crease in wages. | 
income was $11,414,645, the| 


beneficial to the buyer and to the 
Kissner to Schwimmer & Scott | industry.” 


Buzby Is New Chilton President, Hildreth Chairman | 
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_ Last Minute News Flashes Radio and TV Station Merchandising 


Deals Are Being Investigated by FTC 


WASHINGTON, March 24—Spokes- 
men for the Federal Trade Com- 
mission have told Congress that 
commission investigators are 
looking into some of the current 
merchandising deals which radio 
and tv stations are offering to food 
and drug advertisers in coopera- 
tion with local chain stores. 

The statement did not identify 
any specific deal, nor indicate the 
degree of progress that had been 
made’ in the investigation. From 
the general language, however, it 
appeared that the investigation 


‘could involve many of the mer- 


chandising arrangements which 
aggressive radio and tv stations 
have been developing in an effort 
to improve their relationships with 
advertisers. 

Only a general description of 
the problem was given. However, 
it appeared that the commission 
feels the effect of the deals is to 
give the chains advertising bene- 
fits which manufacturers are not 


Safeway Hit With 
Contempt Citation 
in Stamps Wrangle 


(See story on Page 3) 

OKLAHOMA Clty, March 25— 
Safeway Stores has been cited for 
contempt of court by District 
Judge Glen O. Morris, because it 
issued double trading stamps last 
Wednesday redeemable in cash to 
offset trading stamps offered by 
other retailers. 

Larry Bowman, executive secre- 
tary of the Oklahoma Retail Gro- 
cers Assn., has requested federal 
investigation of Safeway’s pricing 
tactics. He has sent letters to the 
Department of Justice and the 
Federal Trade Commission. 

The battle raging over discount 
stamps here has become progres- 
sively bitter since Safeway, last 
October, attempted to outlaw trad- 
ing stamps as a violation of Okla- 
homa’s fair trade practices act. The 
state law provides that no store 
can sell at less than cost plus 6%, 
plus certain freight allowances. 
Safeway contends that giving 
trading stamps on items already 
selling at the minimum is in effect 
a violation of the law. 


® Hearings on Safeway’s action to 
have the courts declare that use of 
trading stamps amounts to reduc- 
tion in price equal to cost of the 
stamps has been postponed until 
July 11. 

Meanwhile, the company cut 
prices to meet trading stamp com- 
petition. A court order restrained 
it from continuing this practice, 
and Safeway then issued stamps of 
its own. Retail competitors who 
had not previously used stamps 
then offered customers 3¢ postage 
stamps on 50¢ purchases as a re- 
taliation. 

Safeway contends that it is 
under no restraining order regard- 
ing stamps because they were 
never used before. It also says that 


|it will welcome any federal inves- 


tigation of its pricing policies. 


Hitchcock Names Burton 


Hitchcock Publishing Co., 


all Burton business manager of 


in Latin America. Jay Tuthill will 


providing to independents, or to 
chains which are not working with 
the broadcasters. 

The information was divulged at 
a closed hearing of the House ap- 
propriations committee Feb. 8. 
The commission does not ordi- 
narily discuss pending cases, but 
the statement became public when 
the transcript of the hearing was 
released by the committee today. 


® Two types of situations were 
described: 

1. A deal involving radio stations 
and food processors. “As part of 
these arrangements the broadcast- 
ing companies have afforded free 
advertising time to local retail 
chains on condition that they 
would make available in their re- 
tail stores facilities for displays 
and promotional services on behalf 
of the advertising food processors 
or manufacturers.” 

Through this tie-in, FTC said, 
it appears that the manufacturers 
involved may be providing adver- 
tising and promotional facilities 
which discriminate against com- 
petitors of the retail chains which 
receive the benefits. 

2. A deal in which a group of 
chain stores induces manufactur- 
ers to buy time on a tv program 
which the chains sponsor coopera- 
tively. 

The FTC said it appears that the 
groups apply pressure to the 
manufacturers, and in effect in- 
duce them to bear the major bur- 
den of the cost of the program. 

“The drug manufacturers were 
thus induced to participate in a 
hational television program that 
substantially benefitted only a few 
of their customers, the participa- 
ting chain groups.” 

The commission said the practice 
was discontinued after it was in- 
vestigated some time ago, but 
there is reason to believe it is 
being resumed. 


Newhouse Acquires 
‘Globe-Democrat’ in 
$6,000,000 Deal 


St. Louis, March 24—Newspa- 
per magnate S. I. Newhouse this 
week acquired control of his 
largest newspaper to date when he 
purchased the controlling share of 
stock in the St. Louis Globe-Demo- 
crat for an announced price of 
more than $6,000,000. 

In adding the Globe-Democrat to 
his present skein of 10 newspapers, 
Mr. Newhouse told ADVERTISING 
AGE that there are “no changes 
contemplated” in either the news- 
paper’s basic policy or its per- 
sonnel. He also said there would 
be no transfer of newspaper rep- 
resentatives. 

Scolaro, Meeker & Scott rep- 
resents the Globe-Democrat, while 
Mr. Newhouse’s other papers are 
represented by Moloney, Regan & 
Schmitt. 


@ E. Lansing Ray, 70, board chair- 
man, publisher and editor of the 
Globe-Democrat, gave his health, 


his advancing years and the death 
‘of his son in 1946 as reasons for 
‘selling the newspaper. Mr. Ray, 


Joseph J. Seppi, president ot | Wheaton, Ill, has appointed J.| whose family has owned the 103- 
highest in the company’s history,| Local 3, Printing Pressman’s Un-| 4 


or $4.85 per share. Income for 1953 | ion, said, “We’ve got together and | Revista Industrial, Spanish lan- ‘tions, said he will remain as pub- 
was $8,894,642, or $3.80 per share. "worked out a program that is|suage monthly tabloid distributed |}jsher and editor. 


‘year-old paper for three genera- 


With a weekday circulation of 


reported that Lissner Industries 


cago, to handle its advertising. The 
name of the company was incor- 


tries. 


appointed Schwimmer & Scott, Chi- 


rect; actually it is Kissner Indus-_ 


estimated that the assurance of no 
pay raises for over a year would 
help to “stabilize” the industry 
and enable them to invest in addi- 
tional equipment to expand their 
business, 


continue as sales manager, with |992.900 and a Sunday circulation 


In an item in AA, March 21,AA| Members of the Franklin Assn, headquarters in Hitchcock’s New of 354,000, the Globe-Democrat 


York office. ‘becomes the largest of Mr. New- 


house’s holdings. Other large-cir- 
Institute Opens New Office culation Newhouse papers include 

The Institute for Motivational the Long Island Daily Press, 
Research has opened offices in Newark Star-Ledger and Portland 
the Guardian Bidg., Detroit. ' Oregonian. 
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Rates: $1.25 per line, minimum charge 


lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


iain } 
ADVERTISING SPACE SALESMAN 
Leading trade publication. Large ABC cir- | 
culation. Established territory in Chicago | 
office. Excellent opportunity. Experience | 
preferred but not necessary. Write stating 
age, experience, education. 
Box 7393, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


COPY AND IDEA MAN 
Small Loop advertising agency. Magazine 
advertising and promotional material for 
consumer and industrial accounts. Reply 
giving age, experience and salary desired. 
Box 7397, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD’S 
Adv. Art Publ’g Research 
WA 2-2306 202 S. State Chicago 


THE ADVERTISING MARKET PLACE 


$5.00. Cash with order. Figure all cap 


HELP WANTED 


INDUSTRIAL COPYWRITER 
Heavy equipment background essential. 
Age 25-35. Salary up to $8000. Downstate 
Illinois agency. Give qualifications, resume 
and references. 


Box 7401, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
ADVERTISING PLACEMENTS 
BOB CRAIG 
EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Ill. FI-6-1155 


Advertising Space Salesman, mature 33- 
38 with successful trade background, capa- 
ble of directing sales effort in established 
eastern territory and assuming responsi- 
— of N. Y. office. Salary and commis- 
sion. 


Box 7396, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


OPPORTUNITY for free lance account 
men or “individual operators” in growing 
Chicago Agency, Box 7388, ADVERTISING 
AGE, 200 E. Illinois St., Chicago, Hil. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
85 N. Wabash FR 2-0115 Chicago 


WANTED: AD MANAGER 
FOR POULTRY TRADE MAGAZINE 
Young man with agricultural background 
preferred. Poultry industry experience 
added value. Some travel required. Com- 
pany has profit sharing and pension ben- 
efits. Detail experience, age and expected 
salary in first letter. 
Box 7390, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
MOLENE PERSONNEL 
SPECIALIST IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


MANAGER’S ASSISTANT 
Chicago suburb publisher has excellent op- 
portunity for man 25-35 as my assistant. 
The right man will eventually step into 
my job. Qualifications: - Administrative 
and supervisory experience in business 
paper publishing and advertising. High 
calibre sales correspondent; capacity for 
detail; tactful, resourceful. Minimum - 
$6,500. Send complete details. 


Box 7387, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State HA 17-1991 Chicago 


WANTED 
ASSISTANT ADVERTISING MANAGER 
Whose Hobby Is Fishing 
Boating—Photography 
If you know the out-of-doors- 
fishing, boating motors. If you 
know outdoor marketing and 
merchandising—here is a real 
opportunity. A leading midwest 
manufacturer of nationally ad- 
vertised outdoor products, seeks 
an assistant to its Advertising 
Manager. Must be experienced 
in planning. Must have knowl- 
edge of advertising production, 
know agency relations, be able 
to create dealer merchandising 
aids, catalogs, displays. Age pre- 
ferred 25-32. Please write in 
full detail. State salary require- 
ments. 
Box 310 Advertising Age 

200 E. Illinois St. Chicago 11, Il. 


Sea 
a 


SERVICE 


a fart of your 
SALES DEPARTMENT é 
4 


Q 


ADVERTISING COPY WRITER. . .with ad 
agency experience in both trade and na- 
tional advertising particularly in hard 
goods; must be able to develop own 
roughs and campaign ideas. This is an 
opening for a man who seeks a perma- 
nent position with a solid, 30-year-old, 
moderate size, growing Chicago agency. 
Give full details of your experience and 
salary expectations in your application. 


Box 7360, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


POSITIONS WANTED 


RESEARCH DIRECTOR 
$20-$30,000 
Major N. Y_ 4A seeks top agency 
man to head up entire researc 
operation. Write, phone in strictest 
confidence Jerry Fields. 
JOBS UNLIMITED 


Advertising Personnel 
16 E. 50 St.,N. ¥Y.C. PLaza 3-4123 


BUSINESS PUBLISHER 


Solid, diversified experience in business 
paper © ip is offered by a well- 
round man — young enough to have 
‘fire’, old enough to have ‘‘balance’’, and 
sufficiently seasoned to tackle his life-time 
assignment. Money, though important, is 
secondary to the fun of a good job well 
done. Box 314, ADVERTISING AGE, 200 
East Illinois St., Chicago 11, Ill. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


BIRCH 
aoa 


Executive 


Placement 
Counselors 


YOUR LANGUAGE SPOKEN 


Not just another Employment Counselor 


but a seasoned AD MAN who knows the 
profession thoroughly. Whether you are an 
employer needing a top-notch A.E. or a 
Copy Trainee or ad man wanting to move 
up, it will pay you to learn about my high- 
level, confidential service. 
George E. Pylkas 

Executive Advertising Consultant 
CADILLAC EMPLO AGENCY, INC. 

220 S. State, Chicago 4, WA 2-4800 


eae 


A STEAL—DUTCHESS COUNTY (N.Y.) 
SUMMER HOME. Atop Wingdale Moun- 
tain—Artist’s Estate, picturesque, 
peaceful, 3 buildings furnished; 1 house 
year round, oil heat, private swim- 
ming pool 20x40, indoor and outdoor 
fireplaces. Large barn with 5 studios, 
ore window, 2-car garage. Guest 

ottage, 5 acres. MUST SELL—EASY 
TERMS, $22,500. Weekdays only, call 
LO 7-4321. 


COLLECTORS-ADJUSTORS 
For the Industry 
Representatives Coast to Coast 
STATIONS AND MEDIA ACCOUNTS 
RECEIVABLE 

No Collection—No Commissions 
STANDARD ACTUARIAL WARRANTY CO. 
220 W 42 New York 36 - Lo 5-5990 


ADVERTISING PERSONNEL 


Employer—Employee 
Investigate 
our active confidential service. 
Betty Clem 
DRAKE PERSONNEL, INC. 
Suite 1009 


7 W. Madison © Fi nancial 6-2100 © Chicago 2, Ill. 


“Our 44th Year” 


AUTO ADVERTISING 
ADV. MGR., auto mfr. . $10,000 
ASST. ADV. MGR.., truck exp. $7,000 
ASST. A. E., auto acct. exp. $6,500 


GLADER CORPORATION 
“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn St. CE6-5353 Chicago 


Advertising Age, March 28, 1955 


Frederick Seid, Ralph Cahn 
Merge Agencies in S. F. 
Frederick Seid, who has operated 
Frederick Seid Advertising for the 
past 20 years, and Ralph Cahn, 
owner of Ralph Cahn Advertising 
Agency for the past 10 years, both 
in San Francisco, have merged 
their agencies to form Frederick 


Frederick Seid Ralph Cahn 


Seid-Ralph Cahn Advertising, 
with offices at 127 Montgomery 
St., San Francisco. 

The new agency starts with 22 
regional and small national ac- 
counts. Mr. Cahn, prior to farm- 
ing his own agency, was advertis- 
ing and packaged goods sales 
manager of Rosenberg Bros., dried 
fruit distributor. Mr. Seid has 
been with Honig-Cooper Co. and 
Botsford, Constantine & Gardner. 


MARKETING MANAGEMENT 
Growth position desired. Employed by a 
fine company but future is limited. Edu- 
cation: BS Advertising, MBA Mkting. Ex- 
perience: 6 yrs. consumer goods sales, 
field supervision, sales promotion, train- 
ing and building good will. Personal: Age 
34, outdoor sportsman and Naval Reserve 
Officer. 

Box 7391, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


CIRCULATION MAIL ORDER MANAGER 
9 years complete fulfillment; production 
plan control, schedules, correspondence. 
IBM. J. Turret, 21 E. 40 St., N. Y. C. 


ADVERTISING SPACE SALESMAN 
9 yrs. publ. exp. Worked up to space sales 
from mag. prod. Publ. “know-how” of 
many adv. tools has produced excellent 
sales results. 64% yrs. with present ABC 
trade mag. Univ. grad.; 35 yrs. 

Box 7399, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 
COPY CHIEF—12 years as ad manager, 4 
as copywriter, on industrials, foods, in- 
tangibles. Strong on merchandising. AB 
degree. Box 7392, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING PRODUCTION MAN 
Experienced all facets of production 
scheduling and purchasing. Can do some 
copywriting and small rough layouts. 

Box 7395, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 
ADVERTISING WOMAN with wide ex- 
perience in agency, retail, jobber, pub- 
licity seeks challenging position with 
scope and future. 

Box 7400, ADVERTISING AGE 

200 E. Lllinois St., Chicago 11, Ill. 
TOP INTANGIBLE SALESMAN AVAIL- 
ABLE Young (26) IDEA man desires new 
and challenging position with a future. 
Very eager to get started in space or 
time sales. Experienced in selling premi- 
um programs to ad agencies. References. 


Box 7398, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 
Advertising Display Production Man 
Diligent, intelligent; capacity for inde- 
pendent action. Well qualified in all 
phases of point-of-purchase displays. 
Box 7394, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


TRADE MAGAZINE PRODUCTION 
MANAGER 


Present publication sold. Available April 
ll. All-around, versatile, resourceful. 9 
yrs. in trade publication & newspaper 
fields. Make-up, typography, layout, art 
copywriting, reporting, editing, purchas- 
ing, billing, processing contracts, office 
routine. Proven record of success. This 
advertisement has been paid for and in- 
serted by present employer. NYC phone: 
HAnover 2-9696, ask for Mr. Ryan. 


MISCELLANEOUS 


Studio for freelance artist in Ad Agency. 
Plenty of work, esp. layout. Write your 
own deal. Box 7389, ADVERTISING AGE. 


PUBLIC RELATIONS 
OPENING 


—With a top manufacturer in the outdoor 
field. Preference to mid-west applicants. 
Must be outdoor enthusiast—fishing, boat- 
ing, etc. Sound background in publicity 
absolutely essential. Will work in close 
cooperation with P-R organization but 
must have initiative and ability to origi- 
nate and carry out projects on own. 28-40 
years. Salary open. References must be 
unquestionable—background will be thor- 
oughly checked. An exceptional oppor- 
tunity for experienced man with capacity 
to grow. Write fully with detailed sum- 
mary of background, references, earnings. 
NO INTERVIEW except on our initiative. 
Address Howard Larson, Director of Sales, 
Evinrude Motors, 4143 N. 27th St., Mil- 
waukee 16, Wisconsin. 


COPY CHIEF 


or supervisor 


Now with one of country’s biggest 
agencies, supervising and writing 
on blue-chip accounts. Experience 
includes packaged goods, major 
appliances, automotive, home fur- 
nishings, petroleum, institutional, 
building products, food. All media. 
Prefer within 250 miles of New 
York City but not in it. Box 311, 
ADVERTISING AGE, 200 E. Il- 
linois Street, Chicago 11, [linois. 


WANTED: 


Top editor for a well established business magazine. 
This is a challenging requirement and a real opportunity for the right 


man. 


Please don't call or phone, but write giving full particulars about past 
experience and accomplishment and your own appraisal of your quali- 


fications. 


Your letter will be held in strictest confidence. Age limit 45. 


Cog 


Sey 


The Eastman Research Organization 
500 Fifth Avenue 
New York 36, N. Y. 


200 E. Illinois St., Chicago 11, Ill. 


YOU—WITH YOUR 


Advertising Agency Production or 
Advertising Department Experience 


can represent a large and quality Midwestern plant near Chi- 
cago producing Photoengravings, offset plate and offset print- 
ing with an Art Department of illustrators, designers, and 
photo-retouchers set-up for service. 


This is an opportunity for the experienced man who has the 
ambition and qualifications for a selling job. CONFIDENTIAL. 


Box 320 
200 E. Illinois Street 


ADVERTISING AGE 


Chicago 11, Illinois 


" HAND-LETTERING on film 


$1 a word—all styles. No minimum, 
no “extras”. Glossy print for repro- 
duction. 24 hour service—delivery 
anywhere in USA. Order from Style 
Book A free on request. Film Let- 


tering Div., Rapid pographers, 
Inc., 305 East 46, New York 17. MU 
8-2445. 
lO 
(-——SY - ~ —_ 


DOUG SMITH, INC. 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 
for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


PICTURE-MINDED 
COPYWRITER 
AVAILABLE 


Writes compelling copy built on 
provocative picture conceptions 
which he is capable of creat- 
ing. Renders imaginative roughs, 
clearly comprehendable to art 
directors. Twenty years of ex- 
perience with top agencies as 
senior copywriter and member of 
lans board. Prepared campaigns 
or wide variety of package 
goods, including foods and bev- 
erages, industrial proaucts and 
fashions. Seasoned creative man 
with sales - wise merchandising 
background. Seeks agency con- 
nection. Box 313, ADVERTISING 
AGE, 480 Lexington Ave., New 
York 17, N. Y. 


TOP OPPORTUNITY 
for a 
CREATIVE SALESMAN 


Excellent opportunity for a 
young man with ability to plan, 
develop and sell complete pro- 


SPECTACULAR 
ELECTRICS 


OUTDOOR 


POSTERS and 
.PAINTED DISPLAYS 


ADVERTISING 
Since 1894 


motion programs to clients. He 
must have proved experience in 
opening and working with di- 
versified accounts. Must also be 
the self-starter type, able to 
work on his own with an estab- 
lished organization that can of- 
fer unusual facilities. We are 
a progressive Chicago concern 
specializing in creative mer- 
chandising and we now serve a 
number of advertisers in the 
middle west. Your selling ef- 
forts will have the backing of a 
highly competent staff of cre- 
ative and productive talent. 
Drawing account against liberal 
commission. Apply by letter giv- 
ing complete information, in- 
cluding personal data, business 
experience and e 

Replies will be held in strict 
confidence. Our employees know 
of this ad. Box 312, ADVERTIS- 
ING AGE, 200 E. Illinois St., 
Chicago 11, Illinois. 
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CASUAL CLOSEUPS—Winthrop division, International Shoe Co., St. 

Louis, will break a big-picture advertising campaign this spring, 

but with an informal look, with color space in Esquire and b&w in 
Life. Westheimer & Block, St. Louis, is the agency. 


FCC By-Passes White 


for Funds to Probe Radio and TV Networks 


(Continued from Page 3) 
sources as well as other means of 
distributing progam to the pub- 
lic. 

“The essential objective of such 
a study would be to obtain for the 
first time a factual basis for eval- 


uating the necessity and advisa- i 


bility of any action by the com- 
mission, Congress or the Depart- 
ment of Justice.” 

The commission said network 
programming is admittedly cru- 
cial to profitable station opera- 
tion at the present stage of devel- 
opment but that the way to 
establish a base for the growth of 
new stations “lies not in artificial 
restriction or redistribution of net- 
work programming but in an over- 
all expansion of all sources of 
programming.” 


® FCC said it has not made a 
comprehensive investigation of the 
industry since the network inves- 
tigation of 1938-41. While it has 
repeatedly asked for funds its 
requests have been denied by the 
White House and by Congress. The 
letter said it asked the budget bu- 
reau for a “skeleton staff” to 
“make a start on the problem” 
in the next fiscal year but no funds 
were included in the President’s 
budget. 

“We think it would be appro- 
priate,” FCC told the commerce 
committee, “for such a commission 
study to be authorized and the 
funds therefore appropriated pur- 
suant to a congressional resolu- 
tion.” 

The closed door discussion of 
the problem with the House ap- 
propriations committee took place 
Feb. 17 and was made public by 
the committee this week. 


= Commissioner Frieda Hennock 
told the committee, “We have 410 
television stations on the air and 
150 of them are in bad shape. I 
don’t dare ask an economic ques- 
tion because the dearth of ma- 
terial in that field is heartbreaking. 

“It is our responsibility to have 
a healthy industry. When the pub- 
lic has bought 34,000,000 television 
sets and we supply a grid system 
whereby we have 2,000 channels 
and 85% of them cannot get start- 
ed and a lot of them on the air 
are going broke or can’t keep go- 
ing, there is something the mat- 
ter.” 


Other commission members ex-| # 


pressed somewhat similar views 
about lack of information and 
Commissioner Rosel Hyde pro- 
duced a plan for the network in- 
vestigation. “I thought it might be 
convenient to have it at some time, 
although I did not know I would 
get the cue,” he explained. 


= “I think an investigation ought 
to be made before there is any 
change in policy,” Commissioner 
Hyde said. 

“I think that before there would 


House, Asks Congress 


| be any change that would change 
the character of the network 
broadcasting organizations from 
' that of the system we now have to 
some new category of utility or 
something like that, that Congress 
would want to have more complete 
information as to the result you get 
from the present system.” 

The outcome of the plea to the 
appropriations committee remains 
uncertain, with some committee 
members hesitating to back an 
FCC investigation at a time the 
Senate commerce committee is 
planning full scale studies of its 
own. Commissioner Robert Lee 
said, “I endorse the idea that if a 
network investigation is made we 
are better equipped to do it than 
anyone else.” But Rep. Harold C. 
Ostertag (R., N. Y.) feared it might 
lead to “an embarrassing situation 
between the legislative and admin- 
istrative branches of the federal 
government.” 


® Meanwhile, Senate commerce 
committee was still searching for 
a chief counsel to conduct its in- 
vestigation of tv’s problems. 

A number of candidates have 
been considered and discarded. 
The favorite this week—and re- 
portedly the final choice—was Sid- 
ney Davis, who was assistant to 
Sen. William Langer (R., Ind.), 
last year in charge of investigating 
the Dixon-Yates contract. 

Sen. Warren Magnuson (D., 
Wash.), chairman of the commerce 
committee, made no effort to con- 
ceal his disappointment with the 
letter which the FCC sent te the 
committee last weekend. He said 
the failure of the commission to 
move ahead with immediate “de- 
intermixing” of u.h.f. and v.h.f. 
stations can cost set owners mil- 


one station and that 100 communi- 
ties have two or more local facili- 
ties in operation. 

The commisison said it described 
the growth of tv “to stress the fact 
that the problems raised by the 
Plotkin and Jones reports are not 
whether we can develop an ade- 
quate television service—for we 
already have such a service. The 
problem with which these reports 
and your committee’s study is 
concerned is rather how we can 
best insure the fullest development 
of the industry’s potentialities in 
line with the needs and desires of 
the American broadcaster. So 
much has been accomplished in 
so short a time that we cannot but 
feel optimistic that the remaining 
problems can be resolved through 
constructive planning and cooper- 
ation among all interested groups.” 


Fred Gardner Appointed 


Idle Wild Farm, Pomfret Center 
Conn., has appointed Fred Gard- 
ner Co., New York, to handle ad- 
vertising for its Rock Cornish 
game hens. 


‘Yarnall Blames ‘Bad’ 
Advertising for Car 


Dealers’ Poor Profits 


(Continued from Page 2) 
tion [among car manufacturers } 


e Over-production 
e Unsound finance terms 


e Lack of good business manage- 
ment and merchandising 

Mr. Yarnall was particularly 
disturbed over unsound finance 
terms, singling out “no money 
down” deals for criticism. 


® He said that “no money down” 
deals are a “gimmick to develop 
floor traffic’? which is basically un- 
sound. Purchasers who contract to 
buy a new car with “no money 
down” and 30 to 36 months to pay 


,|have mortgaged their income, he 


said, and cannot make other pur- 
chases for some time. “Thus the 
lift that this purchase has given 


the economy at this time is offset 


79 


by his inability to contribute later.” 

Also, this credit plan makes a 
new car buyer out of a man who 
would ordinarily be a used car 
buyer. The used car market is im- 
portant in the auto industry, Mr. 
Yarnall said, because it is very 
important to be able to take in 
used cars on regular new car pur- 


chases. 


“Tf we are unable to move our 


,used cars, one of two things hap- 
| pens,” 


Mr. Yarnall declared. 
“Either we stop trading—and this 
slows down new car manufacture 
—or we are willing to trade only 
at a greatly reduced allowance on 
the used vehicle being traded, and 
this has the same effect. We must 
have an active used car market if 
we are to have an active new car 
market.” 


Kellogg Boosts Ehrhardt 

Kellogg Sales Co., Battle Creek, 
has promoted Willard F. Ehrhardt 
to assistant to the general sales 
manager. He formerly was assist- 
ant to the Chicago district sales 
manager. 


THREE MILLION Circulation monthly 


descent animation. Phone or wire. 


L 3126 MAIN STREET 


lions of dollars. 

While complete segregation of 
v.hf. and u.h.f. stations is con- 
sidered impossible, Sen. Magnuson 
has taken the position that the 
commission should act to create 
“all v.h.f.” and “all u.h.f.” markets 
where the possibility exists. 

He indicated the commission 
will be called before the committee 
shortly to explain its delays in de- 
intermixing a number of markets 
which are currently either al 
u.h.f. (with a v.h.f. application in 
hearing) or with no more than one 
v.h.f. 


“The entire u.h.f. problem has 
existed for a long time,” he said, 
“and I expect that the commission 


will take specific steps to remedy 
the problem by the time it appears | 
before our committee.” 

The commission’s report empha- 
sized the rapid expansion achieved | 
by the tv industry since the lifting 
of the freeze. It pointed out that 
over 90% of the public is within | 
‘range of at least one station and) 
that as much as 75% is within) 


Information for advertisers 
about this new ad-feature — 


HIGHSPOT OUTDOOR 
LOCATIONS AVAILABLE 


This new market place for informing 
advertisers and agencies about avail- 
abilities of highspot outdoor loca- 
tions will appear in Advertising Age 
on the last Monday of every month— 
April 25, May 30, June 27, etc. 


Advertising Rates 


Number of insertions used within 12 
months from date of first insertion 
determines the frequency rate. 


Cost per insertion 


4 column inches: 1 time 6 times 13 times 


7 col xe $58.00 $ 56.00 $ 54.00 
8 column inches: 

7 coe 0 — 108.00 104.00 100.00 
Deadline for ad copy is 12 days 
preceding Monday of issue. 

Mail, wire or phone orders 
and ad copy to William Hanus 


Advertising Age 
200 E. Illinois St., Chicago (11) 


Tange of two or more stations. It 
said at least 255 communities have | 


Telephone: DElaware 7-1336 


No.1 IN | KANSAS CITY 


across the street from Union Station (Nation’s third largest), Stalcup’s 
giant spectacular shows to traffic South-bound to Kansas City’s richest 
residential area. Shows also to cross-town and Station traffic. Highest 
traffic location in city, it’s Kansas City’s “Times Square.” 

BIG—Stalcup’s spectacular is 33 x 83 feet. Super-structure takes cutout or 
trade mark 30 x 30 feet (can be expanded). Available on a 5-year 
contract basis. Costs 60 cents per thousand, even with neon and incan- 


Stalcup Inc. 


KANSAS CITY, MO. 


. « « located at Main and Pershing, 


| il ere’s the highspot for 


plant operators to tell 


(and sell) national and 


e VALENTINE 2888- 


regional advertisers, 


and their agencies—the 


30,000 subscribers to 
Advertising Age—about 
their special locations 
available for painted 
bulletins, semi-spectacu- 


lars, etc. 


FISHER BLDG. 


GENERAL 


IT’S DIFFERENT—IT’S 


John C. Lodge Expressway. 


ages $25 per day. 


88 
Custer 


| WALKER é & Co] | 


MOTORS 
BLDG. 


A TRIPLE-SPREAD 


One of Detroit’s most unique Outdoor Advertising locations is now 
available. This Illuminated Bulletin display reaches a daily circulation 
of 152,694 at the intersection of West Grand Boulevard and the new 


It has excellent visibility to West Grand Boulevard traffic approach- 
ing the General Motors and Fisher Buildings. This is a “key” display 
because Grand Boulevard serves as a connecting link between all of 
the city’s main radiating thoroughfares. Hence, with it’s additional 
Expressway exposure, this triple spread reaches a widely diversified 
circulation from all sections of Detroit and suburbs. Each unit is 25 ft. 
high and average width is 26 ft. Total rate for the 3-unit spread aver- 


Detroit 2, 
Michigan 
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BRAND NAME 


APPLIANCE 


TAGGED FOR MORE SALES! 


McCall’s USE-TESTED Tag is the exciting recognized experts say: “We used it and we ae 
new idea in appliance merchandising. When __like it”—appliance shoppers sit up and take 
McCall’s awards this descriptive red-and- notice! McCall’s USE-TESTED Tag brings 
white Tag it means that the appliance has to the point of sale the editorial authority 
been used and checked in McCall’s famous and integrity that guide and influence more 
Test Rooms by authoritative homemakers— _ than 12,000,000 readers of McCall’s as they 
the editors of McCall’s. And when these’ make their buying decisions. 
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